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PROVEN! Synthetic RESYN adhesives that seal in hot or 
cold liquids far more successfully than vegetable or animal 
base glues. Why? Because these synthetic resins are inherently 
insoluble in water. Properly formulated into adhesives by 


National’s process, the bond once set will not redisperse. 


National’s synthetic RESYN adhesives give you full assur- 


ance of: HIGH WATER RESISTANCE with a bond that can 


withstand contact with hot or cold liquids for a prolonged 


time without leakage. PRODUCT PROTECTION with a bond 
that is non-toxic...odorless... free from solvents. EXCELLENT 
MACHINEABILITY AT HIGH SPEEDS with a bond that is 
quick tacking, fast drying, non-staining and stronger than the 
toughest paper. FLEXIBILITY IN USE with a bond that flexes 


as easily as the thinnest paper. 


National’s synthetic RESYN “ adhesives—which are white 
emulsions that dry to a clean, colorle.s film—can be precision- 


applied to your production line by our technicians. 


Address: 270 Madison Ave., NEW YORK 16; 3641 So. Wash- 





tenaw Ave., CHICAGO 32; 735 Battery St., SAN FRANCISCO 11, 
and other principal cities. In caNapa: National Adhesives 
(Canada) Ltd., roronro and MONTREAL. In ENGLAND: 


National Adhesives, Ltd., sLouGH. 
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ADHESIVES 





EVERY TYPE OF ADHESIVE FOR EVERY (INDUSTRIAL USE 


~) 





PHOENIX METAL CAP CO. x Metal Caps for Glass Packages « Chicago 8, Brooklyn 18 
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Columbus Experiment—s years after 71 
A & P's pioneer produce pre-pachkaging opera- 
tion, based on sound principles, has grown 
from a single room to whole mechanized plant. 


The squeeze-bottle boom 76 
New shapes, improved function and better 
labeling are making the self-dispensing poly- 
ethylene bottle a solid hit in many fields. 


Tube-filling ingenuity 83 
liand-operated machine is adapted to semi- 
automatic, successfully filling heavy solder 
paste into a * s-in. tube. 


Picture preview of trends in cosmetics 84 
Hundreds of new packages ready for Christ- 
mas selling reveal some new ideas and 
new decorative materials 


Paris Garters 88 
Ninth of our nominees for the Hall of Fame 
is the pioneering window box that merchan- 
dised the famous trademark in men’s apparel. 


Design Histories g2 


Direct sellers 94 
What kind of packaging is needed for the 
mail-order catalog or the house-to-house sales- 
man) Blair of Virginia reveals some answers. 


Packaging Institute program 97 
It focuses on cost reduction and other prob- 
lems of the buyers’ market, as committee pre- 
pares for what is expected to be the most 
important meeting in Tnstitute’s history. 


Packaging Pageant 98 


Long life to Brazils 101 
\ processing development permits, for the 
first time, effective shelf-life packaging of this 
perishable nut delicacy. 


Ice Cream ’n Cake 102 
Window carton for this eye-appealing spe- 
cialty product) skyrockets nationwide sales 
through 1,500 licensee-manufacturers. 


Designed for men 104 
Tremendous trifles in packaging have made 
the “His” men’s toiletries an ex eption to the 
general downward trend in luxury cosmetics 


Display Gallery 110 


Automotive supplies 112 


Why and how of increased emphasis on pach 
aging is shown by some typical examples. 


Color for pens 116 
New Parker “51° pen cases reveal effective- 
ness of an accepted color system in adapting 
one box to wide range of product colors. 


West Coast report Lig 
Second Western Packaging Show finds ex- 


hibits up and attendance down; formation of 
a Western Packaging Assn. is begun. 
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WVP at 0° by manometric method 127 
Report on sensitive, variable-pressure method 
for measuring permeability rates of high- 
impedance barriers. By THroport W.SarGce. 


Cap torque tester 130 
Newly developed instrument permits adjust- 
ment of bottle capping to the exact degree of 
force combining proper sealing with ease of 
removal. By Frep G. Petters 
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Equipment and Materials 


Plants and People 
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U. S. Patents Digest 
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you, too, can “shave” packaging expenses 


and improve carton-quality 


wm EDINGTON 


CARTONING MACHINES 


famous NEW Silver Star DURIDIUM Blades 


tecently introduced and already a swift-soaring national sales sensation 


They're cartoned for the American Safety Razor Corporation, Star Division, the 
speedy, economical Redington way! American Safety has used Redington 
machines since 1918 for the successful cartoning of both their single and double- 
edge blades. Other top U. S. manufacturers show equally long or longer 
records of satisfaction with Redington methods—and so do many sma/ler-out put 
firms. For the surest answer to your next package problem—make it easy on 
yourself—call on Redington’s 52 years of leadership-experienc« 








OPERATION “SILVER STAR" OUTSTANDING FEATURES — ALL REDING- 
I 1 fort TON USERS BENEFIT! 




















Redington assures prompt delivery Addition to factory just completed increases 


floor space and output 25% 


F.B. REDINGTON CO. Est. (1897) 110-112 S. SANGAMON ST., CHICAGO 7, ILL. 
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NO PLACE FOR WEAKLINGS 


ers PACKAGE SUPPLIER approached us 
4% the other day with an excellent suggestion for 


editorial discussion on this page. 


He had just been making a swing through the 
country studying conditions in supermarkets and he 
was appalled at the amount of “broken” goods he found 


Hluge stacks and binsful of 


piled up in back rooms. 
unsealed packages, crushed cartons, mangled cans, and 

all representing 
that 
prominently in the scrap pile not only had broken bones: 


bo. les broken or with labels missing 


virtually a dead loss. Packages showed up 
they also had black eyes in the minds of the market 
operators. Why. he asked, couldn't supermarket em- 
ployees be taught to take better care of packaged 
merchandise? 

We think the subject is a good one, but our view point 


is not exactly what our visitor had in mind. 


We believe that grocery clerks, particularly in to- 
day's high-pressure supermarket, will never be taught 
to handle packages with loving tenderness. “The pack- 
be built to withstand a certain amount of 
knocking around We all 


must agree that the loss of merchandise through broken 


age must 
t a) 


or it isn’t a good package. 


packages is an economic waste that should be eliminated 
from our scheme of things. But the responsibility, we 
think, rests primarily on the package and not on those 


who handle the package. 

There is, of course, a point of diminishing return, be- 
yond which the cost of making a package stronger will 
exceed the average loss through breakage. Obviously, 
But 


limit there is plenty of room for improvement, 


within this 
In the 


face of rising costs, many a wartime weakling package 


this point should not be exceeded. 


is still resisting a return to prewar strength. — It 
should be a matter of serious concern to all those in- 


terested in the future of packaging. 
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Savings of 20% on packag- 

ing cost and 40% on labor 

are reported by Minette Mills 

after replacing hand-tied ; ss 

satin ribbons with attractive 

cellophane wrappers, ¥ 
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Cure for sales slowdowns... 


BETTER PACKAGES 


Quality. colors. patterns flash into view through transparent 
packages by Dobeckmun. Yet. careless handling can't 
soil or harm contents, to cause shopworn appearance and 
costly markdowns. 

Brand name and product information gain dramatic impact 
when printed on cellophane. Costs of expensive decoration can 
often be saved—and products obtain “front seats” in display 
and in buyers’ attention. 

Available in bags and sheets or in rolls for high-speed, 
automatic packaging machines, Dobeckmun wrappings provide 
glamour. sales appeal and protection. Ask for samples and sug- 
gestions for your products, The Dobeckmun ( ompany, Cleveland 
1, Ohio. West Coast Division, Berkeley 2. California, 


Branch offices: Atlanta, 
Boston, Chicago, Cincinnati, 
los Angeles, New York, 
Philadelphia, Portland, 
St. Louis, St. Paul and Seattle. 
Representatives everywhere. 


$i " . 
“Selling pac oges in Process ‘ilms ond 01 
® Self Hh hi ed fil t/ ils - 


pal 


SEPTEMBER 1949 





Many a manufacturer fails to move an 
otherwise excellent product from the 
dealers’ shelves because of old-fashioned 
packaging. In this era of self-service, 
your package must sell your product. As 
custom injection plastic moulders, we 
have taken a succession of products out 
from under the proverbial bushel and 
highlighted their sales appeal with trans- 
parent, durable, plastic packages. Our 
personnel stands ready to design and 
produce a selling package for you, of 
the size and in the shape that spells 
packaging success. We guarantee a vol- 
ume production to dovetail with your 
own. If you want a package to steal the 
show, call on us. You'll discover it will 
cost less than you imagine. 





WORCESTER MOULDED PLASTICS CO. 
14 HYGEIA STREET, WORCESTER 8, MASS. 


17 East 42nd St., New York 17, N. Y. 
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CLEAN CUTTING 
.-.-at 2,000 FPM! 
Kidder Super-Speed — Slitters 
feature the famous “scissors- 
action” shear cut principle be- 
cause no other type of cutter 
gives such clean cutting day 
after dav on the job No other 
cutter) performs as well fon 
‘mile after mile’ of cutting be- 
cause the hardened steel cut- 
ters have a_ self-sharpening 
effect as they cut. The fibres are 
actually evered, not merely 
crushed apart as in other cut- 
ting methods. A special paper 
spreader opens up the slit di- 
rectly after cutting, assuring 
complete severance of fibres 
before rewinding 
Kidder Super-Speed Slitter with all-electric tension control. This control em- 
ploys an electric motor operating as a generator in order to provide broking 
power for correct tensioning. Power generated is fed into main driving motor, 
thus cutting down on current consumption. Extremely accurate tension is main- Kidder Super-Speed Junior 
tained by this device Model with pinch roll tension- 


ing system. Comes in widths of 


50” — 65” — 74" — 84” 
All these advantages are yours — 94". 
when a Kidder Super-Speed Slitter 
goes to work for YOU: 


1. Choice of widths )' 100 110° 
120" 

2. Large roll capacity takes mill roll 

rewind roll up to 50° in diameter 


and 


Opuonal tensioning equipment standard 
equipment is efficient, water-cooled brake 
1utomatuc electric or pinch roll types available 
on option 


Automatic roll ejection booster quickly 


ejects roll at end of run 


Soft ends and wrinkles corrected by 


is web le iVes mill roll 


KIDDER PRESS COMPANY, INC. 
DOVER. NEW HAMPSHIRE 


A. E. MARCONETTI, INC. c. P. ROBINSON 
11 W. 42nd St., New York 18, N. Y. 


bow bar 


THREE POINT | 





MACHINERY SERVICE grue you 
Special Representative to COMPANY 1 
Paper Mills on Slitters and Rewinders P.O. Box 33, Los Angeles 11, California Cutting 
2. High Speed, Dust 
Graybar Bldg., New York 17, N. Y. less Operation 
3. Easy Separation of 
Rolls 


. Clean, Accurate 
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ABBOTT LABORATORIES, INC 

B. ALTMAN & CO 

AMERICAN SWISS FILE & TOOL CO. 
AMERICAN TOBACCO COMPANY 

L. BAMBERGER & CO 
BONWIT-TELLER, INC 

BOURJOIS, INC 


CORO, INC. 
CORTICELL! SILK CO 


FRANKLIN SHOPS, INC 
JULIUS GARFINCKEL & CO. 
B. GERTZ, INC. 
GOLDBERGER DOLL CORP 


HOCHSCHILD, KOHN & CO. 
HOUSE OF CROYDON, INC. 


* LORD & TAYLOR 
1. H. COHEN & SON, INC. ¢ 
* MARTIN'S 

e J. C. PENNEY CO 
ENTERPRISE MANUFACTURING CO * 
* SAGE-ALLEN & CO. 

© SAKS FIFTH AVENUE 

* SCHIAPARELLI PARFUM, INC. 


the eyes of the world 

delight in special trademarks and designs 
created for the 

greatest names in merchandising ! 


LACHMAN-NOVASEL 


america’s outstanding firm 
for this special kind of work! 
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* HOUSE OF TRE-JUR, INC. 

* THE HUB 

* HUTZLER BROS. CO 

© FRANK R. JELLEFF, INC. 

* JOHN HUDSON MOORE, INC. 
* LANSBURGH & BROS. 


MACY'S NEW YORK 


and Many Mel... 


Write for free samples and 


PIONEER SUSPENDER CO. 


details — no obligation! 


© THE SILVERITE CO. 
HECHT BROS. e« 

THE HECHT CO. e« 

* THALHIMER BROS. INC. 

e YARDLEY OF LONDON, INC. 


E. R. SQUIBB & SONS, INC. 
STERN BROS. 


LACHMAN - NOVASEL PAPER CORPORATION 109.111 Greene street New York, New York 
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The family style packages designed and produced by Traver 
Corporation for The American Cone & Pretzel Company are 
outstanding in their field. These brilliantly printed consumer 
packages; are constantiy making ‘‘a look a purchase’’ wherever 
ROLP GOLD Pretzels are sold. Traver experts are at your 
service to design sales producing packages for your product. 6 OZ PRETZEL STICKS 


1 OZ. BUTTER PRETZELS 10 OZ. BUTTER PRETZELS 


Contact a TRAVER SALESMAN today! 


Sales Offices in Chicago, New York, Philadelphia, Pittsburgh, 
Cleveland, Kansas City, St. Louis, Dallas, Detroit, Oakland 
For Further Information Write 


CORP. 366 W. ONTARIO STREET 
CHICAGO 10, tLLINO'US 


CONVERTERS AND PRINTERS OF CELLOPHANE, PLASTICS, ACETATES, FOIL AND GLASSINE 
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PACKAGE 

DESTON 

starts from 

the INSIDE OUT” 


Says industrial designer 
FRANK GIANNINOTO 


(Nationally known for his outstanding 
package designs) 


The men who create sales-winning 
packages know that product protection 
must be built into the package first. 


Eye-appeal makes impulse sales, but 


repeat sales depend upon whether 


your product pleasts the consumer. 


Check the sales leaders in field after 
field and you will find well-designed 
packages... and over and over again, 
you will find a Riegel paper inside 
for product protection. Many other 
Riegel papers are designed for 
flexible packages, for laminates, for 
outer wraps and for almost every 


requirement in protective packaging. 


Tell us your needs, and we believe 
we can offer you a paper that will do 


your job... efficiently and economically. 


RIEGEL PAPER CORPORATION 
342 Madison Avenue, New York 17, N.Y. 


# 
GE: Of Vsitor-nac Papers for 
Protective Packaging 
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Safe and reliable...and always handy. 
inflammable, highly volatile, “Chevron’* 
Starting Fluid in a unit gelatin container. 
This is what The California Oil Company 
discovered when they adopted the gelatin 
container as their packaging method for 
this special fluid which gives fast starts to 
diesel and gasoline engines in the coldest 
weather. Safely encapsulated for use in a 
simple device on the dashboard, a capsule 
of Chevron Starting Fluid instantly starts 
the stubbornest engines in lowest tempera- 
tures...even when the thermometer drops 
to 50° below zero. 

The Rotary Die Process, by which gela- 
tin containers are produced, is a revolu- 
tionary packaging method of seemingly 


inexhaustible versatility. So far, gelatin 





containers have proved the money-making 
answer to such diverse unit-packaging 
problems as lighter fluids...lubricating oils 
...smoke for toy trains...suntan oil...bath 
oils... flavors...margarine coloring...vita- 
mins...golf ball centers...adhesives and 
numerous others. 

All these products have been assured of 
accurate unit measure, sanitary protection, 
convenience and economy. Translucent col- 


ors, together with varied shapes and sizes, 


add sparkle and individuality to every 


product thus packaged. If, like the people 
at California Oil, you are stumped with a 
good product that needs unit packaging, let 
our research and engineering laboratories 
give you the benefit of their diversified 


experience. 


GELATIN PRODUCTS division 


R. P. SCHERER CORPORATION 


9425 GRINNELL AVENUE, DETROIT 13, MICHIGAN 


ASSOCIATED PLANTS IN SLOUGH, BUCKS, ENGLAND; AND WINDSOR, ONTARIO, CANADA 
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Avoid Waste and Annoying 
Dust with PACKOMATIC 
TELESCOPING 

FILLERS 


[7] Telescoping Volu- 


metric Filler 


[2.J8 pocket Filler for 
rectangular cartons. 
[3.4 pocket Filler for 
1 to 25 Ib. containers, 
[4.]8 pocket Filler for 


round containers 








OUNCES TO POUNDS standord containers 


or individual serving or sample packages, formed, 
filled and sealed automatically with PACKOMATIC 
top and bottom carton sealers and volumetric fil 
lers. Standard model left; miniature model above 


Ww hether you plan to package your product automat- 
ically for the first time, or want to modernize your 
packaging line, PACKOMATIC’s 25 years’ experience 
in designing and building specialized equipment for the 
nation’s foremost manufacturers of packaged products 
will help you. 

Illustrated are typical PACKOMATIC standard carton 
forming, filling and sealing machines. These units are 
available NOW—for almost immediate delivery—to 
help you put your packaged products on dealers’ shelves 
in perfect condition with less labor, in less time, and 
for less money than you have ever done it before. 

Write today for colorful literature on any or all of 
PACKOMATIC'’s packaging machinery for carton 
forming, filling, sealing or shipping case gluing and 
sealing—or tell us about any specific packaging project 
and we will be happy to advise you, without cost or 
obligation. ].L. Ferguson Company, Joliet, Illinois. 


- TET, ee 
ACKAGING MACHINERY SON CO_JOLIET jy, 
Jt FERGU 


Chicago, New York, Boston, Philadelphia, Tampa, 
Cleveland, Denver, San Francisco, Los Angeles, 
Baltimore, Seattle, Portland, Dallas, New Orleans 


PACKOMATIC turret- 
type, auger packer- 
weigher, for flour and 
other soft pow dered 
products. Handles con- 
tainers from 6° to 22 
high; weights from 1 
Ib. to 25 Ibs, 
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ES - PHILLIES PHILLIES 


Amen 4 Americas 


Wetcigal 





Raise this tip-on and see this 


Reynolds Aluminum label in actual use Sx 
ik ae :) LS} 


on Phillies Cigar canister 


REYNOLDS ALUMINUM 
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Avoid Waste and Annoying 
Dust with PACKOMATIC 
TELESCOPING 

FILLERS 


[a] Telescoping Volu- 
metric Filler 

[2.Je pocket Filler for 
rectangular cartons. 
(3.]4 pocket Filler for 
1 to 25 Ib. containers, 
[4.}8 pocket Filler for 


round containers 








OUNCES TO POUNDS standard containers 


or individual serving or sample packages, formed 
filled and sealed automatically with PACKOMATIC 
top and bottom carton sealers and volumetric fil 
lers. Standard model left; miniature model above 


W hether you plan to package your product automat- 
ically for the first time, or want to modernize your 
packaging line, PACKOMATIC’s 25 years’ experience 
in designing and building specialized equipment for the 
nation’s foremost manufacturers of packaged products 
will help you. 

Illustrated are typical PACKOMATIC standard carton 
forming, filling and sealing machines. These units are 
available NOW —for almost immediate delivery—to 
help you put your packaged products on dealers’ shelves 
in perfect condition with less labor, in less time, and 
for less money than you have ever done it before. 

Write today for colorful literature on any or all of 
PACKOMATIC’s packaging machinery for carton 
forming, filling, sealing or shipping case gluing and 
sealing—or tell us about any specific packaging project 
and we will be happy to advise you, without cost or 
obligation. J.L. Ferguson Company, Joliet, Illinois. 
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Chicago, New York, Boston, Philadelphia, Tampa, 
Cleveland, Denver, San Francisco, Los Angeles, 
Baltimore, Seattle, Portland, Dallas, New Orleans 


PACKOMATIC turret: 
type, auger packer- 
weigher, for flour and 
other soft powdered 
products. Handles con- 
tainers from 6" to 22 
high; weights from 1 
Ib. to 25 Ibs. 
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meme Toone gs “America’s No. 1 Cigar” chooses 
Sees Americas ica’s No. 1 label—Reynold 
m* eres a begs NW! leigar Americ a’s No. 1 labe eynolds 
nt St Sites sen, Aluminum—for sales appeal and 
product protection. Though sides of 
canister are cardboard, metallic gleam 
of label presents the appearance of 
all-metal, lithographed container. 
Phillies uses package advantages to 
promote product...copy on lid reads, 
“This handy container brings you 
these advantages: 1. Economy, 2. Con- 
venience, 3. Keeps Phillies fresh.”’ For 
self-selling display, maximum protec- 
tion, or both, let us demonstrate 
Reynolds Aluminum packaging right 
on your own product. 


Raise this tip-on and see this 


Reynolds Aluminum label in actual use 


on Phillies Cigar canister 


NOLDS ALUMINUM 
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International Silver’s 


RADICALLY NEW PACKAGING 


STIRS TRADE! 


left to right: 
the old way 


View 


UUW film does it again! 


@ Gives instant identification of flatware patterns and pieces. 


@ Protects silver from tarnish and stain. 


Ask your wife if there’s anything tougher than 
keeping fine silver bright and shining. 
International Silver Company had much the 
same problem—multiplied a million times! Air, 
arch-enemy of silver beauty and cause of tarnish, 
had to be sealed out of their packaging. Former 
wrapping of tissue and parchment failed to seal 
effectively, and called for much silver polishing 
before items could be sold by dealers. And retailers 
had to unwrap each piece separately to select pat- 


WARNING! an 
UEEN with Ordinary Polyethy io 
“s oe QUEEN is the are of yeo 
popes epee Visking Corpor? 
chon the pa Only VISQUEEN —_ 
ete Always be sure to spec 


Do Not Conte 





a _ 


14 


Ys Quen vx 
VISKING conroranon 


terns and pieces—a costly, time-wasting business. 

VISQUEEN film has changed all that. With 
strong heat-sealed envelopest that lock out air. 
With transparency and printability that give an 
eye-quick picture of ‘“‘what’s inside”. And with 
satin-smoothness that means nary a scratch from 
factory to Mrs. Customer’s dinner table. 

Want to hear more about VISQUEEN film and 
the packaging miracles it’s performing for great 
names in American business? Write today. 


tManufactured by Kellogg Container Division, U.S. Envelope Co 


.-- A PRODUCT OF THE 


PRESTON DIVISION, TERRE HAUTE, INDIANA 
38, Wlinois, Manufacturers of VISKING® cas- 


The Visk Corporation, Chicago 
ings, VISQUEEN® plastic film end VISKON® nonwoven fabric. Plants = Chicago, 
Wlinois; Terre Heute, indiana; 


North Little Rock, Arkansas. “Reg. U. S$. Pat. Off. 
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BOARD MILLS: 
Lockport, New York 
Thomson, New York 
Urbana, Ohio 


CARTON PLANTS: 
Victory Mills, New York 
Syracuse, New York 
Brooklyn, New York 
Cohoes, New York 
Springfield, Ohio 
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Your product in a gleaming, eye-catching 

foil package will get more attention — sell faster. 

The secret? Motion. Foil acts as a moving display... 

its constantly changing patterns of light and shadow 

create an illusion of movement. 

Convince yourself... walk past a foil box... 

notice how its light-animated surface attracts your eye 

and holds your interest. This extra, powerful display value 
of foil has greatly increased the sales 

of many products. Let it do the same for yours. 


Send us your present package for suggestions. 


UNITED BOARD/AND CARTON 





_ orporalion — 
P. O. Box 1318 © Syracuse, New York 
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The moving object 
STOPS the eye! 


Why do you suppose a belt line of bobbling ducks, 
headed South (or return), is standard equipment in 
even the corniest carny shooting gallery? 

Perhaps to please the sporting blood, and eajole cash 
customers to throw the lead a little longer... Well, we 
asked Mr. S. “Sad” Sack, prop. and gen. mgr. of one 
this week, anyway. 

“Fer ervin’ blue!” said Mr. Sack con moto disgusto. 
“Somethin’ in the joint hasta have some gittup to it. 
Th’ suckers wontstop forastill stand! D’ ya expect Fatima 
n’ achorus line in this twelve blasts fer two-bits racket?” 

Even among the truly rural, it seems. a line of derted 
decoys doing 3.2 mph is not without allure — as long as 


it moves...Which is a phrase not to forget! 


We make displays...vers good displays, if we do sav 
so without waiting for the customers to speak up. But 
even an Einson-Freeman display can’t do everything. 


We learned long ago that a moving decoy draws more 
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than a sitting duck...and a good animated display may 
do more than a dozen good still displays! 

\ window can be crowded as a saloon on payday... 

but one animated display turns everything else in it to 

still life. Because the MOVING object STOPS the eve! 


Anvtime, anywhere! 


Wirn the public passing out less money, less easily 
... display can be the final factor that turns attention, 
interest and the undetermined customer to your product! 

While the animated display costs more-— it does so 
much more for the item advertised and the store... that 
it more than pays for its increased cost! It can be used 
more than once, moved around on regular schedule, and 
vet greater dealer enthusiasm than any other display. 

Again we say modestly...that there are few. if any, 
lithographers who know more about making animated 
displays—and making them most effective!—than the 


undersigned! May we tell you more? 


se x ’ 
== Einson-Freeman Co. 
Jy” Lithographers-who-keep-moving . .. 
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..»PERHAPS MAGICAL" PROFITS FOR YOU, TOO 


HAT DO THESE NUMBERS DO? They 
pinpoint the six advantages of packaging 
products in metal containers. 


ONE: Cans fill and close easier... faster. 
TWO: Cans are break-proof. 


THREE: Cans protect contents from light, 
air, dirt, insects, moisture. 








these Aix humbow 


FOUR: Cans are lightweight...mean lower 
shipping costs. 

FIVE: Cans stack easier... stay that way. 

SIX: Cans meaneye-appeal forimpulse buying. 


What other type package gives you all the ad- 
vantages of metal containers? 


None! 
AMERICAN CAN COMPANY 


New York + Chicago + San Francisce 


This trademark is your assurance of quality containers. Look for it! 
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Before you package it TALK TO RIFGHIE™ 
83 years of packaging KNOW HOW 


Pa 
WHY MAKERS OF SO MANY BEST KNO 
PRODUCTS 
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By the Thousands or MILLIONS—Shipped ON SCHEDULE 


Ritchie’s 83 years of know how has made 
Ritchie “‘packaging headquarters’’ for 
users of top quality set-up paper boxes, 
transparent packages and fibre cans. So 

talk to Ritchie the next time you con- 
sider a source of supply. Ritchie men 
know packages. They can help you at 
every step from developing a standout 
package design to delivery of packages 
and 


in quantity on schedule 


> 
ta Design: 


Many of America’s best known prod- 
ucts come in packages designed by 


Ritchie. If you seek a package that will 
better identify your product—an eye- 
catching, eye-appealing, selling package 

one that will win jobber and dealer en- 
thusiasm— Ritchie can supply you with 


that kind of package’ in avy quantity 


42 Construction: 


Ritchie-made packages are practical 
planned for production at /ow unit cost 
Constructed to protect and/or conven- 
iently dispense your product. Easy to 
fillor pack to handle, stack and display 
In short, a BETTER PACKAGE. 
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Tis Production: 


With specially designed, high speed 
labor-saving equipment — Ritchie func 
tions as an arm of your own production 
line delivers your package require- 
ments.ON SCHEDULE ~—even during 
your seasonal peaks. (Ritchie's annual 
package capacity over a billion units.) 


Talk to a Ritchie Man — always at your 

service. Or send us your present package 

for suggestions. No obligation. Booklet, 

“5 Essentials of a Selling Package” 
mailed on request 


SET-UP PAPER BOXES 
TRANSPARENT: PACKAGES 


FIBRE CANS. 








LOS ANGELES 
CHARLOTTE «+ 


NEW YORK ° 
PROVIDENCE «+ 


DETROIT « 
CLEVELAND «+ 


ST. LOUIS” « 
JACKSONVILLE « 


DENVER 
DALLAS 


Packaging for the Leaders 
since 1866 
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Today’s consumers are wary of products in glamorous 
yet flimsy throw-away containers. That’s why the pack- 
age with the plus feature of re-use utility can give your 
product a strong competitive edge. 

For instance? Look at this molded plastic sun glass 
case. Serves both as a pre-purchase “show window” 
and a post-purchase carrying case. Columbia designing 
and engineering created this marvel of packaging 


efficiency. Press — it snaps open. Click —it snaps 


shut. The mottled plastic base with clear plastic 
top is swung by Columbia-patented hinges. 


May we “package” more sales for you? 


COLUMBIA PROTEKTOSITE COMPANY, INC., CARLSTADT, N. J. 
New York Showrooms: Empire State Building 
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THE NEW BBD EXCELLOPAKE INK 


COLOR GUIDE 


FREE ON REQUEST 


Contains 20 spar- 
kling pages of 
striking two-color 
combinations 
printed on cello- 
phane. Use the 
coupon to request 


your free copy. 
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pd ve KK a0 ( BENSING BROS. and DEENEY 
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P canctsr WANUFACTURERS oF ANILINE NEI THE WORLD 


BBD EXCELLOPAKE INKS are favored by aniline 
printers of cellophane and other plastic films because 
they can be depended upon for sharp. brilliant impres- 
sions and excellent performance on the press. 

100° pigmented, EXCELLOPAKE INKS afford 
opaque. uniform coverage on all types of cellophane. 
They give long “mileage”... dry at high press speeds 

. do not chip or crack. 

Contact your nearest BBD office for full details of 
EXCELLOPAKE INKS and for the helpful service of 
a “shirt-sleeved” BBD technical representative. 


Please send me a copy of the new 


EXCELLOPAKE INK COLOR GUIDE 





COMPANY. 





ADDRESS 
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CITY. ZONE STATE 





PHILADELPHIA + CHICAGO +» WAKEFIELD, MASS. + LOS ANGELES 
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—-with carton buvers in every field 


for 41 years... building experience that can produce for you 


the finest in folding cartons. 


PCARTON COMPANY 


4200 SOUTH CRAWFORD AVENUE @e CHICAGO 32, ILLINOIS 


'HRePRt antes we tL AMIBATES @oPARACEFI AED 
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WHEN SECONDS \ COUNT... 


i M HALVERSON 
Merchandise Manager, 
Lorentzen Hardware 
Mfg. Corp., who col 
laborated with us in 
the development of this 
successful display 


A floor stand like this has about 11 seconds to get its sales story across 
to the passerby. This unit delivers its message in the allotted time— 
and solves a tough display problem for its sponsor, as well. Lorentzen’s 
Levolor Self-Adjusting Tilter though widely advertised to the con- 
sumer, is distributed indirectly through manufacturers who produce 
and promote their own brands of Venetian Blinds. This handsome dem- 
onstrator secures full display for Lorentzen’s Levolor, yet leaves the 
top panel free for the Venetian Blind makers’ brand names. The unit— 
a real sales stimulator for all concerned—is another example of intelli- 
gent use by a client of the facilities of our Marketing Division. 


We would welcome the opportunity to work with you on your display, 
label or packaging requirements. And if your immediate problem war- 
rants, we'll be pleased to offer the services of our unique Marketing 
Division, without obligation. 


LONSOLIDATED sisscstion 


1013 Grand Street, Brook'yn 6, N. Y. + EVergreen 8-6700 \ 


ADVERTISING AGENCIES are cordially invited to draw on our specialized Point of Sale Advertising “know-how.” 
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AVENIZED * MYCOBAN & 
DRY WAXED PARCHMENT 


+ 
BUTTER WRAPPERS 
o 
OLEOMARGARINE 
WRAPPERS 


MILK & ICE CREAM 
CAN TOPS 


e 
MEAT WRAPPERS 
* 


LARD CARTON LINERS 


VEGETABLE SHORTENING 
CARTON LINERS 


* 
BUTTER TUB LINERS 
& CIRCLES 
. 
BUTTER BOX LINERS 
. 
SLICED BACON WRAPPERS 
e 
FISH FILLET WRAPPERS 
& INSERTS 
+ 
CELERY WRAPPERS 
e 
LINERS FOR MEAT TINS 
° 
POULTRY WRAPPERS 
. 
CHEESE WRAPPERS 
- 
TAMALE WRAPPERS 


MANY OTHERS 
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aGENUINE VEGETABLE 


Parchment 


) 


IS VERSATILE, TOO! 


When you wrap your product in West Carroll- 
ton Genuine Vegetable Parchment you can 
be sure you have the perfect material for 
wrapping all moist foods. It is ODORLESS, 
TASTELESS, GREASE-RESISTANT and 
INSOLUBLE. It is STRONG, too, and keeps 


its strength, wet or dry. Complete facilities 


right in our own plant for printing in one 


or more attractive colors (with special inks.) 


WEST CARROLLTON PARCHMENT COMPANY 





WEST CARROLLTON, OHIO 
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repeats success of the famous 
TON] HOME PERMANENT 


. and Wirz is glad to 

participate in the produc- 

tion of this handsome collapsible 

metal tube with its eye-compelling 

design, its good taste and “quality” feeling. 
Designed to be a member of the “Toni family 
of products”, and an important element in the 
over-all Toni merchandising plan, Toni Creme 
Shampoo met instant favor with women every- 
where. Wirz Tubes have proven themselves valu- 
able merchandising aids as well as practical 
containers for a variety of creams, pastes, pow- 
eSTABLISHED 195, ders, greases and semi-liquids. If you have a prod- 


Y. s on < . : te al 
med oe wh He wavana,cusa  UCt Of this type, consider Wirz Tubes. They'll 


Roberto Ortiz Planos ‘ H ; . 
assure protection—convenience and sales a peal. 
nen td Ba Ps oe = Roberto Ortiz Hector P 4 


‘ he Bivd. : : 
ER eaten y export pivision Call or write our nearest representative today. 
MEMPHIS 2, TENN. FNC. 755 Drexel Bldg. 


Woraburg Bros. Philodelphio 6, Pa. Send for our new Tube booklet #M9. 
LOS ANGELES 14, CALIF. 
1709 W. 8th St. CHESTER,PA. 

Fourth & Cole Sts. 


Collapsible Metal Tubes * Lacquer Linings * Wax Linings * Westite Closures * Soft Metal 
Tubing * Household Can Spouts * Applicator Pipes * Compression and Injection Molding 
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NOW--GREATER STRENGTH AND 
BEAUTY FOR PLASTAFOL* CARTONS 
WITH HEAT-SEALING! 


\ Je’ve done it again—to keep you ahead in plastic 
packaging! 


Our famous PLASTAFOL* Cartons—the only clear 
plastic cartons that fold flat for storage and shipment—are 
now heat-sealed by our exclusive CRYSTOSEEL * process 


To you, this means cartons of superior strength and beauty 

. cartons sealed at the seam into one solid piece of clear, 
top-quality plastic. It’s good-bye glue—and in its place a 
seam you can scarcely see. Crystoseel* is the scientifically 
controlled way to seal cartons. And it costs you no more 


Look at all the other advantages of PLASTAFOL * Cartons 
Check into how they can cut the costs and improve the 
appearance of your packaging. Write or phone for full 


information, prices and ideas today! 


TROTH-BRIGHT-PAGE 
INCORPORATED 
Paoli, Pennsylvania. Phone PAoli 1846 


* Trademark 








FACTS ABOUT PLASTAFOL CARTONS 


1. Cost less in small sizes than any other rigid 
plastic carton. 

2. Save shipping and storage costs because 
they fold flat (50 or so to the vertical inch!) 
Fast, easy to set up. 

3. Made of beautiful, window-clear plastic of 
proved durability and strength. 

4. Available in a variety of designs and in 
large runs. Widely used for many types of 
products, particularly cosmetics. 


5. Heat-sealed by CRYSTOSEEL* for strength 
and beauty. 








LOOK AT THE VARIETY OF DESIGNS 


Size of the PLASTOFOL * Cartons shown 
here is about from 1 to 4 inches in 
height and width. Arrow indicates 
package of folded cartons. 
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PEDIGREE CERTIFICATE } 
THE AMERICAN KENNEL CLUB 





The Boston Terrier was bred in Boston 
about sixty years ago from English Bull- 
dog and white English Terrier stock 
This little fellow is exceptionally lively 
and bright, and truly deserves the title 
of “American Gentleman.”’ 
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When You Buy Boxes 
Look First for the Pedigree 


AKERS of famous brand-name 

products cannot afford to gamble 
on corrugated containers. They must 
have a box that will carry their product 
safely from factory to dealers’ shelves 
all over America. 

That is why Stokely-Van Camp pack 
Stokely’s Finest canned vegetables, din- 
ner table favorites of millions, in Union 
boxes——the boxes with a pedigree. 

75 years of leadership in kraft pack- 
aging stands behind Union boxes. Every 
step in the making, from timber to fin- 
ished box, is quality-controlled by one 
management in America’s largest pulp- 
to-container plant. 

Vast forest resources, four of the most 
modern corrugating plants, and five of 
the nine largest paper machines in the 
world are your assurance of consistent 
quality, dependable service and fair 
price, today and in the future. 

That’s why, every month, more fa- 
mous national-brand products are 
shipped in Union boxes 


FREIGHT CLASSIFICATION 
ounsrme 9.08 PER 
TEST SQ. INCH 


_ 
TRADE MARK/ 


Vependable Packaging 
Since 1872 


NION Corrugated Containers 
UNION. BAG & Paper Corporation 


Principal Offices: WOOLWORTH BLDG., NEW YORK 7, N. Y. 
Corrugated Container Plants: SAVANNAH, GEORGIA + CHICAGO, ILLINOIS +» TRENTON, NEW JERSEY 


SEPTEMBER 1949 





Moore and Munger Specifications 
means 


perfection in 
petroleum wax 


for every packaging need 


MOORE & MUNGER— 33 Rector Street—New York 6 
Marketers of Petroleum Wax for Over Half a Century 
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MERICA’S 39 million homes is the basic market of all industry 
~the nation’s final purchasing department. One industry, the 


household utensil and specialty field, caters exclusively to this 


basic market and supplies a billion and a half dollars worth of tableware, 


trays, pots and pans, jiggers and gadgets of all kinds. 
In spite of the great number of large articles that are 
bulk packaged, Set-up Boxes get the nod for packaging preference. 
The versatile advantages of those rugged, salesworthy. set-up boxes 
account for the use of over 200 million in housewares last year. 
Why not investigate today the added sales potential of your 
product in a sparkling new Set-up Box’ Ask your nearest Set-up 


Box manufacturer for his ideas on your products’ package. 


NATIONAL PAPER BOX MANUFACTURERS 


AND COOPERATING SUPPLIERS 
Liberty Trust Building Philadelphia, Penn 
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You really can’t blame her for sneaking a couple pieces of 
these delicious Fireside candies. They taste so good that no child 
—or adult either, for that matter—can resist them. Best of all, 
they come in a wide variety of luscious flavors. 

The Fireside Marshmallow Mfg. Co. of Chicago, makers of 
these candies, is another of the many packers of food and drug 
products that depend on Crown Screw Caps. These caps have 
the patented Deep Hook Thread that gives extra sealing pressure 
without side-scraping or binding. They have special liners, too 
... liners that are scientifical)y selected for their sealing efficiency 
on individual types of products. 

Why not talk to Crown before deciding on closures and 
liner for your product? The resources of our laboratories and the 
sealing knowledge we have acquired in working with packers 
for a long period of years, is at your disposal. Crown Cork and 
Seal Company, Baltimore 3, Md. World's Largest Makers of 
Metal Closures. 
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From its silver button on top to its welded 

round-corner base, the final Visi-Tainer is 

100% useful. Perfect display with a mint- 
» mum of material. 
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The corrugated top 
and button protector 


Telescopic cover 
Visitainer — all welded 





A lot of common, ordinary book matches are bought by 
the 20 million wives in this country — and there isn’t much 


; : Flame-proof set-up box 
profit in the usual competitive box of 50. But if you like to with dec 


rative wrap 
sell matches and make a profi, you consult OLD DOMINION 
package designers and merchandising experts. 

Here's what happens. They design a new type Visi- 
Tainer, a fire-proof and good looking set-up box and a handy 
corrugated mailer. Result — more matches sold, more profits 
made and a lot of wives have a beautiful acetate box for 
re-use at home. 





Consult Old Dominion today and write for Visi-Tainer 
Folder #8. 


one-piece Old Dominion 
corrugated mailer 


PLANTS LOCATED THROUGHOUT THE SOUTH We 4 , 


CHARLOTTE, N. CAROLINA 
THE SOUTHERN BOX MAKER WITH A NATIONAL REPUTATION 
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TUPPERWARE... only table- 
ware on display at special ev- 
hibition in fliffe & Son, Ltd., 
London, England. Also similarly 
displayed in Paris, France. 

















Photo Courtesy 


sritish Plastics 


TUPPER = “Tree! 


an assurance of contidence-a pledse of good faith 


In England; in France; in Holland and Belgium 
... in the homes of hundreds of thousands of 
American women from the rock bound coasts 
of Maine to the sun kissed shores of California, 
Tupper products, fashioned of Poly-T (trade 
mark) “material of the future” carry the guidon 
of leadership. 


Tupperware, exquisitely designed and made in 
softly translucent pastel tones grace the tables 
of homes all over the world; other Tupperware 
pieces contribute new and amazing convenience 
in the preparation of meals and the storing of 
foods in anticipation of and following those 
repasts. 

Tupper specially designed and manufactured 
units add to the saleability and more satisfactory 
use of such articles of world renown as 
American Thermos Bottles. 

Tupperware table and kitchen pieces such as 
Tupperware Refrigerator Bowls are employed 
for the more attractive packaging of such de- 


TUPPER 


Manufacturers of — CONSUMER, 


FACTORIES: Farnumsville, Mass., and Cuero, Texas 


licious edibles as Red Rooster natural cheeses. 
And always, constantly, new developments; new 
pieces are being conceived and made available 
for household, industrial, packaging and scien- 
tific uses. 


One of the most recent of these is Poly-T con- 
tinuous film and sheeting 96” wide and 1'2 
mils in thickness and up for all accepted film 
purposes such as packaging, industrial and 
scientific applications; for tubes, bags, drapes, 
curtains; the largest sizes of bed spreads, table 
cloths, slip covers. 


The highly suecessful and broadly known ap- 
plication of Tupper products to so many services 
would seem to indicate that this name should 
be considered most seriously among those con- 
templating new and more aggressive approaches 
to changing and increasingly “finicky”” markets. 
Could be that here would be found, or de- 
veloped, that which would transform mediocrity 
into outstanding achievement. 


CORPORATION 


PACKAGING AND SCIENTIFIC PRODUCTS 


New York Show Rooms 225 Fifth Ave. 


ADDRESS ALL COMMUNICATIONS TO: Department A 


COPYRIGHT TUPPER CORPORATION 19490 
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HERE’S HOW IT WORKED FOR 
THE TRUE MANUFACTURING CO. 


It all started with printed cellophane envelopes 

for Tru Maid hosiery and lingerie to remind 

the consumer of the quality, style and freshness of 
the merchandise. Designed and printed by Milprint. 


Retail clerks have to be sold before they can sell. 
sites eile iii aoesiaae Tru Maid lingerie packages are shipped in 
1/, dozen boxes, so Milprint suggested a box 
overwrap that conveys the Tru Maid quality story 
to clerks and purchasers alike. Designed and 
produced in Milprint’s Lithographing Division. 


A colorful easeled counter card to catch the 

shopper's eye completes the point-of-sale program. 
Convenient and usable in size (81/)'"x 12'') designed 
and produced by Milprint’s Lithographing Division. 


AND THAT'S NOT ALL... 


Milprint followed through by writing, designing, 
and printing a Tru Maid dealer mailing 

piece and a consumer folder to be used as 

an envelope stuffer by retailers. 


Milprint can help you sell your product better too 
with ‘Follow Through” service from packages 

to promotional material. ‘‘Follow Through” 
service costs you nothing extra. 

Call your local Milprint man or write today. 


i : 
’ 

pepo Pen inc 

PACKAGING MATERIALS 


ct ¥.8 OC CAP SS: 42 8 8 SS 


GENERAL OFFICES, MILWAUKEE, WIS. 
SALES OFFICES IN ALL PRINCIPAL CITIES 


*This insert produced by Milprint Inc., Lithographing Division 
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Lithographed Counter Card 


Printed Cellophane, Pliofilm, Acetate, Foil, Glassine, Plastic Films, Lithographed Displays, Printed Promotional Material 





Project Your Product's 
Appeal—Assure 
Protection 

and Convenience 


To wit: the definitely mascu- 
line Kings Men Brushless 
Shaving Cream. Here the 
keynote is luxury without 
loss of the requisites of 
every good container 

. . » protection, con- 
venience and _ sales 
appeal. 


Susertor merchandising self- 
dispensers for creams, pastes, 

powders and liquids, Wirz Collaps- 

ible Metal Tubes are sturdy, sani- 

tary, attractive. They capture the 
mood of your product decoratively and 
project it over the counter . . . in the 
customer's hand. At the same time, the 
uniform walls and construction of Wirz 
Tubes keep your product free from con- 
tamination down to the very last quarter inch. 


est aBL ISHED 1836 


vat ae E Ss. |Z Let us discuss these highly marketable Wirz 
yet 2 S features and what they can mean to your pack- 
s7T Fr = aging and sales. Call or write our nearest represen- 
; tative. He will gladly cooperate with you. No obli- 

: Ine. gation, of course. Send for our new Tube booklet #7. 


CHESTER, PA. 
Fourth & Cole Sts. 


Hovane, Cube 
New York 17, N.Y. Chicago 4, Il. Memphis 2, Tenn. Los Angeles 14, Calif, Roberto Ortiz Planos 
50 E. 42nd St. 80 E. Jackson Bivd. Wurzburg Bros. 1709 W. Eighth St. Roberto Ortiz Hector 
Export Division—755 Drexel Bidg., Philadelphia 6, Pa. 
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Rockwell 


Snuff Compan 


This machine loads and seals :.. 


3E4 Cons of Snuff per Minute 


IN 12 PACK CARTONS 


American Snuff Company uses the Rockwell automatic 
cartoner shown above to speedily, economically and 
neatly package 12 cans to a carton of their well-known 
Garrett's Scotch Snuff. This machine consistently loads 
and glue seals the ends of 32 cartons every minute. 
Company spokesmen say it is a big time and labor saver. 
Rockwell automatic cartoners will package tins, tubes, 


cans, jars, vials, bottles—in fact most solid products. 


Circulars may be inserted with the load, and code dating 
or printing attachments are available. 


_— 


Products can be 
packaged singly or in multiples, both one and two tiers. 
Get facts now! Mail coupon for full information. 


\ 

\ 

\ 

\ 
\ 
\ 
\ 
} 


automatic cartoner in American 
y plant, Memphis, Tenn 


LOADING SECTION 


Ilustration shows conveyor line feeding tins of Garrett's Snuff, four 
abreast, into locding area. Here three rows of tins are elevated 
each cycle to the level of a carton automatically 
machine and the 12 tins are pushed into the carton 

by planetary action loading arms. 
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ONE TABLET 


(For instance—Penicillin Triturate) 








ONE DOSE 


(For instance—Vitamin plus Mineral Capsules) 





ACTA 


atv MAC ARRAY 
SON Vuln 
ate 


ONE DAY'S REQUIREMENTS 


(For instance—Tablets for relief of pain) 


IVERS-LEE COMPANY © NEWARK, N. J. 


Sanitape-Sealtite is a unique method for packaging pills, tablets, capsules 


and powders, by which each unit or unit-dose is sealed in its own air-tight compart 
ment—assuring complete protection and maintained efficacy. Packages, machin 


and methods fully covered by U 


36 


and Foreign Patents and Patents Pending 


to fundamentals 


No prescription is ever sparked by spontaneous 
desire — never is it a proud and cherished possession. 
Rather is it the result of stern necessity or the dictate 
of wisdom. Thus is imposed on the pharmaceutical 
manufacturer a far greater responsibility for making 
his product as acceptable as possible — and con- 
venience is close to the top of the list. The day’s-dose 
packages indicated here, is a good example of the 
usefulness and utility which is inherent in Sanitape- 
Sealtite packaging. Whatever the indicated dosage, 
it is instantly available in a package which is easily 
carried in vest-pocket or hand-bag, or kept handy 

in desk drawer. Convenience vitally influences pro- 
fessional approval, public acceptance and increased 
use — it is a basic and fundamental factor in effective 
merchandising — yours when your product is packaged 
by Sanitape-Sealtite. We shall be glad to give you 


details pertinent to your situation. 


Sanilape@Sealiite 


THE MARK OF PACKAGING PERFECTION 
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DO YOU WANT CONSUMERS TO 
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@ In that instant when a woman is choosing the brand of food 
she wants, the package is often the last convincer. And nothing 
convinces like sight. 


With 86%* of food sales made in self-service stores, self-selling 
Duraglas containers are your best bet for volume turnover. 


And their filling-line efficiency matches their sales-efficiency. 
Duraglas containers are sturdy, lightweight, economical. They 
show the world you're proud of your pack! 


*Average figure. Actually 87% of Independent and 85% of Chain Store sales are self-service. 


CONTAINERS SELL ON SIGHT 


OWENS-ILLINOIS GLASS COMPANY «+ Toledo |, Ohio + Branches in Principal Cities 











Ridgelo 


PAT. OFF. 


BOXBOARDS 


THE CLAY-COATED BOX BOARD 


Color-True. 


THAT'S 


/ 


CUSTOM-MADE FOR EVERY ORDER 


Smooth-Surfaced Ridgelo 


Makes the Most of Good Package Design 


Goo packaging is a prime secret of success in 
myriad fields, and men’s toiletries are notable among 
them! That’s why leading manufacturers of shaving 
lotions, tale, razor blades and other men’s toilet 
articles, depend on Ridgelo to enhance the eye-appeal 


of their products. 


Ridgelo can do a sell-on-sight job for you, too 


! Each 


order is custom-made, smallest 


right down to the 
detail. Ridgelo cartons exactly conform to your print- 
ing and filling requirements . exactly suit your 


individual needs. 


Ridgelo’s precision control system assures you of con- 


tinued carton quality, in year-after-year repeat orders. 


Insoluble, 


light-resistant, integrated pigments are 


38 


matched to color samples with scientific accuracy. A 


wide variety of special finishes, including several 


exclusive with Ridgelo, are available for special 


problems. 


Getting the most for your money . that’s being 


Ridgelo and 


you get packaging perfection at the lowest cost com- 


economical in the true sense! Choose 


patible with fine quality standards. 


MADE AT RIDGEFIELD, N..4. 
BY LOWE PAPER COMPANY 
REPRESENTATIVES 


H. B. Royce, Detroit * Philip Rudolph & Sons, Inc., Philadelphia 
A. E. Kellogg, St 


. Louis * Norman A, Buist, Los Angeles 
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OBJECT OF TEST: Develop a type of 
wrapper to simplify the present wrap- 
ping procedure for steel be arings — 
give better protec tion. Thirteen different 
kinds of packaging materials and meth- 
ods were seated, using Aleoa Aluminum 
Foil, and other kinds of wrapping mate- 
rials. Length of test: 1.000 hours. Storage 
conditions: 106° F at 92% relative 
humidity. 


CONCLUSIONS: “Alcoa Foil proved best. Polished 
steel bearing races showed no corrosion on the 
elapse of test when wrapped as follows: bearings 
were dipped into anti-rust oil and drained until 
free from excess oil, The oiled bearings then were 
wrapped in .00035” embossed A medium Alcoa 
Aluminum Foil, wax-laminated to 25 Ibs. red paper. 
Foil stopped seepage of oil from exterior surfaces 
of polished bearing races contacting the wrapper.” 
Reason: foil has a moisture-vapor transmission rate 
of nearly zero. Gives full packaging protection to 
products from perishable foods to corrosive metals. 
For more information about Aleoa Aluminum Foil. 
and the names of package manufacturers who can 
put it to work for your product. write ALUMINUM 
Company or America, 2129J Gulf Building, Pitts- 
burgh 19. Peunsylvania. 


[NSO 


THE QUALITY PACKAGING MATERIAL FOR QUALITY PRODUCTS 

















































































FACTS ON FOIL P 
Further information on the results of Alcoa Pack- 






aging Laboratory tests is available. Write us con- 
cerning your packaging problems. 















: Scnzaonal NEW 
DEVELOPMENT 


in dextrine type adhesives 


Se 0A Sel 
Fon 


PERFORMANCE-PROVED ON THE PRODUCTION LINE 


SPEEDYSET is our new line of fast setting Adhesives, designed 
for increasing production and lowering the cost of sealing and 
labeling operations. 

They are giving sensational results in case sealing, tube winding, 
carton sealing, and in the manufacture of folding boxes . . . and 
they may offer definite economies on your job. 

SPEEDYSET is a dextrine type adhesive with the addition of a 
tackifier and drying agent to speed up adhesive action and im- 
prove the machine operating qualities. 

Advantages: Faster setting, strong permanent bond, thins readily 
with water, good moisture resistance, non-penetrating . . . and 
costs less per pound. 

You can test SPEEDYSET Adhesives in your own plant. . . just 
write for a working sample, and tell us your operating require- 
ments. 


WILLIAMSON ADHESIVES , INC. 


Our 
2350 West 18th Street Thirty-fifth CHICAGO 8, ILLINOIS 


Year 





We do not believe there is any substitute for quality 
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THE BETTER 


b Gore You * 


Whoever you are ... wherever you may be ... CLEVELAND CONTAINER has 


superb facilities with which to serve you. 


Key locations . . . the latest equipment for fast production and service . . . 
years of proven performance, from idea planning to making dead-line de- 


liveries to your doorstep. We invite your inquiries 


UeCLEVELAND CONTAINERGS 


6201 BARBERTON AVE. CLEVELAND 2, OHIO 
@ All-Fibre Cans ¢ Combination Metal and Paper Cans 
® Spirally Wound Tubes and Cores for all Purposes 
@ Plastic and Combination Paper and Plastic Items 
Ogee eet ’ D - b. lamesdorg, © 
ymoutd, Wise © ABRASIVE oh 

SALES @ tS Seow ¢ Central Terminal Building Sew Tore 

CAMADIAN PLANT The Cleveland Contaiser Canada. Lid. Prescott Oatarie 
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“Please Send Information on 
per 


dg 


(& ) Potdevin would have found this an easy 
i" «6—query to answer a few years ago. In 
those days a piece of folded paper—a little 
paste—and you had a bag. Today paper bags 
have acquired a “new look” and bagmakers 
have become packaging specialists. Bags are 
as varied as women’s fashions — each one 
tailored to its special purpose. Nowadays bags 
must sell, protect and carry merchandise while 
allowing for economical filling, closing, seal- 
ing — and convenient opening and reclosing. 


Potdevin, working with bag manufacturers, has 
helped bring about this packaging revolution. 
“Please send information—” is no longer 
enough. Before we can give you an intelligent 
answer we must know whether you’re planning 


Machines” 


to make sift proof flour and sugar bags, gar- 
ment window bags, waxed bags, gayly printed 
notion bags, heat sealed cellophane cheese 
pouches, shopping bags, metal tied bags, 
multi-wall cement bags or bottle “carrier” bags. 
These are a few of the “made for a purpose” 
bags produced on Potdevin presses and bag 
machines. 


Illustrated, a Potdevin bag machine linked to 
a three color web press. This vertical delivery 
machine makes flat specialty bags, sizes 
2-9/16" x 4-7/8" to 12” x 12-1/2”, and gus- 
seted bags in comparable sizes. Maximum pro- 
duction is 800 bags a minute. Aniline press 
prints on kraft, sulphite, glassine and specialty 
papers. 


POTDEVIN 


MACHINE CO. 
1244—38th Street 


Brooklyn 18, 


New York 


Cellophane, multi-wall or any other type of bag. 
There’s a Potdevin to make it—faster—cheaper—better. 
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No Motes 


or Pertorations Needed 


with 





LUMARITH 
me Coceilhitg. as 


Gas impermeable film wraps keep stale air (nm and fresh air out tend to “stifle” self 





service 
produce. When films of this type are used for packaging fresh produce, they must have veut 


holes for best results. 


NO PERFORATIONS WITH LUMARITH TRANSPARENT FILM—THE “‘BREATHING” WRAP 
Lumarith film is gas permeable ... exchanges fresh air for stale air through the entire film 
surface... Without perforations ... without robbing produce of the sanitary protection of 
a waterproof, greaseproof, fogproof, unpunched wrap! The result is tastier, tenderer, more 
delicious fresh vegetables and fruits. 

Be sure that your produce gets the benefit of breathing wrap packaging. Lumarith is an 
uncoated film and heat sealable on either side. It is obtainable from a nationwide organiza 
tion of jobber outlets, or direetiv from: Celanese Corporation of America, Transparent 
Films Dept. 8-1, 180 Madison Avenue, New York 16, N. Y. 


sr. 


Se 


@ pLastics 
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FILLING MACHINES 
FOR POWDERED MILK 


ncoRnPORATE P 


LA 


CRE AMERIES 


f 


A typical installation showing S & S Universal 
Filler handling powdered milk. 


",..ewe are very pleased with this equipment." 


Many of our good customers (such as Land O'Lakes) are using 
Stokes & Smith equipment for packaging Powdered Food Products or 
Powdered Chemicals, and they report performance beyond their 
expectations. 

Stokes & Smith have a reputation built over a period of 48 years 
in the filling and packaging of dry products. Our facilities for creative 
research, skilled engineering, quality manufacturing and sustained 
service are ready to serve you. Write us for complete details. 


A few of the companies we are proud to serve 
Dean Milk ° Central Dairy, Inc. 
General Packaging Corp. . H. P. Hood & Sons 
Maple Island Farms ° Pet Milk 
Swift & Co. - And many others 


S & S Universal Filler with 


TOK E MITH © Auger-Vac Attachment 


PACKAGING MACHINERY PAPER BOX MACHINERY Exclusive West Coast Distributor: 


(A wholly owned) Anderson-Barngrover Division of FMC 
Subsidiary of Food Machinery and Chemical Corporation San Jose 5, California 


Frankford, Philadelphia 24, U.S. A. 


FILLING * PACKAGING * WRAPPING MACHINES . . . Speeds to suit your needs—15, 30, 60, 120 per minute 
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2 Valuable Additions to your Library 
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\X hen you think of LOUIS 


DEJONGE, think of a creative firm, one 
responsible for many of the most extraordi- 


nary designs of past and future 


Headliners both, these modern, 
up-to-date sample books do not feature 
seasonable designs alone, but box and 


wrapping papers for all-year-round use. 


If you were looking for Quality 
Juvenile and Holiday packaging, make use 
of our “Holiday Papers” and “Childhood 


Fancies.” 


ia YORK - WALKER 5-1922 
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OF GARDNER PACKAGING INGENUITY... 
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Point of Sales Display Boxes that 
put the “buy” in 


Chances are, you don't make toys. But if you 
make anything that’s sold through retail stores, 
we re pretty sure youre interested in the kind 
of packaging that moves goods. That's why 
were showing you these Gardner-designed 
“show window” packages for The Sandee Man- 
ufacturing Company, Chicago. According to 


Sandee, these ingenious and attractive cartons 


“buyers’ market” 


played a big part in making these two new 
toys the “hottest” items in Sandee’s entire line. 
Buyers picked them up at the Spring Toy Fair 

. and shoppers are picking them up in baby 


shops throughout the country. 


Maybe we can add Sales Appeal to YOUR package 


If you have a product that needs an extra 
point-of-sales push, a product that’s hard to 
package, or a new idea that needs a new pack- 
aging idea, get in touch with Gardner. We'll 


be glad to tackle it. No obligation, of course. 


MAKE MORE EYES REACH 
FOR YOUR PRODUCT IN CARTONS OF 
COATED LITHWITE* 


More shoppers reach for Sandee toys because of the 
extra eye-appeal of Coated Lithwite, the quality clay- 
brighter. Colors hold 
up brilliantly on Coated Lithwite 


coated board that’s whiter 
pictures re- 
produce with true-to-life realism. Rub-resisting 


Fade-resisting. Both cartons of Coated Lithwite and 





ee ee ean 


Coated Lithwite Paperboard are available 


Tue Garoner Boarp ann Carton Co. 


Formerly The Gardner-Richardson Co. 
Manufacturers of Folding Cartons and Boxboard, Middletown, Ohio 
s Chicago, Cleveland, New York, Pt 


"Reg S. Pat. OF sles Representatives in Bostor ladelphia, Pittsburgh, St. Louis 
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WHEN YOU Waser 
REDUCE COSTS — USE 


STANDARD-KNAPP 
PACKAGING 
MACHINES 


Ww. YOU'VE got to 
buckle down, when you've 
got to make every minute and 
every motion on your produc- 
tion line pay off, you can’t af- 
ford ordinarily efficient equip- 
ment — you need Standard- 


Knapp packaging machinery. 


Whether you require just one 
machine, or a complete new 
packaging line . . . whether 
you use cans, bottles, or cartons 
. .. Standard-Knapp engineer- 
ing and design experience as- 
sure cost-reducing — efficiency 


for every packaging operation. 





UNLOADERS 


i 


= 
S i 


Remove glass containers from 
carton and place them in single 
file—or feed them into soakers 
and washers. 


WASHERS 


Os 


Provide fast, continuous delivery 
of washed new glass contain- 
ers, without thermal shock. 


UNSCRAMBLERS 


y 


eZ 


Rapidly arrange cans dumped 
from crates in single file at oper- 
ating economies that quickly pay 
for machines. 





LABELERS 


Apply labels with speed and pre- 
cision, to afford good package 
appearance at minimum cost. 


CAN PACKERS 


Place cans quickly and gently 
into shipping cases in a smooth, 
cost-saving operating sequence. 


BOTTLE PACKERS 


Automatically pack bottles into 
trays or cases, and pay for 
themselves in efficiency. 








CARTON PACKERS 


T ” 


Automatically pack cartons of all 
sizes and shapes into display or 
shipping cases with maximum 
speed and economy. 





GLUERS AND SEALERS 


Apply glue to the carton or ship- 
ping case, not to the contents; 
insure strength with neat, eco- 
nomical sealing. 








KNAPP 


DIVISION of 
HARTFORD. Empipg ‘compan Y 


PORTLAND, CONN. 
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3 READY 


Today’s many successful merchandisers 
agree these are three important aides for 
appraising a package’s effectiveness. 


Transparency gives value-conscious 
shoppers a clear, true view of product 
quality spurs impulse sales 


otectio : 
Protection of original quality of a prod 


uct during its move to the consumer is 





essential for assuring uniformity pre- 
serving good will 
Adaptablity +, operation on packaging 


machinery spells true economy 


DU PONT CELLOPHANE Ps 
™~ 


Serving the pockaging 
industry since 1924 
—— 
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KVRECTIVE 


aU POND 


BETTER THINGS FOR BETTER LIVING... 


AIDES FOR 


PACK AGING 


Our field representatives and the con- 
verters of Cellophane welcome the op- 
portunity to work with you in develop- 
ing a new package or improving the 
sales-potential of your present one. Just 
du Pont de Nemours & Co. 


, Cellophane Division, Wilmington 


write E. I. 
In 


98, Delaware. 


DuPont 
(ellophane 


Shows what it Protects 


Protects what it Shows 


THROUGH CHEMISTRY 








Available now... Kaiser Aluminum Foil 


tailored to your needs 


This photograph of Kaiser Alumi- sure of quality plus reliable service, livery of Kaiser Aluminum Foil. 
num Foil gives you an idea of the on-time deliveries. Call any of Permanente Products’ 
wide range of specifications that are Stepped-up production now makes 22 sales offices, in major cities from 


now available at the Permanente it possible for you to get early de- coast to coast. 
Metals’ foil mill. 


Widths range from % of an inch 
to 30% inches ... thicknesses from 


.006" to .00025". Permanente Metals 


Your order will be processed to 


meet your exact requirements. PRODUCER OF 


Because of Permanente Metals’ ad oO ™ oO 7 C 
completely integrated production Vy TAQ P { BE BED > LE BOD 
control—from bauxite processing () | ¢ € I je UPL U/} } (| 
through finished foil— you can be A apOWw Ee G7 @BE 6 Eb Oe Ef FS) 


SOLD BY PERMANENTE PRODUCTS COMPANY, KAISER BUILDING, OAKLAND 12, CALIF... . WITH OFFICES IN: 
Atlanta * Boston * Chicago * Cincinnati * Cleveland + Dallas * Denver * Detroit * Houston * Indianapolis * Kansas City + Los Angeles 


Milwaukee * Minneapolis * New York * Oakland + Philadelphia + Portland,Ore. * Seattle * Spokane * St.Louis * Wichita 
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Hil (} Mops rf eve...Starts the Sale 


a 
@ P <« 
Write for Samples =~. 
MARYLAND GLASS CORPORATION 
BALTIMORE 30, MARYLAND 


Bue is the key 

to greater profits... 

helps open the door \ 
for your products. 

Acts as a powerful 
advertising, 


merchandising 


and sales tool. 


Yorsi- me (eM t-1-MelileMa-vil-vuilel-1¢ 


stands out... assures better display 





rich . . . distinctive . . . smartly modern f 


builds profits . . . steps up repeat sales 


5 
2 


wide variety of styles and sizes 





PACK TO ATTRACT IN 


Maryland Blue 


Also available in clear glass 











...anda touch of delicate splendor are imparted 


through the elegant craftsmanship behind Rowell 


containers 

This artistic achie vement adds subtle pe rsuasl 
the purchase of cosmetics for face and dusting 
powders and he Ips end them on t 


heavenly missions 


(? ‘ an ) 4 ) 
C.c N Kowell QO Ince. 
Manufacturers of Fine Paper Boxes 


BATAVIA. N.Y. 


up 


t 


Boxes for 


: pharmaceuticals 
Magnificent 


color printing 
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HERE IT Is! 


ERMOLD UZiU77 UNPACKER 


Hinged windows 
provide maximum 
safety without loss 
of accessibility or 
visibility. 


Photo-electric eye 
control interrupts 
unpacking cycle if 
containers are not 
clear of machine. 


‘ 


Compact. Overall dimen- 
sions are approximately 
6x6 x6 


FULLY AUTOMATIC! That's the 
keynote of the new Ermold Un- 
packer. It automatically removes 
standard containers from cartons, 
deep or shallow cases or trays. It 
takes filled or partially filled cases 
and discharges the containers on a 
continuous conveyor while discharg- 
ing the empty cases on either right 
or left side. 


EDWARD 


ERMOLD 


COMPANY 


652 HUDSON STREET, NEW YORK 14, N.Y. 
FOUNDED 1880 ¢ INCORPORATED 1911 
OFFICES: BOSTON - CHICAGO - CLEVELAND - LOS ANGELES: MONTREAL 
ST. LOUIS-SAN FRANCISCO: TORONTO - MEXICO CUBA: ENGLAND 


Famed for Labeling Leadership for 69 years. 
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Automatic speed 
control adjustment. 


Fully automatic safety devices not 
only protect employees, but also pre- 
vent damage to the machine as well 
as to containers and cases. The Un- 
packer also automatically rejects odd 
size or badly damaged cases, under 
or overlength or broken bottles. 


Vitally important, too, the output of 
the Ermold Automatic Unpacker is 


Colored signal 
lights indicate cause 
of interruption. 


Automatic control 
stops machine if 
flow of full cases is 
interrupted. 


Handles any stand- 
ard size container 
packed in any uni- 
form carton, case 
or tray. 


Right or left hand 
case feed optional. 


Operational adjustments 
are readily accessible. 
Changeover to different 
size containers or cases 
is a matter of minutes. 


more than ample to feed the largest 
washers operating at full capacity. 


For details on the new Ermold Auto- 
matic Unpacker as well as for a 
consultation with an Ermold repre- 
sentative on how this machine can 
be integrated into your production 
line, fill out the coupon and mail it 
today. 


NAME 


COMPANY 


ADDRESS 


POSITION 


EDWARD ERMOLD COMPANY 
652 Hudson Street, New York 14, New York. 


Please have a representative call to discuss how the new Ermold 


Automatic Unpacker can simplify our unpacking procedures 
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Easy to STORE 
Easy to POUR 


TWO FEATURES THAT 
MAKE SALES FOR FOODS IN 


Bemis 
Deltaseal 
Bags 


This attractive, low-cost package not only gives sales- 
inviting display in stores, but also helps keep customers 
sold on your brand after they’re home. 


Women like Deltaseal Bags because the square-pack bag 
rests well on pantry shelves, and the Deltaseal spout 
makes it easy to pour direct from the bag without spilling. 
Your Bemis representative will be glad to show you how 
Deltaseal Bags and the Deltaseal Packaging System can 
help you increase food sales. Get in touch with him now. 


4y s. 
Ma ao 


€ ° 
'N sizes pROM? * 


DELTASEAL: Reg. U.S. Pat. Off @ “America’s No. 1 Bag Maker” 


Boltimore © Boise © Boston © Brooklyn © Buffalo « Charlotte « Chicago © Cleveland « Denver « Detroit « East Pepperell « Houston © Indianapolis * Jacksonville, Fia. © Lovisville 
Kansas City ¢ Los Angeles * Memphis ¢ Minneapolis « Mobile « New Orleans ¢ New York City « Norfolk « Oklahoma City « Omaha « Peoria « Phoenix « Pittsburgh 
Salina « St. Lovis ¢ Salt Lake City « San Francisco « Seattle * Wichita « Vancouver, Wash. « Wilmington, Collif 
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This report proves 


barmen prefer 


this closure 


Wood-top cork closure voted 2 to 1 
choice over any other type... outranks 


all three rivals combined. 


MoM” than 200 barmen in four major American 
cities recently answered this question: “In 
whiskey bottles as they come from the distillery, 
which type of closure do you prefer and why?” 
59&% unhesitatingly voted for the embossed-top 
cork—the type closure which Dodge has manufac- 
tured and sold to leading distilleries for many years. 
The embossed-top cork closure was better than a 

2 to 1 favorite over a molded bar cap. It was nearly 
a 3 to 1 choice over a metal screw cap. And it 


outranked a deep skirted metal cap 9 to 1. 


Conducted by Fact Finders, Inc., for 
the Cork Institute of America, this in- 
vestigation was made among barmen 
in New York, Chicago, Boston and 


San Francisco. 


Here is the vote: 


. Embossed-top cork 
Deep skirted metal cap 
Molded bar cap 
Metal screw cap 


No preference 


Free Copy of Complete Report 
Available to Packaging Men 


in Distilleries and Wineries 


Read the results of this survey for yourself. 
It’s fact-packed with ideas for you. The 
complete report will be sent without obliga- 
tion. Write for it today. DODGE CORK 
COMPANY, INC., LANCASTER, PA. 


CORK CLOSURES 


@ DESIGNED TO GUARD THE INTEGRITY OF THE CONTENTS 
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TRADE MARK 
REGISTERED 
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AMERICAN RONDO CORPORATION 
371 WEST ROCK AVENUE, NEW HAVEN I5, CONN 


RONDO itd. BASEL 9 RONDO ITALIANA S.A. 
Distributors ART. INSTITUT GRAFICA Ltd. BASEL 9, Switzerland 49 Via Cadore, MILANO, Italy 
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TRADE MA 
REGISTER 


1 HE NI r-SHELL is the clever protection of the soft and savoury 
kernel. which. without it. would be lost irretrievably to the 
courmands of the animal kingdom. as well as to the world 
of human beings. Only the hard shell protects the nut from 
extinetion, It stands between the kernel and dampness. 
mildew. excessive dryness and dust. Resting in its shell the 


kernel stavs fresh. clean and healthy. 


THE RONDO PACKAGING is the clever protection of the 
brittle glass of the ampoule. Damage to the neck or base is 
impossible as long as the ampoule rests im its vroove, Also 
if the package is once opened the ampoule stays well 
protected and can never drop. Besides. RONDO is handier 
than former kinds of packaging: the troublesome cutting of 
the label is abolished. and, through the clear divisions of 
the individual ribs. the removal of the ampoules is 
easy. The ampoule can be stood up in its rib and is 
still supported until its contents is needed for the syringe. 
By one action any number of ampoules can be cut from 
the corrugated cardboard strip. and. tovether with their 

ribs of protection». distributed to the different departments 
of the hospitals. 
In short: RONDO is practical. its price reduces your 


packaging expenses for ampoules and suppositortes. 


Imerican Rondo Corp... New Haven 15, Conn. 


371 West Rock Avenue 


RONDO ltt 
Distributors 
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PENDING 


The removal of the individual 
ections is simple and practical 
The side flap strengthen each 
RONDO? section, making it slide 
easily and giving to the whole 
packaging an increased stability 


The handling of the ampoule is 


safe and simple. and by standing 


it in the rib it is held steady 


R OND O 





AMERICAN RONDO CORPORATION 

371 WEST ROCK AVENUE, NEW HAVEN 15, CONN 
) ltd. BASEL 9 RONDO ITALIANA S.A. 
ors ART. INSTITUT GRAFICA Ltd. BASEL 9, Switzerland 49 Via Cadore, MILANO, Italy 
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RONDO lLtc 
Distributors 
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U.S.A. 


™ RONDO. CHIN: 
| PENDING 


the finest protective packaging material for ampoules 
and suppositories. 


reduces your costs by limiting breakage and returns 
to a minimum, simplifying handling. 


can be inserted in low-cost folding boxes. These con- 
venient boxes may be printed directly, saving the 
cost of labels and labelling. 


is the pack which your ultimate users physicians 
and hospitals — like best. RONDO protects vour 
products better and is easily handled. 


can be used in combination with time saving equip- 
ment on your assembly line. 


Prices for RONDO packaging material depend upon 


the size and nature of the article to be protected. 
Piease submit samples of the products you want to 
pack in RONDO. This will enable us to make samples 
that fit and to give you accurate quotations. 


the ideal packaging material for ampoules and sup- 
positories. 





AMERICAN RONDO CORPORATION 
371 WEST ROCK AVENUE,.NEW HAVEN I5, CONN. 


>) itd. BASEL 9 > RONDO ITALIANA S.A. 
iors ART. INSTITUT GRAFICA Ltd. BASEL 9, Switzerland 49 Via Cadore, MILANO, Italy 














Moisture Got | 
If They Don’t Stop eetmhten... 


Won't Buy It Again. 


<3 


One Leaking Bottle 
Mm Good... Has Ruined Cases 


Phew — It’s Not 
Tastes Good Fresh! | Won’t Buy Full of Merchandise 


it Again. 





But Who's going 
to buy that jar? 


























Just any screw cap won't give your product any 
selling advantage whatever. 


Screw caps that seal and sell must be engi- 
neered for your product as a special part of the 
package designing job by a manufacturer whose 
only interest is the closure. 


That is why Ferdinand Gutmann & Co. developed, 
in addition to its standard line of screw caps, 
many types of specialty closures that protect 
your product best — please your customer most. 





Most widely used among these specialties is 
Filma*-Seal, the economical inner seal which is 


applied with the Gutmann cap... stays on after 


with Filma*-Seal MSp-I3 


the cap is removed. 
in Gutmann Screw caps. 


Filma*-Seal gives your glass packed product 
extra sales appeal and extra protection against 
evaporation, moisture ingress, air ingress, tam- 
pering or sampling. We have already developed 
28 variants of Filma*-Seal to solve specific prob- 
lems for manufacturers who package in glass. 
We will develop the 29th variant for you... if 
you need it...and see it through your plant 


A 
VEGETAMLE 


HYDROGEt | whether you package thousands or millions. 


For closures that sell... CALA 
CLOSURE 


Bla Seat | MANUFACTURER . . . 


* * 
CAP AND SEAL APPLIED AS ONE Call 
| Mmd- re Gutmann 


"Reg US. Pot. Off. s ¢ FERDINAN 
ond abroad 2 , CAWA.. & COMPANY 


SINCE 1890 











3601 14th AVENUE © BROOKLYN, WN. Y. 
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YES. Here's a machine which utilizes thermoplastic- 
_APPEAL 
x. FOR EYE coated labels in ANY colors and anchors them 
* IDENTITY permanently, blister-free, perfectly registered direct 
+ TRADE MARKS on plastic surfaces . . . plastic-to-plastic, a natural 
Ne DECORATION bond. sare only NEW thing in Plastics to put extra 
coomph in 1949 products for the mass markets. 

* LABELING 


Ask about it! 


NEW JERSEY — ADD-A-TINT on the LABEL-DRI*— 


MACHINE via Thermoplastic coated labels or foil! 
1510 WILLOW AVE. « HOBOKEN, N. J 
Factory Sales and Service Branches at 
Chicago, 325 W. Huron Street 
Cincinnati, 1701 Carew Tower 
Los Angeles, 2500 W. 6th St 


capacity 3000 per hour with perfect register 


*Reg. U.S. Pat. Off. 
SEPTEMBER 1949 
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HELP BUILD SALES 


| BULLDOZERS to beauty aids, the effectiveness with 
which any product is presented in print has an important bear- 
ing on its sales. In whatever form you use printed aids in your 
business, you'll find Oxford Papers a sound foundation for 
more profitable selling. 

For fifty years we have specialized in the production of fine 
papers for offset, lithography, letterpress and rotogravure 
printing to meet the varied needs of both producers and buyers 
of printing. The result is a choice of coated and uncoated grades 
that assures the right paper to help make brochures, posters, 
labels, box-wraps, direct mail, manuals—in fact any printed 
product—more profitably resultful. 


Your Oxford Paper Merchant 

is a Good Man to Know 
Your Oxford Paper Merchant is a convenient source 
of supply, of course. But, because he makes it his 
business to help you select the right papers for your 
needs, he is a mighty good man to know. Get in touch 
with him today for a copy of the useful new Oxford 
Paper Selector Chart or write direct to us 


OXFORD MIAMI PAPER COMPANY 


cker Drive, Chicago 1, Ill 


OXFORD PAPER COMPANY 
230 Park Avenue, New York 17, N.Y East W 
MILLS AT RUMFORD, MAINE AND WEST CARROLLTON, OHIO 





Albany, N. Y W. HH. Smith Paper Corp 
Augusta, Maine Carter, Rice 
Baltimore, Md Phe Mudge Paper Cc 
Bethlehem, Pa 
Boise, Idaho Blake, Mofhtt & Towne 
Boston, Mass Carter, Rice & Co. Cory 
Buffalo, N. Y 
Charlotte, N. ¢ Caskie Paper Co., Ine 
Chattanooga, Te 
Chicago, Il 


Cincinnati, Ohio The Johnston Pape 


Cleveland, Ohio The Cleveland Paper 
Columbus, Ohio 
Dayton, Ohio 


Des Moines, Iowa 
Detroit, Mich ( i Stevens Paper Co 
Fresno, Calif Blake, Moffitt & Towne 
Hartford, Conn yreen & Low Paper Co., Ine 
Indianapolis, Ind MacCollum Paper Co 
Jacksonville, Fla 
Kalamazoo, Mich 
Kansas City, Mo 
Knoxville, Tenn Louisville 
Lincoln, Neb 
Little Rock, Ark Roach Paper ¢ 
Long Beach, Calif Blake, Mofhitt & Towne 
Los Angeles, Calif Blake, Moffitt & 
Louisville, Ky Louisville Paper 


Nation-wide Service 
Through Oxford Paper Merchants 


& Co. Corp 


Wileox-Walter-Furlong Paper Co 


Franklin-Cowan Paper 


Bond-Sanders Paper Co 
Bermingham & Pr 
Bradner, Smith 


Che Whitaker Pape 
The Whitaker Pape 


( 
Scioto’ Paper ¢ 
Cincinnati Cordage ( 
The Whitaker Paper ¢ 
Bermingham & Prosser Co 


Jacksonville Paper 
Bermingham 


Bermingham 


Western Newspaper Union 


Lynchburg, Va Caskie 
Manchester, N. H 

Memphis, Tenn 

Miami, Fla 

Milwaukee, Wis Allman-( 


Miu 


nr 


New Haven, Conn 
New York, N. Y 


Oakland, Calif slake offitt & 
Omat el stern Pape 
Phils a. Atlantic Paper 
Wilcox-Walter-Furlong Pape 
Phoenix tlake, Moffit 


Blake, Moff 
Bermingham & Pr 
Shaughnessy ie p-Hawe 
I I Paper 
St. Paul, Mins QA er-City 
San Bernardino, Calif Blake, Moffitt 
Salt Lake City, Utah Western N 
San Diego, Calit Blake, Moffitt 
San Francisco, Calif Blake, Moffitt 
an Jose, Calif Blake, M 
Was! 
itv, lowa 
Was! 
Mass 


Stockton, Calif 

Tacoma, Wash 

Tampa, Fla impa Paper 
Toledo, Ohio pe erchants, Inc 
Tucson, Ar lake itt & Towne 
Washingtor he ige Paper Co 
Worcester \ tv Paper Co 


& Co. Corp.) 
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* Desirable Aspec ts 
Patience and foresight, extreme ly 
practical, discriminating and distinguishing 
logical, systematic, sensible, thrifty and 
conservative, toils unremittingly in the 


service of others 


With patience and foresight Warnercrafttsmen produce 
extremely practical set-up boxes that are at 
once discriminating and distinguishing. Logical, systematic 
and sensible planning produces unusual packaging for 
you at costs that are both thrifty and conservative 
Warnercraft packages, whether set-up or 
folding, will toil unremittingly in your service to keep vour 


product “AMIONG THE STARS.” 


WwW 


WARNERCRAGy, ™ 


THE 


Makers of set-up and folding boxes of all t 
Main Office and Factory 


SEPTEMBER 1919 


transparent acetate containers . hand made 
326 Lafavette Street, igeport 1, Conn * New York Sales Office 


ork 


16 


nd dispensers 


NM. Ee 
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Ke + 


it 





FISHER’S 


Aluminium Foils 


GIVE YOUR PACKAGING 





All designs are exclusive to Fisher’s and are 


Character carefully evolved for their artistic merit and 


appropriateness for the widest variety of products 





Designs available in many and diverse colour 
v 1 ; l vombinati and variegated embossings give 
( 2ee combinations and variegated embossings give a 
0lOU rfu ness bright and appealing character to all types of 

wrappings and packs. 





Modernity is their keynote. They attract the 


Sales Appeal eye and invest your product with dominance and 


sales appeal. 








Being air-tight and non-absorbent they give 


Protection maximum protection to your product, preventing 


deterioration through damp and light rays 





Flexibility in production enables you to in 


Econom vY corporate your own designs and wording, thereby 


effecting over-all-economies. 





Available in plain embossings in bright and dull 
finishes or in a wide variety of tastefully printed 
’ . . . 

1 oO colours. Also wax or tissue backed foils for 
Eve ry thing protective wrappings of perishable articles. And 
metal lined boards and papers for attractive box 
and carton production. 


(Vy PFISHER’S FOILS 


FISHER’S FOILS 














A long list of prominent manufacturers the world over use Fisher's 
Aluminium Foils. May we advise you on their many advantages ir 


your own packaging problems? 


FISHERS FOILS LTO. . WEMBLEY, MIDDLESEX, ENGLAND, 
Cables: Liofnit, Wembly. Codes: A. B. C. 6th Ed. 
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For over 50 years, cans have been manufac- der gas pressure. Now being used for Whipped 
tured in the conventional way of soldering and Cream, Insecticides, Air-Conditioners, Per- 
fabricating. Then Crown invented the can with fumes, Plastic Sprays. Just press the top—and 
no-side-seams and no-top-seam. To this was contents sprays out. How about your product 
added a special valve—and Spra-tainer was —wouldn’t it sell better in a Spra-tainer? 
born, the first can to spray out the contents un- Ask to have a Crown sales representative call. 


One of America’s Largest Can Manufacturers , ©) Cw 


PLANTS AT PHILADELPHIA, BALTIMORE, CHICAGO, ST. LOUIS, HOUSTON, ORLANDO * Division of the Crown Cork & Seal Company 
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a 
sunday 
sales 
punch 


for any product, every day of the week 


Being specialists in creative packaging for 

jewelry. watches, wristbands, pen and pencil sets, 
cosmetics, silverware, pipes, bracelets, and other 
items, we design unique packages with real Sunday 
Sales Punch ... to make your merc handise 

move fast. 

Request a Braun-Cry stal representative to call 


and discuss your packaging needs. 


Braun-Crystal Mfg. Co., Inc. 

69-01 Metropolitan Ave., Middle Village, N.Y. 

Manufacturers and designers of fine specialty 
boxes and displays 
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IT HAS TO BE 
TO BE Sold 


counter merchandisers 
are eloquent 
salesmen 

- « . without drawing 


accounts 


@ Built of sturdy cardboard 
for long counter life. 


Attractively designed and 
printed to really move 
your goods. 


Custom built to fit your 
particular needs - - within 
your budget, 


BROOKS & PORTER. 


304 HUDSON STREET » NEW YORK 13 





DESIGNERS AND MANUFACTURERS OF PRINTED AND 
DIE-CUT POINT QF SADE MATERIAL FOR OVER S50 YEARS. 
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_------------NOT 1 
BUT 2 FACTORS 


male it 

$mart Merchandising 
to Iet 

create your packages! 


s 





ee Oe ee ee ee ee ee ee ee ee eee 


| is; / 34,44 
TOOLED FOR 
EVERY JOB, 

















2 THEIR STRING- 
OPENING CAN 
SERVES MANY 
PURPOSES 








ALL STANDARD @ From a merchandising point of view, Sefton 
OPENINGS AND is tops! After a careful analysis of your needs 
RECLOSURES Sefton designers create the package that's best 
Spiral and Convolute for your product. Their versatile string-apening 
Paper and Metal Ends can can be adapted for many needs. It's 
Round and factory-sealed, tamper-proof, easy to open and 

Irregular Shapes close again. Be a smart merchandiser... select 


Cans, Tubes Sefton to create your packages! 
and Heavy Cores 


s 
MERicg 
OISTRICT OFFICES: @ Los Angeles @Salt Lake City e Denver @ Dallas @ Chicago @ Cincinnatti eNew Orleans @ Boston @ Detroit e New York @ St. Paul 


Cleveland e Memphis @ Nashville @ Seattlee Portland 
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a 
remarkable 


applied without moistening 
adheres to any smooth surface 


never curls or pops off 


e new labeling method! 


FAST APPLICATION OF LABELS that really stick...this is ual labels ready for instant application. The waste motion of 
the happy result when you combine Kum-Kleen labels with sorting and handling loose labels is completely eliminated 
our new Electric Label Dispenser Dispenser fits into any production line, can be operated by 


, . unskilled help 
Kum-Kleen Labels stick to any smooth surface. All 


the operator does is place the label on the product—no Kum-Kleen labeling pays its own way! Many users 
moistening, no sticky fingers, no soiled packages. Avery's of this remarkable new labeling method say the time and 
new “active” adhesive keeps label stuck to any clean, smaoth labor savings pay the cost of the labels and dispenser. We 
surface—no popping or curling...even in temperature ex believe you, too, may find Kum-Kleen the best answer to 


tremes—adheres more tightly with age your labeling needs. Write for samples and dispenser data 


All waste motion is eliminated. Pressure -sensitive 
Kum-Kleen Labels are mounted on “conveyer-belt” rolls of AVERY ADHESIVE 
backing tape. Rolls feed automatically through the new : LABEL CORPORATION 


Kum-Kleen Electric Label Dispenser, which delivers individ- Monrovia, Califorr 


NEW YORK: PHILADELPHIAs+ DETROIT+ CHICAGO+ CLEVELAND: AND L PRINCIPAL CITIES 
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British Figg National 


PACKAGING 
EXHIBITION 


CITY HALL, DEANSGATE, 
VANCHESTER, ENGLAND 


Wednesday, October 5th to Saturday, October 15th, 1949 
Daily 10:30 a.m. to 7:00 p.m. 


AN INVITATION .... 


is extended to everybody interested in Packaging to visit this, 
the first British National Exhibition. The majority of the 
leading firms in the British Packaging Industry are exhibiting, 
thus ensuring a fully comprehensive display of vital interest to 
all. Admission can be obtained on presentation of your busi- 


ness card, 


In collaboration with the 
INSTITUTE OF PACKAGING 


(LONDON « ENGLAND) 
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at a time 
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Pervesils 
gives us cleaner, faster 
positive labeling plus 
simplified identifi- 
cation’ 


England’s Largest 
Food Chain 


’__ reports New 


irst National Stores, Inc. find Pervenac* printed 


“dry” labels ideal in their new bread conveyor line 
set up for labeling and handling corrugated cartons 
“Hand Craft” 


Where formerly store street numbers and towns 


and self service bakery products 


had to be written by hand and labels glued by paste 


pot and brush, eight Pervenactors* operating 16 


hours per day, 6 days per week now provide 


important time and labor savings. Pre-printed 


NASHUA GUMMED AND COATED PAPER COMPANY 
HAMPSHIRE 


*Trade Mark NASHUA, NEW 


labels offer 


routing through quick identification 


with store numbers, Pervenac* fast 


Typical of other users, First National also reports 
all label 
adherence, cleanliness and savings in inspection 
The 


are easily portable and can be removed from one 


decided advantages in positive, over 


time. lightweight, small size Pervenactors* 


location to another in a jiffy, if desired. 


If looking 


speed and for positive adherence to hard-to-label 


you're for the last word in labeling 


surfaces write Nashua or your 





nearest distributor. 


N. A 
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LOADING LINE, one of three in new Columbus A & P plant, has seven stations for loading produce items in trays 


Columbus experiment 5 vears after 


A & P’s PIONEER PRODUCE PRE-PACKAGING OPERATION, BASED ON SOUND 


PRINCIPLES, HAS GROWN FROM A SINGLE ROOM TO A WHOLE MECHANIZED PLANT 


Fv its original beginning five years ago in the 
corner of a warehouse, The Great Atlantic & 
Pacific Tea Co.’s pioneer experiment in the pre-packag- 
ing of fresh fruits and vegetables at Columbus* has 
expanded into an ope ration large enough to require a 
modern, up-to-date building of its own. 

This pre-packaging operation has now been taken 
over by the Atlantic Commission Co., A & P’s produce- 
buying affiliate. Atlantic Commission officials are 
quick to point out that packaging at the shipping 


* See “Packa *roduce The Columbus Experiment,”’ Mopern Packac 
ING, July, 1945 ) 
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point is, at times, more economical than terminal 
packaging. The choice of the packaging site, Atlantic 
Commission contends, should depend upon the com- 
modity and supply concerned, the distance from pro- 
duction sources to the market and various other factors. 

The Columbus operation, set up by the A & P in 
February, 1944, on an experimental basis, was the first 
pilot plant for the central automatic pre-packaging 
of fresh fruits and vegetables and their self-service 
sale from open-top refrigerator cases. 

So successful has it proved that the operation has 


outgrown many times the single room allotted to it 


71 











originally in the Columbus unit's central warehouse and 
it has now been moved a few blocks away to a separate 
building leased especially to house the pre-packaging 
plant and large enough for continued future expansion. 

From the standpoint of size, the current operation 
is a far cry from the original experiment, but from the 
standpoint of technique and methods, the changes are 
far less marked—an indication of the sound basis on 
which the original experiment was conceived and 
carried out. 

The whole operation has not been without its series 
Atlantic 


several hurdles, but is still seeking improvements. 


of problems. Commission has overcome 
The selection of suitable merchandise and disposal 
problems involving original shipping crates and other 
refuse, keep the Atlantic Commission experts constantly 
on their toes. Then, too, there is the problem of 
securing merchandise for pre-packaging when supplies 
on the market are of poor grade. The costs of operat- 
ing and maintaining equipment, together with other 
expenses, must be offset by savings in waste, lower store 
costs and greater sales volume. 

At the start of the experiment only a little more than 
five years ago, a number of produce items were wrapped 
by hand in moistureproof cellophane and sealed by a 
hand iron. They were then hauled in unrefrigerated 
trucks to a downtown Columbus supermarket where 
they were placed on sale in all open refrigerated display 
case. Only four persons were employed in the original 
operation. 

Consumer acceptance of the pre-packaged items was 
immediate. Signs told shoppers they were paying no 
more for the pre-packaged produce than for bulk mer- 


chandise. Sales went up and stayed up. 


From the standpoint of the store, trimming was 


eliminated and spoilage and wastage greatly reduced. 


wi 
io” 


ENTERING MACHINE for over- 
wrapping, trays are spaced by 
dividers on intake conveyor. This 
machine turns out 35 wrapped 


and sealed packages per minute. 


Under refrigeration, the life of packaged produce was 
miraculously lengthened. The produce department 
was clean and traflic moved through it without inter- 
ruption. Handling costs in the store were reduced. 

Volume increased rapidly and to handle the pre- 
packaging, a wrapping machine was drafted from the 
bakery department to replace hand wrapping. By July, 
1945, three Columbus stores—one each in the working, 
middle and higher income sections—were being served 
by central packaging. 

The current operation requires 16 times the original 
amount of floor space. It employs 30 persons, a total 
of three automatic wrapping machines and an apple 
sorting and packing machine. The pre-packaged 
merchandise is transported daily in air-cooled trucks 
to all 75 A & P stores in the Columbus unit 
them as far away as Charleston and Huntington, W. 
Va. 


Keynote of the present operation and the factor 


some of 


that most distinguishes it from the original experiment 
is the attempt to control temperatures all along 
the line from the time the produc e reaches the Columbus 
warehouse until it is purchased by its ultimate con- 
sumer. 

To accomplish this, large cooling rooms have been 
installed in the new pre-packaging plant so that the 
produce can be lowered in temperature before it is 
sent through the pre-pac kaging operation. The plant 
itself is air-conditioned and its temperature kept at a 
level consistent with that required to keep the produce 
fresh during the short time it is in the plant and at the 
same time maintain comfortable working conditions for 
employees. 

To maintain lower temperatures during shipment 
from the pre-packaging plant to the various stores, dry 
ice bunkers equipped with blowers have been installed 
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in the regular grocery delivery trucks and the produce 
is packed in cartons of a good grade of paperboard 
which provides a certain amount of insulation. 

Except on extremely hot days, this combination will 
maintain the required low temperatures over the 
6- to 7-hr. runs from Columbus to Huntington and 
Charleston. 

A greater part of the pre-packaged items are marketed 
through the Columbus unit's 35 supermarkets, but some 
Refrigerated, 


self-service display cases for sale of the pre-packaged 


find their way into all of the 75 stores. 


items have been installed in all of the “supers” and in 
some, but not all, of the stores that do not yet have 
refrigerated display cases. 

Maintaining the produce at low temperatures 
throughout the operation, Atlantic Commission has 
found, helps it to stay fresh longer, increases its sal- 
ability and moves A & P astep closer to its goal of pro- 
viding the housewife with produce as near its original 
state as possible. 

Since Atlantic Commission is still using only the 
regular moistureproof, heat-sealing cellophane in all 
of its pre-packaging operations, the precooling of 
produce before packaging and the maintenance of 
lower temperatures all along the line have helped solve 
the problem of condensation inside the package, al- 
though A & P officials contend this never has been a 
serious matter. 

In fact, they are not unhappy that condensation has 
not been entirely eliminated. They have found that 
many customers like to see a bit of moisture inside the 
package. To them, packages carrying a bit of moisture 
appear fresher than those without any condensation 
And they also can be placed in the home refrigerator and 
kept for days without drying out. 

A three-day salability limit, in effect since the start 
In other 
words, each store attempts to dispose of all pre-pack- 


of the experiment, is still being maintained. 


aged produce within three days from the time it is 
delivered. This assures the customer that it is still 
in good condition at the time of purchase. 

Everywhere consumer acceptance is constantly 
increasing. It has been high in all classes of stores. In 
Columbus, consumers have been used to pre-packaged 
produce for so long that it is now taken for granted. 

In the five-year history of the operation, there have 
been few changes in the kinds of produce pre-packaged. 
Originally, every item sold in the produce department, 
with the exception of oranges, grapefruit and potatoes, 
and that is still true. 


Produce originally packaged by machine with heat- 


was cellophane wrapped 


sealed transparent cellophane overwraps consisted of 
asparagus, beans, beets, broccoli, Brussels sprouts, 
< elery, cauliflower, corn, endive, lettuce (both leaf and 
head), green onions, parsley, peas, parsnips, peppers, 
rhubarb, radishes, spinach, turnips, grapes, lemons, 
pears, plums and strawberries. 

To that list have been added carrots and peas, which 
were originally packaged in cellophane bags with tape 
closures, and dried onions, originally packaged in kraft 
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bags with a transparent window. Only apples are now 
packaged in cellophane bags with tape closures. 

The two additional wrapping machines used in the 
current operation are ordinary standard wrapping 
machines purchased from two nationally known manu- 
facturers. Neither was especially designed or built for 
the purposes for which it is being used. 

Present packaging techniques and methods are much 
the same as those originally employed, except that they 
are more in the nature of an assembly-line operation. 
For example, original gravity feeds and “‘skate wheel” 


conveyors have been replaced with conveyor belts to 


transport the produce to and away from the packaging 


machines. 

Pre-packaging of apples is handled on a separate 
machine designed especially for products of this type. 
Apples are brought into the plant from the precooling 
When the 


apples are dumped into the hopper of the machine, it 


room in the original shipping containers, 


automatically fills a number of * troughs” or “‘spouts” 
with the number of apples required to filla bag. Bags 
are then filled and weighed by hand and repacked in 
the original container. These are returned to the cool- 
ing room by a conveyor belt. 

Pre-packaged tomatoes are being packed on a sepa- 
rate piece of equipment that has become standard in the 
company’s operations. Pre-packaged slaw, salad mix, 
endive and kale are being purchased from a commercial 
pre-packaging firm in Columbus for distribution by 
A & P stores in the Columbus unit. 

For the pre-packaging of other produce, little change 
has been made in the operational routine. Produce is 
brought from the cooling room to the trimming tables 
where it is sorted and trimmed, packed by hand in 


individual boxes or trays if such are necessary, then 


LABEL APPLIER located at discharge end of 
wrapping machine uses roll-type labels and ap- 
plies to top of each package an A & P sticker bear- 


ing the name of the item, its weight and price. 





DELIVERY BOXES containing the packaged pro- 
duce move on a conveyor belt into an air-condi- 
tioned cold room where they are kept at low tem- 
perature until they are transferred to refrigerated 


trucks which deliver them to the retail stores. 


placed on the conveyor belt for the trip through the 
packaging machine. Cellophane-wrapped packages are 
then returned to the cooler room on another conveyor 
belt. 

Size of the package to be wrapped can be varied 
widely and it is largely determined by the price of the 
particular produce being packaged. For example, 
apples selling at 15 cents a pound will be packaged in 
smaller quantities than those selling at five cents a 
pound. This is because A & P, during its long experi- 
ence in handling bulk produce, found that there was 
a maximum price for a package of apples, or other kinds 
of produce, beyond which the majority of customers 
would not go. 

Using this experience as a guide in its pre-packaging 
operations, the company does not standardize the size 
of packages, but varies them with the price. For 
instance, if celery or head lettuce drops in price to a 
point where it is a good merchandising policy to 
feature two bunches or heads to a package instead of 
one, then that is the way they are wrapped. 

Daily operations at the pre-packaging plant follow 
no set routine. Orders are sent in from the various 
stores by mail on special forms. Changes or corrections 
are made by tele phone. These orders are *‘re-« apped” 
each morning to determine the amount and kinds of 
produce to be packaged on that particular day. 

No particular order is followed in packaging the daily 
lots, nor are any of the three wrapping machines 
designated to handle only certain kinds of produce. 

Each of the machines is geared to turn out from 40 
to 50 packages a minute. That provides the plant with 
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a daily capacity of around 50,000 packages of all kinds 
That’s about double the capacity which is currently 
required. 

At the start of the pre-packaging operation, the 
plant worked five and a half days a week, with Saturday 
afternoon and Sunday off. Produce scheduled for 
delivery on Sunday night was packaged on Saturday 
morning. 


Now that has been changed. The plant currently 
is in operation six days a week. So-called “ production 


items” such as nuts, dried onions, apples, lemons, et: 


are run through on Monday and the early days of the 
week. 

Truck deliveries to all stores in the Columbus unit 
are made daily, even to the far-away supers in Southern 
Ohio and West Virginia. 

Cost studies covering the over-all operation have 
been made by A & P, but policy prevents disclosure of 
any specific figures. A & P officials, however, point 
to continued expansion of pre-packaging operations, 
not only in Columbus, but also in many other of its 
units, as sufficient indication that they are satisfied 
with the results from the standpoint of costs and sav- 
ings. 

A & P executives know that sales of produce hav: 
increased in stores offering pre-packaged merchandise, 
but they have made no specific survey to determine 
whether the increase was due to pre-packaging, to one 
or more factors, or to a combination of reasons. 

Although Atlantic Commission officials feel that 
more pre-packaging should be done by producers, they 
maintain that costly operations should be set up only 
after due consideration has been given to all factors 
concerned. 

In the case of certain items procured from different 
sources at considerable distance from the market, ter- 
minal packaging has a distinct advantage over packag- 
ing at the shipping point. However, in many circum- 
stances pre-packaging at the source is better. It re- 
duces shipping costs and eliminates down-grading 
at retail markets, extra handling and repacking. Be- 
sides, shipping-point packaging solves the refuse and 
disposal problems at the terminal. 

Pre-packaged carrots are one of several commodities 
A & P has pro ured from distant sources for its Colum- 
bus experiment. Carloads of carrots pre-packaged 
in California have been shipped as far east as Columbus 
for distribution by A & P there. 
officials say that the carrots reached Columbus “‘in fine 


Atlantic Commission 


shape.” 

At present, three major obstacles stand in the path 
of producer-packaging. One of these is evident when 
the packaging takes place at a distance from the market 
It involves the need of proper protec tion to preserve 
the quality and condition of the more highly perishable 
products during the two to 10 days in transit. is 
vitally important that all merchandise be “right.” 
This presents a real challenge. ‘ 

Another obstacle is the lack of a unified research pro- 
gram which could produce reasonably priced, light- 


MODERN PACKAGING 











weight shipping containers and develop some by-product 


use for produce trimmings. 

A third road-block is the “‘individuality” of the agri- 
cultural industry as a whole and its tendency to resist 
“revolutionary” changes. 

These and possibly other problems must be solved 
before more producers go into pre-packaging. Mean- 
while, Atlantic Commission and other pioneers in the 


field are to be congratulated for setting a successful 
pattern for others to follow. 


Crepits: Wrapping and labeling machines, Package Machinery 
Co., East Longmeadow, Mass., and Oliver Machinery Co., Grand 
Rapids, Mich. Bagging machine, Food Machinery § Chemical 
Corp. (Florida Division), Lakeland, Fla. Conveyors, Rapids- 
Standard Co., Grand Rapids. Scales, Detecto Scales, Inc., Brook- 


lyn. Refrigeration and air-conditioning, York Corp., York, Pa. 
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New method for waterproof banding of celery 
— Bros., fresh produce ‘packers of San stalks are carried to the banding section of the 
FI Jose, Calif., have adopted a heat-sealing, plant by conveyor belt. To apply and heat seal 

‘ coated, high wet-strength paper band label for the labels, the company has five small semi- 
Golden Girl celery that retains its color and is said automatic machines. Each machine operator can 
not to become unsealed even though it is drenched band 25 stalks per minute. The banded celery is 
by thousands of gallons of chemically-treated ice then packed in crates lined with printed parch- 
water during a cold-bath sterilizing process. The mentized cellulose liners, lidded and the complete 
band, applied just below the leafy tops, holds the shipping pack sent through a sterilizing bath for 
stalk in shape yet permits the water to circulate 15 minutes. 

: freely throughout the stalk. According to Roy F. Barsotti and Paul S. Tar- 

‘ The label is a 3-in.-wide band printed in red antino, owners of Ghiselli Bros., test: shipments 
with especially developed water-insoluble ink that made last year to Philadelphia, Portland, Seattle 
also contains heat-sealing components which com- and San Francisco indicated that consumers ap- 
bine with a thermosealing, waterproof adhesive proved of the new pack. They are convinced this 

‘ coating. This combination is said to produce a preference is based on its attractive, fresh appear- 
lasting seal, unimpaired by the ink on the surface. ance and the ease with which the labels can be re- 
Inside of the band is also printed with explanatory moved. The stalks are not cut by the bands; 
copy——clearly legible through the transparent there are no rubber bands to snap off, no wires, no 
coating—on the advantages of the Steriocooled* cutting of ties, no foggy wrappers. Golden Girl 
celery. banded celery is bringing top prices this year, they 

Because the seal of the band sets at once, it is report, 

‘ possible for Ghiselli to crate, lid, label and then ‘ ¥ A 7 o 

4 nate ; . ; Crepits: “Benband” label and “Benbander” banding ma 
process the celery. Washed and trimmed celery diets dusslegall and unde tap Pelee Peni Pune 

ail ail Co., San Francisco “Durapak” rase liners, Paterson 
Chemical Corp., San Jose, Calif Parchment Paper Co., Bristol, Pa 
, 

‘ 

; 
4 
4 
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BANDED CELERY 
and the semi-auto- 

‘ matic heat-sealing 
machines that apply 
wet-strength, fade- 

: proof paper bands. 

Bands allow thecom- 

pany to crate celery 

before putting it 

through a special 
; sterilizing process. 
- x ~ ute gut 
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CONVENIENCE of application is basic appeal of the polyethylene bottle. Paste remover is expelled as a solid jet; 


deodorant is dispensed as an atomized mist. Both products are in stock bottles with permanent, hot-stamp printing. 


The squeeze-bottle boom 


NEW SHAPES, IMPROVED FUNCTION, BETTER LABELING ARE MAKING 


THE SELF-DISPENSING POLYETHYLENE BOTTLE A HIT IN MANY PRODUCT FIELDS 


_— polyethylene squeeze bottle can no longer be re- 
garded as a novelty. Introduced more than two 
years ago, it has passed through that period in which 
novelty alone might account for its appeal and—coldly 
measured on the points of protection, economy, con- 
venience and sales appeal has become the accepted 
package form for an ever-growing list of widely diverse 
produc ts. 

At this writing, products using the polyethylene 
bottle number more than 100, but by the time these 
words get into print the number will be considerably 
higher—so rapid is the swing to this unbreakable, self- 
dispensing plastic package. It has gone far beyond the 
cosmetic field, in which it scored its first hit with con- 
sumers and is now used for products ranging from mos- 


quito repellents to paste removers —any type of product 
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that benefits from convenient application by spraying 

Remarkable improvements have been made in types 
of spray plugs and closures. Private-mold shapes that 
take advantage of the inherent qualities of the material 
are replacing the stock Boston round bottle. Much 
better methods of printing and labeling have been de- 
vised. New merchandising techniques are developing 
as rapidly as new users come into the picture, opening 
up a whole new vista of ideas. 

It is time for packagers to take another look at the 
squeeze bottle. 

From recent experience, there is almost no field of 
products in which its unusual qualities may not find 
Although the ma- 
jority of applications to date have been in the drug, 


some advantageous application. 
chemicals and cosmetics fields, there is no reason to 
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doubt that it will appear, sooner or later, in the food 
field, for the characteristics of polyethylene—inert, 
tasteless, odorless and non-toxic—make it perfectly 
suited to foods. 

Not all polyethylene bottles are squeeze or spray 
bottles. Because the bottle will contain caustic chemi- 
cals that could not be contained in glass or metal, its 
earliest applications were to “problem” products such as 
hydrofluoric acid and sodium fluoride, where it serves as 
a conventional pour-out bottle. In some cases (viz: 
Rick’s Hormone Skin Softener) it is used as a con- 
ventional bottle simply because the material has a 
warm, soft feeling suggestive of the product's qualities. 

Because it has had by far the largest use to date— 
some 23 million having been produced—this report is 
concerned only with the bottle type of polyethylene 
container which is made by the process of blow molding, 
very similarly to glass. (Some squeezable polyethylene 
containers recently have been produced by injection 
molding; although they are not true bottle types, they 
have interesting possibilities. ) 

Although production of blown polyethylene bottles at 
present is limited to one molder, a second molder™ is ex- 
pected to be in production shortly. Molding facilities 
have been expanded very rapidly—more rapidly, it is 
said, than the supply of raw material. Delivery delays 
in the last two years, which have disturbed some users, 
have been due to shortage of resin. This bottleneck has 
now been broken. The two producers of resin have 
both, within the last few months, opened large new poly- 
ethylene plants, which appear to insure an ample supply 
for bottle requirements for some time to come. 

The basic components of polyethylene resin are cheap 
and plentiful. Mass production, historically, brings 
lower prices. Economy in the cost of blown bottles de- 
pends upon volume on a single order large enough to 
keep a molding machine running steadily, without loss 
of time for mold changes. Users of lots as high as 
3,000,000 to 4,000,000 bottles a year are now reported 
to be paying no more than 2!/, times the cost of a 
comparable glass bottle; the differential increases, of 
course, as lots grow smaller, but even the small-lot users 
have benefited by recent price cuts.t 


Private molds 


The tremendous success of the squeeze bottle in the 
cosmetic field had, until recently, been achieved despite 
the general lack of distinctive private-mold shapes, 
which the industry usually demands in all molded con- 
tainers. The stock Boston round shape for a while had 
sufficient novelty appeal just because it looked like a 
bottle, yet was flexible and unbreakable. Now that 
the round bottle has become common, however, the cos- 
metic field—particularly the under-arm deodorant 
branch—is flocking to private-mold individuality. 

This is a trend worth noting, for the squeeze bottle is 
at its best—in both attractiveness and function—when 
it assumes a flatter, elliptical shape, with curving con- 


* Elmer E. Mills Corp., Chicago 
t A reduction of 2% in the prices of polyethylene bottles in the standard 


Boston round shape, effective Sept. 1, was announced by Plax Corp. on Aug. 25 
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tours. There is something about the soft, ingratiating 
feel of polyethylene that seems to demand flowing, soft 
curves indesign. And the function of expelling the con- 
tents, right down to the last drop, is improved when the 
bottle section is elliptical rather than round: the walls 
can more readily be squeezed together. 

Investment in a private mold was a big question when 


Jules Montenier launched his Stopette deodorant in the 





HAIR LACQUERS and waving preparations are big users 
of horizontal-spray bottles. Spray-a-Wave’'s bottle (above) 
has molded-in lettering, comes in individual display 
carton. Self-hinged horizontal-spray plug that elim- 
inates use of separate closure is used by Spraze (below). 
White stock bottle is hot-stamp printed in black, has 
black plug, comes sealed in polyethylene film envelope. 








squeeze bottle in mid-1947.** That the decision was a 
wise one is indicated by the fact that Stopette sold 
5,000,000 packages in two years and is currently selling 
at the rate of 6,000,000 a year. As one of the “hottest” 
items in the cosmetic and toiletries field, it can be given 
credit for impelling other manufacturers toward private 
molds. 

The newest Stopette bottle is an excellent example. 
Slightly squatter and more rounded than the original 
mold, the elliptical bottle is broad in the shoulders and 
tapers slightly to the substantial base. A competitor, 
Dew, takes the opposite curve, having a broad lower sec- 
tion which tapers to the neck. Both are studies in 
( lassical design. 

Both Stopette and Dew also illustrate the growing 
practice of molding in the trade name and company 
name in embossed letters, doing away with all applied- 
label problems. In addition, Stopette has a frosty- 
looking stippled effect over the top third of the bottle 
surface; this is not only decorative, but it serves a prac- 
tical purpose in screening the air space that must be left 
at the top of all such atomizer bottles if the spray func- 
tion is to be effective. Some customers have questioned 
this air space, feeling that they were getting a slack fill. 
Many packagers now attach a temporary paper label or 
tag, or include a carton insert, to explain the necessity 
for having the air space and the proper way to use the 
atomizer bottle. 

A particularly interesting private mold is that used 
for Sprite deodorant. Designed by a prominent indus- 
trial designer, the bottle has a rounded rectangular 
shape except for the sides, which are concave to provide 
a “bellows.”” Sprite differs.from its competitors also in 
using a dark green, opaque body decorated with white 
hot-stamp printing. 

Tussy is just introducing a liquid deodorant in a dis- 


* See “Squerzable Bottles,” Mopean Packacine, Nov., 1947, p. 108 


Deodorants demonstrate 


EMBOSSING of the product name on bottle 
eliminates all of the labeling problems. Dew’s 
natural-colored bottle uses a clear polystyrene 


spray plug, is fitted with a purple urea closure. 


tinctive black squeeze bottle with gold hot-stamp print- 
ing and a golden cap. It follows the trend to flat 
bellows appearance. The front view gives the impres- 


sion of a circular section set in a fluted, rectangular base. 


Closures and plugs 


Essential to the success of the squeeze bottle was the 


development of a simple, low-cost, foolproof, atomizing 
head. Developments in this field have kept pace with 


UNBREAKABLE, light) and 
easy to use, the spray bottle 
is a natural for a sportsman’s 
friend like Skeeter Schoo. 
Photo at right shows details 
of new horizontal spray mech- 
anism, closed by force-fit cap, 
also of yellow polyethylene. 
Green bottle in silk-screen 
printed in yellow. Similar 
spray plug and closure are used 
for the Spray-a-Wave bottle. 
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the appeal and function of private-mold shapes 


BLACK BOTTLE in a functional STIPPLING the shoulder lends frosty BELLOWS ACTION is best achieved 


bellows shape, gold hot-stamp let- effect to the new Stopette deodorant bot- by Sprite’s beautiful design. Bottle 


tering and the gold cap give dis- tle. Embossing of name on bottle elim- is deep green with white  hot- 


tinction to Tussy deodorant bottle. inates need for paper label formerly used. stamp and has white phenolic cap 


the ever-widening applications of the bottle itself. 

Polyethylene—because of its economy, its ease of 
molding, its capacity for force-fitting and its chemical 
inertness for any and all products —is almost’ uni- 
versally used for the spray plug. There are now three 
principal types of plug-and-closure combinations: 

1. The vertical-spray plug, usually seated flush with 
the lip of the bottle, which dispenses the contents 
straight up through the spraying orifice. This type of 
plug, accompanied by a separate friction or screw cap of 
polyethylene or other plastic, is particularly adapted to 
under-arm deodorants. 

2. The side-spray plug (as used on Spray-a-Wave 

and Skeeter Schoo insect repellent), which has a built-up 
head with a side orifice for horizontal spraying and uses 
a separate polyethylene friction-fit cap. 
3. The new one-pier e polyethy lene plug, with a self- 
hinged cap which snaps into a cut-away center section 
and fits tightly over the spray opening, making unneces- 
sary a separate closure. Currently this type is used 
examples: Spraze hair preparation and Airtona room 
deodorant) with a horizontal spray opening, but it can 
also be made for a vertical spray. 

The principle of all of these spray plugs is identical. 
A length of round extruded polyethylene capillary tub- 


PROBLEM PRODUCT like Tucidor is admirably 
handled in a regular pour-out bottle of poly- 
ethylene, which is unaffected by sodium fluoride 
solution. Dentists like unbreakable feature. 
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ing, extending nearly to the bottom of the bottle, runs 
up into the plug and is held by friction in a triangular or 
specially shaped opening. When the bottle is com- 
pressed in a short, sharp squeeze, liquid rises through 
the inside of the tube and air is forced up around the 
outside. The upper end of the tube is held by a stop 
just short of the plug orifice and in the small chamber 


thus provided the liquid and air are mixed and then 


mone a 
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SHOW -THROUGH COLOR distinguishes four different 
scents of Matthew's Air Freshener, each having its own 
color with molded cap to match. These stock bottles 


with vertical-spray plug are gold-leaf hot stamped. 


expelled through the orifice. The orifice is usually 
placed slightly off center to minimize any expulsion of 
the product in liquid form. 

The economy of application of the product by this 
means is one of the squeeze bottle’s strongest selling 
points. Some deodorant manufacturers claim that 400 
applications can be obtained from a single 2-oz. bottle. 

The product must be filled so that an air space of not 
less than one-fourth the volume of the bottle is left at 
the top. Otherwise, a too vigorous or too prolonged 
squeeze of the bottle might cause the liquid to rise and 
For the 


same reason, users must be cautioned to hold the bottle 


block the air passages and result in a liquid jet. 
reasonably upright when spraying. The spray mech- 


anism works exactly like the carburetor on an auto- 

mobile engine and it won't function properly when 

flooded. 

“must” for every squeeze pac kage. 
The 


eter of O.L Lb in. plus o1 minus 0.003, but the inside diam- 


Good consumer education on this point is a 
tubing is extruded with a standard outside diam- 


eter is variable and must be carefully calculated ac- 
cording to the viscosity of the product to be sprayed, 
The spray plugs are made in a range of stock sizes to fit 
the neck tolerances of stock poly thylene bottles, but 
they can of course be supplied as custom jobs if a spec ial 
shape or size is required. 

As a means of assuring the customer that the unfilled 
space in the bottle is not the result of leakage or samp- 
ling, some packagers have found it advisable to use a 
shrink-type cellulose sealing band over the final closure. 

Nestle-Lemur heat seals each bottle of Spraze in a 
tight-fitting envelope of polyethylene film, both for 


tamperproofness and to keep the white bottle clean. 
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SIMPLE ASSEMBLY of stock vertical-spray plug (two types) 
and capillary tubing is shown here. Shape of opening that 
holds tube permits air to rise and mix with liquid in atom- 


izing chamber. Tube diameter depends on product viscosity. 


The envelope is originally formed by flame sealing 

The capillary tubing is omitted when the plugs are 
used to dispense powders or viscous substances. An 
example of the latter is Coe’s Paste Remover, which is 
simply squeezed through the large-sized orifice in a 


steady jet. 
Labeling and merchandising 


Labeling the squeeze bottle has been a doubly com 
pounded problem because (1) a paper paste-on label 
obviously is not practical for a bottle that is going to be 
squeezed and compressed 300 or 400 times, particularly 
in view of the fact that no ordinary adhesive will adhere 
satisfactorily to polyethylene and (2) printing directly 
on the plastic has been extremely difficult due to poly- 
ethylene’s unique immunity to any and all of the sol- 
vents which have successfully bonded inks to other 
types of plastics. 

Very successful direct printing is, however, now being 


Heat 


alone will not 


done. has been found to work where solvents 


By a patented adaptation of the hot-di« 


stamping method, any single color in any type of letter 


ing or design can be applied to the surface of round ot 
special-shape bottles and etched deeply into the plastic, 
so that it cannot be removed by any ordinary rubbing 
Most of the packages illustrated with this article hav« 
It has been a big fae 


tor in the great forward progress which the squeeze 


been decorated by this method. 


bottle has made in the last few monthis. 

There have been some sad experiences with silk-s¢ reenu 
printing on polyethylene, particularly in cases where the 
product has been found during use to act as a solvent 


for the inks. Generally speaking, conventional silk- 
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screen printing on polyethylene is not as rub-resistant 
as hot stamping. But certain colors of inks seem to 
take a better grip on this plastic than others and if tests 
are made on this point and on the reaction of the ink to 
the product, it may be satisfactory. One company is 
reported to have developed a special silk-screen-printing 
machine which will stamp up to 1,000 polyethylene 
bottles per hour with reasonable permanency. 

Wherever a private mold is to be made, it is wise to 
consider incorporating the trade name and other essen- 
tial information in the mold, so that the lettering will 
appear as embossed on the bottle. This was the solu- 
tion found by Stopette currently one of the two big 
gest users of squeeze bottles —which originally tried a 
paper label. It does away with all printing problems. 
Dew deodorant, Spray-a-Wave and many other prod- 
ucts are now similarly labeled. Additional information 
required for legal purposes only may be ( onventionally 
printed on a small gummed label attached to the under 
side of the bottle base 

Experimentally, it has been found possible to “kiss” 
print the surfaces of embossed lettering in any singh 
dark color while the bottle is in the mold, giving much 
better readability. Should this simple method develop 
commercially it will undoubtedly accelerate the trend 
to private molds 

There are also promising developments in special 
decalcomanias which are said to adhere well to poly- 
ethylene and labels with a special pressure-sensitive ad- 


hesive for the same purpose 
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INTRODUCTORY DEAL for Air- 
tona room deodorant and germicide 
pushes new idea of providing eco- 
nomical glass refills after the orig- 


inal purchase of the squeeze bottle. 
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The Matthew’s Air Fresheners illustrate an effective 
yet inexpensive way of using color for both eye appeal 
Matthew Products, Inc., mar 
kets its room-deodorant spray in four different scents 


and product identity. 


A stock squeeze bottle in natural, translucent, white 
polyethylene is used, labeled with gold leaf by the hot 
stamping method. Each scent of the product is given 
a different, distinctive color, which shows through the 
polyethylene bottle very effectively, and molded plastic 
closures are used in colors to match the product. 

Where the polyethylene bottle is not employed for 
the squeeze function, but merely as a pour-out bottle for 
chemical or cosmetic products, a paper label may be 
entirely satisfactory. The acid bottles generally use 
papel labels. 

An interesting example of a decorative paper label is 
found in Rick’s Hormone Skin Softener. A paper collar 
is used, with a string attaching a small tag folder which 
explains the product's qualities. This leaves the entire 
body of the bottle clear to convey the subtle suggestion 
of a soft, white skin. 


In some cases polyethylene-bottled products are en- 


SELF-HINGED PLUG and closure 
are shown close-up, open and shut, 
and with tube attached. It is us- 
ually sealed on bottle originally 
with a cellulose shrink-type band. 


PHOTO COURTESY HENRY THAYER ©O 


RED SPRAY PLUG for Airtona is the 
new, handy, self-hinged closure type. 
For room deodorants, this closure pro- 
vides a horizontal spray. It can also 


be made witha vertical spray opening. 
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closed in a folding carton, which gives an opportunity 


for prominent display of name and trademark, use in- 
structions, promotional copy, ete. Other users feel 
that the squeezable bottle is its own best salesman 
and ship it without an enclosing carton so that it will 
be assured of display on the counter or shelf. One 
hazard in open display of a squeezable bottle is that 
clerks and customers seem unable to resist the tempta- 
tion to pick up a bottle and try it, thus lowering the 
contents below the stated level; one reason for the 
growing use of cellulose seals on the caps is to forestall 
this “‘sampling.”” Stores are, of course, encouraged to 
have one open bottle handy for demonstration. 

A good compromise between the carton and no-carton 
schools is the boot-type carton used by Spray-a-Wave, 
each bottle thus providing its own display setting. 

Among the important new merchandising trends is 
the practice of providing economical refills of the prod- 
uct in larger glass bottles, either as a combination offer 
or for subsequent purchase. As long as the spray plug 
can be removed and replaced, and the bottle filled to 
the proper level, there is no reason why the polyethylene 
bottle cannot be re-used many times over. 

Airtona, a room deodorant and germicide, sells a 
“deal” in which a natural polyethylene bottle contain- 
ing 4 oz. of the product is combined with an 8-oz. glass 
refill bottle, the two bottles being joined by pressure- 
sensitive tape and a card announcing the introductory 
“$1.08 value for 79 cents.” 

Cook-Waite Laboratories are currently giving a 4-0z. 
polyethylene shaker-top bottle of pHisoderm, detergent 
cream used by dentists, with a quart bottle of the prod- 
uct. Dentists thus have the convenience of a handy- 
sized unbreakable container that can be refilled from 


the quart bottle. 
labeling on re-use bottles be of the permanent type. 


It is particularly important that 


A final note of encouragement to packagers who have 
wanted to try this intriguing new package form is the 
word that a new, inexpensive method of making trial 
molds has been developed. Special designs can now be 
pre-tested in actuality—in the laboratory and in the 
market—before a large-scale venture is made. From 
all aspects, the polyethylene bottle—whether of the 
squeeze-spray, shaker or pour-out type—has become a 
practical item for consideration in package planning. 


Creoits (for packages illustrated): Polyethylene bottles blow-molded 
by Plax Corp., Hartford, Conn. Polyethylene spray plugs (except 
Stopette and Sprite) injection molded by Shaw Insulator Co., 
Irvington, N. J 
§ Co., New York, and Irvington Varnish § Insulator Co., Irving- 
ton, V. P i 
Ari Printing Co., New York; molded cap, Victor Industries Corp.., 
Brooklyn. 
Co., Boston: cellulose seal, Celon Co., Madison Wis. Coe Paste 
Remover—Printing, Modern Art Printing Co.; 
Co., Decatur, Ill. Dew—Urea cap, Colt’s Mfg. Co., Hartford, 
Conn., and Mack Molding Co., Ine., Wayne, N. J.; carton, Guil 


Polyethylene tubing extruded by William Brand 
Orner crEDITS: Air Freshener—Printing, Modern 


firtona—Printing, Donald Knowles Screen Printing 


cap, Grigoleit 


ford Folding Bor Co., Baltimore, and American Coating Mills 


division of Owens-Illinois Glass Co.), Elkhart, Ind. Perstop 

Printing, Modern Art Printing Co.; cap, Owens-Illinois Glass Co.., 
Toledo, Ohio. Rick’s Hormone Skin Softener—Cap, Scovill 
Mfg. Co., Waterbury, Conn. Spray-a-Wave—Carton, Densen- 
Banner Corp., Ridgefield, N. J. Spraze—Printing, Modern Art 
Printing Co.; cellulose seal, Celon Co 
Sprite — Bottle design, Donald 


polyethylene envelope, 
Kage Co., Manchester, Conn 
Deskey Associates, New York; printing, Modern Art Printing Co 
Stopette—Spray plug and cap, Formold Plastics, Ine., Chicago 
Tucidor—Cap, Armstrong Cork Co., Lancaster, Pa.; cellulose 
seal, E. I. du Pont de Nemours § Co., Inc., Wilmington, Del 
Tussy Deodorant—Printing, Modern Art Printing Co.; cap, 
Richford orp., Neu York 


AESTHETIC APPEAL of the 
soft white bottle is the prin- 
ciple reason for packaging Rick’s 
Hormone Skin Softener in poly- 
ethylene pour-out bottle. Note 
effective labeling and rich gold 


closure for added distinction. 
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ANYONE 
CAN SOLDER 


Moke o hard job easy! 
Doub paste on seom oF 
hole to be closed ond 
fuse it with o motch 


Distributed By 
Howard PRODUCTS 
CHARDON. OMI 


PHE PROBLEM PRODUCT and its card merchan- 
diser. Packed in the °s-in. tube is a half-ounce 
of solder paste, which is extremely viscous and 
abrasive and is impossible to handle on the con- 


ventional, automatic tube-filling machinery. 


§ jem a metallic paste that has the approximate 
specific gravity of lead and the viscosity and 


abrasiveness of wet conc rete, try to put it into s-in. 
collapsible tubes by conventional machine methods, 
and a problem has been posed. 

Add to the properties of the paste that of amalgama- 
tion at temperatures in the vicinity of 150 deg. F. and 
the difficulties seemingly are insuperable. 

The problem of packaging this paste—a compound 
containing solder, cleaning, tinning and fluxing agents 
has been solved by improvisation at Atlas Laboratories, 
Ine., Akron, Ohio, for a private-formula manufacturer. 

The solder paste, tradenamed Real Solder, is being 
placed on the retail market for the first time by How- 
ard Products, Chardon, Ohio, although it has been used 
in bulk by heavy industry for many years. In early 
attempts at packaging it was discovered that the 


abrasiveness of the product resulted in’ immediate 


THE SOLUTION was found in 
fitting this hand-operated tube 
filler with an air hose and a 
bleeder-type pop valve (right of 
hose fitting) to maintain air 
pressure at constant 20  p.s.i. 
Motor drive and foot-pedal con- 
trol (not shown in this picture) 
were added to make operation 
semi-automatic and boost rate 


from 25 to 40 tubes per minute. 


Tube-filling 


ingenuity 


HAND-OPERATED MACHINE, ADAPTED TO 


A SEMI-AUTOMATIC, SUCCESSFULLY FILLS 


HEAVY SOLDER PASTE IN A 34-IN. TUBE 


damage to valves and filler spouts on a fully automatic, 
conventional tube-filling machine. 

A second try, made on another type of tube-filling 
machine with a 150-deg. heating unit, revealed that the 
fusion temperature of the paste—it will do an effective 
soldering job with the heat of a kitchen match—was so 
low that valves and spouts were virtually soldered shut 
either by friction-generated or unit-applied heat. 

A semi-automatic machine then was tried, but the 
viscosity of the paste was such that the foot pedal 
would not return after the tube fill. 

A fourth experiment on a hand-operated collapsible 
tube filler with horizontal spout proved slightly more 
satisfactory. The hopper on the stock model of this 
machine is screw sealed after filling and air pressure 
can be applied through a valve in the hopper head. 
With ordinary pastes the air pressure is applied with a 
bicycle pump and ir the usual operation a single pump- 
ing supplies sufficient pressure to move pastes through 
the spout satisfactorily for a considerable time. 

With the heavy solder compound, however, it was 
discovered that a constant air pressure of 20 Ibs. on the 
guide plate —the piston device that presses pastes down 
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the hopper to the filling (Continued on page 


VISCOSITY of product is illustrated 
by this photograph, which shows 
that a section of lead pipe will 
stand virtually upright in a pan 
of the solder-paste compound with- 


out the need for other support. 





WIND-AND-WEATHER lotion snow man 


is a polyethylene squeeze bottle put out 


PAPERBOARD S 
and scored 
by Tussy in the same mold used for its decorated to carr 


Ginger Spice Man bottles, but in new garb. nut’s DuBarry Cc 


REAL MUSI¢ 


Command 


BOX holding 


Performance 


Helena Rubinstein’s 
of 


asa musical hanky box when platform is removed. 


is wood—re-usable 


BELL TOWER of colored polystyrene 
bell that 
rings and a pair of transparent poly- 


GLAMOUR BELL 


supports one metal really 


holds 


Purser and pressed-, 


formed base 


styrene bells holding Coty perfumes. 


ri 


X 


N 


4. 


construction 


polystyrene with foil-covered plat- 


LEIGH of die-cut ICE BUCKET 
acetate 
lid 


rielli’s 


of 


pa- 


box with walls 


is gaily lace, mother-of-pearl 
foil base, Gou- 


Five O'Clock package. 


y its load of Hud- per and is 


slogne Concentre. new 


HUNDREDS OF 


E 


NEW CHRISTMAS PACKAGES 


arly showings of fall cosmetic lines indicate con- 

tinued emphasis on holiday packages to sell for 
$5 or less, although a number of firms expect as well a 
substantial movement of higher priced perfumes and set 
combinations. 

Everywhere there is a spirit of optimism among cos- 
metic leaders, who antic ipate Christmas business this 
year to equal and even exceed last year’s sales. 

Retailers of 
stocks, it is said, and are therefore receptive to 


are now 


old 


new 


pretty well cleaned out 


merchandise in new packages, both for gift selling and 


for standard lines with year-around appeal. 


of gold-colored HANDSOME and masculine—a popu- 


lar-priced gift combination of Wood- 


Coty lipstick, lather shave lotion 


»owder compact. 


bury cream, 


and shampoo in a red and gold box. 
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CINDERELLA SLIPPER of clear transparent polystyrene 
with metallic bow rests on lace-edged platform and holds a 
choice of four Coty fragrances. It comes in a foil-lidded 


paperboard box decorated with gold ribbon and holly berries. 


SANTA CLAUS’ LEGS are miniature bottles of Helena 
Rubinstein’s eau de parfum. The old fellow is molded 
of plasticized paper pulp, the two bottles resting 


in his boots and topped by his gay, smiling figure. 


REVEAL NEW IDEAS AND NEW MATERIALS 


That cosmetic firms are well aware of this situa- 
tion is indicated by the large number of new packages 
ready for the fall markets. 

Nearly all leading firms are including outstanding 
novelty packages in their lines for the Christmas trade 
the majority in the $l to $5 price range. There are 
new packages using polystyrene foam to look like frosty 
Christmas trees, snowballs, ete. Other firms are tuck- 
ing bottles of perfume in miniature sleighs of paper- 
board, in tiny leather-like boots to hang on the Christ- 


? : POLYSTYRENE FOAM) a-glitter with tinsel 
mas tree, in polystyrene slippers, globes and _ bells. forms one of the sparkling Christmas trees in 


Still others conceal perfumes and other items in minia- Bourjois’ Evening in Paris holiday gift collection. 


RED LEATHER BOOTS PINY GILT PIANO of paperboard FOUR SOAP HORSES 
hold half-dram bottles of has roll top which, when pushed 
Tussy perfumes, are con- back, reveals two Richard Hudnut 
nected by bright red cord. essences: R.S.V.P. 


draw a sleigh of poly- 
styrene foam holding Elizabeth Arden’s **My Love’ 
perfume over a block of *‘snow”’ of same material. 


and Vogue. Box has a transparent cellulose acetate cover. 


‘ 
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SIMPLICITY of packaging for popular-priced gifts is exemplified by these two A PUNCHBOARD merchandiser 


items which are among the dozen or so small combinations offered by Prince Match- sells Evening of Paris flacons 


abelli. Both of the packages feature the well-known Matchabelli crown trademark. 


CAPSULE-SIZED beauty kit is Jacqueline Cochran’s 
Perk-Up cylinder of urea, made in five sections. The 
gold-flecked cellophane wrap holds cylinder and spatula. 


attached to paperboard cut-outs. 


ture Santa Clauses and snow men made of a variety of 
materials, 

The use of private-mold bottles for perfume is in- 
creasing and this year there will be a number of eccen- 
tric shapes to catch light and intrigue the shopper, 
bringing new sparkle to the cosmetic counters. 

Continued high costs of packaging supplies tend to 


keep set packaging simple so that packaging charges 


can be nominal, yet there is no stinting on elegance and 
the array of materials used is more varied than has been 
seen in many years. 

A new trend is the inclusion in smaller gift-set combi- 
nations of the more utilitarian toiletries such as soaps, 


NEW PRIVATE MOLDS are being made in many intriguing new shapes. Schiapareli’s *“*leg art’? French bottle forZut 
perfume is now housed in green suede, satin-lined drawstring bag. Bourjois design for **Beau Belle’? has been nicknamed 


“bottle with a bustle.’ 


** Lover’s knot’? formed in Lentheric ‘*Repartee”’ bottle catches the light and gives added sparkle. 
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FUNCTIONAL DESIGN, that can be decorative as well, is new trend in packaging standard SOLID COLOGNE by Dana 
cosmetic lines. Close-up color photography dramatizes Renoir Nu-Lips, a_ lipstick is wrapped in aluminum foil 
coating. Box for Helena Rubinstein’s Silk Complexion Four-Cast tells color-chart story. and put in a glass container, 


bath preparations, wind-and-weather lotions and in one 
case even cream deodorant in a gift set. 

Something new in the packaging of standard cosmeti« 
lines, too, is the wider use of package surface to describe 
usage. One example is Helena Rubinstein’s Silk Com- 
plexion Four-Cast, a box containing specially matched 
liquid foundations and powder shades suited to various 
hair types—blonde, redhead, medium brown, brunette 
and silver gray. The color story is told pictorially by 
color charts on the box cover. Another new treatment 
is the use of close-up color photography on the Renoir 
Nu-Lips carton and label to suggest the use of this prod- 


uct as a liquid coating to (Continued on page 187 COMPLETE 


SET for dresser is provided by Helena 
Rubinstein’s Silken Make-Up Box of transparent poly- 


styrene containing face powder, lipstick, compact rouge. 


VINYL ENVELOPE for two Peggy IRRESISTIBLE IMPULSE SELLER is this box UTILITARIAN is the word for 
Sage lipsticks is handy purse car- of Shulton almond fragrance soap, individually Tussy’s cylindrical lotion-and- 


rier, promotes combination sale wrapped in Pliofilm, decorated with gilt leaves. deodorant gift box with foil ends. 
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OMINATED FOP PACKAGING’S 


HALL OF FAME BECAUSE: 


e The package has success- 
fully capitalized on one of 
the most famous of America’s 
trademarks 


e@ It pioneered packaging in 
the long-neglected field of 
men’s accessories 


e@ It is one of the first and 
finest examples of the plas- 
tic-windowed set-up box 


elts bright, modern, cur- 
rent design has stood the 
test of 11 changing years 


IT the staid men’s apparel field, the value of smart 
packaging and intensive merchandising is now gen- 
erally recognized. Until very recent years, however. 
the packaging of men’s wearing apparel and accessories 
generally remained dull and uninspired. Producers 
managed to get the merchandise to their retail outlets, 
but from that point on, product identification and pack- 
aging, if any, were primarily the retailer's problem 
Consequently, the value of a large share of the money 
spent advertising men’s items was lost when, through 
nondescript or nonexistent packaging, the merchandis¢ 
itself became a maverick at the point of sale. 

Among the relatively few firms which early took a 
more enlightened view of packaging and merchandising 
opportunities in this field was A. Stein & Co., Chicago 
Established 62 years ago, the company entered the 
market with a product required by practically every 
well-dressed man of that period—garters. These 
garters had a special sales feature, being so designed 
that “no metal can touch” the male leg they encircle 
Most garters at that time used metal parts in direct 
contact with the skin, which frequently led to irritation 
and discomfort. In 1909 the name “Paris” was regis 
tered to identify the company’s products. 

[t soon became apparent that ingenuity was to mark 
the company’s packaging activities as well as its prod 
ucts themselves A. Stein & Co. was first to break 
with the traditional merchandising practices for men’s 
garters by placing them in a package—a set-up papet 
box—instead of supplying them on the customary 
slotted card. Later, the firm scored again when it 
became the first to package suspenders. These were 
important “firsts,” but perhaps the company’s principal 
claims to a place in packaging’s Hall of Fame stem from 
its pioneer use of the window package and its long-term 
effective employment of the Paris Garter trademark, 
which was a commissioned painting by Joseph Christian 
Levendecker, one of the most famous commercial 


artists of his time 
Early history of package 


\ review of Paris Garter packaging during the past 
half century affords a nostalgic glimpse of by-gone 
days. 

As one examines some of the earlier set-up boxes, 
he can visualize—if his years permit—that era of gent- 
ler, unhurried living that marked U.S. life around the 
turn of the century, when atom bombs and jet planes 
were yet unknown and Gibson girls, tandem bicycles 
and Sunday band concerts in the park were the prin- 
cipal excitement, 

Something of the essence of those times—call them 
“the good old days” or not, as you willis reflected in 
the early Paris Garter packages. Consider, for exam- 
ple, one of the earliest packages on which samples are 
still available, which was used about 1905. With its 
subdued orange background and gold printing, the box 
cover features the portrait of an attractive belle of the 
period, wearing a yellow rose at her throat No one 


would think of ornamenting a men’s garter box with 
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a woman's portrait today, but at that time the design 
treatment was in accord with practice. 

ven as late as 1914 feminine faces dominated the 
surface design of the Paris Garter boxes, as indicated 
by the double-grip garter package in the accompanying 
group photograph. This particular package, whose 
feminine styles might be taken for the present day ex- 
cept for the striped pantaloons, had a green cover, 
with the girl silhouetted against a pale green and blue 
background. Her flowing, plunge-neckline dress, in 
orange, was set off sharply by a black collar, cuffs, 
bodice and picture hat. 

Around 1916 floral decorations appear to have re- 
placed young ladies as the basic design element of the 
Paris Garter packages. Today, one might logically 
speculate that the 1916 and 1919 “picture packages” 
were designed for face powder or some other item used 
by the fair sex, but the garters they contained were for 
masculine legs only. Actually, there was nothing 
“sissy” about these packages; they reflected existing 
modes of life and habits of thought, as good packages 
always do. The same applies to the 1922 version, 
with its brilliant red dahlia against a gold background, 
and the 1925 package, on which a brightly colored bird 
vied for attention with a basket of poinsettias against 
a background of bold black and white stripes. 

From the design standpoint, the circular frame on the 
1916 package and the oval frames on the 1919 and 


1925 versions are interesting, since they later became 


an identifying feature of the Paris Garter packages, as 


well as those used for other A. Stein & Co. packaged 
produc ts. 

Although Mr. Leyendecker’s Paris Garter kneeling 
figure had been used for some time in the company’s 
national advertising and had appeared in a minor role 


from time to time on some of the package designs, it 


EARLY PACKAGES show progression of the de- 
sign through the hearts-and-flowers era to the first 
use of the famous Joseph Christian Leyendecker 
trademark on the package, in 1927. All of the 


packages shown below are set-up paperboard boxes. 


UNCHANGED since 1938, the current Paris 
Garter package is an outstanding example of 
effective packaging in the men’s accessories 
field. The window is provided in the telescope 
set-up box by an over-all surface lamination 
of acetate film to the printed, die-cut cover 


paper applied to the die-cut) paperboard cover. 


was not until about 1927 that the famous trademark was 
given a featured treatment on the garter box. This 
marked the passing of the hearts-and-flowers era in the 
\. Stein packaging program and a decided swing to more 
forceful product identity, with the Paris Garter trade- 
mark the major design element. —[t is perhaps symbolic 
of the transitional packages of that period (see 1927 box 
in illustration) that they carried both the kneeling 
figure, with oval blue background and chaste gold frame, 


The background of 


and an embossed spray of roses 


MODERN DESIGN appeared in 1929 and its essen- 
tial elements were readily adapted to window pack- 
age in 1938. The first window package, however, 
was the acetate-covered sleeve box for Aireo line, 


introduced in 1936. Large box holds 12 packages. 





the package shown was neutral grey, relieved by a 
random pattern of white curlicues. 

Sigmund Stein, one of the four founding brothers, 
went to New York in 1911 to supervise the firm’s 
Eastern operations. About 1914 he was commissioned 
to contact Mr. Leyendecker regarding a special trade- 
mark painting. One of the most famous commercial 
artists of the period, Mr. Leyendecker had won fame 
for a series of Arrow Collar illustrations executed 
about 1910 for Cluett, Peabody. 
the artist was identified with a number of outstanding 
cover illustrations for The Saturday Evening Post and 
Collier's. Now retired, Mr. Leyendecker lives in New 
Rochelle, N. Y. 

Mr. Stein recalls suggesting several possible poses for 


Mr. Leyendecker produced 


Later in his career, 


the trademark drawing. 
three or four paintings, including that of the kneeling 
figure which was ultimately selected. The framed 
original of this painting now hangs in the office of R. S. 


Donnelly, secretary of the company and head of the 


merchandising department. 

The cost of the Leyendecker painting? Mr. Stein 
is not certain of the exact amount. However, he re- 
calls with a chuckle that “you didn’t dare ask how much; 
you just got a bill afterwards.” 

One of the boldest forward steps in the design of the 
Paris Garter package was made in 1929, when the com- 
pany adopted the striking black, red and silver color 
combination which has been retained virtually un- 
changed up to the present time. The effective use of 
the three colors, supplemented by the distinctive shield- 
like background panel and the trademark figure within 
an oval, gave the package unmistakable identity and 


STRIKING SLOGANS have always been a fea- 
ture of strong advertising and display backing 
given the package. This was one of the most fa- 


mous. Leyendecker also did this illustration. 


penis 


made it a standout on the retail store counter. Repeti- 
tion of the established “Paris” trade name on the front 
panel of the box cover, in white letters against a solid 
black background, insured product identity even when 
the packages were stacked on retail store shelves. 


Modern merchandising 


Now the company had a sound basic package design 
on which it could build. The old days when smiling 
feminine countenances and dainty floral arrangements 
could effectively sell men’s garters were past. Com- 
petition at the point of sale waxed more intensive; 
the need was for a package that would stimulate 
impulse buying and reinforce the efforts of the sales 
clerk. Distinctive in both color treatment and un- 
cluttered design details-——well ahead of its time—the 
new Paris Garter package ably met the new merchan 
dising challenge. 

About 10 years elapsed before company officials 
felt that another important package modification was 
required. In 1936 the company had launched a radi- 
cally different type of carton for its Aireo line of light- 
weight garters. Construction-wise, the package con- 
sisted of a paperboard tray in which the garters rested 
on a slotted die-cut card, combined with a sleeve having 
a cut-out window on the front panel and acetate film 
laminated over all four sleeve surfaces. 

The sleeve itself bore a diagonally striped design 
printed in gold on buff box-cover paper. A panel on the 
bottom face of the sleeve listed the three types of cloth- 
ing accessories made by the firm—garters, suspenders 
and belts—while the familiar Paris Garter figure, within 
an oval about '/2 in. high, appeared on both side panels. 
The special advantage of this package 
ture at the time—was that it afforded the prospective 
buyer immediate visual examination of the style and 


a bold depar- 


color of garter contained, eliminating handling and soil- 
ing of the merchandise and insuring proper selection. 
It was decided that the transparent window feature, 
which had been received so enthusiastically on the 
Aireo package, could be applied with equal effectiveness 
to the top Paris Garter line. It was known, for exam- 
ple, that on the l-doz. assortments of Paris Garters, 
retailers frequently opened up some of the packages 
in their store displays to stimulate impulse sales. 
Through skillful re-arrangement of design elements, 
the former blind package was transformed into a window 
package without loss of identity. The black back 
ground panel was moved down lower on the box cover, 
while use of silver was restricted to a band encircling 
the cover and leading directly into the oval-framed 
trademark figure. All the rest of the cover was made 
red, except for the circular die-cut window formed 
by laminating cellulose acetate film to the surface ol 
the die-cut, printed box-cover paper. The acetate 
paper lamination was then applied in conventional 
set-up box style to the paperboard, which was die cut 
at the three openings. The acetate film provides a 
luxurious, glossy surface and protects the bright colors 
beneath it from soil. The garters themselves, mounted 
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COUNTER DISPLAY of modern de- 
sign shows off red package, suggests 
that wearing garters is modern idea. 


on a die-cut card, can be seen directly through the 
window for convenient style and color selection. This 
package design and construction, inaugurated in 1938, 
has been retained without substantial change up to the 
present time. 

Perhaps the inspiration of this window package 
certainly one of the first examples of what is today one 
of the most popular forms of merchandising package in 
many fields—was a glass cover which the company had 
used many years before to make a display piece out of a 
box of fancy round garters for women, which they were 
then producing. This, of course, was a display, not a 
package. 


Advertising and promotion 


Although in recent years suspenders and belts have 
pushed ahead of garters as major volume items of A. 
Stein & Co., some of the most notable advertising 
campaigns dealing with men’s apparel and accessories 
have been devoted to Paris Garters. Among these was 
the company’s hard-hitting “Dress Up America” 
campaign in 1935, which highlighted “sloppy sox” 

a phenomenon of the early °30s nourished by the 
generally careless attitudes arising from the depression 


and marked by a growing indifference among men to 


the wearing of garters. 

This heavy promotional drive for Paris Garters 
emphasized the importance of a neat appearance. 
Employers’ views on the problem were headlined in an 
effort to stimulate greater attention to neatness in 
dress—‘‘Sloppy sox usually mean sloppy work,” 
“Carelessness is more dangerous than ignorance,” 
“We don’t hire careless men sloppy sox are out,” 
etc. One ad in this series is particularly interesting in 
that it includes a modified version of the original 
Paris Garter kneeling figure, with a man stretching the 
garter open to illustrate some of the new garter styles 
then being introduced. 

Another famous Paris Garter advertising program 
centered around the use of a specially drawn Leyen- 
decker portrait of a handsome gentlemen with a garter 
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CEDAR CHEST display unit holds two dozen individual packages if place 
flat, or 28 boxes if they are stood on edge. It can be used by the retailer as a 


permanent counter display case, or awarded as prize to top garter salesman, 


fastened collar-like around his neck, “If garters 
were worn around the neck, you'd change them fre- 
quently,” ran the theme of this memorable series. 


Display aids 


A. Stein & Co. have never been content merely to 
give the packages themselves merchandising “oomph” 
and sure-fire identity, but also have taken steps to 
insure that they are advantageously displayed in the 
retail store. One important factor in this continuing 
effort is the realization that such items as men’s garters, 
suspenders and belts are often purchased by women as 
gifts and that women respond to smart packaging and 
effective floor and counter displays. 

One of the most attractive of the counter displays 
in current use for Paris Garters is a small cedar chest 
see illustration) which holds two dozen individual 
packages if placed flat, or 28 boxes if they are stood 
on edge. The unit is (Continued on page 176 


OTHER PACKAGES of A. Stein & Co. follow 
the smart precedent of Paris Garters. Belt uses 
a novel, beaded ring of acetate into which is 
snapped a doubled-over, printed board. Suspen- 
ders package is window carton of folding construc- 
tion, with suspenders mounted in slotted insert 
ecard. Note highlighting of trademark figure. 
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Lord and Lady Elgin in a regal setting 


a 


Better bottles for bartenders 


After consulting bartenders for their opinions on liquor 
packages, National Distillers Corp. has made two im- 
provements in the packaging of its PM blended whiskey. 

Many bartenders, the company says, object to a 
closure that requires the use of a knife to break the seal 
or to loosen the cork, since there is always danger of 
cutting a finger or slicing off the entire top of the cork. 
To eliminate this objection, the company has changed 
the PM closure to a light-weight, bright red, rolled-on, 
tamperproof cap made of aluminum which requires only 
a Sharp twist of the wrist to open 

In addition to this, the neck of the private-mold 
bottle has been lengthened to meet bartenders’ prefer- 
ence for bottles that can be gripped easily around the 
neck for quick pouring. The shape of the PM bottle 
neck has been modified——bulged slightly at the waist 
to give bartenders a better grip. 


Crepits: Bottle, Owens-Illinois Glass Co., Toledo, Ohio. Caps 
A/uminum Seal Co., Richmond, Ind. Labels, Consolidated Litho- 
graphing Corp., Brooklyn 


The swank new cases for Lord and Lady Elgin watches 
are designed specifically to give dealers “the most at- 
tractive and convenient display pac ng Elgin could 
provide,” according to H. D. Schaeffer, vice president 
of Elgin National Watch Co. 

Repackaging of the line was carried out after the 
company had made comprehensive studies of the dis 
play requirements in jewelry stores. 

To obtain the unusual jewel-like brilliance of the 
cases a combination of acrylic plastics was used. The 
box is a rich “Elgin red” color and the sole decoration is 
the company’s crest molded in the lid. The crest. is 
five colors—two shades of maroon, gold, white and 
silver. Inside, to complete the luxurious appearance of 
the package, a sparkling satin lining is used. 

Crepits: Cases molded by Kent Plastic Corp., Evansville, Ind 


using Du Pont Lucite and Rohm § Haas Plexiglas 
rington Mfg. Co., Boston 


Linings Far 
Outer cartons (not shown), Illinois 


Paper Box Co., Chicago 














HISTORIES 


An ammoniated dentifrice 


When J. B. Roering & Co.’s Amion tooth powder was 
introduced more than a year ago, the design for the can- 
isters and cartons was planned so that it could be pro- 
jected to packages for a tooth paste. Now that the 
tooth paste has been added to this dentifice line, the 
strong “family” identity of the packages is apparent. 


Design treatment for the Amion packages was 


planned to give an ethical appearance. Dusty peach 
and deep powder blue shades combine with white as the 
dominating colors—the white adding to the ethical 
feeling, while the peach shade gives a note of distine- 
tion. The ribbon effect in the design circling around 
the packages ties into the reverse white logotype against 


Mandatory 


copy is spotted below the logotype in reverse white. 


the blue to give the name attention value. 


Crepits: Design, Robert Sidney Dickens ¢ 
Collapsible tubes, Atlas Collapsible Tube Co., 
ters, National Can Co., New York 
( hicago 


Associates, Chicago 
Chicago. Canis 


Cartons, Ace Carton Co 


Blanket boxes combine 


Latest step in Pepperell’s over-all redesign program is 
the packaging of its blankets 
for infants. 


two for adults and two 
A die-cut window, covered with trans- 
parent acetate film, in the end panels of the Glolon and 
Warmlon cartons permits quick color identification and 
eliminates unnecessary handlings, resulting in soilage 
and mark-downs. The windows, 4 in. long and 2 ii 

wide, are said to assure visibility at distances of 25 ft. 
Colorful designs are planned for gift appeal as well as 
utility. Packages for both adult blankets feature close- 


family planned with care 


IMION 


ETEAY 


utility with gift appeal 


ups of a sleeping girl overprinted with Venetian-blind 
stripes. The crip-blanket packages meet the require- 
ments of two price levels—a de luxe package illustrat- 
ing infants at play and a popular-priced carton showing 
a baby with a ball. Designs are printed to differentiate 


pink and blue blankets. 
to the blankets repeat the package motifs. 


Descriptive tickets stitched 


Crepits: Design, Frank Gianninoto, Vew York 
Vontville, Conn. 


film, “‘Lumarith,”’ Celanese Corp. of America, New York 


Folding bozes, 


Robertson Paper Box Co., Inc., Cellulose acetate 











Direct sellers 


HOUSEHOLD GROUP design establishes 
the motif employed in the other product 
groups: distinctive Blair logotype, stylized 
laurel-leaf border and monogram. Family 
unity is readily apparent in the new design 
(left), while previous designs (below) con- 
tained many variations on individual 
items. Medicinal group follows this design. 


WHAT KIND OF PACKAGING IS NEEDED FOR THE MAIL-ORDER 


CATALOG, OR THE HOUSE-TO-HOUSE. SALESMAN? BLAIR OF 


VIRGINIA REVEALS SOME OF THE ANSWERS 


M« companies strive continuously for packages 
a with improved eye appeal on store shelves, but 
what about the eye appeal of those products which are 
sold house-to-house? What special package design 
considerations are essential to this type of merchandis- 
ing? Do important differences between the two in- 
fluence package design? A comprehensive, two-year 
redesign program now concluded by Blair of Virginia 
indicates some of the answers to these questions. 
Blair of Virginia, a division of the Morton Mfg. 
Corp., Lynchburg, Va., sells its line of cosmetics, toilet- 
ries, flavorings, food specialties, household prepara- 
tions and medicinal products—some 200 products in 
all—through direct house-to-house canvassing by some 
15,000 dealers. Their customers buy largely by catalog 
or sales literature. Thus, the visual appeal of the 


package is based on what they see on a printed page, 


oftentimes only in black and white, at a distance of 
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18 in. instead of 18 ft. Blair packages never have to 
compete with other products on the store shelf; the only 
time they are seen on a shelf is in the customer’s home. 

For a long time company officials reasoned that since 
the customer bought largely from the catalog, he was 
sold before the product ever reat hed his hands. Dur- 
ing the past LO years of expansion, therefore, little 
attention was paid to the packaging. Consequently, it 
became a conglomeration of many label designs and 
color schemes, with no well-defined relationship be- 
tween products. 

In 1947 the importance of showing eye-appealing 
packages in the catalog was brought home as the result 
of a program to revitalize sales and dealer promotion 
techniques which was being initiated. It was realized 
that the complete Blair line would have to be redesigned 
to catch up with current packaging trends and to keep 
pace with the general up-grading of merchandise 
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presentation which the new sales efforts demanded. 

L. D. Dunham became head of the Product Develop- 
ment Department, which now has charge of all the 
package redesigning and of coordinating the require- 
ments of other departments as they affect packaging. 
The new packages not only reveal the effectiveness of 
more attractive designs, but the economies that can be 
achieved through a careful coordination of production, 
purchasing and sales. 

The accompanying illustrations of old and new de- 
signs point up graphically what packaging changes have 
been made and what has been accomplished by the new 
program. 

All of the new designs have been created for harmony 
with each other in the various product groups instead 
of “blaring” out their individuality as before. Since 
eye appeal needed to be effective only at close range, 
it was possible to select designs that allow the packages 
to harmonize with future surroundings—on the dressing 
table, bathroom or kitchen shelf. 

The brand name, “Blair,” chosen for all products, 
replaces six different names. The distinctive logotype 
appears the same on every package and in such a form, 
the company states, that the design itself can be regis- 
tered as a trademark, as well as the name. Being 
neither decidedly feminine nor masculine in appearance, 


FOOD GROUP packages have in- 
creased eye appeal due largely to the 
modern treatment of the pictorial 
elements printed in four colors on 
clay-coated cartons. Emphasis in 
all the new designs is based on the 
importance of presenting the pack- 
ages attractively in the company’s 
catalog used by canvassers in their 
door-to-door selling of these products. 
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the logotype is as suitable for a personal grooming item 
as it is for a household item. 

Other devices in the package design, such as the 
monogram made from the “* B” as it appears in the logo- 
type and which is also used on every package, serve to 
strengthen the new family identity. The stylized laurel 
border gives continuity when the packages appear to- 
gether on the pages of the catalog, yet there is enough 


variety to distinguish each package group. Variations 


of basic colors also differentiate each product group. 


By relating the package redesign problem in its 
proper perspective to production, purchasing and sales, 
the company achieves other important advantages. 

Inventories of packaging materials had been too 
high. Whereas the total volume of packaging supplies 
was considerable, minimum quantities that could be 
purchased economically often represented over a 
year’s supply. Facilities for proper storage over this 
period of time were taxed to the utmost. A prime con- 
sideration, therefore, was the maintenance of low pack- 
aging cost and simplification of inventories to reduce the 
storage problems. 

The quality of packaging materials required improve- 
ment to make the new designs most effective. Switch- 
ing from patent newsboard to clay-coated cartons, from 
phenol to urea closures, from paper canisters to metal 
containers, from single-shell black caps to colored 
double-shell caps, from stock to private-mold bottles 
and jars meant increasing the cost of package materials. 
To offset this increase, the company looked for econ- 
omies in packaging operations and supply purchases. 

The volume of production and the limited storage 
space-—both due to the great variety of products manu- 





factured—did not permit the installation of straight- 
line packaging and automatic machines at the time. 
However, hand wrap-around labeling was one packaging 


operation that could be replaced with semi-automatic 


spot labeling without the purchase of new equipment. 
This change called for great reductions in label sizes 
and therefore presented a prerequisite in the design. 

Other savings were effected by increased efficiency 
through the consolidation and simplification of con- 
tainer designs. For example, all the new private-mold 
bottles and jars are now being designed so that they 
can be labeled on any one of four surfaces. Collapsible 
tubes are reduced from four to two sizes, which means 
less change-over time and fewer parts for the filling 
machinery. 

The lion’s share of the savings was brought about by 
efficiency in purchasing. All package designing is 
aimed to permit larger printing runs in order to get 
lowered prices because of the quantity. Labels are 
often “ganged,” since the colors chosen for the food, 
medicine and household groups are standard shades of 
red, yellow and light and dark blue. Thus a minimum 
of 25,000 labels for any one unit can be purchased at 
the full press-sheet price. The same system is used for 
folding cartons and, although the minimum quantity is 


50,000 units, designs and sizes are so arranged that 
this quantity can be broken down into more than one 
unit by changing only the dark blue plate during the 
run at a slight additional charge. The labels for the 
cosmetic and toiletry groups could not be designed with 
these colors, but a three-color system was devised which 
had two colors common to each group, thus permitting 
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some economy in ordering them. Lithographed caps of 
various sizes are not purchased, so that decorating can 
be done all at one time and on one sheet. The same 
procedure is followed in purchasing lithographed cans, 
boxes and other materials whenever possible. 

In addition to dollar-and-cents savings in simplified 
inventory, labor costs and purchasing economies, the 
Blair redesign program has aroused new enthusiasm 
and pride on the part of all members of the company and 
its dealers 
Crepits: Glass containers, Carr-Lowrey Glass Co., Baltimore, 
Vid.; Anchor Hocking Glass Co., Lancaster, Ohio, and Owens 
Illinois Glass Co., Toledo, Ohio 
Chicago; National Seal Corp., Brooklyn; Armstrong Cork Co 
Lancaster, Pa.; Hazel-Atlas Glass Co., Wheeling, W. Va., and 
Cartons, U. S. Printing 4 Lithograph 
Co., Cineinnati, Ohio 1. S. Aratz Co., Richmond, Va., and 
Barlgis Bros. Co., Ilehester, Md. Labels, Lord Baltimore Press 
Baltimore, Md.; Piedmont Label Co., Inc., Bedford, Va.; The 
Foron Co., Providence, R.1., and Cameo Die & Label Co., New 
York Vetal containers, J. L. Clark Mfq. Co., Roekford, I! 
Continental Can Co., New York, and Broder Industries, Ine., Neu 
York. Set-up bores, Old Dominion Bor Co., Inc., Charlotte, N. ¢ 
and E. N. Rowell Co., Inc., Batavia, N. Y 
Sun Tube Co., Hillside, VN. J 
Benj. C. Betner Co., Devon, Pa. Paper canisters, American Can 


Co., New York. 


Caps, Phoenix Metal ¢ ap Co 


Owens-Illinois Glass Co 


Collapsible tubes. 


Inner bags (prepared mires), 


COSMETIC GROUP retains in the new de- 
sign (left) only the logotype and the mono- 
gram in thelabel. The adaptability of these 
design elements permits the group to have 
a softer, daintier look than the old curlicue 
letters used previously, Private-mold bot- 
tles are also used for the men’s toiletries 
line, with a label design similar to that 
used on the packages in the household group. 











Packaging Institute focuses on today’s problems 


fter several weeks of committee meetings, a 
program for the 11th Annual Forum of the 

Packaging Institute is beginning to take shape. 
The meeting, to be held Oct. 24 to 26 at the Hotel 
Commodore, New York, has been advertised as 
“the most important meeting in the history of the 
Institute,” with the program to be devoted to the 
single theme of “How to Cut Packaging Costs 
and Meet the Problems of Selling 
in a Buyers’ Market.” 

This theme will be stressed in 
the keynote address at the open- 
ing session on Monday morning, 
Oct. 24. The keynote talk, to be 
given by a packaging authority 
as yet unselected, will be bal- 
anced by a response by a repre- 
sentative top-management man 
on the subject, “What Manage- 
ment Expeets of Packaging.” 

Another 
Monday afternoon will be a panel 


general session on 
discussion on the single subject, 
“How Packaging Research Pays 
OM,” chairmaned by Robert de 
S. Couch, head of packaging re- 
search for General Foods Corp. aad chairman of 
the Institute’s General Activities Committee. 
According to the program committee, case his- 
tories will show what several companies have 
done and how they did it, tracing each step from 
the original statement of the problem through to 
procurement. 

The Tuesday morning program calls for a gen- 
eral-membership panel discussion of “How Pack- 
age Design Can Meet the Challenge of Cost and 
Marketing.” The chairman will be Robert G. 
Neubauer of Robert G. Neubauer, Inc. 

Starting with Tuesday afternoon, each of the 
remaining three sessions will be split into two con- 
current seminars, at which special phases of pack- 
aging will be explored. 

One of the Tuesday afternoon seminars will 
discuss “How Jointly Developed User-Supplier 
Specifications Can Improve Packages and Lower 
Costs.” At the same time, members in the drug 
and pharmaceutical industry will be meeting 
under the chairmanship of H. Earl Nack of Sharp 
& Dohme, Ine., chairman of the Institute's 
standing Drug and Pharmaceutical Committee. 
Among the topics will be exhibits and reports on 
two of that committee’s current projects: — the 


CHARLES O. 


Program Committee chairman 


dropper-assembly study and the screw-cap study. 

A reception and cocktail party for all members 
at 5:30 Tuesday will be the single social event on 
this year’s program. At the suggestion of mem- 
bers, the traditional annual banquet is being dis- 
pensed with. 

Wednesday morning will see concurrent semin- 
ars on “Flexible Packaging” and “Rigid Pack- 

aging.” A membership luncheon 
at 12:30 Wednesday will provide 
an opportunity for a report by 
the General Activities Committee 
and will be followed by separate 
committee meetings. 

The final two concurrent sem- 
inars on Wednesday afternoon 
will be on  “Production-Line 

Problems: Filling and Labeling” 
and “How Can We Handle, Pack 

and Ship at Lower Cost?” 
Meeting in conjunction with 
the Institute this year will be the 
First National Conference on Pre- 
KENDALL Packaging. The conferees will 
be officially welcomed at the first 
Institute Monday 
morning and from that point on will have their 


session on 


own program, now being formulated by a special 
industry committee. 

Registration fees for admittance to both meet- 
ings will be, for Institute members, $10 for the 
three days and $5 for a single day; for non-mem- 
bers, $15 and $8. Advance registration with the 
Packaging Institute, 342 Madison Ave., New 
York, is strongly urged, although a desk for regis- 
tration on the spot will be open each morning. 

The Institute’s Program Committee has prom- 
ised that the complete list of cliairmen, speakers 
and panel members will be ready in time for the 
October issue of MopeERN PACKAGING, together 
with a more detailed outline of subjects to be 
covered at each session. 

Chairman of the Program Committee is Charles 
O. Kendall of E. R. Squibb & Sons, who is working 
in collaboration with Charles L. Barr of the F. B. 
Redington Co., president of the Packaging Insti- 
tute, and Dr. L. V. Burton, executive director. 
Members of Mr. Kendall’s committee are C. W. 
Browne of Mopern Packacine, Mr. Couch, 
Henry J. Howlett of Container Laboratories, Mr. 
Neubauer and John A. Warren of American Home 
Products Corp. 





SEPTEMBER 1949 











“> MODERN 
PACKAGING | 
PAGEANT E 












i Pear ‘andy Co. turns a penny item into a profit- 
able, fast-moving seller with this Halloween pack of 
100 one-cent lollipops wrapped in colored cellophane, 
retailing at $1. The carton is of orange stock printed 
with black ink and cellophane overwrapped. 


Carto 
Eureka Paper Box Co., Inc., Los Angeles. 


) The 2-lb. cellopha bags for Staley Milling Co.'s 
a= yellow corn meal have special pour-spout clos 

heretofore available only on paper bags. To open, the 
user pulls up the top flap, cuts off the end and pours; 
for storage, the flap may be refolded. 


Bags, **Deltaseal,”’ 
Bemis Bro. Bag C St. Louis, Mo. 





) Printed kraft 


bags with mesh windows and 
e 


home handles have been adopted by 
wholesale produce distributor, for pre- 

potatoes and onions. 
ent and offer vi 
Being se 


carry- 
A. J. Sweet, 


The bags are eco 


ibility, ventilation and brand identity. 
rigid, they are easy to fill. 


Bags, Union Bag & 
Paper Corp., New York, 





remove the 


This triangular package for Flavor-Savor F< 
{ is designed so that the 

25-ft. roll to tear off a strip. 
wrap-around label, 


user need not 
Printing is restricted to the 
ich the housewife can remove, 
leaving the embossed foil laminated paperboard container 
to serve as the dispenser. The 


peace ee 


foil is packaged by John 
Design, Design Develop- 
Alur n foil, (Kaiser), 


Products Corp., Pe 


r. Re Corp., Sz 
' it Associates, 
The Permanente anente, Calif. 


This cone-shaped, container for 


° Kitty Clover ¢ Ss popcorn proves an attention-getting 
package for this item, usually 


pint-sized paper 


purchased on impulse. 
The waxed container with its tight-fitting, hood-type 
milk-bottle », helps keep product fresh. 


Bottle, Seal- 
right Co., Inc., Fulton, N. Y. 










tt 


Mew 
A.J. Sweet CO. A. J. SWEET CO- 


oe 
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¢ The Manomat—a protective pad for home mani- 
curists—packaged by Pretty Products, Inc., in a Plio- 
film bag is an example of functional printing on trans- 
parent film to show what the item is for and how it is 
used. Bag made by Shellmar Products Corp., Mt. Vernon, 


Ohio, of Goodyear Pliofilm. 


™ A paperboard core, covered with two-ply, hard-finish 


é paper colorfully printed with the design of a sewing- 
machine needle slot forms the package for Rip-a-Seam, 
seam ripper made by Lawaco Co. The product is inserted 
in a groove in the core; an acetate sleeve covers the out- 
side. The package gives bulk to a small item and the 
design tells the “how-to-use” story. Design, Dave Chap- 
man, Chicago. Package, E. W. Bredemeier Co., Chicago. 
Sleeve made by A. Geo. Schultz Co., Milwaukee, of Mon- 


santo Vuepak. 


) Blatz Brewing Co.'s one-trip beer bottle features the 
' Blatz name blown into the shoulder. This eliminates 
the possibility of the bottles being re-used by other brew- 
ers. Bottle, Thatcher Glass Mfg. Co., Inc., Elmira, \. Y. 
Foil labels, Reynolds Metals Co., Richmond, Va. 


Characters of familiar nursery songs gaily decorate 
q the sides of glass tumblers used by Ravarino & Fres- 
chi, Inec., St. Louis, Mo., as the package for its R & F 
Baby Pastina. The intriguing designs are applied using 
the silk-screen process and then ceramic fired. The metal 
closure is a snap-on cap. Glass tumblers, Hazel-Atlas 
Glass Co., Wheeling, W. Va. Cap, Sterling Seal Co., 


Erie, Pa. 


Unadvertised and selling at 10 cents more, these new 
Rath Packing Co, sliced-bacon packages are reported 


to have outsold a less expensive package 3 to 1. The 


one 


OWA 


CO 


' 
. 
; 
’ 
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new package assures continuous brand identity because 
the board rather than the cellophane overwrap is printed. 
Greaseproof bottom board folds back to make a panel on 
one or two sides; flaps give rigidity. Panels are scored 
and a special lock holds them together during the over- 


wrap process. Package, Marathon Corp., Menasha, Wis. 


{| Lithographed metal cans are an out-of-the-ordinary 
package for pickle products packed by Bond Pickle 
Co., Oconto, Wis. These new containers are said to give 
protection against breakage, are light in weight and have 
di stacking possibilities. Realistic full-color illustra- 
is of the product contained quickly tell the shopper 


what the cans contain. 


[: The new Cream Make-up Stick now being intro- 
aw duced in selected test cities by Lorr Laboratories, 
New York, is packaged in a molded polystyrene case that 
conveniently fits into a purse. For display purposes, the 
case is slipped into a paperboard boot. Design, The Litho 
Studio Co., New York. Case molded by Magnus Har- 
monica Corp., Newark, N. J., using Monsanto polystyrene. 
Boot, International Folding Paper Box Corp., North Ber- 
gen, N. J. 


(3 What youngster wouldn't be delighted to find a 
° whole box of pencils appropriately wrapped in his 
Christmas stocking? E vard Faber Pencil Co., Brook- 
Iyn, has for the first time, gift wrapped its l-doz. box of 
Mongol black lead pencils. The gay green and red striped 
candy stick sleeve is printed with a facsimile of a greeting 
card on the top as a special Christmas item for stationers. 


Printed sleeve, John J. Keenan Sons, Ine., Brooklyn. 


| A new private-mold bottle and modern label feature 
{ the re-styled Fleischmann’s Gin package. The 
bottle is a modified oval with a graceful sloping shoulder, 
a long bulb neck and concave edges for easier gripping. 
Blown-in lettering is restricted to the concavities of each 
edge. To increase the legibility of the label, the shaded 
red lettering has been changed to black and the outlir 
implified for greater sharpness. Label design, Geo 
Wilmet. Bottles, Owens-Illinois Glass Co., Toledo, 
Ohio. Labels, Bon Ton Press, Ine., New York. 





TREATED NUTS are completely heat sealed 


oad wy in either moistureproof cellophane bags or 


—-w. 


a paperboard trays with cellophane overwraps. 


‘ ; The tray package is particularly 

my siern es because it is suitable for tiered 
ie 

BRAZK WUT 


_ 


popular 
display. 


Long life 


to Brazils 


A NEW PROCESSING DEVELOPMENT 


PERMITS, FOR THE FIRST TIME, 


EFFECTIVE SHELF-LIFE PACKAGING OF THIS PERISHABLE NUT DELICACY 


util recently, packaging of Brazil nuts in the shell 
has been extremely limited. due to the character- 
istics of the product which made possible only a brief 
shelf life. 


ages have hesitated even to include unshelled Brazils 


Indeed, most packers of mixed-nut) pack- 


because of their susceptibility to mold, insect infesta- 
tion and excessive weight shrinkage when packed in 
sealed packages. For these reasons Brazils have re- 
mained largely a bulk item. 

It is news, therefore, that unshelled Brazils are 
now appearing in eye-appealing, consumer-sized pack- 
ages guaranteed by the packer to have unlimited shelf 
life. 

One of the largest importers of Brazils in the country, 
handling a larger portion of all those brought in, the 
William A. Camp Co., Inc., New York, is introducing 
Brazils in the shell this fall in 1I-lb. cellophane over- 
wrapped trays, as well as in 1-lb. printed cellophane 
bags. The company has developed a special curing 
process—details of which are a closely guarded secret 
which is said to eliminate all the undesirable features of 
the nuts that previously hampered their successful 
packaging. Storage tests have shown that the treated 
nuts when packaged in moistureproof cellophane re- 
main free from deterioration, shrinkage and all odor. 

The unshelled Brazil nuts so treated are sold ex- 
clusively by the company under its American Beauty 

grand trade name and are designated as ‘“‘Large 
‘Cured’ and Polished Brazils.”’ 

Previously, when unshelled Brazil nuts were included 
in nut assortments packed in cellophane bags, the film 
had to be perforated to allow the nuts to “breathe.” 
Even so, the shelf life of the package was limited. 

Camp uses heat-sealing, moistureproof, duplex cello- 
phane bags (300 gauge) and 450-gauge MST film for 
the tray overwrap. The bags are printed in green, 
red and white—the same color scheme as the printed 
trays —with illustrations of roses carrying out the 


theme of the American Beauty Brand name. 
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On the packaging lines, filling and sealing equipment 
have been largely custom built by Camp to meet its 
special needs. Highly accurate check-weighing ma- 
chines are used for filling both the bags and trays. When 
filled, the bag tops are given a single fold, crimped and 
heat sealed on semi-automatic sealers. The pre-glued 
tray flats are opened by hand at the beginning of that 
packaging line, but the cellophane overwrap is auto- 
matically applied and heat sealed. The trays are 
packed in shipping cartons without any partitions; 
the bags are packed with dividers. 

The economic advantages of packaging the Brazils are 
When the nuts were sold in bulk, the indi- 
vidual dealer could expect to lose a substantial portion 


oby ious. 


of them through shrinkage, deterioration, customer 
sampling and weighing. A 100-Ib. bag never weighed 
out to exactly 100 1-lb. packages. 
jobber missed an opportunity to gain brand recognition 


Furthermore, the 


and follow through on quality control. 

When Camp started packaging assorted unshelled 
nuts other than Brazils in 1946, it adopted the double- 
end, reinforced bottom, paperboard tray currently 
It has 
Later, in 


being used because of its durability in shipping. 
exclusive, use of this type of tray in its field. 
response to some dealers’ requests, the company added 
cellophane bags. Now, according to the company, the 
trays are proving more popular, largely because of 
their suitability for tiered display. Some large grocery 
chains display the trays in three different sections of 
their stores—the fresh produce, the candy and the 
grocery departments. 

Heavy bookings of the new Brazil packages already 
received for fall delivery have required the company 


to expand its processing and packaging facilities. 


Crepits: Trays, Tripl-Tite Tray Div., Standcerd Folding Trays 
Corp., Brooklyn. Cellophane, E. 1. du Pont de Nemours & Co., 
Ine., Wilmington, Del., and Sylvania Div., 
Vew York Printed cellophane bags, The Dobeckmun Co., Cleve 
land, Ohio. 


(merican Viscose Corp 





| Cream ‘n Cake Rolls, introduced several years 
ago by Newly Weds Baking Co., Inc., Chicago, is a 
specialty product in which the traditionally popular ice 
cream and cake are brought together in convenient, 
packaged form, ready to slice and serve. The product 
is made by rolling a layer of cake and sheet of ice cream 
together, then slicing the resulting roll into retail units 
weighing approximately 12 0z. Distributed nationally 
through production arrangements with hundreds of 
dairies and ice cream manufacturers, Cake Roll report- 
edly now ranks fourth in popularity of all ice cream 
products, topped only by vanilla, chocolate and straw- 
berry ice cream. 

When it was first placed on the market, Cake Roll 
was primarily a counter item, sold by the slice in drug 
stores. The folding carton used at that time met the 
requirements of individual counter sales and was also 
adequate for “‘take home” sales of entire rolls. In any 
event, the packages were kept behind the soda fountain 
counter in low-temperature cases and were not ordi- 
narily seen by the consumer prior to purchase. 

With the rise of self-service merchandising and the 
rapid increase in use of self-service ice cream cabinets 
in supermarkets as well as drug stores, officials of the 
Newly Weds organization decided that it was time for 
a new package better suited to modern merchandising 
methods. Since the product was unique and attractive 
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BASIC NEW DESIGN as used 
by parent company is shown in 
center foreground, contrasted 
with old carton at right rear. 
Other examples of new window 
carton are modifications of de- 


sign used by licensees. Window 


is of moistureproof cellophane. 


Tee Cream u Cake 


in appearance as well as taste, they reasoned that a 
window carton, attractively printed in colors, would 
stimulate impulse sales of Cake Rolls. 

Although sales figures cannot be disclosed, it can be 
stated that since the introduction of the new visual 
package less than a year ago, Cake Roll sales have been 
climbing like a jet plane. Intensive promotion has had 
a share in this increase, but most of it is attributed to 
the merchandising punch of the new window carton. 

The entire production and distribution program for 
Ice Cream ‘n Cake Roll is somewhat unusual. The 
Newly Weds Baking Co., originator of the patented 
product, is the sole source of the special L6 by 24 4 in. 
cakes used in their manufacture. [t also supplies the 
equipment on which the cake and ice cream are com- 
bined into rolls, as well as the cartons, which may be of 
either stock or special surface design. At the present 
time, the Newly Weds Co. ships cake to more than 
1,500 ice cream plants throughout the U.S., where the 
Cake Rolls are manufactured and distributed in local 
sales areas. No franchises or exclusive territorial 
arrangements are involved in the production and dis- 
tribution of the product. 

The new carton, now being used by all Newly Weds 
accounts, was worked out by the company in coopera- 
tion with its advertising agency. It is of reverse-tuck 


style, made of unparaflined white butterboard stock, 
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and measures 4 in. square by approximately 4'/, in. 
high. The moistureproof cellophane window is ad- 
hered around the edges of a die-cut, vignette-type open- 
ing in the top flap. The standard cartons are printed 
in blue and brown, with a blank front panel where the 
ice cream manufacturer’s name may be stamped. 

Under an alternate arrangement, Newly Weds will 
supply the cartons with the company name imprinted 
on all four side panels of the standard package. Or, if 
the customer prefers, he may have a completely indi- 
vidualized carton, featuring his own brand name and 
combination of colors. All of the cartons are printed 
letterpress in two colors. A special Packaging Depart- 
ment has been set up by Newly Weds to handle this 
phase of the business and pass along to manufacturers 
the economies of standardized carton construction and 
design. The 4-in. carton provides four servings. 

In the standard carton design, which is used by the 
Newly Weds Baking Co. for its own Cake Roll line, all 
four side panels are essentially similar and the bottom 
panel carries the Newly Weds name and patent number 
covering the product. Ingredient listings appear in 
small type on opposing side panels, along with the net- 


WINDOW CARTON FOR AN EYE-APPEALING 
SPECIALTY PRODUCT SKYROCKETS SALES 


THROUGH 1,500 LICENSEE-MANUFACTURERS 


weight statement. The top, or “show window” panel, 
through which the product may be seen by prospective 
purchasers, bears a ribbon-like border, enclosing the 
clear cellophane window, with the words “Ice Cream 
Cake Roll” in reverse capital letters. Effective use of 
the white folding boxboard actually permits three-color 
effects in the carton designs. 

An accompanying illustration shows a typical group 
of Cake Roll cartons as used by both small and large 
ice cream manufacturers. The Newly Weds carton in 
the foreground is the standard design. In the group 
are a number of individual designs incorporating each 
company’s own colors and design features—Elsie, the 
Borden Cow, Yummy, Jewel Tea Co.’s polar bear, etc. 
The merchandising appeal of the window package may 
be appreciated by comparing it with the former opaque 
carton, which appears at the right end of the back row. 

Since the Cake Rolls must be prepared rapidly in the 
plant before melting can occur, the production and 
packaging operations are closely related. Production 
equipment developed and supplied by the Newly Weds 
company includes a semi-automatic rolling and packag- 
ing unit for volume users and a stainless steel mitre-box 
in which smaller operators can slice the completed rolls 
by hand prior to placing them in the carton. 

The ice cream manufacturer receives the cake sheets 
by express or special rush shipment, packed 10 to a cor- 


rugated shipping carton. The sheets are separated by 
a layer of baking paper on which they come out of the 
oven. As the first step in the production process, this 
sheet is removed and a layer of cake is placed in a flat 
tray on a sheet of white waxed paper which forms the 
inner wrap of the product. 

By means of a special nozzle, ice cream of a spreading 
consistency is then extruded in a layer over the cake, 
after which an operator places the product on a rolling 
table and shapes the roll manually, the wax paper sheet 
forming an outer wrap as the roll takes shape. On the 
large packaging unit, the roll is then elevated auto- 
matically, contacting heater strips which seal the wrap 
in place, and is then carried through cutting blades 
which divide the roll into six 4-in. sections. The ends 
of each roll are thus left open, permitting the product 
to be seen clearly through the carton window. 

The sliced units drop on a conveyor belt which carries 
them to another operator who permits them to fall into 
individual cartons as they reach the end of the con- 
veyor. The set-up cartons, with top flap open, are fed 
to this operator by gravity down an inclined chute. 
After the packages have been closed manually, six are 
grouped on a stuffing sleeve and inserted in a kraft bag, 
which is closed by means of a gummed tape seal. Then 
the bags are placed on a conveyer which carries the 
Cake Rolls into the hardening room, where storage at 
20 deg. below zero solidifies the rolls for later shipping. 

Advertising for Cake Roll is conducted on a local 
basis, built around colorful streamers, posters and 
menu tip-ons available from the Newly Weds company. 
In some areas, billboards, radio, car cards and various 
other media are employed, depending on the particular 
merchandising situation. As a smartly packaged 
specialty product with high sales appeal, Ice Cream ‘n 
Cake Roll has proved to be a profitable volume builder 
for ice cream makers in all parts of the country. 
Crepirs: Folding window cartons, Imperial Bor Co., Division of 
Vorris Paper Mills, Chicago 


CARTONS ARE FILLED rapidly by hand as 
sliced sections of roll emerge from the patented 
Ice Cream °n Cake machine. First operator holds 
the lid back while the product drops into place. 
Next two girls close the top flaps and push cartons 
toward the packer, who places six of the packages 
in a kraft bag, ready for storage or shipment. 





ene indeed in these days of intense packaging 


competition is the nianufacturer whose packages are 
80 distinctive that they maintain their identity unmis- 
takably at the point of sale, adequately reflect the qual- 
ity of the merchandise contained and still appear in 
good taste when seen in the home of the retail purchaser. 
Supported by a sound product and alert merchandising, 
such packages can exert a tremendous influence on the 
successful growth of a company. 


A classic example of the sales-producing power of 


intelligent packaging is found in The House for Men, 
Inc., Chicago, whose “His” line of men’s fine toiletries 
was launched in 1937 by G. F. Claypool, a former insur- 


NORTH WOODS atmosphere, 
both in fragrance and design, is 
a key to the products’ masculine 
appeal. Four cartons placed 
together show how the scene, 
printed in gray, green and bur- 
gundy on pebbled paper, com- 
pletely encircles the package. 


ie. 


SHOWPIECE of the “His” line is this 24K gold- 
plated bottle used for the Supreme quality items, 
retailing at $10. Bottle mold is firm’s distine- 
tive private design; plastic closure is replica 
of company trademark. Bottle is refillable. 


ance executive. The line now encompasses about 20 
basic products in 60 different containers and_ sets, 
manufactured to exacting standards in a modern five- 
story plant completed in 1945. The “His” line has 
shown a substantial increase in business each year since 
its founding and it is notable that its sales curve con- 
tinued to climb during the first half of 1949 despite a 
And the 


“His” packaging program, which has just been rounded 


general slump in the luxury cosmetics field. 


out with the addition of a fabulous 24K gold-plated bot- 
tle, is given an important share of the credit for this 
outstanding success story in men’s toiletries. 

When Mr. Claypool established the company, he 








determined to concentrate on products for men, rather 
than follow the practice of most other producers in 
making the men’s line merely a subsidiary activity. 
This same singleness of purpose has marked the com- 
pany’s packaging efforts. The special packaging 
requirements of men’s toilet preparations have been 
analyzed and are closely reflected in the designs, choice 
of colors and package forms utilized. 

“Tremendous trifles” mark the difference between 
these packages and those usually employed in the men’s 
toiletries field—the way a container will look on a man’s 
dresser; ease of re-filling; the proper size and shape 
for a shaving bowl or bottle to insure that it can be 
held firmly even with wet or soapy hands. Such de- 
tails, which provide plus features and inspire repeat 
sales, may be found all the way through the “His” 
group of packages. 

This tailoring of packages from the user’s point of 
view required a thorough study of customer require- 
ments and preferences, as well as close attention to the 
selection of packaging materials. It also involved 
the creation of some special bottle molds and costly 
sets of dies for producing such items as the unique plas- 
tic shaving bowl with brush rest molded integrally 
with the screw-on cover. But the success of these 
special efforts at the “box office’’—the retail sales 


counter——packs a resounding message for all packagers. 


TYPICAL SETS, showing the use of squat 2-oz. 
travel bottles; the basic Paragon series (at top, 
in both clear and burgundy-fired bottles) and 
one of the tubed hair-dressing preparations. 
Note the shave bowl with brush holder lid. 


This packaging program has been no overnight 


effort, but the result of several years of testing and 
gradual elimination to achieve the desired results. 
There have been some disappointments, too, along 
the way; black packages, for example, were tested early 
in the company’s history, but were soon discarded in 
favor of burgundy because sales experience was unfa- 
vorable. 

Fragrance was a key consideration in the entire 
merchandising program. Company chemists success- 


fully developed a true “north woods” aroma which 
was neither spruce nor pine, but a subtle blending of 
all the fragrances found in a typical cool, clear morning 
in the north woods. This theme has been carried 
as far as possible throughout the packaging and adver- 
tising of the “His” line, with a stirring north-woods 
scene selected as the over-all design pattern for the 
single-unit boxes. Printed in grey and green, accen- 
tuated by a horizontal burgundy band encircling the 
base of the package, the scene was hand duplicated in 
infinite detail by Mr. Claypool’s artist wife, who also 
executed the original wood models for the private- 
mold bottles. 

The containers themselves were designed with utility, 
masculinity and good looks as the primary concerns. 
The standard unit bottle, called the Paragon series, is of 
a shape and size natural and safe to handle even with 


STRIKING APPEARANCE, yet appropriate de- 
sign are achieved in the Elite series bottles, 
which are finished in a rich burgundy color. They 
are sold individually or in set combinations. 
Torso-shaped bottle is pleasing and safe to grip. 
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wet or soapy hands. Its broad base permits it to stand 
firmly without danger of tipping and it is short enough 
to fit the typical medicine cabinet shelf. A sturdy 
leakproof plastic screw cap, with faceted design per- 
mitting a firm grip for applying it to or removing it from 
the bottle, prevents leakage when the container is used 
for traveling. Two burgundy labels printed in gold 
one circular, the other in the form of a ribbon diagonally 
encircling half the bottle—are used on the clear glass 
Paragon bottles, white only the diagonal ribbon with 
product name is employed on the burgundy Paragon 
series, in which the bottles have a richly colored 
fired-on finish. 

One of the most striking containers in the entire line 
is the bottle for the larger Elite series, which is in the 
shape of a bust of a man dressed in a tuxedo. This bot- 
tle, also in burgundy finish, carries only a round 
product-identity label. Closure is the “His” trade- 
mark in the form of a man’s head, molded in ivory 
vinyl plastic, chosen because of its imperviousness 
to essential oils and alcohol. To complete this hand- 
some, functional dresser ornament, an insert of soft, 
molded polyethylene was developed, providing a leak- 
proof, permanent seal for the stainless-steel pin an- 
chored in the bottom of the plastic closure. 

Retailing at $10 each and admittedly a luxury item 
for the man who “has everything,” the new Supreme 
series is the finest of the “His” line. Similar in design 
to the Elite package, this refillable container is believed 
to be the only truly gold-plated man’s bottle on the 
market. To achieve the final plating, it is first neces- 
sary to etch the bottle lightly, then plate it successively 
with mirror silver, copper, nickel and a heavy plating 
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of 24K gold. A single gold label for product identifica- 
tion is used on this bottle, while the plastic closure is 
the same as that used on the Elite series. 

Rounding out the line at the other end of the price 
range is the travel-sized, 2-0z. container of stock de- 
sign, selected for its compactness and utility. Of extra 
heavy, tempered glass, it is capped with a leakproof 
molded plastic closure. This bottle, used for after- 
shave lotion, talcum, hair dressing, etc., is available 
individually boxed in folding “‘north woods” cartons or 
in several types of assortments, in which set-up boxes 
with die-cut platforms serve as the parent package. 

The plastic shaving bowl, offered in both burgundy 
and ivory plastic, is most unusual. Shaped to fit the 
masculine hand, it has a large lathering surface for 
quick lathering and a securely locking screw-top lid for 
sanitation at home and convenience in traveling. Easily 
washed, the container features a patented brush holder 
on the top of the lid, which simplifies the problem of 
storing a wet shaving brush in the crowded home medi- 
cine cabinet. 

In appearance, this bowl is a replica of the solid gold 
shaving bowl which was handcrafted for The House 
for Men by C. D. Peacock, famous Chicago jewelers, 
from 18K gold. The gold bowl, with its retail price 
of $1,875 (not including tax or shaving soap), was 
created as a symbol of the excellence of the company’s 
products and is, of course, used largely for promotional 
purposes. 

The “His” line also includes lather shave cream, 
brushless shave cream and a hair preparation, all of 
which are supplied in collapsible tubes with plastic 
screw caps. Tubes are lithographed in white and 


REFILL CONVENIENCE makes 
practical the high original cost 
of some of the bottles. Refill 
package comes complete with a 
neck insert, corkscrew for re- 

val of original insert to make 
transfer of lotion from refill to 
original bottle easy. Detailed 
instruction sheet is enclosed. 
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SHAVING BOWL, available in 
ivory or burgundy plastic, has 
tight-fitting threaded closure 
and integral shaving-brush rest. 
Folding box illustrated at the 
left contains shaving-soap refill. 


burgundy, with designs varied for product identity. 
All feature the distinctive company trademark. The 
tubes come packaged in folding boxes with the north- 
woods design. 

Fine toilet soap, which is included in some of the 
assortments, comes in burgundy wrappers having a 
pebbled surface appealing to men. It is also available 
packed three bars to a set-up box with cover paper 
matching the soap wrappers. 

With approximately 60 different single units and 
sets in the line, the company has given close attention 
to the matter of refills. This arrangement is particu- 
larly well liked by “His” distributors, because it pro- 
vides a powerful incentive for customers to make 
return visits to their stores. 

Among the refillable items are the shaving bowl, the 
talcum containers and the Elite and Supreme series 
bottles. Refills for the latter units illustrate how 
thoroughly the company has studied the problem 
through. 

These refills are supplied in attractive clear glass 
bottles of stock design with pierced cork neck insert and 


burgundy and gold labels. Boxed with the refill bottle 


is an extra polyethylene insert for the neck of the 


Elite or Supreme container and a corkscrew for remov- 
ing the original insert. Once the insert is removed, 
it is an easy matter to transfer the liquid contents to 
the original container and either re-apply the original 
insert or substitute the replacement if the other has 
been damaged in removal. Obviously, had provision 
not been made for this important detail, some patrons 
would attempt unsuccessfully to refill the bottle through 
the shaker opening and the re-use value of the hand- 
some package would be lost. 

Equally convenient is the refillable talcum container, 
said to be the first such package on the market. The 
refill feature affords men an opportunity to exercise their 
preference in the matter of powder shades to suit their 


individual requirements. The molded plastic con- 
tainers, in burgundy and ivory with metal sifter top, 
are designed with a non-leaking removable base plug 
which can be unscrewed to permit a paper tube powder 
Removal of the 
empty tube and replacement with a refill requires only 


refill to be inserted in the package. 
a few seconds. 


Crepits: Special-mold bottles (clear and burgundy), T. C. Wheaton 
Co., New York. Gold plating of Supreme bottles, Meisel Bros., Ltd., 
Chicago. Plastic caps (except on Elite and Supreme lines) and poly 
ethylene insert on Elite and Supreme bottles, Formold Plastics, Inc., 
Chicago. Molded urea (Plaskon) shaving bowls and taleum con- 
lainers, Van Norman Molding Co., Chicago. Plastic sifler inserts 
for taleum package, Continental Plastics Corp., Chicago. Decora- 
tive plastic (Vinylite) closures for Elite and Supreme series, Elmer 
E. Mills Corp., Chicago 
Baltimore, Md. Folding cartons, Edison Folding Carton Div., Gaul 
& Ingalls, Inc., Chicago. Set-up bores and soap wrappers, Williams 
Bros., St. Joseph, Mich. Alcohol-resistant labels, Fraser Label Co 

Chicago. Collapsible tubes and plastic tube closures, New England 


Stock bottles, Carr-Lowrey Glass Co., 


Collapsible Tube Co., New London, Conn 


FALCUM CONTAINER of molded plastic has a 
removable screw-plug in the base for insertion 


of paper refill tube shown in center of photo. 





Here’s why 4 out of 5 
housewives choose 
Pliofilm | agged oranges 


“They’re attractive and appealing” 
“The oranges are fresher, juicier.” 
“Pliofilm is tough, washable and 
clear.” “You can see what you 
buy— keep things fresher.” “I like 
the feeling of strength in the 
Pliofilm.” ‘‘Can be washed and 
used over and over again.” “Very 
handy. Oranges don’t go flying 
all over.” 


The Pliofitm super-market bag has scored 
a super-hit with customers and dealers alike. 
That’s because Pliofilm keeps fruits, vegetables, 
cheese, meats, all kinds of foods, fresh and tasty 
for days longer. It withstands rough handling 
in shipment. 


Pliofilm produce bags and merchandise con- 


tainers are available in a variety of shapes and 
sizes to meet your special needs. Easily heat- 
sealed, they present no closure problem. Let 
sales-building, quality-protecting Pliofilm end 
your packaging headaches. For information, 
write: Goodyear, Pliofilm Department, Akron 
16, Ohio. 
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And here are typical sales results from super markets 


In a Midwestern City: 


Where Pliofilm bags and mesh bags of oranges were 


displayed side by side— 
The Pliofilm bagged oranges outsold the others by 50% 


Where Pliofilm bagged oranges and bulk oranges were 
displayed side by side — 


The Pliofilm bagged oranges outsold the others by 27% 


In a Southern City: 
Where 1,000,000 five-pound-size Pliofilm bags were 
used — 


Pliofilm bagged items—all kinds— increased sales by a 
minimum of 10% 


Good things are better in 
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3-way protection against air, moisture, liquids 
Pliofilm -T.M. The Goodyear Tire & Rubber Company 
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Shoppers are encouraged to try out 
the new Marsh pocket-sized marker 
om a handy scratch pad featured in 
the company’s new counter display. 
Not only does the display have the 
testing pad and ink-filled marker 
conveniently placed for self demon- 
stration, but compactly stacked in 
the left side of it are six boxed mark- 
ing sets containing the marker and 
a bottle of ink. Space is left beside 
the illustration of the hand for 
dealers to fill in price, using the 
marker. Design, K. L. Glave, Web- 
ster Groves, Mo. Display, Gereke- 
Allen Carton Co., St. Louis, Mo. 
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Streamline Button Co. taps a new 
market by carding its fancy buttons 
and putting them in a display carton 
for sale exclusively in beauty shops. 
The copy on the cartons keynotes 
the selling theme of appealing to 
women when they are already in 
a beautifying mood. Cartons are 
printed in a color combination of ma- 
genta and pastel yellow. Beauty shop 
owners, during market tests of the 
package, were enthusiastic about 
it as a new of r 

it 
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Brown & Bailey Co., Philadelphia. 





For Better — 
Performance 





This simple, graceful holder for 
Tie-Tie Products’ rolls of 
printed gift-wrapping foil com- 
bines the use of plastic and wood 
to make a functional counter 
display. The base and two sup- 
ports are made of wood, while 
the spiraling loops that thread 
through the supports to form 
the sides of the display are of 
polystyrene. The display stands 
15'/, in. high, is 12 in. diameter 
and holds 36 rolls of foil. Dis- 











Automotive 
supplies WHY AND HOW 


OF INCREASED EMPHASIS ON PACKAGING 


IS SHOWN BY SOME TYPICAL EXAMPLES 


gegen of automotive accessories and prod- 
ucts utilized in automotive servicing are pay- 
ing increased attention to packaging—not only from 
the protective standpoi:ut, but also as a means of inten- 
sifying their merchandising efforts. They have found 
that informative, well-designed packages not only win 
preferred display positions in service stations and 
other retail outlets, but also that jobbers and whole- 
salers are apt to do a better job of * pushing” merchan- 
dise when packaging has had the proper attention. 

Ample evidence of this trend could be seen at the 
recent Automotive Industries Show, when hundreds of 
manufacturers of automotive equipment and accessories 
showed their wares to the trade at Chicago’s Navy 
Pier. There is little doubt that the growth of self- 
service merchandising in this field, as in so many 
others, is a primary factor in the increased emphasis on 
packaging. 

While making no attempt to review all new packag- 
ing applications observed at the AI Show, the follow- 
ing paragraphs are intended to highlight some of the 
outstanding packaging jobs and point up certain trends, 
such as the steady growth of “family” package designs 
for a related group of products. 


Color for tire chains 


How intelligent packaging may be used to assist the 
selling of even such a work-a-day product as tire chains 


is ev’ cat from the accompanying photographs of 
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COLOR AND DESIGN of In- 
ternational Chain & Mfg. Co. 
packages make it easy for 
dealer to select right type of 
tire chains. Metal-edge boxes 
are used for passenger-car 
types. Blue packages in front 
are lug-reinforced; gray pack- 
ages in rear, highway service. 


Cross indicates cross chains. 


TRUCK CHAINS go in bags, 
clearly coded. Differentiating 
colors are red, gray, blue and 


red cross-hatched. Vertical 


bands indicate type of chains 


International Chain & Mfg. Co.’s new line of Campbell 
truck and passenger-car chain packages. According 
to M. H. Campbell, secretary of the company, boxes 
have been used before for passenger-car chains and 
cross chains, but never containers of the type shown, 
combining sturdy construction and all-over printing 
Clever color and design coding instantly identifies 
the various types of chains. 

International’s new packaging program includes 
metal-edged slip-cover boxes for the passenger-car 
chains and cross chains, and cloth bags for the heavy, 
bulky truck chains. On the passenger-car type, the 
tire-chain sets and cross chains are clearly identified 
by the design and label information on the boxes 
Attractively printed in red and blue on white board, 
the box covers have a decided winter atmosphere, mak- 
ing effective use of the white and blue as snow and sky. 

The truck-chain bags use an identical basic design, 
featuring a heavy trailer truck on a snow-covered high- 
way, with snowflakes filling the air. However, through 
the use of distinctive colors and bands encircling the 
bags, positive identification of chain grade and type is 
provided. 

A blue background on the bag indicates that the 
chains are of the lug-reinforced type, while a gray 
background signifies highway service and red denotes 
mud service. A red cross-hatched pattern on the bag 
represents cross chains. To identify chain types, a 


single band on the bag means single pneumatic, two 
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bands, dual pneumatic, and three bands, dual triple. 


Four bands on the bag indicate that single pneumatic 
and dual triple cross chains are interchangeable. 
“From a merchandising angle,” reports Mr. Camp- 
bell, “‘ we have found the new packaging to be extremely 
well received. In reference to the boxes particularly, 
they can now be taken out of the cellar and placed on 
the counter, in the window or on the service-station 
island for display purposes. They can also be stored 
very well in bins, as all the information is indicated 
on the ends of the boxes. We further facilitated assist- 
ance to the dealer and jobber by packing these boxes 
six to a shipping carton, so the jobber can ship out 
these cartons individually to his dealers without having 
to repack 


Pre-cut shim stock 


Brake-lining shim stock is a hard-libre product used 
beneath brake linings to compensate for metal removed 
from the brake drum. Heretofore, this material, which 
is used in great quantities, has always been supplied 
to jobbers and dealers in rolls, making it necessary to 
cut the stock to length on the job, involving consider- 
able waste and mess and requiring unproductive time 
and labor 


NEW CONVENIENCE for mechanics and higher 
sales for dealers are afforded by this well-designed 
counter merchandiser. Previously shim stock 
came only in rolls, to be cut to length for each 
job. Now Barrett Equipment Co. pre-cuts 
lengths for each make and model of passenger car 


and packages each set in a cellophane envelope. 


Sarrett Equipment Co., St. Louis, Mo., has scored a 
hit by offering its vulcanized brake-lining shim stock 
in packaged, pre-cut lengths for immediate installation 
on all passenger cars. Unit packaging of the pre-cut 
stock in 16 sizes makes the material a parts item and 
opens the way to more effective, profitable merchandis- 
ing. 

The printed cellophane package in which the stock is 
supplied contains a complete set of eight pieces and has 


CUSTOMER RESISTANCE to the traditional 
practice of buying welding electrodes in bulk lots, 
by the pound, led the McKay Co. to these well- 
identified, three-color cartons which  seg- 


regate the welding rods into four different types. 


COUNTER MERCHANDISER for a new type of 
double-edge windshield wiper promotes impulse 
sales in service stations, takes little space. 


Sleetex has been a packaging leader in its field. 





a circular window through which the product can be seen. 

Printed in red, black and white, the envelopes list 
product features on the front panel and include catalog 
identification numbers, as well as the corresponding 


BLMA specifications for each set. The reverse side of 


the envelope carries a complete BLMA shim-stock 
table with the Barrett cross-reference numbers. Twelve 
sets of the stock are supplied in a sturdy, end-open- 
ing carton for uniform shelf storage and quick accessibil- 
ity. There is also a counter merchandiser carton avail- 
able which contains a universal jobber-dealer shim- 
stock assortment. 

“Our reason for having such a carton designed,” 
says C. D. Rollinson of the Barrett advertising depart- 
ment, ‘‘was to merchandise this item in such a manner 
that the customer coming into a jobber’s place of busi- 
ness can easily see, and even pick up, one of the en- 
velopes from the carton and read the copy on the back 
side, which gives him a BLMA cross-reference number 
tying in with the brake lining he may be using in his 
place of business. It also makes it quite handy for the 
' counter man in selling brake lining to a customer to 
suggest the purchase of such an item to fit the specific 
lining this customer is purchasing.” 


Expanded market for electrodes 


The McKay Co., Pittsburgh, is another firm which 
has found unit packaging an important factor in 
effective merchandising. This firnf. which manufac- 
tures tire chains and welding electrodes, found itself 
with a greatly reduced market for the electrodes after 
the war. The existence of large floating stocks of 
surplus electrodes further complicated the selling 
picture. Clearly, the problem was one of creating a 
new market for the company’s products. 


PICTURE PACKAGE convinces motorists that 
it is easy to do their own fender and body re- 
pairs with this kit by Atomized Materials Co. 
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Market analysis by the McKay Co. revealed a con- 
siderable demand for small quantities of electrodes 
from repair shops, garages, welding shops and the 
service and maintenance departments of smaller plants. 
Distribution through the automotive supply and hard- 
ware jobbers seemed a logical way to reach this market. 

Prior to the war, customers in this category had 
purchased welding electrodes in 50-lb. industrial 
packages, with considerable waste, or in broken lots of 
3 to 5 lbs. Buying in broken lots was unsatisfactory 
because the customer did not know how much he was 
getting—there was no standard price—and he had 
nothing to keep the rods in after they were unwrapped. 
In addition, the distributors’ countermen had to weight 
up and wrap each purchase, creating a stock-keeping 
problem. 

On the basis of its market survey, McKay Co. 
now offers the electrodes in four basic types, in a well- 
identified unit package of the proper size. The product 
is identified as McKay-Rod in Handi-Cartons. Fea- 
tures of the package, which holds from 3 to 5 Ibs. of the 
rods, include the convenient size, an eye-appealing color 
combination of red, yellow and black, and long service 
life due to the use of water- and grease-resistant heavy 
kraft construction. 

Thanks to the Handi-Carton, small-volume users 
of welding rod can now buy the electrode they need 
without waiting for counting, weighing and wrapping 
and without having to accept a mixed assortment. 
And with its attractive design, easily identified trade 
name and clearly marked classification (according to the 
type of welding job to be done), the package has greatly 
simplified the jobber’s stocking problems. 


Packages that sell 


The Sleetex Co., New York, producer of windshield- 
wiper blades and the well known Sleetex defroster 
blades which prevent formation of ice on the wind- 
shield, recognizes the importance of the package in 
promoting sales of this type of product. One of their 
principal market outlets is filling stations, where the 
nature of the business leaves little time for selling effort 
on the part of the attendant. 

Sleetex has recently repackaged several of its products 
to do a more aggressive self-service selling job. One 
of the most interesting of these is an attractive new 
counter display carton for the Rain-Wand, a new type 
of double-edge blade, which holds a dozen of the 
individual packages. A similar carton for Sleetex 
Twins contains unit packages for sets of two blades with 
two extra refills. This package, in an earlier version, 
won an award in an All-America Package Compe- 
tition 10 years ago. This sales unit ties in with the 
standard installation of two windshield wipers on most 
passenger cars. The company’s Sleetex Jr. defroster 
blade and refill also is supplied in units of a dozen 
packages to the counter display carton, the latter 
being die cut in the front so that five of the six cartons 
in the front row may be clearly seen. 

The ultimate consumer has certainly not been for- 
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gotten in the design of some of the newer packages in 
this field. A particularly effective job of using the pack- 
age to illustrate successive steps in the use of the prod- 
uct has been done by Atomized Materials Co., 
Pittsburgh, on its Kwik-Metal & Patch Kit. This 
kit includes a roll of patching material for repairing 
rusted-out sections of auto bodies, fenders, etc. The 
material is applied by first dipping it into a solvent 
(supplied in a bottle) and the patch is later smoothed 
over with a special liquid solder, which comes in a 
friction-cover can. The entire kit comes in a sturdy 
folding box printed in silver and blue on white. 

Top and bottom panels of the carton carry the name 
of the product in bold reverse caps, while the principal 
direction panel includes a series of eight photographs 
showing exactly how the product is used in patching 
an automobile body. The remaining panel illustrates 
the contents of the package, carries a description of 


| _eoeegragey taping of two-package 
“deals” by Ballard & Ballard Co., Inc., 
Louisville, is now being done 16 times faster at 
half the cost with machinery improvised ia the 
plant. The company makes up the deal—a 
package of Hot Roll Mix at the regular price and 
a package of Corn Bread Mix for an additional 
nickel—using transparent cellophane pressure- 
sensitive tape */, in. wide across the backs of the 
two packages and printed acetate-fibre tape 1 in. 
wide across the fronts. 

Both strips of tape are applied automatically as 
the cartons travel side by side through a special 
machine made from parts of a semi-automatic 
bottom and top carton sealer. Lonnie Wright, 
plant engineer for Ballard, devised this ingenious 
piece of equipment and the cost of converting the 
carton sealer was only $65, the company reports. 

Now, instead of six girls applying adhesive 
labels by hand and turning out five units per min- 
ute, the company uses five girls and produces 80 
units per minute. Packages are loaded on a con- 
veyor belt by one girl who feeds them in in proper 
sequence. The tapes are automatically applied in 
continuous strips to the front and rear sides of the 
cartons as they move past the taping arms. After 
the tapes are applied they are smoothed down by a 
brush mounted beside the taping arms. Two 
girls then slit the tape between the “deals” with 
knives and the fourth and fifth girls unload the 
combinations from the belt. 





Crepit: “Scotch” brand tape, Minnesota Mining & Mfq 
Co., St. Paul, Minn 
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Automatic taping for a faster deal 
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suggested applications and a cut-away sketch of uses. 

That the automotive suppliers are well aware of the 
merchandising value of their packaging improvements is 
evident from the amount of promotion devoted to 
them. 
Industries Show heavily featured “‘ new, attractive dis- 


Sales literature and banners at the Automotive 
play carton’; “individually packaged in three-color 


picture box”; “unit packaging builds sales volume”; 


**now you can see sizes at a glance,” ete. 


Crepits: Campbell Chains—Bores, National Metal Edge Box 
Co., Philadelphia; bags, Morgan Bros. Bag Co., Inc., Richmond, Va 
Barrett Shim Stock— Cellophane envelopes, Central States Paper 
& Bag Co., Inc., St. Louis; counter carton, Mott Carton & Paper Co., 
St. Louis. MeKay-Rod—Carlon, Nationa! Metal Edge Bor Co 
Rain-Wand Wipers—Carton and display carton, International 
Folding Paper Box Co., Inc., North Bergen, N. J. Kwik-Metal & 
Patch Kit——Carton, American Coating Mills, division of Owens- 
Illinois Glass Co., Elkhart, Ind.; bottle, Owens-Illinois Glass Co., 
Toledo, Ohio; can, Continental Can Co., Inc., New York. 


rWO PACKAGES are joined by printed ace- 
tate-fibre tape across front and transparent 
cellophane  pressure-sensitive tape across 
the back, applied automatically and pressed in 
place as cartons move through the machine. 
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Color for pens PARKER AEROMATIC “51” PEN CASES REVEAL 


EFFECTIVENESS OF A SCIENTIFIC SYSTEM IN HARMONIZING BOX 


LININGS WITH PRODUCT COLORS 


he value of using a scientific system of color 
appraisal in choosing harmonious combinations of 
colors in packaging is vividly demonstrated in the 
planning of a case for the new Parker Aerometric 
“51” pen made by The Parker Pen Co., Janesville, Wis. 

By applying the principles of a color theory which has 
been adopted by many textile, paper and printing 
companies to organize the shades of the spectrum in a 
logical order, Parker’s color consultant has coordinated 
the colors of the individual pen barrels—cordovan, 
cocoa, forest green, navy blue, teal blue and midnight 
blue—with the shade of the lining in the new pen case 
so that one magnificent package with great display 
impact can be used for the whole line of pens. 

The particular values of these colors all fall naturally 
into the same color group, thereby assuring a har- 
monious combination of shades according to the prin- 
ciples of the color system. This color group was chosen 
by the consultant because it, more than any of the 
four groups, conveys a smart, quality impression. 

This interesting application of color was used to 
solve a peculiar problem that the Parker Co. encoun- 
tered when the new improved “51” was ready to market. 
Since most of the changes in the new pen are mechanical, 
they are hidden from the shopper who would merely see 
the same general design and shape of the previous **51.” 

The company felt that it was essential to modify 
the package and some part of the external appearance 
of the improved pen to distinguish it from the former 


Parker 


*51L” and to establish it as a new product. 
therefore enlisted the aid of its color consultant and a 


package designer to find out what could be done visually 
to put across this distinction. 

Over a period of many months the designer submitted 
some 240 sketches of cases until the company felt it 
had found one to fulfill five important package needs: 

1. Convey clearly the feeling of quality. 

2. sot look so expensive that the shopper would feel 
he was paying for the package rather than for the pen. 
3. Appeal equally to men, women and children. 

1. Be appropriate for year-around gift giving, in- 
cluding Christmas, graduation, birthday or anniversary. 

5. Provide greater utility and protection than a 
conventional jewelry package. 

Approximately the same size as a watchband case, the 
top and bottom of the narrow rectangular metal frame 
are concave so that when seen from the side, the new 


case is oval shaped. Ends are also rounded. The 


closed case suggests the quality and durability of 


package and product. Top and bottom panels are 
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HARMONIZING box-lining colors with those 
of the new pen barrels results in a_ brilliant 
display. Lining is tinted a pink the shade of 
lilacs. Colors were selected from shades often 
used by Matisse and Renoir, one of whose paint- 


ings is reproduced in the background of photo, 


covered with a grained leather cloth in a tanbark shade 
enhanced by the metal front, hinged back and a deco- 
rative engraved button mounted on the top, all gold- 
lacquer finished. 

In a subtle way the entire design seems to evoke a 
desire to open the case to see what is inside. The 
pen and pencil set rests on a shimmering satin lining. 
The satin is tinted a dry, vibrant shade of pink fused 
with violet reminiscent of lilacs or the light, dry hues 
used by the impressionist painter Renoir. 

Parker’s coordinated color scheme is most apparent 
when several open cases are put together in a display 

While pen dealers are reported to be unanimous in 
their acceptance of the new package, the thing that 
astonishes the company most is the number of unso- 
licited letters from consumers who wrote that the 
package was “the most beautiful” in that field. 


Crepits: Bor design, David Chapman, Chicago. Color consultant, 
The Quantacolor Co., New York. Boz, F. H. Noble Co., Chicago 
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SECOND WESTERN PACKAGING SHOW FINDS EXHIBITS UP AND ATTENDANCE DOWN 


FORMATION OF A WESTERN PACKAGING ASSN. IS BEGUN 


M": and bigger exhibits and attentive audiences re 
flected West Coast packaging consciousness in the 
second annual Western Packaging Exposition and Con 
ference, held in San Francisco, Aug. 9 to 12. Simultane 
ously, initial steps were taken toward formation of a 
Western Packaging Assn. Formal organization is expected 
to be completed shortly 

There were 122 exhibits on display in San Francisco's 
Civic Auditorium, an increase of 10%, while space used 
was 25% greater than in last year’s initial effort. 

Attentive and lingering audiences were present for four 
lengthy and well-attended Conference sessions here 
were six speeches amd two panel sessions during the three 
days of the Conference on Packaging, Packing and Ship 
ping held in the Auditorium's Larkin Hall. Dr. William 
Rabak of the Western Regional Research Laboratory, 
U.S. Dept. of Commerce, was Conference program chair 
man 


Total attendance at the combined Exposition and Con 


ference did not hold up to the promise indicated last year, 
when a surprising 6,700 attended the West’s first exposi 


tion rhis year’s figure was approximately 6,000 accord 
ing to Saul Poliak of Clapp & Poliak, Inc., sponsors and 
managers of the event During the closing day of the 
Exposition, a survey was begun among exhibitors and in 
dustry leaders to determine preferences for annual or bi 
ennial shows in the future. This poll will be continued by 
mail until a complete determination of wishes is available, 
Mr. Poliak said. 
preferred date, on location—San Francisco, Los Angeles or 
other city 


Ihe questionnaire also asks a vote on the 


and on the type, length and scope of Confer 
ence topics 

A group of 50 Western packaging leaders attended the 
special meeting to map plans for a Western association 
William H. Jaenicke, president, Mailler Searles, Inc., and 
one of the group instrumental in initiating the Exposition 
Kenneth K 
Dean, Exposition chairman and publisher of Good Packag 


was temporary chairman of the meeting 


ing, presented a provisional constitution and by-laws, which 
were adopted 

Failure of the attendance to mount above last year's 
total caused much speculation. There were fewer visitors 
from the distant parts of the 11 Western states, which are 
considered to constitute the field for this show 

The Conference Council, in addition to Chairman 
Rabak, was composed of G. W. Aljian, director of pur 
chasing and packaging, California & Hawaiian Sugar Refin 
ing Corp., Ltd., San Francisco; Dr. P. K. Bates, director 
of product development, Rexall Drug Co., Los Angeles 
E. M. Burns, secretary-manager, Northwest Frozen Food 
Assn., Portland, Ore.; H. A. Caddow, managing secretary, 
Che Wine Institute, San Francisco; Frank G. Cady, pro 
Seattle, Wash 
George F. Chase, manager of packaging research, Western 


duction manager, Crescent Mfg. Co., 
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Waxed Paper Co., San Leandro, Calif.; J. S. Mitchell; 
vice president in charge of grocery products, Sperry Div 
General Mills, Inc., San Francisco; Adm. H. D. Nuber, 
U.S.N. Retired, West Coast director, Navy Industrial 
Assn., San Francisco; Dr. T. A. Schwartz, chief chemist, 
California Prune & Apricot Growers Assn., San Jose, Calif. ; 
Prof. E. H. Wiegand, director of food technology, Oregon 
Agriculture College, Corvallis, Ore.; T. H. Richards, vice 
president and general manager, Bercut-Richards Packing 
Co., Sacramento, Calif Dr. H. C. Diehl, Refrigeration 
Research Foundation, Berkeley, Calif 

Following is a summary of the Conference speeches and 
panel discussions 


TUESDAY MORNING 


Chairman, J. W. Pires, president, Mission Dry Corp., Los 
Angeles 


Reducing Handling Costs Within the Plant— WILLIAM 
H. JAENICKE, president, Mailler Searles, Inc., San Fran 
cisco. The approach toward achieving a minimum ol 
handling cost in any specific industrial plant operation in 
volves principally and almost exclusively three factors 
1) At least a general knowledge and awareness of the ma 
terials-handling tools which are in the present day commer 
cially available. (2) Application engincering—the art of 
combining, with optimum effect, the materials-handling 
job which is presented and the tool or tools suitable for 
performing it. (3) Economics, in practically the broadest 
sense or interpretation of that word 
Studied or formal materials-handling is not a very old 
art or subject, dating really only from about 1905. Back 
of that date, there existed actually only the two-wheeled 
and four-wheeled hand truck, the manually-operated beam 
scale and a few other manually-operated appliances. At 
about that date line of 1905, there were de veloped the first 
important materials-handling tools of our era, viz., the 
hand lift truck, the portable elevator or stacker, and 
gravity-operated package conveyors 
These developments partly made possible, or at least 
suggested, the concept of mass production or line pro 
duction. The development of line production, in turn, 
was the stimulant to the development of a greater number 
a higher speed, a heavier capacity and a specialization tn 
Finally, World War I 


changed our thinking of materials-handling appliances 


materials-handling equipment 


from the category of advisable improvements to the realm 
of proved necessities in industry 

rhe application engineer should have these qualities as 
rather definite components of his make-up rhe desire 
to analyze a problem fully He must have imagination 
uncommon common sense and the professional attitude of 
sponsoring only a solution that represents the best product 





of the first three processes, regardless of the material or 
pecuniary results to himself. 

Our list of tools shows there is available more than one 
distinct way of physically accomplishing the specific mate 
rials-handling job 
six or seven ways, none of which, if carried out in the form 


Actually, there may be as many as 


of an installation, could rightfully be indicated as a me 
chanical error. 

But a number of conditions can be brought to bear on 
the problem, which, if properly considered in sequence, 
will spell out negative answers to one or more of such six 
or seven methods. Among these bearing conditions there 
can be and usually are these: 

Size, type and disposal of plant areas; required maxi 
mum raw-product inventory in relation to space; required 
maximum finished-product inventory, also in relation to 
space; turnover of raw product; disposal and turnover of 
finished packaged product; the secured period of occu 
pancy of the plant; maintenance personnel and facilities 
available; relationship or importance of materials-han 
dling costs to total operational costs; capital available for 
capital goods; effect on labor relations and on public re 
lations and publicity. 

Through a scholarly recognition of some or all of the 
above bearing points, it usually becomes quite clear that 
certain of the numerous possible ways to accomplish a 
materials-handling job can be eliminated from considera 
tion and by carrying that process to its logical conclusion, 
both the owner and the supplier can reach the most desir 
able answer 

As to economics, we must evaluate the expense repre 
sented by personnel engaged in a present method or a 
hypothetical method, together with the expense of super 
vision of that personnel and its other indirect costs. We 
must evaluate the space which such alternate methods 
require. We must also fairly evaluate the maintenance 
cost of equipment used in one or the other method, to 
gether with the fixed charges, such as interest on invest- 
ment, insurance, taxes and depreciation. 

When considering a new, proposed or alternate method 
we must use the sa:nc 
equally realistic rates. 


mponents and at the same or 


Improvements in materials-handling nearly always in 
volve expenditures for equipment; such expenditures are 
capital investments, which carry annual fixed charges 
Valuable equipment deserves good maintenance and main 
tenance requires good personnel, which doesn’t come free 
these days. Then there are two kinds of depreciation 
rates. One is a statutory maximum, allowed for tax 
purposes; the other is the realistic one, determined by an 
actuarial estimate of the useful life of the equipment when 
the equipment is accorded the estimated maintenance 
This is the rate which should be used when evaluating one 
materials-handling plan with another, for it is the end re 
sults and only the end results which determine whether 
management is making the right move 

Lastly, I suggest that we do not lose sight of the human 
element and human values in materials-handling, par 
ticularly in the application of equipment to the job. Be 


sides all else which is accomplished by materials-handling 


equipment, it should result in making every remaining 
worker’s job easier, more desirable, requiring more of 
what is above the collar and less of what is below that 
line. This suggests that, when a new installation is made, 
it might be better to figure an extra person in the crew, both 
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in the economics and in the actual payroll, whether this 
is done in the guise of a relief worker, or as just good, sound 
labor-relations policy. 


Successful Packages Do Not Have to Be Expensive 

J. A. WALLS, manager, Packaging Research, Merchandising 
Div., Rexall Drug Co., Los Angeles. 
vention of sales executives representing manufacturers of 


During a recent con 


consumer goods whose annual sales totaled more than one 
hundred billion dollars, the word ‘‘packaging’’ was men 
tioned most often by the key speakers. A close runner-up 
was “point of sale."’ The package and the impulse to 
buy it at point of sale are major considerations of the top 
merchandising executives of the country. 

Every manufacturer of consumer goods has faced sub 
stantial increases in raw-material costs, packaging-mate 
rial costs and labor rates. The sales department says 
prices cannot be increased. Competition is keener, cus 
tomers more price conscious We, as packaging engineers 
or designers, whether employed by manufacturers of con 
sumer goods or by manufacturers of packaging materials 
therefore, have the additional responsibility to devise 
packages which will enable our companies to maintain 
current wholesale and retail prices without sacrificing 
profit 

About a year ago, Rexall, using 1942 as a base of 100, 
found that the costs of our various items had increased to 
145, or 45% 
creased to 115, or 15% 
be done about it 


Our selling and retail prices had only in 
Management insisted something 
Economies can be effected. We have 
already been able to reduce packaging and manufacturing 
costs on a number of the items examined to a point where 
retail prices are being maintained or reduced without sacri 
fice to product quality or package appearance. Gros 
profit, at the same time, has been maintained or improved 

We are not alone. The manufacturer knows that an 
item which even six months ago would have been a sensa 
tion at $1.69 is questionable today at $1.39 
thing like the business he would normally expect to do on 
it, it should be priced at $1.19 
Selling at $1.19 is going to mean a negligible gross profit 


To do any 
His costs are the same 


at best. It can be worked out though. We have done it 
While our gross was not so attractive as it might have been 
at $1.69, it was very, very comparable. No elaborate 
formula is needed to accomplish the task. It is simply 
aggressive planning, resolute ingenuity and purposeful 
teamwork 

We have found a project-development map is a prime 
requisite to successful planning. In reality, it is nothing 
more than a glorified piece of scrap paper with a small 
vertical rectangle in the center surrounded by 10 small 
squares. In the center is the statement of the idea 
Questions listed are basic planning, various marketing 
factors, the product and the packaging possibilities 
At this point 
we have a pretty good idea of our costs so that we can go 
on to pricing. Almost simultaneously, the merchandising 


Copy comes next, then artwork or design 


department is prepared to tell us how it plans to introduce 
the' product, distribute it, if it plans to feature it for spe 
cial events in either a special package or at a special price 
and what its sales expectancy is. The intrinsic value is 
challenged, a retail price level established and selling prices 
and gross profit are determined. Our project is then read 
for review by the sales and merchandising departments 
Our final step is presentation and follow-up 


Along with aggressive planning, we emphasized resolute 
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ingenuity. By this we mean dogged persistence in fol 
lowing every possible avenue of approach to any problem 
which is presented. But there is nothing new under the 
sun. Yet just a month ago we thought we had come up 
with an idea which was entirely new Imagine our chagrin 
in discovering a similar package in a 1933 catalog. 

We have developed a second glorified sheet of scratch 
paper which we entitled, “Idea Search Map In the 
center of a blank sheet of paper we drew a square en 
titled, ‘The Problem,” and around it we drew 10 smaller 
squares 

After briefly stating our problem, we asked ourselves in 
the first square what alternatives there were; in the second, 
what could we borrow or adapt and, in the third, we looked 
In the fourth and fifth 
squares, we questioned how magnify and how minimize 


for a new twist or modification. 


In the sixth square, we suggested a substitution and in the 
seventh, how could we re-arrange. We tried vice versa 
in the eighth and what combinations in the ninth Fi 
nally, we cast about for other uses of the item and other 
avenues they might suggest We weren't satisfied simply 
to ask ourselves these questions. We tried to answer them 
in as many different ways as possible. That is why we 
used the term ‘‘resolute’’ before ingenuity. One idea 
more often than not begets another After a while new 
ideas pop into mind almost automatically whenever a 
problem presents itself 

We have talked to you about the ways and mean of 
arriving at successful packages that are not expensive, but 
the proof of the pudding is in the eating Here is the 
proof 

About a year ago a competitive concern brought out a 
plastic cosmetic item which immediately prompted a sup 
plier to offer a similar item to us. He had prepared a 
model, had working drawings and finished costs Phe 
cost was 36 '/, cents each. Our merchandising group was 
We felt that the 


After some four 


sold on the item when we were called in 
cost was extremely high and said so 
months’ work with three different suppliers we were able to 
come up with a competitive item at a cost of 19 '/. cents 


Wooden shaving bowls now cost 18'/, cents. For over 
eight months we explored every possible substitute includ 
ing pressed impregnated paper, molded pulp, as well as 
We finally achieved what we wanted in poly 


Normally, we use about 150,000 of 


plastics. 
stvrene at 10 cents 
these a vear 

We could cite many more examples of similar cost re 
ductions in paper boxes and cartons, plastic packages and 
other sundry items. We would, however, only be scratch 
ing the surface. Many more economies can be effected, 
not only in our plants, but in everyone's plants 

Unit packaging, a field which is still in its infancy, offers 
tremendous possibilities of cost reductions in the packaging 
of many widely varied products. It also offers a new and 
unique package which is not only highly merchandisable, 
but also affords the customer utmost convenience in use 
Another new development which offers economies, though 
not so much from the manufacturing standpoint as from a 
retail standpoint, is the laminated label for bottles and 
boxes and laminated cartons. The acetate surface affords 
protection against soilage, which is a major factor in the 
marketing of cosmetic, drug and pharmaceutical items 
which often do not move too rapidly off the retail store 
shelf. These often become soiled and have to be marked 
down or returned for reconditioning. Sometimes this 
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cost may not seem too important dollarwise, but who can 
measure the value of lost good will? 

Packaging is no longer a one-man or one-department 
job. It requires fullest cooperation of all concerned 
Each Rexall department—research, production, purchas 
ing, merchandising, sales and advertising——has contributed 
substantially to all projects undertaken. It is a teamwork 
job from start to finish 

For the smaller manufacturer, there exists today in 
practically every city of any size, competent packaging 
counsel. Your supplier can give you valuable advice 
Give supplier or counsel all the facts. It is only when all 
the facts are known to all members of the team that the 


best results can be accomplished 


Plant Maintenance—A Function of Design—Joun L 
PREBILCOCK, consulting engineer, Oakland, Calif. In the 
spirit of the 49ers, I should like to ‘‘prospect”’ with you the 
subject I have chosen in the hope that, together, we may 
discover the means to more ‘‘gold’’ in the form of increased 
profits, lower operating and break-even points, lessened 
risks to the enterprising, as well as enhanced satisfactions 
to those in industry 

If we state the purpose of maintenance as the need to 
assure that machinery and plant will be working well dur 
ing all operating periods and that plant efficiency will be 
at a maximum while costs are kept at a minimum, we shall 
have blanketed the whole field of maintenance engineer 
ing—including the function of design. For by design 
engineering we infer any plan or practice that will assist 
in achieving the greatest efficiency, or the most general 
This larger view 


} harmony, at the lowest possible cost 


this changed philosophy—of the relationship of design to 
maintenance, and of both to the management of industry 
isa must 

An ideal solution to the problem of maintenance through 
design would be a plant which could utilize a work flow 
sheet, from which layout of plant and then design of ma 
chinery would result-- with the structure serving to shelter 
the work areas and the lot to supplement the activities 
under roofs. This strictly functional design has been 
tried with outstanding success in some cases, only to find 
that enlargement of the plant or facilities is then restricted 
by the size of the land available for expansion; whereupon 
management is then faced with what is the normal situa 
tion for present-day industry 

Let us follow their glances for a few moments at such 
possible methods of reducing maintenance costs as (a) 
simplification of designs, (b) standardization of machines 
and equipment and (c) organization as it applies to the 
engineering and maintenance functions 

‘Keep it simple”’ is an axiom of applied engineering that 
applies equally to the products of industry as to the proc 
esses. We are currently offered new designs in products 
that have been simplified to the point of skeletonizing 
such familiar comforts as beds and chairs. Fewer parts 
as a means of simplifying the manufacturing processes, 
have been introduced with excellent results in lowered 
costs and occasionally in better operating features 

Phere are dangers latent in the promiscuous application 
of the principle of simplicity if due thought is not given 
to the equally important principle of flexibility. The 
temptation of design engineers is to throw out the old 
facilities and redesign from scratch 

Improvisation—by which the old can be combined with 


the new to produce a simpler facility retaining a great 
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deal of flexibility for future modification—will most often 
provide the answer, which fewer parts alone cannot’ give 
The trend to the wider use of metal stampings instead of 
die casting, where feasible, is another simplification that 
yields advantages. Simplification is accomplished in some 
Research directed toward 
providing more suitable materials, such as better alloys for 
corrosion-resistant parts has become important. 


plants by subcontracting. 


Sometimes unheralded events stand out in true perspec 
tive only after time has proved their effectiveness. Sucha 
historic event may have been the accord of the American, 
British and Canadian governments by which these three 
together worked out a standardization of screw threads 
and laid the groundwork for interchangeability of arms 
and parts. Under this accord six new tolerance classes 
are established by standard. Designers should become 
familiar with these standards and management should 
insist upon such being used whenever practicable 

Too often in the past, designs have been directed toward 
the unique in the notion that die similarities would bring 
in extra orders. American industry can no longer afford 
such custom-made plants. Standardization of such com 
mon items as equipment will effect considerable savings in 
maintenance 

Even expected economies of design simplification and 
standardization are often offset by poor organization, 
which results in low morale and bickering Let's keep in 
mind that there is no one best way to organize a plant, but 
that each pattern of organization must be selected to fit 
the needs of the individual business. Here is the proper 
place for custom planning 

Education, coupled with liaison between such depart 
ments as maintenance and engineering, whereby the main 
tenance department approves shop layout and arrange 
ments of machinery and is consulted in decisions concern 
ing standby machines and equipment, has been the deter 
mining factor in the lowering of maintenance costs more 
than once 

Zoning of work areas, with a foreman in charge of all 
crafts performed in a particular area, has worked well on 
occasion. Operation of central tool-supply cages and re 
placement supplies can be profitable 

Frequently employees of maintenance departments urge 
extra parts I beg you to consider the risks involved in the 
breakdown of a special machine 

Finally, the utilization of employee suggestions —for im 
proved designs, operation and maintenance of machines 
and equipment—appeals to me as the divining rod ‘par 
excellence’ for discovering the golden veins of increased 
profits through lower maintenance and increased efficiency 

Are our industrial plants over-expanded? It is not that 
we can produce too many goods, but that our products 
cost too much. The wants of Americans are not over 
supplied; they're overpriced. Our world markets are 
contracting not because people do not want our goods 
they simply cannot afford them 

The full answer will come only when we adopt the atti 
tude that we will do whatever is necessary to balance our 
tasks and rewards so that we may avoid the booms and 
busts 

Let's think about our economic system not so much as 

private enterprise,’’ but as ‘American enterprise,’’ where 
the individual initiative of the American worker contrib 
utes to the success of our industrial team. Our teams can 
strike the mother lode of full production, full employment 
and freedom of enterprise for all Americans 
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PUESDAY AFTERNOON 


Chairman and Moderator, AustIN C. STREET, manager, 
Barclay Traffic Service Div., Safeway Stores, Inc., San 
Francisco. 


Reducing Costs in Loading & Shipping (panel discussion) 


P. S. LABAGH, assistant trafic manager, California Pack 
ing Corp., San Francisco, said that the search for ways 
to reduce costs essential to meet competition offers as 
large a field for adventure as the quest for gold in ‘49 
Gold can be obtained in the packaging industry from 
lighter packages, reducing freights, from cheaper and 
smaller packaging, lowering costs, by proper packaging 
and by palletization. It is to your best interest to ex 
amine and determine the proper board for your purpose 

One method that pays large dividends is to make test 
shipments in sufficient quantity and under sufficiently 
different conditions to learn exactly which type of pack 
age carries best 

A large number of shippers use cases too large for their 
products. The proper-sized package for canned goods 
should be that providing as tight a packing as possible 
rhis will be the dimensions of the cans in diameter and '/s 
of an inch less than their actual height. Such packing 
provides costs and freight savings More important, this 
has a definite relationship to resultant damage 

GEORGE D. Cron, traffic manager, Chevrolet, Oakland 
Calif., Div., General Motors Corp., pointed out that care 
less handling creates claims against carriers, which in total 


are tremendously high. * 


In no case is the shipper com 
pletely compensated, as he loses use of the product, the 
profit on the sale and suffers delays in replacement 

Let us look at the manner in which we are handling mer 
chandise and see if we are packing and shipping so that it 
will arrive in the same condition it is shipped 

Specialized railroad cars enable a reduction in damage 
claims. Such cars include the Evans loaders which use 
hoists to enable the packing of several autos inside a car 
Chere also are cars equipped with steel bars for staging 

Palletizing offers advantages to the shipper provided the 
[hese are savings in labor 
To the 
carrier, there are fewer claims and a reduction in the load 


merchandise is of uniform size 
ind a reduction in the claims against the carriers 


ing time of at least 15% with consequently a greater use 
of box cars 

We will see the day when railway freight trains will run 
on practically the same schedule as passengers. Today 
more and more freight cars are being equipped with all-steel 
wheels, a necessity for faster transportation 

H. L. GUNNISON, assistant traffic manager, Standard 
Oil Co. of California, San Francisco, declared that the 
packager must work with the transportation rate man 
it is not immediately apparent, but their problems are 
similar 

Recent developments which show this importance in 
clude a hexagon-shaped asphalt container and a five 
sided container used for storage batteries. The improved 
container resulted in a reduced transportation cost 

During the question period, Mr. Gunnison said it was 
not sale to assume a package suitable for truck transport 
would be satisfactory for rail or off-shore use.) 

JosePH DAUGHERTY, marine service manager, Insurance 
Co. of North America, San Francisco, said the possibilities 


of savings in water-borne shipments are found in examina 


* Moderator Street noted that last year’s claims totaled $1438,000,000. 
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tion of the media of transportation to be used, the geo 
graphic and weather conditions, and other conditions at 
loading points—use of lighters, pier conditions, warehous- 
ing available, facilities and possibilities of delays. 

Conditions in many foreign ports today—methods, 
handling and storage—are not so far advanced as those in 
this country. Added to these are the theft and pilferage 
problems. 

You should take full advantage of duty, freight and in 
surance charges, and get the most protection with the least 
expense. Different countries have different means of de 
termining the charges. It is by investigation that sub 
stantial savings may be effected 

Use of the non-returnable pallet can greatly decrease 
your cost figures. In one case, the saving was $2 a pallet 
load. Also, you should remember that good packaging 
eventually reflects itself in your insurance premium. 

Palletizing cuts the time needed to load and unload, and 


reduces the possibility of losses due to pilferage. The 


trends are toward palletizing and toward more mechanical 
equipment. You must remember that a single cubic inch 
of space saved results in considerable economy if you are 
shipping in large quantities, and export shipment adds 15 
more handlings than domestic 

(In the questioning, he stated surveys on export loading 
and shipping have been made in New York and are under 
way in San Francisco.) 

L. L. Mayriscu, Southern Pacific Co., San Francisco 
pointed out that local station handling offers many avenues 
to reduce costs. There are benefits from labor-saving 
equipment, such as lift trucks and power arms, conveyors 
burden-carrying trucks, mobile cranes, pallets and con 
tainers which save manpower, floor space and permit stor 
age with minimum damage 

For the future, the exchange of pallets, if coordinated 
to obtain maximum results, offers one of the great oppor 
tunities. Research will determine how far we can go 

The Southern Pacific is handling merchandise in con 
tainers and transferring these with mechanical equipment 
with a minimum amount of labor. This system can effect 
savings up to 30% and practically eliminate damage. Us 
ing °/s-in. plywood, containers have a 3,600-Ib. capacity 
and average 1,500-lb. loads 

Other special equipment includes 4,000-lb. capacity lift 
trucks, special handling equipment for plate glass and for 
newsprint. Some equipment pays for itself in its first year 
rhe substantial savings available by mechanization are as 
much as 25‘ 


¢ on a given operation. General savings range 


from 10 to 25%; in a case involving specific transfer to 
trucks, a 65% savings was made. The results depend on 
equipment available and other factors 

Platform trailer costs eliminate rehandlings and multi 
ply hand-truck volume six times. Hand trucking is not 


economical beyond 300 ft 


WEDNESDAY MORNING 


Chairman, G. W. ALJIAN, director of purchasing and pack 
iging, California & Hawaiian Sugar Refining Corp., Ltd 
Croc kett, ( ‘alif 


Inventory Control Through Packaging Machinery —Joun 
H. WARREN, package consultant, American Home Prod 
ucts Corp., New York 
business administration should demand minimum finished 


In today's buyer's market, good 


goods inventories based on current sales forecasts and the 
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requirements of trade distribution channels. A conserva 
tive inventory policy will protect business from the heavy 
inventory losses of past recessions that followed inflation- 
ary booms. With prices declining, there is a general desire 
to cut down inventories to avoid losses from price reduc 
tions. 

It is the contention of many business organizations 
that minimum finished-goods inventories can be sustained 
by intelligent procurement practices, a flexible scheduling 
procedure that adequately controls production and com- 
mon-sense planning of packaging lines Many companies 
now control inventories through the scheduling of package 
machinery because of past faulty practices which during 
the last few years left them with high inventories when 
market conditions changed. Many of American Home 
Products Corp.'s subsidiary companies’ finished-goods in 
ventories are down 66% from 1947. I cite some concrete 
cases 

A cosmetic manufacturer profitably sells set-price syn 
dicate-store items subject to the whims and fancies of the 
mass working-girl market Prior to the war, distress 
merchandise could be sold in foreign markets at distress 
prices. Today the foreign market has evaporated due to 
import restrictions and lack of dollar balance. The man- 
agement of this company recognized that unless their 
finished-goods inventories were kept at a workable mini 
mum, their profits could be washed away by changing 
public preference. They decided that revamping of the 
packaging lines would best insure conservative inventories 
Let's see how they handled small nips of perfume selling 


at prices between 10 and 25 cents. Prewar, they used 
five private molds for this item—now only two. The 
minimum price on the private mold is procured at 3,000 
gross. Prewar, their filling machine filled 120 bottles a 
minute; now 180. The new machine pre-measures the 
fill and also corrects the costly overfill. Prewar, three 
machines labeled 120 per minute with three operators 
Now two labelers with two operators label 180 per min- 
ute. An attachment on each labeler feeds multiple bottles 
at a time. Each operator now labels 90 bottles per min 
ute instead of 40. Capping was made automatic. A ma- 
chine made in the company’s machine shop forms and 
glues the cartons. The sale of these nips averages 520 
gross weekly Prewar, to package 520 gross took 10.5 
labor hours; today, seven labor hours. Prewar, the firm 
carried a three-week finished-stock inventory, 31.5 labor 
hours to produce; today, a one-week inventory of 580 
gross or eight labor hours of packaging. Prewar, direct 
labor costs on the packaging line for the item were 0.012 
per dozen Today, despite a 100% hourly wage increase 
the cost is 0.0098 per dozen. The inventory reduction 
dollarwise for this item is down approximately 639). Cost 
of changing over the line was about $12,000, which sav- 
ings will be amortized in two years More important 1s 
control and use of packaging lines to obtain minimum 1n 
ventories. A saving of about $10,000 yearly in obsolete 
numbers is estimated This company changes over pack 
iging equipment and cleans up lines, etc., at night with 
one mechanic 

The crew that operated this filling line also fills powder 
cans and boxes. On the powder line, they previously 
used four powder fillers—now seven, one a stand-by unit 
While three of the powder fillers are in use, the others are 
being changed either for size or for cleaning because of a 
color change The same crew is also used on the drug 
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store toiletries line. On powders, they now carry a two 


week’s inventory; formerly it was one month. Packaging 
material and finished goods warehousing space has been 
reduced 40%, a savings of $4,000 a year in rental. Fin 
ished-goods inventory plantwise in the company is down 
approximately 66% 

A paint company sells 2,500 items, the bulk in five sizes 
in several hundred shades and types of paint. All orders 
are shipped within 24 hrs. of receipt. The men respon 
sible for this feat tell me it could not be accomplished with 
out their unique set-up of packaging equipment. The 
production equipment in this plant has been designed and 
laid out so that the packaging lines run constantly. They 
mix their paints in smaller batches than the average, have 
several packaging lines and each line is complete from filler 
Each line can handle 
all five sizes of cans. They use the standard plug-top 
metal can with a printed paper label 


to corrugated-case gluer and sealer 


Each line consists 
of four 4-cylinder or plunger-type fillers, each filler feeding 
into separate conveyor lines which run parallel to one an 
other. The conveyors, after a short run from the last 


filler, separate into two lines. At this point, two conveyor 


lines feed to a pair of cappers, since there are four cappers 


in each line. After capping, two conveyors feed into two 
separate labelers. After labeling, the cans are manually 
packed into corrugated cases and on each line the cases 
are pushed into an automatic case sealer—one case sealer 
to aline. This is the thinking behind this line At the 
filler stage, one or two fillers can be used on a color and the 
same color can be flowed into two different-sized cans or 
into one-sized can rhe idle remaining two fillers can be 
cleaned rherefore, the filling line is in use constantly 
If two sizes of cans are moving on the line, there is a capper 
to handle each size. The idle capper is prepared for a 
new-sized can. Both labeling machines can run simul 
taneously, or if one is idle, it can be changed for the next 
size label [he one case sealer in use on a line can handle 
two sizes of cases. With this type of operation, there is 
no lost shut-down time for clean-up and set-up of machines 
rhey have 100% productive time 

Such results were obtained by 1) standardization of 
sizes, packages, etc.; (2) intelligent procurement; (3) care 
ful and flexible packaging-line scheduling; (4) use of high 
speed packaging equipment or additional units in the line 
(5) last, but not least, coordination between sales, procure 


ment and production 


Loading and Sealing Shipping Containers—H. L. Greent 
president, J. L. Ferguson Co., Joliet, Ill 


ing’’ shipping case is not new, but recent developments of 


rhe ‘‘end-open 


new automatic packaging machinery and improved mein 
ods of handling and sealing this style of case have greatly 
increased the use of these lower-priced containers. These 
new techniques have eliminated most of the problems for 
merly associated with automatically sealing this type of 
case, especially where very tall and narrow cases were re 
quired 
The advantages of the end opening Case over the to} 

and bottom-opening style are several. Very probably the 
most important one is the fact that in nearly all instances 
the end opening type isa cheaper case, because less paper 
board is required in its manufacture. The saving in 
paperboard will run anywhere from 5 to 30%, or even 
more. You will find that the most economical container 
has the smaller opening. It is true that the full saving 11 
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board is not passed on to the user because the end-opening 
case does require a longer strip of tape at the manufac 
turer’s joint. If staples are used, more of these are re 
quired. The additional tape or the extra staples do offset 
a part of the board saving, but there is still a saving and 
often it is a very substantial amount 

The end-opening case stacks better because it has a flat, 
smooth surface. The cases are stacked on pallets, skids 
or floors on their flat sides rather than on the ends which 
are sealed. The effect of stacking, or laying bricks, is 
gained. There is less tendency for the stacked cases to tip 
and fall because the sides are smooth and flat 

The end-opening case is stronger because the greatest 
strength in the case is at the corners where the flaps com 
bine to give added resistance to weight and shock 

When the cases are made with the corrugations running 
the long way, greater strength is assured in transit. When 
the flaps are closed, the corrugations serve to increase the 
strength of the ends of the case, thus adding to the stacking 
qualities 

In carloading, if the car is loaded with the ends of the 
cases in each tier facing the ends of the car (definitely a 
good loading method), the possibility of damage in transit 
is slight. Most of the damage in transit is caused by 
rough handling and the shock is nearly always from end to 
end 

The end-opening case is usually, although not always, a 
single-tier pack 4 case of soap powder, for example, 
packed in an end-opening case would most likely be one 
tier, arranged either 8 by 3 or 6 by 4. Ina cannery, you 
could pack No. 10’s 3 by 2 by 1 in an end-opening case 
Forty-six-ounce juice cans packed in an end-opening case 
4 by 3 by 1 makes an ideal pack, resulting in a case saving 
of approximately two cents per case. Canned oil, espe 
cially the 5-qt. size, could be packed in end-opening cases 
at a very substantial saving. Board saving alone is 
189% 

Products such as household waxes, anti-freezes and 
similar items can be packed in end-opening cases and some 
of them are. A very important advantage of the end 
opening case for many of the products is the fact that 
loading or packing equipment is now available for this 
work and operates in a manner that eliminates rough 
handling of cans and packages and thereby reduces the 
danger of damage to containers 

For loading cases at high speeds it is advisable to utilize 
a type of loader in which the packages are conveyed to the 
loader in a single row, then collected and assembled into 
the final arrangement of pack his may be 4 by 3, 6 by 
1,8 by 3 or 3 by 2 


into the case with one stroke of the plunger. The collect 


The full number of packages is pushed 


ing and assembling operations are done smoothly and in a 
comparatively slow manner. The method used to collect 
and assemble packages or cans is probably the secret of the 
success of high-speed loaders for end-opening cases 
Damage to packages is entirely eliminated because there 
are no violent motions in any of the movements of con 
tainers 

Another development for packing and sealing end- 
opening cases is a combination loader and side sealer 
Ihe loaded case is conveyed, while on its side, through a 
horizontal-type sealer 

Some end-opening cases handle better in this side sealer 
than in a top and bottom sealer. The case is loaded while 
in a horizontal position and it, therefore, is more easily 
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glued and sealed while in this position. A combination 
loader and sealer makes a more compact unit than a sepa- 


rate loader and separate sealer 

A few users of end-opening cases include The Quaker 
Oats Co., Armour & Co., Colgate-Palmolive-Peet Co 
Procter & Gamble Co., S. C. Johnson & Co., Inc., Purex 
Corp. and Pasco Packing Co. The Quaker Oats Co. is 
probably the largest user of this type case and I believe 
was one of the first to adopt it. This company now uses 
very few of the top- and bottom-opening type 


Consumer Package Preference—Forrest J. T. May, 
president, Lucky Stores, Inc., Oakland, Calif 
say, despite the hundreds of millions of dollars spent on 


Strange to 


name and brand identity and the registered impression 
Mrs. Consumer brings to the store—too often she leaves 
with a satisfactory substitute. Why? Because in that 
maze of color and multitudinous array of items, the other 
fellow’s package caught her eye, arrested her attention for 
a moment. Result, an impulse purchase of a satisfactory 
substitute 

Of all items sold in supermarkets, 24.6% are sold as the 
result of impulse buying within the store 

Because we are in daily attendance on Mrs. Consumer 
at the point of sale, where the package meets the final 
test, it may be in order to offer you what in our opinion 
embrace the fundamental elements of good packaging 
They are 

(1) Consumer appeal: It must halt the customer and 
unconsciously impel her to pick it up. Then, it must sell 
itself by informing her of all the good things about the con 
tents. The package must be colorful, specific as to descrip 
tion of product, use, grade, utility and price preferred to 
the thousands of others about it, and lend itself in design 
color and shape to mass display 

(2) Impulse sales possibilities: It must be equally ap 
pealing to the retailer, represent a good profit item, possess 
impulse sales possibilities 

3) Brand identity: The brand name should be as 
strong as it can possibly be made regardless of the other 
necessary elements. 

(4) Utility: The utility value of the package calls for 
constant protection of the product from the time it leaves 
the plant until it is finally consumed in the home. If a 
perishable product, maintenance of the freshness and crisp 
ness is the number one requisite. 

All national-brand food advertising emphasizes not only 
quality, but tastiness and freshness. This holds true 
while the package is sealed. To provide complete protec 
tion of the contents of the opened package until the entire 
contents have been consumed continues to be a challenge 
to package designers. 

(5) Strength, durability: Consideration must also be 
given to the strength and durability of the package—to 
resist the constant handling as well as the strain when in 
mass display—without loss of sales appeal 

(6) Display: The package must be adaptable for shelf 
display and proper stacking. Numerous packages are 
without display value because they are not adapted for 
100% shelf spot or for proper stacking 

(7) Price spot: Last, and asimportant as any, provision 
must be made for a uniform white price spot preferably on 
top of each package for the purpose of price marking. This 
is a ‘‘must”’ in self service. Every package that reaches 
the check-out stand is price marked by hand at great labor 
and responsibility. If these prices are not easily visible, 
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errors are frequent. A store selling $10,000 worth of 
grocery packages weekly must individually mark approxi 
mately 40,000 items for self-service’ selling. General 
adoption of a uniform white spot on all packages will ren 
der our industry a great service 

When we of Lucky Stores embarked on an expansion 
program of new postwar supermarkets, we engaged the 
services of a nationally known designer, Raymond Loewy 
and our new-type supermarkets of today are largely the 
result of his ingenuity through application of the precepts 
of color therapy. Today's supermarket may well be 
called a “‘giant’’ package 

It became increasingly apparent that we complete the 
packaging picture by redesigning our own company-con 
We redesigned the label 

rhe new look received 


trolled brands of food products 
for canned vegetables and fruits 
immediate consumer acceptance and has produced an ever 
increasing sales volume. We have adapted this same 
procedure to many new food items to which we have ap 
plied the same theory of color therapy 

The grocery department of the average supermarket is 
ilmost 100% self service and the trend to self service in 
other departments has been accelerated the past few 
vears. In a recent survey of supermarket operators to 
find out which departments would become self service dur 
ing the coming year, the consensus was dairy 85%; poul 
try 80% 


food 70%; 


fruits and vegetables 80%; meats 70%; sea 

delicatessen 60%; drugs 50% and bakery 
:0%. The volume in sales of these approximates 42% of 
the total sales of food stores 

It would appear that the tasks that lie ahead for the 
packaging industry are pretty well defined The main 
problem is to give the consumer fresh, high-quality, clean, 
perishable foods packaged with a maximum of eye appeal, 
convenience and protection. The teamwork of the pack 
aging industry and supermarket operators is a paramount 
issue and must be increased for many problems still un 
solved 

rhe advent of packaging films, such as cellcphane, Plio 
film, Lumarith and others, most certainly opened up the 
field of merchandising perishable food products. 

The innovation of self-service fresh meats was a direct 
result of the first experimental years of self-service deli 
catessen installations 

There were in operation as of April 1, 1948, 200 self 
service meat departments. By April 1 of this vear the 
number had jumped to 878 

Phere is still a challenge to the packaging industry—a 
method of extending the case life of luncheon meat and 
fresh meat. Discoloration of product is our greatest 
problem today and must be eliminated. It no doubt will 
be through your combined efforts. This could be done by 
the development of new-type films, a vacuum-pack process 
or the use of lighting equipment in the cases which would 
eliminate this discoloration process. 

Leading manufacturers are cognizant of this fact and are 
striving to add eye appeal and impulse appeal to the pack 
aged product. Their packages must be reminders that 
this is the package Mrs. Consumer read about in her favor 
ite newspaper, magazine or heard mentioned on her radio 
When this is accomplished, we will have achieved the ulti 
mate in creative packaging and, as stated, the impulse 
to buy will be generated to the consummation of sale. It 
is likewise the ultimate in consumer package preferences 

The packaging of candy for self-service stores presents 
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a very interesting study. Until a few years ago, very few 
food stores sold anything but bar candy and gum, but look 
at the picture today and you find a great change has been 
effected. 

The supermarkets of today are candy conscious. The 
packaging industry has done a remarkable job in this di- 
rection for candy manufacturers with the result that today 
candy sales in supermarkets account for from 2 to 4% of 
the total volume of food sales. 

Consumer preference for smaller containers of food prod- 
ucts has been further accelerated. This was particularly 
noticeable last season in canned fruits and vegetables 
This year’s pack will, no doubt, contribute a greater as 
sortment of both 8-oz. buffet and picnic-sized tins. This 
trend, ultimately, may carry through to many other pack 
aged products. 

Keen competition for Mrs. Consumer's dollar is a well- 
timed symbol of warning to the manufacturer to strive 
continuously to better his product, improve his package 
and gain added consumer package preference for his brand 


THURSDAY MORNING 


Chairman and Moderator, H. C. DieHt, director and secre 
tary, The Refrigeration Research Foundation, Berkeley 
Calif. 


New Materials and Methods Stimulate Packaging Prog- 
ress (panel discussion) 


GEORGE F. CHASE, manager of the Packaging Research 
and Development Laboratory, Western Waxed Paper Co., 
San Leandro, Calif., asked 
It can't be the price 


What makes plastic demand? 
It may be the question of utility 
The answer must be 1 appearance, eye appeal, visibility, 
for the demand is ever present and the supply bewildering 
in variety I am told that in the Los Angeles area alone 
there are 600 suppliers 

There are 34 different kinds of plastics in two general 
classifications, rigid and flexible. A new development is 
a plastic applied as a spray. Also developed is a plastic 
material which is seal repellant 
much of that in the future 


I predict you will hear 


(In reply to questions, Mr. Chase said the paper in 
dustry is interested in plastics because they are a useful 
tool, used to produce new results. He said innumerable 
coatings would be needed for paper to assume the prop 
erties of cellophane. ) 

Dr. WILLIAM RABAK, Western Regional Laboratory 
U. S. Dept. of Commerce, Albany, Calif., said that nature 
is our own great and most skillful supplier of packaging 
Man only casually notices the wax coating of leaves and 
stems, the protective skins of seeds. Dip coatings have 
long been used by candy makers as a protective and also as 
a flavoring 

When war came, orthodox procedures sometimes were 
found inadequate. Use of dip coatings as protectives ex 
panded, as they were easy to apply and economical. Pro 
tective paraffin dip was used on field rations; a plastic 
was applied to planes in a spray coating before shipping 
Today soft microcrystalline paraffin and plastic sprays 
are being widely used in the frozen-food field. (In the ques 
tion period, Dr. Rabak said ordinary paraffin is suitable 
as a dip coating only above 40 deg. F.; under that, a spe 
cial and plasticized kind must be used.) 

Dr. T. A. SCHWARTZ, chief chemist, California Prune 
& Apricot Growers Assn., San Jose, Calif., declared it is 
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easy to forget that metal foils have been used longer than 
anyone here can remember. They were tin foils in the 
beginning. The effective reason for their use is that they 
keep odors where they belong 

B-C-I-F—Butter Comes in Foil—is the newest develop 
ment to be noted for this reason. Once foil-encased prod 
ucts were an exclusive list, but that has broken down stead 
ily. Conversion of foil into a material usable in printing 
has spread this growth. Today foil meets unlimited 
qualities and countless specifications. Included are paper 
based foil and heavier single units, such as those used for 
fruit packages 


Among films, cellophane is still in front in importance 


with five times the growth of its nearest competitor, poly 
ethylene. Toughess of the squeeze bag was the sensation 
of last year. The most prominent newcomer in the food 
field is saran 

Tenderness of dried fruits today is insured by a moisture 
content close to the critical content of spoiling Mate 
rials for packaging dried fruits have improved, enabling 
this, but it is not possible to give the storage environment 
desired. Foils are used extensively and Pliofilm. Foils 
per se are somewhat resistant to most insect penetration 
they do not permit aroma to emanate and hence have no 
insect attraction 

L. P. PENNINGTON, research director, Ames Harris 
Neville Co., San Francisco, said that multiwall paper bag 
producers are still trying to keep up with the needs for this 
heavy-duty package. Kraft paper as now used for multi 
wall bags combines the essential qualities of tensile 
strength, pliability, tearing and bending, a certain resist 
ance to moisture and a good printing surface. Every job 
differs, requiring a tailor-made product for different meth 
ods of handling and shipping 

There are bags for 400 different commodities. Asphalt 
sheet development is one of the industry’s great steps 
By laminating two sheets of kraft with an asphalt film, a 
paper having high water and moisture resistance is pro 
duced. By adding resin to the pulp entering a paper ma 
chine, the industry obtains a paper which retains a sub 
stantial degree of its strength after immersion 

Greater strength and flexibility are obtained by combin 
ing several plies of lighter-weight papers than when one or 
two plies are used. High speeds can be obtained through 
the formers with lighter-weight paper. No one bag will 
be suitable for all products. Combinations of various 
plies provide the desired specifications. In addition to 
open-mouth, there are four types of valve bags—screw 
belt, impeller and gravity 
stantly increasing 


Use of multiwall bags is con 
The future for this kind of container 
looks very bright 

Dr. GLENN W. KLINGAMAN, manager of research and 
development for the Pioneer Div., Flintkote Co., Los Ange 
les, said the impact of the development of plastics is being 
felt, but one of the difficulties is the cost In food con 
tainers, visibility is stressed and this requires a transparent 
film 

One of the developments in board manufacture is asphalt 
coating, which applies waterproofing material into a por 
tion of the board. This is done on the paper machine in 
one operation without extra cost 
applied to wood stock 


Asphalt emulsion is 
The future may provide a way to 
coat the board and provide waterproofing. Problems 
will be cost and control of the film on the board, which is 


apt to absorb the coating 
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2 Burt can supply 
you with metal-base 


_round canisters which 
‘. have‘real eye-appeal. 
‘Highest quality. Special 

Burt metal or plastic 


closures. Costs are low. 


_.F. N. Burt Company Inc. + The World's Largest Manufacturer of Small Set-up Boxes, Folding Cartons 
and Transparent Containers + 500-540 Seneca Street, Buffalo 4, New York + Offices in Principal Cities 


Or Write Direct +» Canadian Division: Dominion Paper Box Co. Ltd., 469-483 King St. W., Toronto, Canada 


Sobbing the leotlom 


of price-marking cellophane 


wrapped packages... 


BLANK LABEL 
AUTOMATICALLY ATTACHED 


in the wrapping process... 


“Give us packages that are easy to price mark.”’.. . 
That was the suggestion made at the recent Pack- 
aging Convention by representatives of major retail 
outlets. 
And, as usual, “PACKAGE” has the answer—a 
medallion attaching device used on our Model FA 
and Model FF machines. This simple mechanism 
attaches a small blank label near the corner of the 
package, or in any other desired location. The labels 
are merely fed to the magazine of the attaching 
device and from then on the process is entirely 
automatic. 
No experiment— this device has long been used Price medallion as applied to Russell Stover 
. : ‘ candy boxes. Only half of medallion need be 
for attaching printed medallions to cellophane- sealed, so that it can be easily torn off when 
wrapped candy boxes. package is used as a gift. 


DEALER GOODWILL is important to sales, as 


everyone knows. So why not look into this matter PA KAG FE 


wr MACHINERY COMPANY 


Write our nearest office for particulars 
SPRINGFIELD 7,, MASSACHUSETTS 
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WVP at 0° by manometric method 


REPORT ON A SENSITIVE, VARIABLE-PRESSURE METHOD FOR MEASURING THE 


PERMEABILITY RATES OF HIGH-IMPEDANCE BARRIERS. By Theodore W. Sarge* 


nu less than a decade, frozen and refrigerated foods 

have achieved an almost phenomenal acceptance 
from retail buyers. 
due to constantly improved packaging materials and 
techniques which have consistently evolved more 
attractive, more functional, sturdy, yet exhibitory pack- 
ages which invite inspection and provide visual assur- 


No small part of this success is 


ance of quality. 

It is quite natural, therefore, that the problem of 
water-vapor transfer through packaging materials at 
low temperatures is currently being investigated with a 
renewed vigor. The presence or absence of water vapor 
influences hydration, freezer “burn,” fogginess and 
resulting loss of package transparency, and perhaps 
even some flavor or odor transfer. 

Despite the keen interest in assembling quantitative 
data regarding water-vapor permeability rates at about 
zero deg. F, (minus 17.8 deg. C.), results have been 
obtained laboriously and not without misgivings, for 
too often results of different investigators using the 
same general method fail to agree, while agreement 
among the various methods is perhaps beyond hope at 
the present time. 

The purpose of this report is to present data obtained 
for the TAPPI round-robin water-vapor-permeability- 
test project on various packaging materials by a modi- 
fied manometric method. The method, though re- 
quiring the usual time interval for equilibrium (three 
days to three weeks), has simplicity in its favor, since 
there are no mechanical parts outside the mercury 
manometer. It should not be surprising that no 
method (excluding extrapolation or calculation) can be 
rapid and still maintain accuracy: the vapor pressure 
of water at zero deg. F. is about 0.956 mm. Hg., an 
undeniably small driving force. Additionally, it is 
known that permeability rates of various barriers are 


* Saran Development Laboratory, The Dow Chemical Co., Midland, Mich 
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approximately doubled for every 10 deg. C. rise in 
temperature (1)¢ and conversely lowered by a factor 
of 0.5 for every 10 deg. C. drop in temperature. Re- 
alizing that the water-vapor permeabilities of many of 
the packaging materials used as barriers are already 
quite low at room temperature, about 25 deg. C. (77 
deg. F.), it becomes easier to understand why the 
rates are sometimes practically negligible at zero deg. 
F. Weare trying to measure what would be considered 
“negligible” in other test procedures. Unfortunately, 
what may be statistically negligible from the viewpoint 
of influencing a significant figure in calculating test 
results is precisely the operating principle from the 
practical point of view. 


Apparatus and method 


The apparatus consists essentially of a modified 
General Foods gas-transmission cell (2, 3) housed in a 
bell-jar vacuum system, enclosed in an insulated box. 
The whole equipment may be transferred very simply 
into a cold room, or a refrigerating unit may be used to 
reduce the temperature. The apparatus assembled as 
shown in Fig. | has been used both ways, since only a 
temperature-controlling unit is required to operate 
The metal case is 
An older print of the 
bell-jar system, Fig. 2, shows the cell assembled for a 


above or below room temperatures. 
lined with Styrofoam insulation. 


gas-transmission determination and before lining with 
Styrofoam insulation. 

For water-vapor-permeability determinations, the 
CaCl, drying tubes are removed from the cell and a 
beaker of distilled water or ice is placed on the gas-cell 
base plate shown in Fig. 2. The whole system within 
the vacuum bell jar is then evacuated and readings of 
the manometer and time only are taken during the 
test period. Volume of water vapor transmitted through 


+ Numbers in parentheses refer to “References” appended 
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= | ast 


I. APPARATUS consists of a modified General 
Foods gas transmission cell housed in a bell- 
jar vacuum system which is enclosed in a metal 
ease that has been insulated with Styrofoam. 


film samples is calculated by applying the standard gas 

equation PV = nRT, after reducing to standard con- 

ditions of temperature and pressure (zero deg. C. and 

760 mm. Hg.), as follows: 

Q) Vy =Vx# x a = cc. vapor transmitted at S.T.P. 
60 ** T°K 

where V,is the corrected volume of vapor transmitted, 

V, is the total cell volume, p is the pressure in mm. 

Hg. absolute pressure in manometer and T is absolute 

temperature (273 deg. + deg. C.). 

Since water-vapor transmissions are generally re- 
ported in terms of liters or grams per 100 sq. in. per 
24 hrs., Equation 1 is modified to include the area of 
the test specimen and the time: 

(2) 


lrransmission (liters/100 sq. in./24 hrs.) = 
7 


\ p 273 l 24 100 
760 T°kK bagels. * 2 


where A is area in square inches. 

A final modification of Equation 2 to give grams 
100 sq. in./24 hrs. is based upon the fact that 22.4 liters 
of a gas at zero deg. C. and 760 mm. Hg. contain 1 mole 
(gram molecular weight) of the gas; in this case, 18 
grams of water: 

(3) Transmission (grams/100 sq. in./24 hrs.) = 
Dik Oe re. Pe 
760 r°k “ 1,000 “ A *~ hrs. 

An examination of Equation 3 shows that for any 
given apparatus and temperature chosen (in this case 
the apparatus cell volume is 0.60 ml. and the tempera- 


128 


ture is minus 17.8 deg. C. (zero deg. F. = 255.3 deg. K.) 


all factors except 


(p) 
= are constant and therefore the 
rs. 


simple expression required for determining water- 
vapor or gas transmissions reduces to: 


K.p (mm. Hg.) 


(4) Transmission (grams/100 sq. in./24 hrs.) = 
t (hrs.) 


kK for each apparatus will be different, depending 
upon the volume of the cell chosen, the area of the 
test specimen and the temperature at which tests are 
made; however, from the last equation it can be seen 
why only observations of pressure and time are neces- 
sary using the mercury manometer. 

Further details of the cell and the test method are 
given elsewhere (3, 7). 

Perhaps the only operating difficulty is that of making 
a satisfactory seal, particularly between the glass bell 
jar and the stainless steel plate. The differences in 
coefficient of contraction as the metal-glass interface 
cools are sufficient to cause leakage, especially if the 
ordinary vacuum greases are employed, such as vase- 
line, Celvacene medium, Fisher desiccator and vacuum 
grease, etc. The latter group all stiffen and lose their 
characteristic adhesion at zero deg. F., becoming dry 
films capable of handling without the usual oiliness. 
It is impossible, therefore, to cool the glass, metal and 
ordinary greases to zero deg. F. before applying the 
vacuum grease. It was found, however, that Dow- 
Corning silicone-type high vacuum grease alone or 
mixed with small amounts of “‘bodying”’ greases, such 
as any of those above, gave satisfactory vacuum seals 
which remained viscous and workable at zero deg. F. 


Experimental results 


The data published by Wink and Dearth (4) on 
determination of water-vapor permeability at zero deg. 
F. by the hygrometric sweep-gas method offer an inter- 
esting comparison with the presently reported data be- 
cause the packaging barrier materials were exactly the 
same, being a part of the same TAPPI project. In 
addition, data on saran film is reported, due to its known 
high water-vapor impedance. 

Table I gives a summary of the data obtained by the 
variable pressure manometric method and, for compari- 
son, the values reported by Wink and Dearth. 

It can be seen that some rather large differences ap- 
pear between the results of the hygrometric and mano- 
metric methods. On the other hand, considering the 
wide difference in apparatus and technique, there is 
reasonably good agreement except for 300-MSAT cello- 
phane and laminated glassine. These are the two 
better materials in the TAPPI group, although the 
data of Wink and Dearth (4) place the cellophane- 
kraft laminate above the latter. 

In Table I, thickness and an absolute permeability 
constant, P, are reported for each of the samples tested. 
Without thickness specification, permeability data are 
almost useless for the reader since no valuable compari- 
sons can be made. Using a permeability constant, P, 
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TABLE I—WATER-VAPOR PERMEABILITY AT ZERO DEG. F. (minus 17.8 DEG. C.) 


Thickness 


Film or sheet material (in.) 


s 


Saran 517f 

300 MSAT-83 cellophane 
Glassine laminated§ 
Cellophane-kraft laminated 
140 FF Pliofilm 


Waxed paper laminated” 


0.001 
0.0015 
0.003 
0.0045 
0.0014 
0.0035 

* Calculated from data of Wink and Dearth, (4) 

+ Conversion factor: g./100 sq. in./24 hrs. x mm. thickness x 2.34 x 107¢ 


t Vinylidene chloride-vinyl chloride copolymer 
T'wo 25 Ib. beached sheets laminated with 7 lbs amorphous wax 


as suggested by Barrer (5), one can compare samples 
directly, since account has been made for film thick- 
ness, pressure differential, time and area with only 
temperature being a variable. If an absolute per- 
meability constant is not desired as such because of the 
terms appearing in the equation, at least some specific 
permeability constant should be employed to make 
analytical work more useful to the reader. 

The film materials have been arranged in the order 
of increasing permeability constants according to the 
data obtained manometrically. Saran film shows a 
remarkably low value at zero deg. F., and while this 
value has not been confirmed by any other technique, 
the data fall in line with the position occupied by saran 
films at room temperature. 

Among the difficulties encountered with sweep-gas 
or other dynamic techniques are, one, the use of large 
quantities of sweep gases and consequent regulatory 
problems and, two, the usual observance of higher values 
for higher rates of gas flow, resulting in ambiguity or 
doubt as to actual permeability values. 

Manometric or volumetric methods, on the other 
hand, have the disadvantage of low sensitivity at zero 
deg. F. where water-vapor pressure is about 1 mm. or 
As a matter of fact, for the data given in Table I, 
pressure changes of 3 to 10 mm. Hg. were observed 
in periods ranging from three days to three weeks, indi- 


less. 


cating transmission of some air as well as water vapor, 
Ac- 
cordingly, the values reported for the manometric 
method are slightly high. 


since equilibrium should be reached at | mm. Hg. 


Summary and conclusion 


A simple, variable-pressure manometric method for 
determining the water-vapor permeabilities of packag- 
ing materials is described and the test results are com- 
pared with data obtained on the electric hygrometer 
(4). In addition, air permeabilities of the packaging 
materials were determined at 25 deg. C. 
and 50% 


(77 deg. F.) 
R. H. in order to establish relationships to 
Table II 
shows that the order established by the manometric 
method in Table I is approximately the same for moist 
air at 25 deg. C. (77 deg. F.). 


water-vapor permeabilities at zero deg. F. 


In conclusion, it should (Continued on page 186) 


SEPTEMBER 1949 


Hygrometric 


0.00071 
0.00029 


* 24 lb. opaque sulfite sheet laminated to 17 Ibs. supercalendered sulfite shee 


Permeability (WVP) 
grams/100 sq. in./24 hr. 
Manometric 

variable 


weep gas* pressure 


0. 000004 
00000051 
00000087 
0.000107 
0.002100 
0. 001350 


63 
51 
32 
889 x 
399 x 


4 
«K 


9 
7 
1 


0.00012 
0.0148 
0.0019 


v, 


t with 12-15 Ibs. wax 


TABLE II—MOIST 


Film 


Saran 517 

300 MSAT-83 cellophane 
Glassine, laminated 
Cellophane-kraft, laminated 
140 FF Pliofilm 

Waxed paper, laminated 


2. 


sweep gas* 


0 
0 
0 


AIR 77 


Thickness 
(in 


0.001 
0.0015 
0.003 
0.0045 
0.0014 
0.0035 


DEG. 


Permeability constant} P, 
ec.-mm./sq. em./sec./em. Hq. at 
NTP (0° C. and 760 mm. Hg 

Hygrometric 


Manometric 
variable pressure 


0.024 X 107! 
0.465 X 10 
1.58 x 10 
7.9 x 10 
178 X 107! 
282 x 10 


9 


F. 
Permeability 


(liters /sq 
meter /24 hrs. 


0.0029 
0.0035 
0.0011 
0.0043 
0.232 
0.046 


BELL-JAR system, showing cell assembled 


for gas-transmission test and before lining box 


with insulation. 


For WVP determinations, the 


CaCl, drying tubes are removed and a beaker of 


distilled water or ice placed on the base plate. 
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Cap torque tester NEWLY DEVELOPED INSTRUMENT PERMITS 


ADJUSTMENT OF BOTTLE CAPPING TO THE EXACT DEGREE OF FORCE COMBINING 


PROPER SEALING WITH EASE OF REMOVAL. 


he necessity for control of cap tightness and the 

difficulties that can result from failure of such con- 
trol are of course readily recognized by those familiar 
with bottling problems. The following considerations 
are particularly important in this connection: 

1. A minimum tightness is essential to avoid evap- 
oration or leakage of product. 

2. Excessive torque may break molded closures. 

3. Caps applied too tightly may be difficult for the 
consumer to remove, thus resulting in annoyance, de- 
Nay and possible closure damage in opening the package. 

Experience of packers has proved the desirability of 
regular testing of packages from each packing line to 


: 
: 
- 


‘make sure correct tightness is maintained at all times. 
Some packers make a check on each line each hour. 
To facilitate this checking, there has recently been 
‘developed, in the Duraglas Center laboratories of the 
Owens-Illinois Glass Co., a spring torque tester which, 
Jin non-technical language, permits the adjustment of 
capping machines to the right degree of turning force, 
enough for both good sealing and convenient removal. 

Since capping machine chucks operate as independent 

munits, it is desirable to test separately packages from 
teach chuck. In routine checking, this may be done by 
taking the requisite number of bottles from the line. 
} Removal torque of each cap is determined by the 
amount of torque or turning force required to loosen 
the cap. Torque is applied gradually so as to read the 
maximum force used in loosening the cap. Experience 
with a specific operation can generally be depended upon 
to show the amount and frequency of testing needed. 

While removal torque is a measure of cap tightness, 
additional information is needed in order to determine 
whether caps are being applied correctly. Removal 
torque is affected by many factors other than how 
tightly the cap is applied. Hence, in order to estimate 
tightness obtained, it is necessary to know what re- 
moval torques are obtained when the caps are applied 
at measured tightness. This relationship is affected by 
such factors as the specific caps and bottles used, type 
of liner, product being packed and, in some instances, 
time after tightening and conditions of storage. 

In determining correct cap tightness, a certain num- 
ber of bottles are selected at random (10 is the number 
of bottles recommended) and a cap is applied to each by 
hand. The removal torque for each of the bottles is 
then determined and recorded. 

Now by comparing figures obtained in this way with 


* Packaging Research Division, Owens-Illinois Glass Co., Toledo, Ohio 
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PHOTO COURTESY OWENS-ILLINOIS GLASS CO 


By Fred G. Pellett* 


removal torque of packages from the line, it is possible 
to determine whether the capping machine is applying 
caps at the required tightness. 

As an example of how this method works, in one case 
10 duplicate bottles with 20-400 finish capped by hand 
using plastic closures and 10 in.-lbs. torque gave re- 
moval torque values varying between 3 and 4.5 in.-lbs. 
The same bottles closed with duplicate caps using 15 
in.-lbs. torque gave removal torques varying from 4 to 6 
in.-lbs. 


obtain tightness equivalent to 10 to 15 in.-lbs. hand 


Therefore, if it were desired in this instance to 


application, the capping machine would be adjusted to 
give removal torques between 3 and 6 in.-lbs. 

Of course, since tightness obtained is a function not 
only of torque applied, but also of such other factors as 
head pressure and the time cycle, figures obtained by 
the above process may not correspond in every instance 
to the exact amount of torque actually applied by the 
capping machine. 

Two models of the torque tester are being produced. 
Model 25, reading from zero in.-lb. to 25 in.-Ilbs., is suit- 
able for caps of 15 mm. to 38 mm. size, and Model 100, 
graduated to 100 in.-lb., is intended for caps of over 38 
mm. The latter unit does not have sufficient sensi- 
tivity for use with small caps. 


SPRING INSTRUMENT measures the amount of 
torque that is required to loosen a_ threaded 
closure by hand. By comparison of hand- and 
machine-applied closures, the testing machine 
can be adjusted to give proper application force. 








SALES PLUS 


{tractive Rexall first aid kit container molded by 
The Plas-Tex Corporation, 2525 Military Avenue, 
W. Los Angeles 25, California. 














ANNI 


Speed sales with Styron containers! Whether the 
package for your product requires eye-appeal or 
protection, specify Styron for crystal clear or 
brightly colored containers that display, pro- 


tect, sell! 


Check these valuable merchandising advantages 
that Styron Rigid Containers give to products 
in the pharmaceutical, cosmetics, jewelry, dairy, 
and industrial fields—then add that bonus value 
—RE-USE! Reap the profits of smart merchan- 


dising—specify Styron rigid containers for your Durable pharmaceutical vials molded of Styron by 
i Celluplastic Corporation, 50 Avenue L, Newark 5, 
product. New Jersey. 











@ DISPLAYS—clear vision is excellent e@ SELLS—modern design with high eye- e CHEMICAL RESISTANCE — package 

appeal that moves merchandise. does not react with most chemicals. 

e@ ECONOMY —low unit production cost. 

@ PROTECTS—against costly damage, e DESIGN FREEDOM—package can be @ COLOR—crystal clear or gem-like 
deterioration, handling and breakage. easily adapted to specific needs. colors with printable surface. 


product merchandising. 








The Dow Chenncal Company, Plastics Division Dept. RC-1 
Midland, Michigan 
Please send me further information about Styron Rigid Containers 


Name 


Compeony 
Plastics Division RC-1 
THE DOW CHEMICAL COMPANY « MRAM, MICHIGAN 


New York « Boston ¢ Philadelphia « Washi © Cieveland « Detroit 
Chicogo «+ St. Lovis * Houston « San Francisco « Los Angeles «+ Seattle 
Dow Chemical of Canada, Limited, Toronto, Canada 


Street 


ra) 
2 
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This consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 122 East 42nd St., New York 17, N. Y. Your name or 
other identification will not appear with any published answer. 


Waterproof bags and case liners 


QUESTION: Is there any paper we can use in place of 
asphall-treated papers for making large bags or case 
liners? We would like a lighter colored and more 
flexible sheet for some of our smalier sizes of bags. 


ANSWER: The search has been going on for a long 
‘time for improved waterproof papers for bags and case 
‘liners in place of asphaltic combinations. Up to now 
‘most of the materials suggested have been much too 
‘high in price for these uses. However, it would appear 
‘that polyethylene used as a laminate between two 
‘sheets of paper would meet your requirements at a 
“moderate price increase over asphalt. Several com- 
panies are applying polyethylene resin as a coating and 
-as a paper laminate by heat alone. The result is a paper 
structure with good waterproofness, much better low- 
‘temperature flexibility than asphalt and no staining or 
discoloration. You can obtain samples from several 
sources and evaluate them for your particular use. 


Greaseproof bag liners 


QUESTION: I am using a glassine paper to line a 
small paper bag for a product that contains some grease. 
1 have tried several different papers al various prices, bul 
have had erratic results from grease staining. Can you 
suggest the best paper for this use? 


ANSWER: Glassine paper should be sufficiently 
greaseproof so that, if properly fabricated into a bag 
liner, the package should show no grease staining with 
most products and under most conditions of storage. 
However, there are a variety of glassine papers of differ- 
ent specifications and other papers that resemble glass- 
ine which are deficient in greaseproofness. It is sug- 
gested that you obtain samples of glassine papers which 
are guaranteed to meet the specifications established 
by the Glassine Mfrs. Assn. You should also obtain 
samples of glassine which are considerably in excess of 
minimum specification for greaseproofness. Sample 
bags made of these materials should show sufficient 
greaseproofness for your use. If, however, they do not, 
the fault probably lies in the fabrication of the bag, or 
in the bag construction. If this is the case, it would be 


advisable to test bags made of a more flexible grade of 


glassine and of different constructions. 
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Labeling of plastic tubes 


QUESTION: We would like to label tubes made of 
different types of plastic materials. We find that regular 
glued labels will not stay in place and we do nol want lo 
use solvents. Can you help us find the proper labels? 


ANSWER: There are two types of labels which ap 
pear suitable for your use. One is the pressure-sensilive 
type and the other is the heat-sealing type. However. 
there are many formulations for coating of each type 
and it may be necessary for you to obtain a variety of 
different samples to obtain proper adhesion to the 
various plastics or to see if one sample will adhere well 
to all of the plastics. It would probably simplify your 
problem of application if you were to consider only the 
delayed-tack type of heat-sealing label. This label 
would allow you to activate the coating by heat and the 
coating would stay tacky long enough for the label to 
be applied. Both the pressure-sensitive and heat- 
sealing types can be obtained either printed or plain and 
can be made from many materials such as paper, cellulose 
A label to overlap at the back would 
probably be more effective than a spot label. 


acetate, etc. 


Welding polyethylene parts to tubes 


QUESTION: Weare trying to make a polyethylene pack- 
age by heat sealing together an extruded tube and a 
molded part. The results are not always acceptable 
because the heal seals are weak and can easily be separated. 
We are using a very good heal sealer with the best possible 
temperature controls and we are heating the resin suffi- 


ciently to make the flow. What is wrong with our method? 


ANSWER: Many molded parts of polyethylene and 
other plastics carry on their surface a minute amount of 
a compound used to aid in preventing their adherence 
to the mold. Such materials are called mold release 
compounds and are characterized by their ability to 
prevent the fused resin from adhering to other mate- 
rials. A small amount of this type of compound on the 
surface of your molded part would be sufficient to pre- 
It can be removed 
by wiping with a solvent, but the simplest means is 


vent a good heat-sealing bond. 
probably to wirebrush lightly the area to be heat 
sealed. When this compound is removed, you should 


experience no difficulty in effecting welded seals. 
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"T PREFER CEL-O-SEAL’ 


say America’s Housewives 


REG. U.S. PAT. OFF 


In Nation-wide Survey” 


Over half the women interviewed pre- 
ferred olives, pickles and relishes sealed 
with “Cel-O-Seal.” Here’s why you can 
win friends at the point of sale with 
“Cel-O-Seal”; why women prefer prod- 
ucts sealed with “Cel-O-Seal”—the mark 
of quality: 


““*Cel-O-Seal’ is sanitary.” This 
reason was given more often than any 
other by housewives who preferred 
“Cel-O-Seal.” By satisfying sanitation- 
conscious shoppers, you earn extra 
good-will! 


“ ‘Cel-O-Seal’ insures freshness.” In 
a nation-wide survey housewives rated 


this second highest on the list. When 
you seal with “Cel-O-Seal,” you tell the 
shopper you're helping to insure top 
quality! 

“ ‘Cel-O-Seal’ helps make product 
tamper-proof.’’ Women like to feel 
that the products they buy are free from 
sampling and sniffing. You can help to 
give them this assurance by sealing your 
package with “Cel-O-Seal”! 

““ ‘Cel-O-Seal’ helps make product 
air-tight.’’ Primary closures don’t come 
loose when secured with “Cel-O-Seal.” 
Women appreciate this added safety fac- 
tor and place it high on the list of ad- 
vantages! 


ADD MORE APPEAL TO YOUR PACKAGE 


Give your product the quality-touch and 
protection that it deserves . . . and give 
your productextra merchandising appeal 
at the same time! Seal it with Du Pont 
“Cel-O-Seal” for extra shopper appeal. 
“Cel-O-Seal” cellulose bands come in a 
wide variety of colors and color com- 
binations. 


Can be indelibly printed with your name 


or sales message and is easily applied! 
W hy not see how well your product looks 
sealed with “Cel-O-Seal’’? Just send us 
a sample of your product and we'll send 
it back to you promptly... sealed for 
sales with Du Pont “Cel-O-Seal.” E. I. 
du Pont de Nemours & Co. (Inc.), Room 
2518-A,Nemours Building, Wilmington 
98, Delaware. 


DU PONT ‘’CEL-O-SEAL’’ BANDS 


* According to recent nation-wide survey among house- 


wives scientifically selected to represent a sound 


economic cross-section of American consumers. 
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BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 





PACKED By 


OWN Hy 


: 














1559 NIAGARA ST. 
S NES hh ee 





ACME-PAKIT SQUARE BAGGER (MODEL 500) 
FUNCTION: Forms, fills and seals single and duplex square bottom bag 


SIZES (closed): Vinimum—%4" x 2 x 5"; maximum—2\4" x 
#14" x 916" (and all intermediate sizes) (larger 
sizes taken with special arrangements 

4 result of over two years of development work and a year of field testing, 

this ‘‘one-unit packaging plant” uses rolls of heat sealing cellophane, plio- 

film, foils and heat sealing papers, both plain and pre-printed. Suitable 
for packaging any solid material, whether free-flowing or non-free-flowings 
the Acme-Pakit Square Bagger turns out 25-30 accurately filled, neatly 
sealed units per minute. One operator can tend several machines. The 


built-in filler may be of the volumetric or net-weight type. Special con- 











struction features can permit the Model 500 to handle bags of even larger 


sizes. Registration and labelling devices are available as extras. 





2-1 OTe ont Ue Oc Erne ee 


formance to the Square Bagger, 


but makes pillow type bags rather 


ACME-PAKIT PILLOW , than square bottom bags. After 
BAGGER (MODEL 510) the bag is formed and filled auto 
FUNCTION: Forms, fills and E 3 he pet matically, the product is settled, 


ana single and du and the open end of the bag is se 

ss St au- 

plex pillow type bag curely heat sealed. Output is 25-30 
100 ags 


” ‘ packages per minute. One operator 
SIZES: Width 3” to 6"; length : I ; 
can tend several machines. Regi 


: 
: 
i 


6” to 12” (with one end 

open) 
Employing plain or printed heat 
sealing roll stock, the Acme-Pakit 


tration and labelling device are 


available as extras 








| Pillow Bagger is similar in per 





ACME E & R CHECKWEIGHER 


\utomatically, the E & R Checkweighter sorts filled cartons, bags and 


other packages for on-weight, over-weight and under-weight. Not only 





does it save you money by cutting “give-away” to a bare minimum, but it 
< : . . a! 

ilso prevents the legal difficulties which can artse as a result of unde 
weight package S. 
Accurate to 1/32 ounce, the E & R Checkweigher operates at speed 
45 packages per minute, depending on package weight. 
In one of the largest, best equipped pecial machinery plants in the 
dome alse produce 

cartoning machine 

loading machines 

pressure pack wrapping machine 


pecial machine tools and production machines of a 











SEND FOR 
DETAILS 
TODAY -_ 

performance and production 

set new highs for packaging machinery 
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It’s Not Only the Heat... 
It's the Humidity 


on 
ok, Humidity isn’t 
Y much fun when 
you are the sub- 
ject. But Vaposet 
inks love mois- 
ture, and they set 
/ instantly on ap- 
plication of steam or vaporized 
water. They are the nearest to 
xdorless inks yet achieved. Jobs 
can be put through waxing ma- 
chines within two hours after 
printing- the real answer to 
printing, waxing and rewinding 
Vaposet inks print clean, have 
superior sealing qualities, work 
better on sealing machines. 


put 
“ye 


,/ 


IPI, Aniloz 


IPI ¢ DIVISION OF INTERCHEMICAL CORPORATION ¢ 350 FIFTH AVE., NEW YORK 1 ¢ ADDRESS INQUIRIES DEPT. A 


McGREGOR “BUY APPEAL” GIFT BOX 
PRINTED WITH IPI PROCESS INKS 


VILAMAID PACKAGE HAS 
CLASS WITH IPL INKS 
FOR KROMERKOTE, GLASS 
“Tops in eye appeal” is what 
cosmetic sales experts called 
the Milkmaid line of 


packages. 


new 
The distinctive design of 
small color spots is a thing of 
beauty. But it calls for inks 
with color strength that print 
sharp on two hard-to-print 
surfaces Kromekote and glass. 
The box-wraps are printed 
with IPI Inks for Kromekote 
while IPI inks for glass decorate 
the jars. And the colors match 
despite the totally different 
surfaces and printing methods. 
A. L. Reid Printing Corp. 
turned out the box wraps and 
Anigraphic Process, Inc., did 
the printing on glass jars. Both 
firms are top-flight New York 
package printers. 





SHARP PRINT FEATURE 
OF IPI ANILOX INKS 


IPI Anilex inks are 100 per 
cent pigmented inks for aniline 
and aniline-type presses. 
Anilox inks print sharp, elimi- 
nate slip sheeting, and have a 
high degree of light-fastness on 
patent papers, board, 
acetate, foil, and highly plasti- 
cized cellophane. They are 
also workable on various plas- 
tic films used in packaging. 


coated 


mtone, Press-tested 


Top-notch design, expert print- 
ing and the right inks, produced 
this outstanding deluxe gift box 
for McGregor sportswear. Blum 
Folding Box Co., Brooklyn, 
N.Y. printed it with IPI Pack- 
age Process inks for that extra 
quality touch. 

The graphic design is by Mel 
Gussow, Director of Visual 
Merchandising for David D. 
Doniger & Co., Inc. 

Colorful Father's Day cards 
were made from the die-cut 
front panels— that’s real pack- 
aging efficiency. 

This package is another 


IPT INKS FOR ALL 


There are IPI Inks to meet 
every package printing demand 
Gemtone Inks 

Standard Process Inks 
Vaporin heat-set inks — Vaposet 
moisture-set inks — inks for cor- 
rugated and fibre board — Anilox 
Inks for Aniline type presses 
wash out bag inks — Press-tested 


Process 


Bring Your Ink Problems to IPI 


P 


f Interchem 


example of the excellent results 
obtained when printer, plate- 
maker and inkmaker get 
together early. Blum Folding 
Box IPI worked closely 
from the start. McGregor's 
famous plaid demands the best 
inks and expert craftsmanship 
for faithful reproduction. 


and 


Printing was done on 2-color 
Miehle Sequence of 
IPI Process Package inks was 
red and brown followed by 
yellow and blue. IPI Overprint 
Varnish gives added gloss to 
the printed surface and protects 
it during shipping and handling. 


presses. 


IChAGE PRINTING 


Offset Inks — inks for foils, glass 
and plastics — Metal Decorat 
ing Inks— Elixirin Inks for 
wet-ink varnishing. Also Litho 
supplies and plates— including 
the famous IPI Tri-Meta! 
Plates— Blankets, Aquatex, 
Dampabase, chemicals, 

ons, marbles, sponges, ete 


Package Ink Head juarter 


cTay- 


This Kind of Hot Air 
Needs No Apologies 


Att 
ada 
M99) 


There is only one 
kind of hot air we 
will permit in this 
paper. That's the 
kind that is used 
to dry Vaporin 
inks instantly on 
bags and labels. These inks are 
ideally suited to high-speed, 
quality printing on this type of 
production. By the use of ra- 
diant heat or turbulent heat 
ovens, Vaporin inks dry instan- 
taneously, retain their body 
throughout the run, offer fast, 
clean, fine quality printing. IPI 
pioneered in heat-set inks 


at 


LABELS, BOXES GET 
“PREMIUM FINISH” 
WITH GEMTONE INKS 


Package printers find that IPI 
Gemtone Process Inks give a 
‘‘premium finish’’ to their 
wrappers, boxes and 
even corrugated board. 

With Gemtone inks, colors 
sparkle, dry fast on top of the 
sheet without heat. They virtu- 
ally and 
hours dryi between 
press runs. 


labels, 


stop dryback save 


g time 
Gemtone Process inks were 
made to improve and speed up 
four-color work on sheet fed 
They will give you 
stronger colors, sharper, cleaner 
printing and faster drying on 
all package Gemtone 
printed sheets need only a short 
exposure to air for good results 
In most package printing 

Ask your IPI 
the ‘‘Gemtone 
Folder.” Or write us at 350 
Fifth New York 1 
N. Y. for your copy. 


presses. 


stocks. 


salesman for 
Comparison 


Avenue, 


VEW IPT COLOR CUIDI 
FOR PACKAGE PRINTERS 
IN HANDY POCKET SIZI 


Colors in this guide were picked 
by experts as best suited for 
general package printing. 


New IPI Color Guide for Boxboard 
shows forty colors on both clay 
coated (American Coating Mills) 
and patent coated board. Pocket 
size makes it handy working and 
selling tool. Guide is free to pack- 
age printers and other package 
printing ink users. 





REDESIGNED STRAIGHT-LINE GLUERS 


The Sperry Corp., E. G. Staude Div., St. Paul, Minn., an 
nounces the redesign of the ‘‘Monitor’’ and ‘‘Aristocrat”’ 
straight-line gluers. Floor space for the former machine 


(illustrated) is now 46 ft. 10 in. by 5 ft. 6 in. The 180 deg. 


prefolder section is 190 in. from center to center of belt 


shafts, which allows plenty of distance for smooth, uniform 
folding. Bv using sealed-for-life ball bearings, maintenance 
expense is reduced. The blank size range is 42°/s in. wide 
by 40 in. long as the maximum and 3°), in. wide by 4!/2 in. 
long as the minimum. The Aristocrat model requires 41 ft. 


ng 


by 4 ft. 4 in. floor space and handles blanks from 28°/s in. 
wide by 30 in. long to 2/4 in. wide by 2'/:in. long. An elec 
tronic counter and kicker assembly is included as standard 


equipment. 


WET-WRAP MACHINE 


A new machine to cut and deliver moistened sheets of cello 
phane for wet wraps has been developed by Miller Wrapping 
& Sealing Machine Co., Chicago 
that can be delivered by the machine, Model 147 E, is 36 


Maximum size of sheets 


IS! . in. long and minimum length is 5 in rhe 
first section consists of a 
BL-36 machine with a 
long conveyor covered by 
a table which serves to 
hold supplies and shield 
the unmoistened sheets 
The second section con 
sists of a 9-ft. moistened 
conveyor belt. The moist 
ure is picked up by passing the belt through a stainless steel 
tank filled with water. The dry conveyor belts move inter 
mittently and the wet conveyor belt moves continuously 
rransfer of the dry sheet to the wet belt takes place with the 
aid of a roller which presses the cellophane flat against the 
wet belt for uniform moisture pick-up. Electric-eye and 
slitting mechanisms can be attached to the machine. The 
sheet feed cycle may be controlled from the wet conveyor 
by means of a foot trip, by hand trip or can be locked for 


continuous operation 


PLASTIC CYLINDER FORMING MACHINES 


Harco Industries, Inc., Rochester, N. Y., is now offering a 
line of automatic machines to produce plastic cylinders from 


square-cut sheets of printed, colored or transparent plastic 


136 


Two models are available: the AC-103 which has a produc 
tion output of 1,000 cylinders per hr., with the maximum 
length of the cylinders being 9 in., and the AC-104, a larger 
machine that can produce cylinders up to 15 in. long with a 
maximum output of 600 units per hr 


NEW MIDWEST POLYETHYLENE FILM SUPPLIER 


Durethene Corp., Chicago, is now offering polyethylene film 
in flat form, in thicknesses from 0.0015 to 0.060 in., in 
flat widths up to 60 in., and in tubular form. The film is 
available in natural, all standard colors and standard em 
bossed surface patterns. Special design embossing can be 
ordered 


NEW HIGH-TEST PAPERBOARD 


Robert Gair Co., Inc., New York manufacturer of folding 
cartons and containers, announces a new process that gives 
added strength and rigidity to folding paperboard. The new 
line, called Tuf-Bord, is now available in 10 thicknesses rang 
ing from 0.015 to 0.032 in. and in white, brown and colors 
Tuf-Bord sustains Mullen, tear, tensile-strength and rigidity 
tests far beyond the folding-carton standards usually re 
quested, according to the company. Its printing surface is 
suitable to multicolor and high-gloss printing The new board 
allows reductions in thickness and weight without impairment 


to the carrying qualities of a package 


POLYETHYLENE-LINED BAGS 


Kraft paper bags with linings of polyethylene film are now 
offered by the Bemis Bro. Bag Co., St. Louis The bags are 
available with either one, two or three outer walls of kraft 
and with the liner either inserted loosely or sewn into the 


bottom seam of the kraft walls in a wide range of sizes 


INK-DRYING TESTER 


A new instrument for measuring the drying speed of printing 
inks has been developed by the Huck Co., New York engi 


) 


neering firm. The instrument will test 24 inks on paper at 


one time and has attachments for rub and scratch tests 


BOTTLE UNCASER AND WASHER-LOADER 


The beverage equipment section of Radio Corp. of America 
is now offering a high-speed, automatic case unloader and 
washer loader which will 
handle 6- to 12-0z. bev 
erage bottles at speeds up 
to 500 bottles per min 
The machine was de 
veloped and is manufac 
tured for RCA by Atkron 
Inc., Cuyahoga Falls 
Ohio. Cases feed from a 
plant case-conveyor directly into the uncaser, where contin 
uous rows of fingers grip the necks of the bottles and move 
forward horizontally at the same speed as the case. A 


widening angle separates the bottles from the case smoothly 
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Jones Constan 
Cartoner 


To eliminate guesswork in evaluating 
manual and automatic carton load- 
ing, a comprehensive report has been 
compiled from cost studies submitted 
by a large group of prominent manu- 
facturers. This report, #CSI, will be 
sent to you without charge. 


Converting from a hand-loading line to 

Jones Constant Motion Cartoning, a 

prominent manufacturer reports reducing his cartoning costs 
from $89.60 to $20.96 per day. 

Now, one Jones Cartoner is used to carton the daily output 
of 400 gross. The machine feeds and opens the carton, gradually 
inserts load into the carton, and closes and tucks both carton ends 
When required, a speed of 140 packages per minute is used. 


The product is cartoned better and faster. Human error is 


eliminated—empty or defective cartons cannot pass through the 


machine. Unit loading costs are reduced to an absolute minimum. 
Savings of this sort are ‘old news’’ to users of Jones Cartoners 
Can you afford to ignore such an opportunity to increase your own 


gross profits? 


R.A. JONES & COMPANY, ine. 


+ P. O. Box 1295 


No C1-N MAT A, ORR 


THE MAJORITY OF AMERICA'S CARTONED PRODUCTS ARE JONES CARTONED 
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Faster Filling with the 
ANDERSON PORTABLE BAGGER 


Designed to handle foods, confections, and numerous 
products in metal, plastic, wood, and rubber. Operates 
with a minimum of effort at a maximum speed. 
Simple adjustment for height ...tilting forward or 
backward enables the operator to set machine at 
easiest working position. 

Stainless steel trough with ca- 
pacity of 200 bags. Adjustable 
to bag sizes. Blower with filter 
keeps bags clean and free from 
\) foreign matter. 

_BROS. MFC. CO. y Send for Bulletin No. 9-29 


seaimors ANDERSON BROS. MFG. CO. 
3 = ROCKFORD, ILLINOIS 


ROCKFORO 


al 
St EQUIPMENT 


As pioneers and exclusive man- 
ufacturers of heat sealing equipment 
for more than 15 years, the Heat Seal-It 
Company offers a plete line designed to perform 
any heat sealing task faster, better and more economically. 
The Heat Seal-it line offers many exclusive features not 
available elsewhere. Regardless of what your heat 
sealing problem may be, write for our catalog 
for a better soluti No obligati 
of course. 


HEAT SEAL-IT COMPANY 
4316 LANCASTER AVE., PHILADELPHIA 4, PA. 
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and with virtually no knocking together or abrasion, it is 
reported. The fingers automatically release the bottles as 
they come into proper position on the washer-loader con- 
veyor table. The machine is adjustable to any half-depth 
case and most of the leading types of cartons now on the 
market. 


NEW BAG-CLOSING MACHINE 


An automatic bag-closing machine with a production rate of 

2,000 5-lb. units per hr. is being offered by Edward Dilatush 
& Co., Inc., Robbinsville, N. J. 
The unit can be supplied 
with stitching or sewing head 
and conveyor belt to carry the 
bags from weighing operations 
to the closing mechanism of 
the machine, where the tops 
of the bags are shaped and 
pressed together. The units 
handle 5-lb. to 60-Ib. bags 


PALLETIZED BAGS 


The International Paper Co. is now offering its multiwall 
paper bags on expendable pallets. This shipping and han 
dling convenience is reported to have resulted in reducing the 
handling costs of several of the company’s customers. 


SILICONE COMPOUND FOR HEAT SEALERS 


Users of heat-sealing equipment will be interested in the new 
DC 7 silicone compound now being marketed by Dow Corn 
ing Corp., Midland, Mich 
Application of a thin film of 
this compound on heating bars 
and irons keeps them clean for 
long periods of time, according 
to the company. All types of 
plastic film can be sealed more 
rapidly and films that ordi 
narily stick to the sealer are 
processed without difficulty, 
it is said. The compound is 


non-melting and translucent 


NEW BLUE PIGMENT 


A new light-fast blue pigment for printing inks is now being 
produced by E. I. du Pont de Nemours & Co., Inc rhe pig 
ment falls into the peacock-blue range of the ‘‘Monastral’’ 
blue group. Its resistance to chemicals, together with its 
light-fastness, makes it suitable for food labels, soap labels 
and cartons, according to the company 


VERSATILE STRAIGHT-LINE UNSCRAMBLER 


A straight-line type of unscrambling table said to be capable 
of handling practically every type and shape of container is 
announced by the Island Equipment Corp., Long Island City, 
N.Y. The new unscrambler has three conveyor belts moving 


at different speeds keeping the containers moving in the direc 
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dour products sell faster in Opticlear Vi 


How to make dry produets stay D 


Moisture penetration is virtually impossible through the 1. Positive, moisture-proof seal. 
amazing seal of an Opticlear Vial . . . even after its resilient 


stopper has been removed and replaced many times. 2. Positive re-seal even after many stop- 


per withdraw als. 
Leading Manufacturers of pharmaceuticals and other “dry 
products . . . in tablet, capsule, and powder form. . . find 3. Sparkling eye appeal that sells prod- 


Opticlear Vials indispensable on three counts: uct quality and character. 


KIMBLE GLASS oore00 », onto 


Division of Owens-Illinois Glass Company 
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ESINA 


RESINA HIGH SPEED 
STRAIGHT LINE 
SCREW CAPPER 


@ Flexible 
@ Fast 


@ Fully 
Automatic 


For Further De- 
tails Send for De- 


MODEL XRU scriptive Folder. 


OTHER MODELS AVAILABLE 


RESINA AUTOMATIC MACHINERY CO. Inc. 


Court & Creamer Sts. Brooklyn 31, N. Y. 











tinatintad  . See 


cwthing lus than HYDRO-PRINTER” 


(automatic hydraulic 
Aniline 
Printing 
Press) 


Investigate the many new technical innovations and im- 
provements: 
Hydraulic, instant on and off impression control. 
Free wheeling, constant rotating ink rollers. 
Instantaneous running register control. 
One single impression drive gear (no back lash). 
Most rigid solid and compact 5-inch frame con- 
struction. 
6. Acomplete one push-button controlled press. 
Check and compare these, and many other new features 
with any other Aniline Press on the market and then give 
your plant, and press operators the finest press to work with. 


* Widths from 31” to 122” 
Excellent for the speedy, highgrade production in printing 
all kinds of paper, board and indispensable for cellophane, 
polyethylene saran and any other plastic films and foils. 
Wi l Dé. PAPER CONVERTING 
MACHINERY CORPORATION 
19210 STANSBURY AVENUE, DETROIT 21, MICHIGAN 


* From two to twelve colors 
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tion of the discharge opening with rythmic regularity. The 
automatic machine incorporates a tilting table that turns over 
a carton onto the infeed so that containers need not be 
touched. A special flask discharge attachment keeps odd 
shaped containers moving. The discharge V-belt of mesh 
or steel chain can be interchanged to accommodate containers 
of different sizes. The rate of discharge runs from 60 large 


jars to 240 small bottles per min 


STANDARD COLOR PLASTIC CAPS 


Braun-Hobar Corp., Milwaukee, announces the immediate 
availability of 


stock-mold 


plastic 
closures 1n 
seven standard colors, in 
large quantities. The caps 
are made o° urea formal 
dehyde compounds sup 
plied by the Plaskon Div 
of Libbey 
Glass Co 


Owens - Ford 


DEHUMIDIFYING UNIT 


Manufacturers who have problems in storing or using pack 
aging materials because of high humidity will be interested 
in Carrier Corp.’s announcement of a small, semi-portable 
dehumidifying unit. The new unit has a capacity of remov 
ing 34 pints of moisture per day under room conditions of 
SO deg.*F. 


unit weighs 125 Ib., is 18 in. long, 15 in. wide and 12 in. high 


temperature and 70% relative humidity The 


Its '/;-h.p. condensing unit operates on 110 or 230 volt 
60 eyele A.C 


BELSINGER BOX-TAPING MACHINE 


This new taping machine, available from Better Packages, 
Inc., Shelton, Conn., applies the sealing tape exactly centered 
over the seam where top and bottom of the new Belsinger 

box join together. It can be 
installed in a standard con 
veyor line where it is readily 
adjusted to any Belsinger box 
regardless of width, height 
weight or position of seam 
Adjustable 


taping head is 


equipped with a_ patented 
moistening unit. A foot switch 
operates the power turntable 
turning the box as the tape is 
applied, leaving the operator's 
hands free to rub down the 
tape strip. Models are avail 
able with or without the com 
pressor shown on the top 
which holds the packed box together with a 50-Ib. pressure 


while the tape strip is being applied. 


STRAPPING TOOL ON CONVEYOR 


Acme Steel Co., Chicago, announces a new conveyor section 
mounted with a strapping tool that is designed to speed up 
production-line’ strapping The unit, Model EIOBI, ts 
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The SEALTITE 
SYNCHROMATIC 

















(sk ae 





Produces a BETTER PACKAGE 
from a Standard Paper 
Bag at Big Savings 


Write for Complete Information 


LIOWSOLIDATED PALKALIME MALBUMERY LORE 


BUFFALO 13 , N.Y. 








ENTERS THE PRACTICAL FIELD 
OF MECHANICAL PRINTING 


* INVESTIGATE THE NEW 
‘*%** xx GENERAL 
SILK SCREEN 
PRINTING PRESS 


PRINTS 1500 IMPRESSIONS 
AND UPWARD PER HOUR 
AT HAIRLINE REGISTRATION 
HANDLES PAPER, PLASTICS, 
FILMS, CARDBOARD. CAN BE 
ALTERED FOR ROLL STOCKS 


+ PRINTS ALL TYPES OF INKS, 
@ PAINT, LACQUER, ADHESIVES 


HALFTONE PRINTING 
UP TO 133 LINE SCREEN 


MACHINE SIZES 
22x30, 30x44, 38x52 


WRITE DEPT mP 


GENERAL . RESEARCH & SUPPLY CO. 


572 $O. DIVISION AVE., © GRAND RAPIDS, MICHIGAN 
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THE BEST! 
rok THE LEAST! 


Matador Bag Machine 
For Paper & Cellophane 
Cutter & Creaser 
(Platen type) 
Rubber Plate Vulcanizer 
Aniline Multicolor Printing Presses 
Opti-Check Plate Registering 


WA-4-6970-1-2 
200 Varick Street 


Phone 
Write 


1H. H. HEINRICH we 


NEW YORK 14, NW. Y. 


QUALITY CANS - QUALITY 
~~ SERVICE 





The primary service aim of Eastern Can Co. is to 
prevent the occurrence of packaging problems and 
complications which may cause our customers 
troublesome delays. To this end, Eastern performs 
a variety of research functions and certifies that all 
deliveries will be made promptly. Visit our sam- 
ple showroom before you purchase. 


EASTERN CAN COMPANY, INC. 


31 Keap Street, Wythe & Kent Avenue, Brooklyn 11, N. Y. 
Phone: ULster 5-0100 
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ed 


particularly suitable for strapping corrugated or solid fibre- 
board boxes. The tool mount is adjustable to take packages 
ranging from 3 to 23 in. high and has a quick-change bracket 
that enables the tool to be changed within five seconds, ac- 
cording to the company. Devices on the roller conveyor have 
been designed to hold the packages in proper position during 


the strapping operation 


IMPULSE SEALER FOR BAGS 


For sealing polyethylene, vinyl and saran films, Wrap-Ade 
Machine Co., Inc., Belleville, N. J., has developed a new ther 
mal impulse heat sealer. A 
nichrome element in the seal 
ing jaws heats to sealing 
temperature and cools during 
a one-second pressure cycle, 
according to the company 
The machine operates on a 
'/;-h.p. motor with 36 cycles 
per minute. It has a heat 
control attachment for ad 
justing to gauge of material 
being sealed; pressure and 
timing are automatically con- 
trolled by the motor. The 
impulse sealer, Model B-12 
is available either on a stand 
with foot-pedal attachment 
or as a table-top unit. The 
company has also introduced 
a new automatic bag filler for packaging free-flowing prod 
The volumetric filler handles 40 bags per 
Filled bags are automatically 


ucts into flat bags 
min. with a tolerance of !/ 3. 0z. 
smoothed and flattened preparatory to sealing 


SEMI-AUTOMATIC CAPPING MACHINE 


A small, portable, semi-automatic capping machine that 
handles any style of plastic or metal screw cap up to 90 
mim. size is being offered by W. H. Swan 
son & Co., Wilmette, Ill. The machine 
has a rotating spindle with an up-and 
movement at a 


down reciprocating 


standard speed of fifty 2-in. strokes per 
min. Spring pressure on the spindle 
stroke is designed to eliminate bottle 
breakage and injury to the operator 
rhe bottle or jar cannot be incorrectly 
placed under the cap drive, according 
to the company. Exact degree of cap 
tightness is obtained by an adjustable 


friction clutch on the spindle 


DETACHABLE VIBRATOR 


A small new pneumatic vibrator that can be attached to and 
removed from units that require vibration only part of the 
time is being offered by The Cleveland Vibrator Co., Cleve 
land, Ohio. The device (Model UH) comes equipped with a 
milled steel hook; female brackets, designed to receive and 
hold the hook, are obtainable for welding or bolting to the 
item to be vibrated. The unit is available in a 2-in. piston 
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DIMENSIONAL 
DISPLAYS 


River Raisin is equipped to supply all of your display 
requirements. A new and different service . . . as LAMINATION EQUIPMENT 


convenient as your telephone. Our Creative Staff QUALITY PRINTING 


supplies the basic idea... our Production Experts produce 
the finished display in our fully equipped Monroe, DURABLE CARDBOARD 


Michio: wee Vou con cxnect ec tea because River 
lichigan plant. You can expect economies because River ALL KINDS OF METAL, Wooo 


Raisin is one of the country’s largest manufacturers AND GLASS 


of corrugated and fibre board. The next time you 
want dimensional displays that produce immediate PLASTICS (FORMED AND FLAT) 


action call for our ONE CALL FOR ALL service. PACKING AND SIPPING 


RIVER RAISIN PAPER COMPANY 


DISPLAY DIVISION © MONROE, MICHIGAN 


CORRUGATED AND SOLID FIBRE SHIPPING CONTAINERS « PACKING MATERIALS « FIBRE BOARDS « CORRUGATING STRAW « SILICATE OF SODA 


SEPTEMBER 1949 143 





Equipment and Materials 


Continued 7 


diameter sizes and operates on 50 to 100 p.s.i. continuous 
line pressure. Number of vibrations per minute and inten 


sity are controlled by regulating the air pressure 


CAPTIVE CAP FOR COLLAPSIBLE TUBES 


everal manufacturers of collapsible tubes are now experi 
menting with a new plastic captive cap developed by Shaw 
Insulator Co., Irvington, N. J. The 
self-hinged cap is extruded in a single 
injection-molding shot of polyethylene 
Preliminary field tests have indicated 
that the flexible hinge will withstand 


—METER THE INK ‘ thousands of openings. Features of 
OR 1 the cap are the elimination of cap liners 
F BEST RESULTS! TF ran and the problems involved with 
threaded neck designs, since the fasten 


EVENFLO ENGRAVED INKING ROLLS ing ring fits over a plain neck, in addition to the obvious fact 


; ; : that the cap cannot be lost 
eliminate ink waste, poor quality runs and re- 


jects due to faulty inking and need no adjust- 

ing. New Evenflo engraved ink-metering rolls WIDER PLASTIC 
make tedious adjustments unnecessary. Ink is ’ pi 
fed in the exact quantity necessary for fine 
presswork, continuously and automatically. No pond se 2 : 
press time is lost, no ink wasted and less print- availability of its Vuepak and Fibestos cellulose acetate sheets 
ing stock is spoiled due to poor inking. in 60-in, widths, 


NO-FLEX PLATE ROLLS AVAILABLE 
ON SHORT NOTICE AT LOWER COST HEAT-SEALING HOTPLATES 


No-Flex — the new plate rolls that completely 
eliminate flexing and whipping—are your guar- 
antee of a perfect impression. Special high and adjustable thermostatic controls for heat sealing hand 
speed lathes and equipment and improved 
methods of manufacture mean you get preci- . 5: . ; . , 
sion made rolls, quickly, and at lower cost. All Co., Pittsburgh lemperature range for the heat sealers is 
No-Flex rolls are ground finished to your exact from 250 to 450 deg. F. The smaller S00-watt model (AHP 
specifications and carefully inspected before 
shipment. The next time you need plate rolls, ‘anes 7 y 
call Pamarco for faster service, lower cost and (AHP-912) measures 12 by 9 by 4° iein 
a better printing job. Quotations on plate, im- 

pression, and special rolls supplied promptly, 


PRESS BUILDERS 


Evenflo rolls, installed as original 
equipment, make your presses weight expendable pallet made from corrugated materials has 
easier to sell because they print 
better, use less ink and require 
less operator attention. Inquiries 


from press manufacturers are in- SEMI-AUTOMATIC CASE SEALER 
vited. Prompt estimates on receipt 


of specifications. \ new semi-automatic case sealer, the A-B-C Sealall, is being 
marketed by the A-B-C 

] Packaging Machine Corp 

FVINHO Quincey, Ill. The sealer 
HAND PROOFER ; handles cases of different 


— the handy way to : widths heights and 
TT) Mo} [ol me lale Maoh -1eelel lengths, one right after 


FILM SHEETS 


Monsanto Chemical Co.'s Plastics Division announces the 


I'wo new electric hotplates with aluminum sealing surfaces 


wrapped packages are being offered by Edwin L. Wiegand 


69) measures 6 by 9 by 35/, in. The larger 1,200-watt size 


EXPENDABLE PALLETS SUPPLIED 


Manufacture under license of the Addison-Semmes light 


been commenced by Robert Gair Co., Inc., New York 





> the other, without any adjustment, according to the com 
No need to set up a machine for testing ink. 

Quick as a wink, Evenflo Hand Proofer pro- 
duces an exact sample. Interchangeable rollers 


pany. From one to five cases per minute can be sealed on the 
machine 
to match the one in your press or presses 


equipped with other than Evenflo rollers. 


NEW CARTONING MACHINE 


‘ 
A new cartoning machine, now operating satisfactorily on test 
? . PRODUCT OF runs will be introduced this fall by R. A. Jones & Co., Inc 
PAPER MACHINERY & RESEARCH INC Cincinnati. No details of the machine are available at pres 
° 
x ent, but the company states that the new machine will meet 
1014 OAK STREET * ROSELLE, NEW JERSEY 


the commonly-accepted requirement that such equipment 
Builders of ANILINE PRINTING PRESSES, EVENFLO 


ENGRAVED ROLLERS. PAPER CONVERTING MACHINERY E 


] should make savings equivalent to its purchase price in six 


months to three vears of normal operation 
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First impressions count. And a sparkling, transparent 
package improves that all-important first glance at the 
product it contains. 

No wonder Kodapak Sheet is first choice in packag- 
ing so many items of the “impulse” type. Of true op- 
tical clarity, it shows colors at their best —helps the 
purchaser see details quickly, accurately, without dis- 
tortion. At the same time, its toughness, its chemical 
stability assure manufacturer and retailer a package 
that will stand up well, give lasting satisfaction. 

Look for Kodapak Sheet in two basic forms: Koda- 
pak I Sheet, cellulose acetate, 
y of colors and finishes: Kodapak II Sheet, 
gauges up to 0.002”. Made 


gauges up to 0.060”, 
in a varie 
cellulose acetate butyrate, 


FOR THE DISPLAY YOU WANT. 


h\\\ 
e at tirst sight... 


on the same type of 


machines, to the same high 
standards as Kodak photographic film base. 

Why not get more information about Kodapak Sheet, 
its fabrication and end uses? No obligation. Just write 
Kodak... 


tributor .. 


consult your nearest representative or dis- 
. or visit Kodapak Demonstration Labora- 
tory in Rochester. 


Cellulose Products Division 
Eastman Kodak Company, Rochester 4, N. Y. 
Sales offices in New York, Chicago. District sales representatives in 
Cleveland, Philadelphia, Providence. Pacific Coast distributors: Wilson 


& Geo. Meyer & Co., San Francisco, Los Angeles, Portland, Seattle. 
Canadian distributor: Paper Sales, Limited, Toronto, Montreal. ya 


. THE PROTECTION YOU NEED 


Kodapak Sheet 


“Kodapok” is o trade-mark 


Pal 
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THE PRODUCT... 





Ummm ... Good! The fishing? Well, possibly—but 
we are referring particularly to the aroma of good 
tobacco—tobacco at its best because Rhinelander pro- 
tective packaging papers have kept it moist, fresh, 


 TOP-RANKING SALESMAN 


Careful experimentation . . . research .. . 
experience ... plus extensive study and analysis 
of the wax application problems faced by the 
hundreds of wax using industries — these factors ; <i =m Nad 
have consistently kept Bareco Microcrystalline The succulent shrimp is a midget in size, but upon 
“— 7 ave > nased big b > deec : 
Wax the leader in its field. That is why when ie aay eS See = 
; : . wet, fat, and perishable, and packaging him properly 
a microcrystalline wax is needed so many has proved certain Rhinelander G&G* Task Papers 


buyers... LOOK TO BARECO. exactly right for the job. 


Bareco maintains a staff of trained personnel 
to analyze new wax problems and to help 
solve questions in the wax application fields. 
Samples of Bareco Microcrystalline Waxes and 
more detailed information will gladly be sent 
to you upon request. 


* HIGH WATER VAPOR RESISTANCE ree os 
Rhinelander is often invited to enjoy the hospitality 


* EXCELLENT HEAT SEALING of YOUR home. Yes, at this very moment it is more 
CHARACTERISTICS than likely that our G&G* Task Papers can be 


found protecting a score of fine food items on your 


* HIGH MELTING POINTS kitchen and refrigerator shelves 

% EXCELLENT ELECTRICAL ‘papers thet do wo many tough jobe well 
CHARACTERISTICS 

* CHEMICALLY INERT 


Bareco’s many years in the wax-making business is your 
assurance of QUALITY microcrystalline wax. 


=s 
nde 


pw 


BARECO Olt COMPANY §| i, Wise 


Dept. M - Box 2009 Dept. M- Widener Bidg ilies RHINELANDER, WISCONSIN 
TULSA, OKLAHOMA PHILADELPHIA, PA : 
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ai appiication Leak-proof sealing 
g 
wo Ss} 


Finger-tip Opening 


Here’s a 


SALES TWIST 


*e ee* 
ee ef 
**CGbRegdnacoaseaeer?>” 


that keeps products moving! 


TWIST— OFF! Finger-tip opening of the Alseco 
TopSide Seal results from its “tailor-made” method 
of application. Under controlled pressure, the 
unthreaded aluminum cap is held down tightly on 
the top...on the side... of the bottle lip. Then 
rollers move in and roll-on the threads, using the 
bottle threads as a guide. Your product has top and 
side sealing protection. Customers welcome the 
TopSide because it’s so easy to open. For extra sales 
appeal, try the TopSide Seal on your products. We 
will be glad to furnish further details. 


Informative 24-page booklet de- 
scribes all types of Alseco Seals... 
gives details for the ten types of seal- 
ing machines and the unique Alseco 
method of application. Write for new 
catalog, “Alseco Seals and Sealing 
Machines”. Address: Aluminum Seal 
Company, Inc., Richmond, Indiana. 








ALOR 
¥ MA, 
OO, 


% 
04 
ALUMINUM 


ALUMINUM SEAL COMPANY, INC. « RICHMOND, INDIANA «+ SUBSIDIARY OF ALUMINUM COMPANY OF AMERICA 
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Plants and People 


« 


Anchor Hocking Glass Corp. announces the promotions of 
W. B. Snell, Jr., and W. R. Bone. Mr. Snell is now general 
manager in charge of 
manufacturing of the cor 
poration’s Package and 
Tableware Divisions. Mr 
Bone is general factories 
manager of the Package 
Division. Both men will 
make their headquarters 
in Lancaster, Ohio. 


W. B. Snell, Jr. W. R. Bone 


Walter R. Zwoyer, president of the Transparent Wrap 
Machine Corp., announces the appointment of Charles F. 
Van Sweringen as general sales manager. He will be 
located at the company's headquarters in Hasbrouck 
Heights, N. J 


Hugo T. Wilder has been made manager of the marketing 
division of Aluminum Co. of America’s sales department 
Mr. Wilder has been with Alcoa since 1919. The market 
ing division, a new branch of the company’s sales organiza 
fion, will study marketing methods and select sales out 
fets for products which reach the consumer through whole 
Sale and retail channels, conduct market surveys and 
Supervise sales statistics 


The Plax Corp., division of Hartford-Empire Co., has 
@stablished a merchandising services department, under 
the direction of Sigrid Aileen Duggan, to help its customers 
@mploy Plaxpak polyethylene packaging materials with 
greater sales effectiveness 


Stokes & Smith Co., Philadelphia, a subsidiary of Food 
Machinery & Chemical Corp., announces the appointment 
of Richard A. Whiting, Lynn, Mass., as its sales repre 
Sentative in the New England States. 


€. Stuart Hall, formerly vice president of Carl Byoir & 
Associates, Inc., New York, has been appointed assistant 
to C. H. Black, president of American Can Co. 


Charles E. Palmer, formerly president of Frank D. Pal 
mer, Inc., Chicago manufacturer of carton setting-up and 
closing machinery, has been elected a vice 
president and director of Package Ma 
chinery Co., East Longmeadow, Mass 
Purchase of the Palmer company as a new 
division of Package Machinery was rati 
fied recently at a stockholders’ meeting 
Mr. Palmer will be in charge of the di 
vision in East Longmeadow, where manu 
C. EB. Palmer facturing is now being transferred 
McLaurin-Jones Co., makers of gummed and coated 
papers, Brookfield, Mass., have purchased the business 
formerly operated by the Grand River Paper Corp., Grand 
Rapids, Mich 


of “Tanglefoot”? gummed products 


rhe Grand River firm is the manufacturer 
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The John Mather Lupton Co. has won six awards in two 
recent advertising competitions, including the Gold Award 
first prizes in four categories of the Affiliated Advertising 
Agencies Network competition and two awards in the 27th 
annual conference of the National Industrial Advertisers 
Assn. Six insertions in MODERN PACKAGING were part of 
the award-winning Stokes Machine Co. campaign. 


Elections of William A. Marsteller, Chicago, and Robert 
P. Melius, Milwaukee, as vice presidents of Rockwell Mfg. 
Co., Pittsburgh, were announced recently 


The American Paper Goods Co., Kensington, Conn., and 
Chicago, announces the appointment of Warren Young as 
general sales manager. 


Cello-Masters, Inc., printer and converter of cellophane, 

New York, announces the appointment of Rudd Poucher 
to the position of general sales manager 
Mr. Poucher was formerly with Celanese 
Corp. of America as assistant director 
of sales in the Transparent Films Dept 


The R. P. Anderson Co., Dallas, Tex., has 
been appointed exclusive Southwestern 
representatives for the Resina Automatic 
\ Machinery Co., Brooklyn From its 


i. Dallas headquarters and Houston branch 
R. Poucher r 2 

office, this company will cover the states 
of Texas, Oklahoma, New Mexico, Arkansas and Louisi 
ana. A branch office at New Orleans will also be estab 


lished at a later date 


Wright Machinery Co. announces the appointment of R. 
P. Anderson Co. as its sales representative in the states 
of Texas, Oklahoma, Arkansas, New Mexico and Colorado 
R. P. Anderson was formerly associated with King & 
Anderson, Wright’s West Coast packaging machinery rep 
resentatives. 


Paperless Labellers, Inc., Detroit, has opened a special 
demonstration plant at 980 St. Luke’s Road, Windsor, 
Ont., where equipment the company manufacturers may 
be seen in operation, by appointment. Currently operating 
are two-color and four-color can and bottle imprinting 
machinery and a dryer. 


Palm, Fechteler & Co., decalcomania manufacturer, New 
York, has appointed James G. Breckenridge, Jr., as sales 
representative for special accounts in Chicago and for areas 
in Northern Indiana and Northern Illinois 


Paul B. Withstandley has been named advertising manager 
of the Cameron Machine Co., Brooklyn. He succeeds 
Harold Overacker, who will handle export sales 


A complete line of packaging, filling and cartoning ma 
chinery developed by Helene Curtis Industries, Inc., Chi 
cago, will be manufactured in England for distribution 
throughout all of Europe and the British Commonwealth 
by G. D. Peters & Co., Ltd., general engineers and ma 
chinery builders of Slough, Bucks, England Announce 
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SUCCESSFUL GIFT PACKAGE 
— IN CORRUGATED 


At the H & D Package Laboratory, leather 
and wood and linen patterns are often simu- 
lated in corrugated board. Distributors of 
specialty items, are capitalizing on H & D 
ingenuity and craftsmanship to sell merchan- 
dise. Relatively inexpensive, distinctive in 
appearance, rugged in construction, these 
H & D corrugated boxes are a complement 
to the highest quality products. 


FAMILY NAME FEATURED 
in “Look-Alike” Packages 


Quick, easy identification and selection are 
important where the same product is made 
in several sizes and several models. Auto- 
motive parts, for example, win greater dealer 
acceptance when the packaging plan in- 
cludes simplicity, legibility and convenience. 
The H & D boxes shown here effectively dis- 
play the manufacturer's name, conserve shelf 
space, give necessary product information, 
simplify inventory-taking, require no repack- 
ing, provide ample product protection. 
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FLUORESCENT LIGHTS 
Shipped Safely in CORRUGATED BOXES 


A complicated problem of packaging fluo- 
rescent fixtures—odd-shaped, bulky, fragile 
—has been solved with an H & D engineered 
box which has reduced the entire packing 
operation to a mere 70 seconds! An ingen- 
ious arrangement of six interior pieces of 
corrugated board provides more than ample 
protection. The packed product can be 
stacked and loaded and shipped as safely 
as any other type of merchandise — thanks 
to H & D package engineering. 
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your source of supply for cellophane 
bags today? Look to Munson as your own 
bag making operation. 


@All the advantages of an integrated 

operation are yours at Munson . . . Fine 
quality cellophane bags . . . Expert print- 
ing . . . Prompt scheduling and delivery . . . 
Visual merchandising helps are all part and 
parcel of Munson service . . . at no extra 
cost. 


@ Give your products the sales advantage 


of cellophane. Give your products the 
sales advantage of Munson's 18 years ex- 
perience in packaging everything from 
Apricots to Zenias . . . in cellophane. 


Your letterhead will bring immediate 
response. Call or write. 


Quality Bagoof 
|| Cellophane | 


THE MUNSON BAG CO. 


1366 WEST 117th STREET 
CLEVELAND 7, OHIO 
® Cellophane Bags ©® Printed Roll Stock 
¢ Transparent Boxes ® Moisture Vapor-Proof Bags 
© Super Seal Cellophane Bags 


ment of the licensing agreement extended to the British 
company was made by Gerald Gidwitz, president of He 
lene Curtis Industries, Inc. 


The following promotions have been made in the Lynch 
Corp., Toledo, makers of packaging machinery: T. C. 
Werbe, formerly _presi- 
dent of the corporation, 
has been named to the 
newly created position of 
chairman of the board. 
M. H. Pendergast, form- 
erly executive vice presi 
dent and general manager, 
T. C. Werbe M.H. Pendergast has been elected presi 
dent. J. P. McCarthy, 
formerly director of manufacturing at the Ohio division, 
is now vice president in charge of manufacturing 


Packer Machinery Corp. of New York has appointed 
Canners’ Machinery, Ltd., of Simcoe, Canada, as sales 
representative of all Packer liquid filling equipment in 
Canada. 

Negley Bag & Paper Co., San Antonio, Tex., has appointed 
Christ Paper Products Corp. as its sales representative in 
the Northwest area. 


Martin Bender has been appointed Cleveland manager for 
Avery Adhesive Label Corp., Monrovia, Calif. 


Croasdale & DeAngelis, Inc., Lenni Mills, Pa., plastic 
fabricators, have changed the corporate name of the com 
pany to Crystalx Corp. The company also announces the 
appointment of E. B. Westlake, Jr., as sales engineer 


The Ottawa River Paper Co. announces the appointment of 
Frank J. Sullivan as Toledo area sales manager. Mr. 
Sullivan will have charge of sales in Northwestern Ohio, 
Southeastern Michigan and Eastern Indiana. 


Spurgeon Spangler, sales manager of the Schmidt & Ault 
Paper Co., York, Pa., has retired after 32 years of con 
tinuous service 


Duckworth & Cia. Ltda. announces the offer of its services 
in selling the Brazilian market to U. S. manufacturers of 
packaging equipment. It was formed in January, 1949, 
and its head office is located in the city of Sao Paulo. In 
formation can be obtained by writing direct to them or by 
communicating with their associate in New York, William 
Keats, 11 Broadway. 


Ross R. Williams, formerly of the Plastics and Packaging 
Division of Monsanto Chemical Co., is now president of 
Commercial Research Products Corp., a group of develop 
ment engineers, who are making available for licensing or 
sale, new product developments on which patents are 
issued or pending, applicable to many fields including 
packaging and plastics. The company has issued a bro 
chure, ‘“‘A Fresh Approach to New Product Development,” 
available from their office, 17 E. 42nd St., New York. 


E. I. du Pont de Nemours & Co., Inc., will combine its 
Plastics & Ammonia Depts. into a single industrial de 
partment effective Oct. 1. The company announces that 
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IN YOUR BOTTLING OPERATION 


A. SCHILLING 

J. R. WATKINS 

ws. %, nawnerel 47® Bee if you use 
Cc. F. SAUER 

VIRGINIA DARE 

McCORMICK 

BAKER'S EXTRACT 

BURNETT'S 

WILBERT PRODUCTS 

MORROW'S 


rn nue : ~ |e esa U MATIC EQUIPMENT 


» you’re equally as good! Because the foremost producers 
of bottled products of all kinds use Pneumatic equipment for 
cleaning, filling, capping and labeling. 


Why are these companies so “sold” on Pneumatic? They’ve 
been investigating and comparing different types of equipment 
for years — and they know the answers. They can tell you — 
and will — that Pneumatic’s sounder engineering, more precise 
manufacturing and superior servicing add up to exceptionally 
smooth, dependable performance — and money saving “lower 
cost per container” operation. Your bottling will be as good as 
the best, when you use Pneumatic machines that are designed 
to meet your needs. PNEUMATIC SCALE CorporRATION, Ltp., 82 
Newport Avenue, Quincy 71, Massachusetts. Branch Offices in 
New York, New York; Chicago, Illinois; San Francisco and 
Los Angeies, California ; Seattle, Washington. 

Photo above shows automatic line of Pneumatic Bottling Machines 


in operation at McCormick's plant in Baltamore, Maryland. 
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FOR BETTER PACKAGING! 


PARTITIONS 


THAT PROTECT AND 
SAFEGUARD YOUR PRODUCTS 


IMMEDIATE ATTENTION 
Given to Requests for Estimates 


WRITE, PHONE, WIRE for QUOTATIONS on YOUR REQUIREMENTS 


19-21 HEYWARD STREET 
BROOKLYN 11, N. Y. 
Telephone: TRiangle 5-4033 




















WHEN YOU 
SHOW WHAT 
YOU'RE SELLING 


ina NUVOPAK CONTAINER 


MANAGEMENT tells us sales jump when a product 
is packaged ... in a Nuvopak container. 

RETAILERS tell us a product is better displayed, 
protected and sells faster...in a Nuvopak 
container. 

PRODUCTION MEN tell us it’s faster, cheaper and 
easier to package a product... in a Nuvopak 
container. 

NUVOPAK is tough, light weight and mass pro- 
duced in a variety of sizes. 


Write us today for complete information. 


CAMBRIDGE PAPER BOX COMPANY 


NEW YORK CITY CAMBRIDGE 39, MASS. PROVIDENCE, R.1 
SET-UP, FOLDING AND PLASTIC CONTAINERS 








Plants and People 


the consolidated department will be headed by Dr. Emil 
S. Ries, now general manager of the Ammonia Dept., and 
its headquarters will remain in Wilmington. Arnold E. 
Pitcher, general manager of the Plastics Dept., who was 
scheduled to return on June 30, will remain until the con 


solidation is effected 


U. S. Printing & Lithograph Co. announces the opening of a 


new plant at Redwood City, Calif., with multi-color 


lithographic presses and complete finishing equipment 


With the opening of the new plant, the company’s sales 
offices at San Francisco are being moved to Redwood City 
K. W. Weyer, newly appointed California sales manager 
will be in charge 


Appointment of George M. Laning as manager of the 
Chicago office of The E. F. Schmidt Co. has been an 
nounced. His son, Jack M. Laning, is assistant manager 


The Champion Paper & Fibre Co., Hamilton, Ohio, has 
established a Southwestern sales office in the Mercantile 
Securities Bldg., Dallas, Tex. Sterling Brown, formerly 
with the St. Louis sales office, has been appointed manager 
of the Dallas office. Stuart E. Arnett, formerly with 
Harris Seybold Co., has joined. Champion's New York 
sales staff 


E. W. Bliss Co. announces the resumption of manufactur 
ing of Bliss semi-automatic container-making equipment 
at its Hastings, Mich., plant. The company curtailed its 
operations in the can-making machinery field last vear 


while plant facilities were being reorganized 


Jack H. Conrad, for many years associated with the Plio 
film Dept. of the GoodyearTire & Rubber Co., is now rep 
resenting the Pollack Paper Corp. 


James J. Oussani of the Perl-Oussani Machine Mfg. Co. 
has announced that manufacture and sales of the Staplex 
machine have been taken over exclusively by an associate 
company, Staplex Co. of Brooklyn 


Kammann-Mahan, Inc., Cincinnati, Ohio, has been ap 
pointed to handle advertising and promotion for R. A. 
Jones & Co., Inc., manufacturers of cartoning machines 


M. T. Heller, founder and chairman of the board of Mil- 
print, Inc., packaging converters, Milwaukee, died re 
cently in Tucson, Ariz., after an illness of several months 
Mr. Heller founded Milprint in 1899 and until a year ago 
served as president. He pioneered several developments in 
packaging materials Mr. Heller is survived by a sister, 
Mrs. Flora Heller Schoen, and a brother, William, now 
president of Milprint. 


Walter V. Hunter, sales manager of Potdevin Machine 
Co., Brooklyn, died on July 20. Mr. Hunter had been with 
the company for 29 years. 
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7/MATEER 
ELECTRIC 
FILLER 

HANDLES 
THEM ALL! \ 
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8 
ON RHINOS? 


ec 


You've got to admit that B-B shot 
won't make much of a dent on the 
tough, leathery hide of a rhinoceros. 
It’s the wrong kind of equipment for the 


job. 


FAST and ACCURATE , 


from '/soo oz. to 2 pounds! 
> 


Similarly, while a stock paper tube will 
suffice for some packaging jobs, in order 


to sell their best, many products require 


tailor-made, special tubular packages. 


That's where Niemand Bros. enters the 


picture . 


Niemand Bros, is the foremost manufac 


turer of specialized tube products—lined 


tubes, laminated tubes, unique closures, 


distinctive decorations and coverings. 


The Niemand Bros. formula for success 
ful tubular packages consists of merchan 
dise-wise and 


designers privately de- 


NO OTHER MACHINE 

COVERS THIS RANGE 

OF PROPORTIONING 
AND FILLING 


, .. Biller 

The Mateer Electric ill . 
accurac 

assures greatest accurac) 

on ¥ » as 

and speed. As close be 

W2IJo 20 to 70 cycles | 
. . . a ° 1 
‘ute. Equally « fliciet 

mint ay 


electric 


enclosed. 


on viscous, 
materials. All 
head. Tot ally nd 
Manual or automatic ¢ 


wet, 


Can be used on — 
7 ainers—sma 
yes of contame , 
pa and serum bottles 
“3, Cans, 
to collapsible tubes, ¢ _ 
boxes and jars- Can 


7 oe na 
furnished w ith special hoy 
and engineered to 


veloped equipment and tube manufac- trol. 


turing techniques. 
ampuls 
Specialty paper tube packages by Nie 


mand Bros. can do many jobs—speed 


turnover, increase your unit of sale, 


, pers 
full 


your own requirements. 
Fully illustrated Bulletin 
~ mailed promptly. 


G. DIEHL MAT FER & co. 


LINCOLN HIGHWAY - 


lower your Get 


Write .. 


packaging costs. 


particulars about them. 


mNIEMAND BROS. INC. 


f/f PAPER TUBE PRQOOUCTS 


37-01 35th Avenue Long Lsland City 1, N. Y. 


RAvenswood 8-0909 DEVON, PA. 
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The Packaging Machinery Mfrs. Institute will hold its 17th 
annual meeting at the Edgewater Beach Hotel, Chicago, 
Oct. Jl to Nov. 2. This is the first time in 10 years that the 
Institute has met in Chicago. John P. Corley of Miller 
Wrapping & Sealing Machine Co., vice president of 
PMMI, is chairman of the program committee. Vice 
chairman is Charles L. Barr of F. B. Redington Co. Other 
members of the program committee include H. Lyle Greene 
of J. L. Ferguson Co., Louis R. Muskat of Triangle Pack 
aging Machinery Co., G. Radcliffe Stevens of Elgin Mfg. 
Co. and Herbert H. Weber of H. G. Weber & Co. 


Col. Charles S. Lawrence, retiring this month from the 
Army, has been appointed executive secretary of the 
Institute of Food Technologists and business manager of 
Food Technology, effective October 1. Col. Lawrence is 





What’s doing 


Sept. 16-18—National Paper Box Mfrs. Assn., 
Central Division Annual Meeting, Shawnee 
on-the- Delaware, Pa. 

Sept. 18-22—National Assn. of Retail Druggists, 
Hotel Statler, New York. 

Sept. 26-28—Associated Chain Drug Stores, Hotel 
New Yorker, New York. 

ict. 3-4—U. S. Wholesale Grocers’ Assn., mid 
year meeting, Grove Park Inn, Asheville, 
ma. <C. 
1-7—-Society of Industrial Packaging & Ma- 
terials Handling Engineers, 4th Annual Ex 
position, Convention Hall, Detroit 

5-7—Federal Wholesale Druggists’ Assn., 
Haddon Hall, Atlantic City. 

5-15—First British National Packaging Ex- 
hibition, City Hall, Deansgate, Manchester, 
England 
6-16—Salon de l’Emballages, French Packaging 
Show, Paris, France 

S8-13—National Wholesale Druggists’ Assn., 
Ambassador and Ritz-Carlton Hotels, Atlantic 
City. 

10-12—Assn. of National Advertisers, annual 
meeting, Waldorf-Astoria, New York. 

. 12-15—National Assn. of Food Chains, annual 
meeting, Washington, D. C 

15-20—Baking Industry Exposition, Muni 
cipal, Auditorium, Atlantic City. 

. 17-21—National Metal Congress & Exposition, 
3lst Annual Meeting, Public Auditorium, 
Cleveland, Ohio. 

24-26—Packaging Institute, 11th Annual 
Forum, Commodore Hotel, New York. 
31—-Nov. 2—Packaging Machinery Mfrs. In- 
stitute, 17th Annual Meeting, Edgewater Beach 
Hotel, Chicago. 











Information 


well known in the packaging industry, having served as 
commanding officer of the Quartermaster Food & Con 
tainer Institute. He was also one of the founders of the 
Associates, Food & Container Institute 


The Assn. of National Advertisers will hold its annual 
meeting Oct. 10 to 12 at the Waldorf-Astoria, New York 
Howard Chapin, director of advertising for General Foods 
Corp., is chairman of the program committee 


Dr. Karl T. Compton, chairman of Massachusetts Institute 
of Technology and chairman of the Research and Develop 
ment Board of the National Military Establishment, will 
speak at the annual meeting luncheon of the American 
Standards Assn. on Oct. 14. The association is holding its 
3lst annual meeting Oct. 11 to 14 at the Waldorf-Astoria 
in New York. 


The 1950 National Plastics Exposition will be held at the 
Navy Pier in Chicago from March 28 to 31, inclusive. 
Dale Amos, general manager of Amos Molded Plastics Co., 
has been named chairman of the exposition committee, 
which includes Richard M. Lamport, General American 
Transportation Corp.; Charles E. Elmes, American Steel 
Foundries; Michael A. Brown, Jr., Plaskon Div., Libbey 
Owens-Ford Glass Co.; P. H. Grunnagle, Westinghouse 
Electric Corp.; David S. Hopping, Transparent Films 
Dept., Celanese Corp. of America; W. C. Conroy, Plastics 
Div., Erie Resistor Corp.; Dennis C. Guthrie, Tennessee 
Eastman Corp.; James R. Turnbull, Plastics Div., 
Monsanto Chemical Co.; Donald G. Fertmen, Plastics 
Dept., E. I. du Pont de Nemours & Co., Inc.; Todd 
Harris, Creative Plastics Corp.; Russ Matthews, Bakelite 
Corp., and C. C. Campbell, Rohm & Haas Co. Clapp & 
Poliak has been retained as exposition managers 


The Export Packers Assn. of New York announces the 
election of Jerome F. Gould as chairman of the board of 
directors. Mr. Gould is president of the Acorn Packaging 
& Packing Corp. Leonard Johnsen of Johnsen & Reyer 
sen, Inc., was elected a member of the association’s board 
of directors 


The American Society for Testing Materials elected the 
following officers at its recent annual meeting: J. G. 
Morrow of The Steel Co. of Canada, Ltd., president 
(1949-1950); F. E. Richart of the University of Illinois, 
vice president (1949-1951); Robert D. Bonney of Con 
goleum Nairn, Inc., C. H. Fellows of The Detroit Edison 
Co., JJarrison F. Gonnerman of Portland Cement Assn., 
Norman L. Mochel of Westinghouse Electric Corp., and 
M. O. Withey of the University of Wisconsin, members of 
the board of directors (1949-1952) 


The Wooden Box Institute has just published an 8-page 
brochure, ‘‘Fewer Dollars Down the Drain,’’ to show the 
right and wrong methods of packaging American goods 
for export shipment. The brochure lists technical infor- 
mation on correct design, nailing, corner construction, steel 
strapping, interior packing, etc., of nailed wooden boxes 
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New General Mills machine uses flat blanks 
... cuts labor costs, saves storage space 


Want to slash your packaging costs? Switch to cartons set up by the 
General Mills Finished-Edge Carton Former! This automatic machine 
converts flat, printed blanks into ready-to-fill cartons and delivers 
them right to your filling line at speeds up to 90 per minute! It elimi- 
nates slow, expensive hand set-up . . . ends wasteful storing and han- 
dling of set-up boxes. 

Cartons handled range from 1” to 18” in width, 2” to 14” in length 
and %”" to 6” in height. Change-over from one carton size to another is 
a simple, 15-minute job. Almost any type of carton can be adapted for 
this fast, cheap packaging method. 


THIS COUPON BRINGS COMPLETE DETAILS. SEND IT TODAY TO 
One of the worlds largest users of packaging machinery 


— I am enclosing samples of our present cartons and a 
| description of our product. Please tell us how we can 
convert to automatic lock-type packaging. 


] 
J Have a representative call. M99 
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CUSTOM 
PACKAGING 


is our business 
e 


100,000 Sg. Feet 

Devoted Entirely to 

Packaging for Others 
e 


CONSULT US FOR A 
BETTER SOLUTION TO 
YOUR PACKAGING PROBLEM 


STEVENS-WILEY MFG. CO., INC. 


1601 W. GLENWOOD AVE., PHILA., 32, PA. 
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IDEAL FOR FOOD PRODUCTS 


Housewives acclaim the easy-operating dispensers on these 
Packard spiral wound containers. The small container has a 
push-in closure which allows the proper amount of grated 
cheese to be shaken out. The large container has a malta 
sealed, readily opened revolving top, perfect for breadcrumbs 
and other granular products. This closure is very inexpensive 
and any size and number of sifter holes are poche > 5 


Many other closures and low cost spiral wound containers are 
made by Packard. Various metal end and paper end styles are 


For Your Information 


( ' 


and crates. Copies of the booklet are available from the 
Institute, 55 New Montgomery St., San Francisco 


Six of the most popular types of Kimpak creped wadding 

stocked by distributors in rolls for immediate shipment are 
shown in a swatch book 
recently issued by the 
Creped Wadding Divi 
sion of Kimberly-Clark 
Corp., Nennah, Wis 
Copies may be obtained 
either from distributors 
or directly from Kimberly 
Clark Corp 


The American Tool Works Co., Cincinnati, Ohio, has issued 
a new 12-page brochure on its automatic transparent box 
machine, the Trans-Bo-Matic. The profusely illustrated 
booklet explains the operations of the machine in fabricat 
ing the set-up boxes from sheets of rigid transparent 
plastic, box specifications, machine dimensions and output 


The National Assn. of Food Chains has arranged for ex 
hibits of new equipment, fixtures and supplies during its 
annual meeting which will be held at the Statler Hotel, 
Washington, D. C., Oct. 12 to 15 
that exhibition space has been made available. Display 


This is the first time 


classifications include such packaging store supplies as food 
containers, insulated bags and paper bags. All display space 


has already been reserved 


The 1949 edition of ““Walden’s ABC Guide’ (Walden, 
Sons & Mott, Inc., New York, $5) contains 476 pages with 
alphabetical and geographical lists of paper manufacturers 
and converters, a list of paper distributors alphabetically 
arranged, a classified list of products, paper mill repre 


sentatives and a section on related non-paper items 


Members of the Marking Device Assn., Chicago, received 
a pre-convention report from the association's secretary 
and general manager, Elmer F. Way, on the results of a 
survey in their business. The survey showed that 
business was off from 6 to 8% as compared with a vear ago, 
which is believed to be evidence primarily of the return to 


seasonal business patterns 


The 67th Annual Convention of the National Confec- 
tioners’ Assn. and the 24th Confectionery Industries Ex- 
position will be held in New York, June 4 to June 9, 1950 
Convention headquarters will be at the Waldorf-Astoria 
the show at Grand Central Palace 


Ihe Central Division of the National Paper Box Mfrs. 
Assn. is holding its annual meeting at Shawnee-on-the 
Delaware, Pa., Sept. 16 to 18. Douglas T. Neale is chair 


man of the division 





available in all diameters and lengths. Want 
for your products?...Tell us what you make. 


Packard Container Corp. 


226 GRAND STREET, HOBOKEN, NEW JERSEY 
PHONE HOBOKEN 2-1970 
NEW YORK CITY TELEPHONE WH-3-0684 





Phe index of MODERN PACKAGING from September 
1948, to September, 1949, is now ready. Copies 
of Volume 22 Index are available free to any sub 
scriber on written request to the Editorial Depart 
ment 
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MBALLAGE ’’ 


6'> - 16" October 1949 at the Porte de Versailles 


Lwirssion cards for American Visitors: 


please apply to the management of the 
‘SALON DE L’EMBALLAGE”: 40, rue du Colisee - PARTS - 8° 


( France) 
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. | < om PER MINUTE 


Here is another new FMC Machine and one that hits a new 
high in efficient filling speed. It has 20 pockets and 20 pistons 
that “go like sixty’’ accurately measuring and positively filling 
measured charges into containers at speeds up to 450 cans per 
minute. Designed to handle glass jars or cans ranging from 
2%" to 4'%6" diameter, and from 2%" to 5%” in height; from 
2-oz. volume up to a maximum of 1 quart. It is adaptable for 
such products as baby foods, applesauce, chocolate syrup, oil 
and many others. 


This latest rotary-type machine is engineered for increased 
production, longer life and improved sanitation. Construction 
is exceptionally rugged, and constant lubrication is automati- 
cally maintained. The machine is designed for direct connection 
to the latest high-speed closing machines. 


Write for detailed information today or get in touch 
with your nearest FMC Canning Machinery Representative. 


F-506R 


t FOOD MACHINERY AND CHEMICAL CORPORATION 


Me SPRAGUE-SELLS DIVISION © HOOPESTON, ILLINOIS 
Soles Branches: Baltimore, Md. * New York, N.Y. © Rochester, N.Y. 
Bradford, Vt. * Cedorburg, Wis. * Lakeland, Fla. (Florida Division) 

San Jose, Calif. (Anderson-Barngrover Division) 
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CARLON 
FILM 


(POLYETHYLENE) 


FOR 
PACKAGING 


Check these Standards: 
)/ PRECISION WIDTHS 


at standard commercial tolerances, 
plus and minus % inch, closer tol- 
erances at no extra Cost. 


* 
/ TUBING FURNISHED 


in all widths 1 inch to 36 inches 
from .0015 wall up 


6 
/ NARROW WIDTHS 


are sold at low standard prices. 


* 
/ AVAILABLE 


in quantities, flat or gussetted. 





YOUR INQUIRIES RECEIVE OUR 
PROMPT ATTENTION... YOUR REQUIREMENTS 
ARE GIVEN OUR BEST SERVICE. 








PRODUCTS CORPORATION 
Manufacturers of Extruded Plastics 
10227 MEECH AVE. « CLEVELAND 5, OHIO 


In Canada: Micro Plastics Ltd., Acton, Ontario 


(cpy (GAN SU a2 
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The Class in Home Economics 








HAZEL-ATLAS GLASS COMPANY 


Wheeling, West Virginia 





© Shatterproof—Seamless e Crystal-clear or gem-like colors 

© Streamlined neck design for choke-free © Rigid or flexible 
filling and dispensing e Large variety of stock sizes available 

e 1/5 weight of glass—less bulk, econom- Can b i H 
sohae deans e Can be made in all thermoplastics 

e Can be furnished for molded or metal 
screw caps as well as other types of 
closures 


@ Imprinted with your label during manu- 
facturing 


ESTABLISHED 1919 


Celluplastic 


CORPORATION 


52 Avenue L, Nework 5, New Jersey 


eepemire 


“CINDERELLA” 
ae 
for partect eowes 
poe sertemal wee 


ree 


*registered 


MADE BY “AMERICA’S +1 SOURCE FOR PLASTIC CONTAINERS” 


WRAP wirwaur GREAKAGE- 


CAKES - COOKIES - CRACKERS AT 
HIGHER SPEED - Lower Han wer Cont! 


NO matter how fragile the product — how irregular 
the shape, the new Campbell “float” wrapper delivers 
your products in single or multiple package units 

— without breakage loss — at higher speeds than 
you've ever dreamed of. Uses any type wrapping 
material, with or without stiffeners as desired, and 
delivers up to 120 units per minute in continuous feed 
operation. Only one operator and one helper required 
to feed and box pack. Doubles shelf life too, by 
preserving “Oven Freshness” with heat or glue 
hermetical sealing. Put added zest in your sales by 
installing this modern packaging machine now! Write 
for illustrated brochure and complete details. 


Standard models — designed 
for individual needs with 


Straight, L, or Hopper feed. Lu 


HUDSON-SHARP MACHINE CO. - GREEN BAY, WIS. New York Office: 
P Munsfischsrurs 55 West 42nd St. 


ee 


TUBULAR 


MODERN PACKAGING 








Probably the toughest problem in 
expanding sales is getting prospects 
to try a product the first time. That’s 
where the extra sales appeal of 
practical plastics can help. 


A nationally known packer, for 
example, uses the plastic closure 
illustrated above to help change 
his prospects into customers. 


Small plastics in big volume is Owens-Illinois’ specialty 


HOW THIS PLASTIC CREATES CUSTOMERS 


Sold as a premium with the product, 
the plastic cap has strong “house- 
wife appeal.” It’s flexible, slips on 
and off as easily as a mitten, yet seals 
tightly. With it. the empty glasses 
become handy, reusable refrigera- 
tor jars. This extra value builds 
extra sales. 


Owens-Illinois makes hundreds 


of such small plastics in huge vol- 
ume. Whenever you need large quan- 
tities of a small plastic item, the 
odds are that our service will stand 
out for efficient, high-speed pro- 
duction . . . at low cost. 

For prompt, courteous attention 
to your needs, call the Owens- 
Illinois branch office near you. 


Plastics Division —Owens-lllinoig Glass Company 


TOLEDO 1, OHIO @ BRANCHES !N PRINCIPAL CITIES 
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PACKAGING 
MACHINES 


FAST « ACCURATE 
QUIET « INEXPENSIVE 


In the experience of LEADERS of 
the PACKAGING INDUSTRY, the 
FAMOUS WHIZ-PACKER fills from 
the tinest up to 10 pounds at any prac- 
tical speed desired with amazing accuracy. 





CRYSTALS 
CEREALS BEANS 
SPICES NUTS 
SEEDS ETc. 


POP CORN NOODLES 
FROZEN FOODS 
POWDERS 


CANDIES 


SCIENTIFICALLY ENGINEERED AGITATION 
SUPPLIED TO SUIT ANY PRODUCT 











SOLE DISTRIBUTORS 
EASTERN — WESTERN STATES 
Packaging Machinery, | Simplex Wrapping Machine Co. 
3131 4th y Long Island City, N.Y. 534 23rd Ave. Oekiend, Cal. 


MID-WESTERN AND SOUTHERN STATES 
Miller Wrapping and Sealing Machine Co., 18 Clinton St., Chicago, III. 


MANUFACTURED BY 


Ou 


334 CORTLANDT ST., BELLEVILLE 9, NJ. . 


APPLIED 
COLOR 
DECORATION 
FOR 

PEAK 
PACKAGE 
APPEAL 


Few methods of decoration on 


glass, metal and plastic (in- 
cluding polyethylene) can even 
approach the effectiveness of 
color decoration by 


DECORATORS. 


applied 
GRAPHIC 


Designs and _ lettering with 


exact registration are colorful, 
sharp, clearly visible . will 
outlast the contents of the con- 
tainer. Important, too, we 


have facilities to receive and 


store your ware before decora- 


tion. 


GRAPHIC DECORATORS’ 
ability to solve unusual package 
decorating problems is attested 
to by our many satisfied clients 
May we 


recommendations. 


help you with design 


Write today 


GRAPHIC DECORATORS, INC. 


372 Johnson Avenue Jersey City 4, N. J. 
Telephone: HEnderson 3-4897 





U.S. Patents Digest 


Edited by H. A. Levey 


This digest includes each month the more important patents 
which ere of interest to those who are concerned with pack- 
aging materials. Copies of patents are available from the 

. S. Patent Office, Washington, at 25 cents each in currency, 
money order or certified check; postage stamps are nol 
accepted. 


Tape Dispenser, ‘ A. Borden (to Minnesota Mining & Mfg. Co., 
St. Paul, Minn.). . 5S. Re: 23,129, June 28. A device for dis- 
pensing tape ial with a pressure-sensitive adhesive compris- 
ing means for rotatably supporting a roll of tape and having a 
hard surface to which tape will lightly and detachably adhere. 


Adhesive Tape for I aaminating, C. L. Weidner and L. W. Eger 
(to Industrial Tape Corp., a corporation of New Jerse “4 U.S. 
2,474,292, June 28. A laminating tape for use in laminating ply- 
ce material, comprising a flexible fibrous backing i impregnated 
throughout with an adhesive mixture of water-soluble resin of the 
phenol-aldehydes. 


Carton, R. Guyer (to Waldorf Paper Products Co., St. Paul, 
Minn.). U.S. 2,474,476, June 28. A carton comprising sub- 
stantially tubularly arranged side walls, end-closing flaps issuing 
therefrom and narrow substantially triangular areas at upper 
extremity of two opposed side walls tapering to the planes of two 
walls at side edges thereof, unde arlying the closure flaps, forming 
marginal supports in closed position. 


Triple-Edge Reclosing Carton, R. Guyer (to Waldorf Paper 
Products Co., St. Paul, Minn.). U. S. 2,474,523, June 28. A 
carton blank comprising a series of side-wall panels and a glue flap 
connected along parallel score lines, glue flap projecting from one 
end of blank and having a series of flange panels connected to 
side-wall panels along a common line of fold. 


Roll Packaging Means, R. C areom to Congoleum-Nairn, Inc., 
corporation of New York). . 2,474,057, June 28. Pac bao 
rolled sheet material oe eg a roll of sheet material wound 
about a central tube and shock-absorbing means at least at one 
end thereof, said shock-absorbing means comprising a centrally 
apertured load-carrying disk which is arranged to support edges 
of the plies of rolled sheet material. 


Foldable Compartment Box, E. Morand, Jersey City, N. J 
U. S. 2,474,751, June 28. A foldable compartment box formed 
from a blank of sheet material and comprising a bottom panel 
and side panels, each side panel having longitudinal partition 
members extending from each end thereof, including an inter- 
mediate spacer section. 


Bag and Method of Making the Same, 5. G. Yount and 
-* R. Halstead to Southland Paper Converting Co., Los Angeles, 

Calif.). U.S, 2,474,770, June 28. A paper bag comprising, 
when collapse: 1d side walls are in parallel planes, a bottom having a 
gusset fold parallel to side walls and substantial co-extensive in 
width with the latter, a sealed junction between side walls parallel 
to the line of the gusset fold, ends of side wall being closed with 
ends of gusset folds included in the closing and said ends of side 
walls having no gussets therein, said bag being adapted to open 
into a receptacle of substantially rectangular cross section with 
parallel side walls and end walls. 


Carton, F. C. Gluck (to Minerva Wax Paper Co., 
Ohio). U.S. 2,474, 783, June 28. A carton for dispensing 
sheet material formed from a single sheet comprising end, 


Minerva, 
rolled 
front, 


bottom, back and top cover walls with a flap hingedly secured to 


top cover wall and adapted to lie interiorly of said front wall when 
carton is closed without engaging bottom wall 


Apparatus for Forming End Closures, B. H. Schenk (to The 
Visking Corp., Chicago, Hl). U. S. 2,474,917, July 5. An 
apparatus for forming an end closure comprising a pair of rotating 
drums of unequal diameter mounted end-to-end in spaced rela- 
tionship with a portion of the peripheries of both drums lying in 
substantially the same plane, a knife having its cutting edge dis- 
posed in the zone wherein portions of both peripheries of the drums 
lie, means to feed a flattened thermoplastic tubing through the 
zones of action of said knife, whereby two sections are obtained. 


Receptacle on Holding inflammable Liquids, E. J. Domagall 
Peru, 2,474,934, July 5. In a receptacle for holding 
inflammable fluids, a plate pivoted on an edge of the receptacle 
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PN eee PHURRY! 


@ Specialists in labels for glass and metal 

containers — bottles, jars, cans, etc. @ Die-cut, embossed, 

cut single, any quantity ® 30 years’ experience e Creative art 
service @ Accent on fast service.. 


Yes — labels when you need them! Colorful, quality labels, varnished (where 
specified) to an enduring, protective luster. 

Whatever the quantity, FLEISCHER makes labels FAST — at low cost! Large 
organizations requiring exceptionally large quantities will particularly welcome 
FLEISCHER speed — confident that our long experience will result in labels of 
unexcelled quality and beauty! 


NATIONWIDE SERVICE—WE’LL FLY TO YOU! 
In © few short hours, our representative can be at your side, to give 


your label problem his personal attention. Write us today! 


HENRY FLEISCHER CO. 


57 WARREN ST., NEW YORK 7, N. Y. 


BArclay 7-0199 











| PRINTS TWO COLORS AT HIGH SPEEDS, SLITS, 


Sheet Cutting BECK PERFORATES, REWINDS IN ONE OPERATION 
: MED arrow width 
- FPAMNMARYU' en to roll 


4 
The Beck Sheet Cutter cuts everything from ; aniline t 
cellophane to light board, increases produc- - : Nain rinting press ‘ 
tion, sizes accurately and needs only part ; , sis pases eee p “4 
time supervision by an unskilled operator. P Fer fine quailty printing on pressure coneitive tape, paper, eafie- 
Electric eye feature available for register phane and silk, making labels or printing any paper up to 6” width. 
control. Exclusive Automatic Dual Unwind 
Avoid cutting charges. Have the right size = “ges -_ agp cn pee 
sheet always on hand with a Beck Sheet ‘ of operator eae puts 


Cutter. Thousands sold to packers. Write. j on unprinted rolls and 
j ron removes printed ones. 





® This rugged machine incorporates 
all the advantages and adjustments 
found on the full-size PAMARCO 
Aniline Press. Features accurate 
infeed, NO-FLEX plate rolls, and 
specially treated impression rolls to 
insure perfect register. Metered ink 
fountains, incorporating Evenflo 
engraved screen rolls, supply ink in 
just the right amount 
Variable speed motor sup- 
plied; jog control included. 
Parts are standard and in- 
terchangeable Uses %” 

circular pitch gearing. 


CHARLES BECK MACHINE CORPORATION ' VENHLO +2: 


Builders of ANILINE PRINTING PRESSES EVENFLO 


13th & Callowhill Streets, Philadelphia 8. Pa. ENGRAVED ROLLERS, PAPER CONVERTING MACHINERY 
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John Maher 


Printing Company 
KITTREDGE-—~ 


— 


( papel 


_-—— DIVISION 


RINTED labels . . . any size... 
any quantity ... any number of colors . . . with 
high quality and delivery-to-promise 
assured by the newest and finest pressroom 
and finishing equipment. 


2001 CALUMET AVENUE 


CHICAGO 16 
Victory 2-0300 





Niagara 
INCREASES PACKAGING OUTPUT 


REDUCES COSTS 


4 OPERATIONS IN 1 


Niagara's Model 200 fills, vibrates, folds, and heot 
seals any free flowing product at rates up to 14,000 
packages per day with only one operator. A wide 
range of heat sealing prefabricated bags or envelopes 
can be used ... three types of sturdy seals can be 
formed. 


REDUCES COST 5 WAYS 


Niagara__ releases 
from 1 to 4 packag- 
ing line personnel 
for other tasks... 
saves 5 to 15°, on 
{ paper costs 
Te ... Operates 
withamini- 
mum of waste and 
no drag backs... 
requires only 15 
square feet .. . and 
provides minimum 
operating and 
maintenance costs. 
It will pay for itself 
well within a year’s 
: time! 
Niagara 
Model Write today for further 
200 information. 


NIAGARA PACKAGING MACHINERY CORP. 


1204 Military Road Buffalo 17, N. Y. 


14,000 
Packages filled 
and sealed per day 
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U.S. Patents Digest 


and having an angularly direction portion directly over the 
receptacle ‘and connected to said portion by a low-temperature 
solder, a plate pivotally connected to the arm and the cover and a 
coiled spring positioned between and connected to said plates. 


Shipping Package, R. L. Beach, Jr. (to International Paper Co., 
New York, N. Y.). U.S. 2,474,968, July 5. A package formed 
from paperboard and comprising a cabinet-mounting skid, a 
cabinet mounted on said skid and a carton surrounding said skid 
and cabinet, side and end walls and top and bottom closures 


Hand Grip for Carriers an astems, J. D. Crary (to Paper 
Strap, Inc., Portland, Ore.) U.S. 2,475,014, July 5. A handle 
comprising a pair of some ‘ls ‘tlie elongated hand openings 
therethrough, a flap integral with one of panels at upper edge of 
opening therein, a second portion having a length slightly less 
than the hand opening in panel, second flap portion being adapted 
to be swung through opening in other panel as handle is grasped 


Apparatus for spplying Adhesive Strip to Cans or Other 
Containers, G. kK. Charles, Wincanton, England. U.S. 2,475, 

076, July 5. Apparatus for applying adhesive strip to cans and 
other containers comprising a yielding pressure roller, means for 
suspending adhesive strip in front of pressure roller, a strip-sever- 

ing device behind and in spaced relation to pressure roller and 
final pressure roller behind severing device 


Art of Manufacturing Composite Commodity Wrappers, 
S. Rosen (to Milprint, Inc., Milwaukee, Wis.). U.S. 2,475,052, 
July 5. A flexible wrapper for sliced bread loaves or the like, 
comprising a composite flexible sheet snugly embracing and en- 
closing a bread loaf and being composed of at least two edge-to- 
edge overlapping sheets, one of which consists of stiffer flexible 
material than the other and the adjacent overlapped edges of 
which surround the loaf and are secured together. 


Shipping Box, K. K. Newsom, San Francisco, Calif. U.S 
2,475,107, July 5. A box comprising a pair of spaced opposed 
side walls and spaced opposed end walls, a bottom comprising a 
pair of flaps respectively formed integrally with side walls, a 
partition extending between side walls and a pair of spaced pro 
jections on partitions extending outwardly from each side 


Receptacle Closure, C. E. bay Il (to Lisk-Savory Corp., 
Buffalo, N. Y.). U.S. 2,475,125, July 5. A receptacle and cover 
therefor, said receptacle and cover having rearwardly offset 
portions pivoted to provide a hinge axis for cover spaced rear- 
wardly of the receptacle proper, said cover offset portion includ- 
ing means providing a slot extending rearwardly upwardly with 
cover when closed, having upward extensions at its opposite ends 


Bag Closure Having Pressure-Sensitive Adhesive, M. Gollub, 
Philadelphia, Pa. 2,475,236, July 5. Sealing means for 
containers such as paper bags of the type Reali a front wall, a 
rear wall and pleated side walls, said pleated side walls each com- 
prising a front portion and a rear portion, rear wall being vet 
tically extended above the level of the top edge of the front and 
side walls and being provided with side wings at the portion 
thereof above level, live adhesive provided on the inner surface 
of the rear wall extending substantially across the width of the 
top portion thereof, including the side wings and also across a 
portion of inner surface. 


Corner-Lock Construction, RK. M. Dunning (to Waldorf 
Paper Products Co., St. Paul, Minn.). U.S. 2,475,279, July 5 
A corner lock for paperboard containers including a multi-sided 
base panel defined along two adjacent sides by fold lines which 
meet to form a corner therebetween. 


Package Wrapping, B. Y. James, Miami, Okla. U.S. 2,475,- 
323, July 5. A pre-formed package wrapping comprising a quad- 
rangular blank and opposed cover sections attached to opposite 
edges of the blank, each section having adjoining end, top and 
side walls, said end walls being continguous with said blank and 
creased inwardly at the junctions therewith. 


Container Forming Machine and Method, T. E. Piazze (to 
Shellmar Products Corp., Mt. Vernon, Ohio). U.S. 2,475,359, 
July 5. A machine for making containers having a capsule of 
dispersible material secured against an inner wall surface by a 
holding member that will permit the material to be dispersed 
within the container, which comprises movable mandrels, mech 
anism cooperatively associated with mandrels for feeding capsule- 
holding members successively onto mandrels in capsule-receiv ing 
position, mechanism for feeding capsules successively onto hold- 
ing members, mechanism for feeding container formations rela- 
tive to mandrels so that inner-wall surfaces thereof overlie the 
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THERE’S A CELLOPHANE TAILORED 
TO YOUR PACKAGING NEEDS 


Cellophane is versatile. The clear transparency 
and protective qualities your package needs are 


engineered into it. 





It is made with controlled degrees of moisture 
otection. It is available in different weights— 
protection. It is < able in diffe g KNOW YOUR 


with or without heat-sealing—for hand wrapping CELLOPHANE! 


or high speed application on automatic packag- —— 
Characteristics of Syl- 
vania Cellophane,” fills 
a long felt want in the 
packaging field. Here are all the essential facts 
you need to determine the proper use of Syl- 


ing machinery. 
Every product demands its own combination 


of specific packaging properties. That is why Sy]l- 


vania offers different types of cellophane. Let the 
Sylvania representative help you determine the 
right one for your package. You will find him 


most cooperative. 





vania Cellophane. Basic data on types, weights, 
protective qualities and r ded use is 
given in concise, easy-reference style. It's packed 
with the kind of information you need to meet 
today’s packaging requirements. Write for your 
copy today. Address Market Development De- 
partment mF -9. 











SYLVANIA DIVISION american viscose corRPORATION 


Manufacturers of cellophane and other cellulose products since 1929 
General Sales Office: 350 Fifth Avenue, New York 1, N. Y. Plant: Fredericksburg, Va. 
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<SPAN OE ne PEER 


—— Company manufactures pharmaceutical prod- 
ucts—and sells them in a wide 
market; but their packaging 
facilities cannot meet the 
pace. 


Quarter grain tablets in pack- 
aged units of one thousand 
and one hundred were but 
some of the causes of this 
bottleneck. 


THE EDLAW COMPANY 
was contacted—the various 
packaging problems analyzed 
—costs determined—and pro- 
duction lines were set up for 
the required output. 


Tablets of all sizes by the 
millions of millions have 
marched through our ‘*Model 
Plant.” 


rT aligelai 
dela delet lars 


AT PRE-DETERMINED 
COST 


88-61 76th AVENUE 
GLENDALE, L. I., N. Y. 





It’s fast ae 
Instantaneous 


STAPLEX 


Automatic 
Electric 
Stapler 


As rapidly as you insert an item, the STAPLEX 
instantly, accurately, securely staples it. 





It’s foolproof 


There are no timing mechanisms, no motors, no 
delays for making and breaking circuits, no foot 
treadles or hand knobs to operate. Staples are 
easily loaded through the front of the STAPLEX 


no parts to remove. 


The phenomenal STAPLEX saves time and labor, 
eliminates stapling rejects. 


BE MODERN—FASTEN IT THE STAPLEX WAY 
Get all the details. Write for Circular #1 at once. 


THE STAPLEX co. 


452—50th Street Brooklyn 20, N. Y. 
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capsules and holding members therefor when the container for- 
mations are on the mandrels, and mechanism for securing holding 
members to inner-wall surfaces of container formations to hold 
capsules in position. 


Folding Carton Having Reclosable Pouring Spout, W. A. 
Ta € r (to Gardner Board & Carton Co., a corporation of Ohio). 
U.S. 2,475,677, July 12. In a tubular carton having a plurality 
of enc Josing body walls ‘and end closure means, a pouring-spout 
construction comprising lines for severance formed in a body wall 
intermediate the ends thereof and forming a peak directed toward 
an end of the wall, wall having score lines extending divergently 
away from peak and defining three substantially triangular panels 
of a pouring spout. 


Rotary Die Creasing Mechanism for Corrugated Paper- 
board, N. Anderson, (to Fibreboard Products, Inc., San 
Francisco, Calif.). S. 2,475,868, July 12. Roller die creasing 
mechanism for corrugated paperboard comprising a male roller 
die and a female roller die, including male die member having a 
width substantially equal to the over-all thickness of the paper- 
board and the female roller die having a die recess the width of 
which is substantially twice the width of the male die member. 


Apparatus for Producing Bags, L. B. Eaton (to Pneumatic 
Scale Corp., Ltd., Quincy, Mass.). U.S. 2,475,950, July 12. In 
a tea-bagging mac hine, the combinations of web advancing and 
withdrawing mechanism adapted for simultaneous operation 
upon at least two strips of bag-forming material. 


Dispensing Container, F. Sparagano, Brooklyn, N.Y. U. 5. 
2,475,999, July 12. A device for dispensing cigarettes or the like 
comprising a rectangular casing having stationary side walls, end 
walls and a bottom, a top that can be opened to permit access to 
the interior of the container, a guide floor arranged in container 
near the bottom and parallel to bottom, a pusher container guided 
by guideway and arranged substantially perpendicular thereto, 
ejector arranged in casing adjacent to roller and having handle 
below bottom of container, a doorway in cover in vertical align- 
ment with the ejector and a lid normally closing said doorway. 


Infusion Package Manufacture, H. O. Irmscher (to National 
Urn Bag Co., Inc., Long Island, N. Y.). U.S. 2,475,617, July 12. 
In a machine for manufacturing infusion packages, means for 
temporarily forming bag section with open tops, means for suc- 
cessively filling bag section each with a product through top, 
means for applying permanent heat-sealing closures to open tops. 


Method for Cutting, Folding and Sealing the Bottoms of 
Bags, H. A. Mead (to Kono Mead Equipment Corp., Flushing, 
N.Y.). U.S. 2,476,057, July 12. A mechanism for forming the 
bottoms of bags, including a pair of co-acting tooling rollers, 
means for feeding bag-making stock between rollers as rollers are 
rotated and means for cutting ends of bags from bag-making 
stock, pressure pad and a tucker guide on one of rollers. 


Display Carton, R. M. Lobell (to Leaf Brands, Inc., a corpora- 
tion of Illinois). U.S. 2,476,102, July 12. A combined shipping 
and display carton comprising in combination, a box body formed 
with a bottom and connected side and end walls; a removable 
cover member adapted to telescope over body, formed with a top 
and connected side and end walls; a foldable tray member re- 
movably mounted with box body 


Protection of Surfaces, J. D. Gwyn and C. B. Williams, Jr. 
(to Libbey-Owens-Ford Glass Co., Toledo, Ohio). L. S. 2,476,- 
145, July 12. In the art of stacking or packaging glass sheets, a 
stack of glass sheets and a separator consisting of a layer of dry, 
powdered, non-abrasive material that is attracted by an electro- 
static charge between each of the sheets in the stack. 


Combination Bottle and Closure Cap, A. D. McKelvy, New 
York, N.Y. U.S. 3,476,155, July 12. A bottle and a closure 
cap adapted to be applied to the bottle in a definite ultimate 
angular disposition with respect thereto in closing same, said 
bottle having a neck thereon provided with a bore therein, cap 
consisting of a crown, a neck-encompassing skirt and a stopper 
depending from the crown within the skirt, said ag being 
adapted to be inserted into and withdrawn from bore upon 
application of the cap to and the removal thereof from bottle 


Cellular Container, W. B. Crane and W. B. Crane, Jr. (to 
Alpak, Los Angeles, Calif.). U.S. 2,476,181, July 12. A con- 
tainer formed from a blank of cut paperboard material having 
crease lines defining panels secured together to provide collapsible 
side and end walls and bottom-wall members hinged to the end 
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Glamorous protection for the package . . . final persua- 
sion to the eye . . . LAMCOTE is a tough, lustrous, 
transparent film of plastic applied by our exclusive proc- 
ess to the surface of your package . . . makes top sales 
for items as diversified as Christmas cards and wool 
blankets. 


Embellished with a LAMCOTE package, large or small, 
your product has extra beauty, extra eye-appeal . . . extra 
richness and prestige . . . extra display power! Fully 
visible, glistening, (and protected) your product adds 
its own sales appeal to a package sleek to touch, fresh 
and sparkling despite handling or display. 


Give your product “cash-register-power” for any time of year! 


Write, phone or wire for Arvey’s 
complete package-in-a-package 
idea-design-production service 


SEPTEMBER 1949 


ArRVEY 


Arvey ingenuity on design and merchandising offers you 
every detail vital to a successful selling package . 


CARTON MANUFACTURERS 


Send us samples of jobs that you have produced . . . we'll 
show you how LAMCOTE will beautify your packages. 


~CORPORATION 





MANHASSET 


ANILINE PRESSES and BAG MACHINES 
Floor Models 


We are disposing of the following model presses and 
Bag Machines in order to obtain more space for manufactur- 
ing purposes. 


PRESSES 


2-color, 18” Web $2,500.00 
. 2-color, 24” Web 3,000.00 


4-color, 24" Web 9 — 6,000.00 


4-color, 24” Web and Re-Winder 
Slitter Combination (complete with 
5 H.P. Motor and 7'/, H.P. 

Drive, overhead drying arch and 
infra-red heater) — 9,900.00 


(3 Sold-2 Left). 


BAG MACHINES 


B.M. 24 (with Drum delivery, West- 
inghouse Register Regular and 
Motor Drive) —_ $9,5000.00 


.B.M. 24S 
8,500.00 


(with Motor Drive) — 
MANHASSET MACHINE CO. 


255 EAST 2nd STREET - P.O. BOX 231 - MINEOLA N. Y. 


(Sold). 


ONE STOP SHOPPING 


Chester Packaging Products 

supplies. polyethylene, the plastic 

material which is inexpensive, attractive, 

moistureproof, non-toxic and durable 

in every form used for packaging a 

BAGS 

ROLLS 
WRAPS 
SHEETS 

DIE CUT SHEETS 

DRUM & CAP LINERS 


All are available plain or printed to 
your order. Write today for samples 
of applications suitable for your 
products. 


4240 Third Avenue, 
New York 57; New York 
CYpress 9-4240 
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and side walls, respectively, the improvement comprising longi 
tudinal partition members hinged to the bottom -wall members 
which are hinged to the container side walls. 


Trihedral Corner Pad, FE. B. Kincaid (to Container Corp. of 
America, Chicago, Ill). ©. S. 2,476,197, July 12. A’ paper- 
board blank foldable to provide a trihedral corner pad having 
triangular sides 


Method of Making Waterproof and Moisture-Vaporproof 
Packages, W. W. Rowe (to Cincinnati Industries, Ine., Lock- 
land, Ohio). U.S. 2,476,325, July 19 A process of producing 
bags which comprises forming bag blanks of suitable fabric, said 
blanks having a width equal to the desired length of the bag and a 
length somewhat greater than twice the desired width of the bag, 
blank bearing on one face parallel lines of thermoplastic adhesive, 

pressure sensitive at normal temperatures, adjacent each of the 
longer edges and extending across said face, lines of adhesive 
being protected by covering strips; the blank folds to form an 
axial lapped seam and end closure seam therein, maintaining the 
folded condition by the pressure sensitivity of adhesive, and then 
subjecting same to heat and pressure to form a firm thermoplastic 
bond 


Collapsible Receptacle, J. Berg, Duluth, Minn. . S. 2,476,- 
531, July 19. A collapsible container comprising a bottom: hoop. 
a top hoop, a plurality of jointed, equally and peripherally spaced 
stanchions. each pivotally attached at one end to bottom hoop 
and similarly attached at its opposite end to said top hoop. 


Reclosable Bread Package Having Tear Strip and Reinfore- 
ing Member, S. Rosen (to Milprint, Inc., Milwaukee, Wis.). 
U.S. 2,476,564, July 19. A flexible wrapper for sliced bread 
loaves or the like, comprising a composite flexible sheet snugly 
embracing and enclosing a bread loaf and being composed of 
several edge-to-edge overlapping sheets, one of which consists of 
stiffer flexible material than the adjoining sheet and the adjacent 
overlapped edges of which surround the loaf and are secured to- 
gether, a reinforcing strip of flexible sheet material having a 
weakened line extending therealong between its opposite side 
edges and overlapping and being secured to overlapped marginal 
portions of both sheets, said reinforcing strip having a tear strip 
on one side of weakened line. 


Container, J. P. Burgeon, Chicago, HL 2,476,583, July 
19. A collapsible container comprising a blank of foldable 
material cut and scored to define a polygonal base and separated 
side walls integral with base and elevatable from plane thereof, 
an endless band adapted to embrace side walls when elevated 


oe rial Packaging, N. H. Peterson (to Addison-Semmes 

Orp., Rael ine, Wis.) 2.476,623, July 19. In a package 
a handling and shipping articles, an open-sided frame, an 
article within frame, pallets within frame at opposite sides of 
article, each comprising an outer base substantially conforming 
to the interior of and closing the side of frame, spacer block 
secured to outer base extending therefrom inward in abutting 
relation to article and having protective sheets of material be- 
tween inner ends of block of the pallets and said article 


Container Closure, J. G. Rote, Jr. (to Sun Chemical Corp., 
New York, N. Y.). U.S. 2,476,627, July 19.) The process of 
forming linings for container closures which comprises the steps 
of coating a paper base with a continuous layer consisting of 80 to 
100% by weight of resinous material 


Envelope, W. Krall (to United States Envelope Co., Springtield 
Mass.). U.S. 2,476,740, July 19.) An envelope made from a 
one-piece blank, blank being glued and folded to form opposite 
front and rear walls having a pocket space between them, lower 
end of pocket space being closed by a transverse double-thickness 
fold of the material of both of said walls 


Frangible Sealing Closure, P. G. MacGregor (to Pyrene Mfg 
Co., Newark, N. J.). U.S. 2,476,748, July 19. Sealing means 
for a container adapted to retain a fluid under high pressure 
which comprises means providing an Opening through the wall 
of the container and means for gripping sealing disks along an 
area surrounding openings when member is secured to container 


Coating Material, W. F. Bollens (to Swift & Co., Chicago, Il.) 
U.S. 2.476.802, July 19 The method of treating fibre containers 
for holding foods which comprises applying to the surface of the 
container an edible coating material containing gelatin, 
table adhesive and a small amount of levulinie acid as an active 
ingredient to retard substantially mold growth 


a vege- 
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oMANUFACTURERS’ LITERATUREe 


To obtain any of the booklets or catalogs listed below, 
simply circle the corresponding number on the post 
card, fill in the information requested, and mail. 


METAL CONTAINERS. A four page folder 


ROCKET an ga a ms 


Complete 
specifications and photographs of Rocket 
Presses in 3 standard sizes; 20°, 30” and 40” 
printing widths. Inta-Roto 


The Machine 
Co., Inc. (9-2) 


ALUMINUM FOIL. A press kit containing 
fact sheets on aluminum foil and how this 
foil is used in the packaging industry. The 
Permanente Metals Corp. (9-3) 


yw ten ype PRINTING. Gravure is 
discussed in technical detail and compared 
with other printing processes. Gothan Ink 
& Color Co. (9-4) 


PAPER BAGS. Important facts regarding 
the correct care of paper bags and informa- 
tion as to why paper bags sometimes dry out. 
Bemis Bro. Bag Co. (9-5) 


SCOTCH TAPES. Twenty-four page illus- 
trated booklet showing the many uses of 
pressure sensitive tapes. Minnesota Mining 
& Mfg. Co. (9-6) 


NON-STAINING PROTECTIVE WRAP. 
pamphlet 


—- Fagen PACKAGING. Illustra- 
tions 39 packages employing Kimpak 
for Wadding for interior cushioning; 
shows how the material is used in surface pro- 
tection, blocking and bracing and refrigerated 
packaging. Kimberly-Clark Corp. (9-8) 


PRINT FORMING AND WRAPPING 
MACHINE. Two color folder gives out- 
standing features of this combined forming, 
wrapping, and ing machine. Infor- 
mation includes complete specifications. 
Lynch Corp. (9-9) 


SLITTER AND REWINDER. Liberally 
illustrated catalogue fully describes this slit- 
ting and rewinding machine. Charles Beck 
Machine Corp. (9-10) 


THE CASE FOR THE SET-UP BOX. Re- 
print of an 8 page article giving the practical 
advantages of the set-up box Walter 
P. Miller Co. (9-11) 


WHIZ-PACKER FILLING MACHINES. 
Folder describes several models of this filling 
machine, made to fill all types of containers 
up to6os. Frasier & Son (9-12) 


METAL EDGE BOXES. Brochure tells the 
as of the metal edge method for 

material handling, inventory con- 
trol, in the experience of concerns 
in 77 different industries. National Metal 
Edge Box Co. (9-13) 


HOW A PACKAGING PROBLEM WAS 


CELLOPHANE FOR RETAIL STORE 
PREPACKAGING. Brochure gives hints as 


field. Sylvania Division, American Viscose 
Corp. (9-15) 


ART TO RUBBER PLATE PRODUCTION 
SERVICE. Four page brochure describes 
advantages of centralizing 


pre-printing pro- 
duction jobs. Mosstype Corp. (9-16) 


NYLON MOLDING POWDER. Forty- 
eight page magazine type bulletin gives = 
history, manufactuing and all 

important data of nylon molding powder. 
E. I. du Pont de Nemours & Co. (9-17) 


DISPLAY PACKAGING. Reprints of many 
ad 


METALAM PACKAGING MATERIAL. 
Ten page brochure describes laminated com- 
binations of oe shows its use in the 
packaging field and presents actual samples 
of the material. The Dobeckmun Co. (9-21) 


AUTOMATIC WRAPPING MACHINES. 
Booklet gives many examples of products 
which have been successfully merchandised 
after having been wrapped with machines 
made by the Hudson-Sharp Machine Co. : 

(9-22 


MARKER FOR CONVEYOR LINE USE. 
Bulletin describes automatic marker which 
can be readily adapted to conveyor lines. 
National Rubber Stamp Works, Inc. (9-23) 


PACKAGE INSERTS. Reprint of an article 


pun 
inserts. The Forbes Lithograph 


package 
Mfg. Co. (9-24) 


AUTOMATIC CASE SEALERS. Specifica- 
tions and important data on automatic and 


READER SERVICE DEPARTMENT 
MODERN PACKAGING 


| am interested in the following items: 


9-1 9-2 9-3 9-4 9-5 9-6 9-7 9-8 9-9 9-10 9-11 


9-12 
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eMANUFACTURERS’ LITERATUREe 


To obtain any of the booklets or catalogs listed below, 
simply circle the corresponding number on the post 
card, fill in the information requested, and mail. 


PRINTED CELLOPHANE BANDS. Sam- 
ples and price list of various cellophane bands 
which have been printed by Shellmar Prod- 
ucts Corp. (9-26) 


STAMPING MATERIALS. Detailed infor- 
mation on the wide line of stamping materials 
pigment color rolls and imitation colors 
manufactured by Hastings & Co., Inc. (9-27) 


PACKAGE SEALER. Small brochure de- 
scribes new and important features of this 
tape moistener. Nashua Package Sealing 
Co., Ine. (9-28) 


SPEED SACKING SCALE. Specification 
sheet on semi-automatic sacking seale which 
provides for filling and checking in one 


opera- 
tion. The Exact Weight Scale Co. (9-29) 


WRAPPING MACHINE FOR DELICATES- 
SEN ITEMS. Leaflet illustrates and de- 
scribes this cellophane wrapping machine as 


MOISTURE SET INKS. Reprint of an 
article giving concise yet comprehensive 
story of modern moisture set inks and their 
growing importance in the packaging field. 
International Printing Ink Division, Inter- 
chemical Corp. (9-33) 


PNEUMATIC BOTTLING EQUIPMENT. 
Twelve pages of illustrations and descrip- 
tions of various 


matic Seale Corp., Ltd 


“SAFE-T-HUES” COLOR CHART. Color 
chart shows 24 different colors and their 
recommended uses. H. Kohnstamm & Co., 
Ine. (9-35) 


BUNDLING MACHINE. Four page folder 
sae de 
Package Machinery Co. 


CORRUGATED CONTAINERS. Twocolor 
brochure illustrates the many different types 
of corrugated containers and their filled uses 





used for wrapping meat and other delicat 
sen items on cartons or in trays. Package 
Machinery Co. (9-30) 


TURRET LABELERS. Four page bulletin 
picturing and describing labelers for applying 
body labels, neck labels, or all around neck 
labels or foil. Economic Machinery Co. 
(9-31) 


AMPUL FILLING MACHINE MODEL 
F-400. Illustrated bulletin gives pertinent 
details of this machine for accurate splash- 
free delivery of liquids into ampuls, vials or 
similar containers. Perfektum Products Co. 

(9-32) 


as factured by Old Dominion Box Co., 
Inc. (9-37) 


FILLMASTER PACKAGE FILLING MA- 
CHINE. Descriptive literature on this 
vibratory filler for dry and semi-dry prod- 
ucts, which is equipped with vibratory agita- 
tion for closer weight accuracy and higher 
filling rate. Stuyvesant Engineering Co. 
(9-38) 


PRECISION IN PACKAGING WITH 
FOLDING CARTONS. _An authoritative 
review of many aut ma- 
chines and some typical pod cam sai which 
have recently taken place. Robert Gair Co., 
Inc. 














BUSINESS REPLY CARD 


First Class Permit No. 2656 (Sec. 510, P. L. & R.), New York, N. Y. 
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ViALS AND VIAL ASSEMBLIES. Speci- 
fications given on the vials and vial assem- 
blies manufactured by the Kimble Glass 
Division of Owens-Illinois Glass Co. (9-40) 


MACHINE FOR PRODUCING FABRIC OR 
PAPER LABELS. Leaflet describes the 
Model 126 bench model equipment for pro- 
ducing complete paper or fabric labels from 
rolls of blank stock. Markem Machine Co. 
(9-41) 


PROPERTIES OF KODAPAK SHEET. A 
24 page booklet describing the various formu- 
lations of Kodapak sheet and giving a com- 
—" technical ig ge together with a 


SET-UP BOXES. Two color illustrated 
folder showing the versatility of many types 
of set-up boxes as manufactured by W. C. 
Ritchie & Co. (9-43) 


AUTOMATIC CAPPING EQUIPMENT. 
Bulletin gives descriptive information and 
specifications of this automatic capping 
equipment which sorts, sets and applies al- 
most every known type of closure. Con- 
solidated Packaging Machinery Corp. (9-44) 


SEMI-AUTOMATIC LABELING MA- 
CHINE. Literature shows the many types 
of labels which have been applied by the Pony 
Label-Dri machine and data on the features 
of this machine. New Jersey Machine Corp. 

(9-45) 


PLIOFILM FOR FROZEN FOODS. aed 
trated booklet shows the method of home 

freezing of fruit, vegetables, meat, and poul- 
try in Pliofilm and gives list of products for 
freezing and processes. 
Chemical Srodinte Div., The Goodyear 
Tire & Rubber Company, Inc. (9-46) 


MERCHANDISING IDEAS. Points of 
packaging in corrugated boxes to increase 
production sales appeal, also trends in design 
and engineering to promote as well as protect 
the product. The Hinde & Dauch Paper Co. 
(9-47) 


STRIP STAMPING MACHINE. Descrip- 
tive bulletin on this fully automatic machine 
for the efficient and uniform placement of 
revenue stamps in register on bottles and 
similar glassware. Wright Machinery Co. 

(9-48) 





ARE YOUR LABELS NEATLY PRINTED? 


What does it matter whether your con- 
tainers are glass, metal, plastic or fibre. 
No matter what material they are 
made from the Paperless Multi-Color 
Labelling Machine will label your pack- 
age perfectly and economically. 


THE ‘‘PAPERLESS’’ 
MULTI-COLOR BOTTLE 
and CAN AUTOMATIC 
LABELLING MACHINE 


Prints one to four colors on bottles, 
cans, etc., at ONE OPERATION. 


No complicated mechanism, it is the 


only Bottle and Can Labelling Machine Pp A ?# E R L E S 5 L A b E L L E & S 
9 


adjustable to various sizes and diam- 


eters, and prints in Multi-Colors with INCORPORATED 


perfect registration. 306 Marquette Building Detroit 26, Michigan, U. S. A. 





Every package is a 


SHOW WINDOW 


The value of show windows in stimulating the desire to purchase 
is well established. Today, with self-service stores increas- 
ing by leaps and bounds, the appearance of your package as- 
sumes greater importance in the competition for impulse sales. 
The Hayssen Wrapping Machine, through the automatic wrap- 
ping of printed or plain overwraps, unites with the manufac- 
turer in presenting his products attractively and at low cost. 
This is true not only of regularly packaged items, but also in 
many fields where packaging is a new project. To obtain full 
information on the many outstanding features of the Hayssen, 
write to the factory. An outline of your requirements will bring 
specific recommendations. 


HAYSSEN MFG. COMPANY SHEBOYGAN, WIS. 


es Ye 5501 


ELECTRIC EYE 


ie wae 10 weak WRAPPING MACHINES 


THE HAYSSEN WAY 
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ELMER E. MILLS CORPORATION 


Announces Jts Production of: 


* The Polyethylene Squeeze Bottle 


yx Other Blown Plastic Bottles 


AR eta Rm 


wx Atomizers 


x Closures 


i 
i 
| 
| 
' 


Following the traditional Elmer E. Mills standards of 
quality and craftsmanship. 

We invite your inquiries in the custom molding 
of all types of thermoplastic bottles ‘as' ‘well as our 


stock line. 


ELMER E. MILLS CORPORATION 


2930 NORTH ASHLAND AVENUE © CHICAGO 13, ILLINOIS 
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PROTECT PURITY 


Tt —— einen 


Electronic Metal Detectors as an inspection method to 

insure product purity and maintain customer good-wil’. 
Cereals, such as Wheatena shown above, biscuits, vegetables, 
and prepared foods only hint at the numerous applications 
that are possible. 


] PACKAGED FOOD industries are using Allis-Chalmers 


Penere tiey 


vegetables, fruits, meats, etc. — to be packed in metal 

or foil containers is another Allis-Chalmers Metal De- 
tector application. Fine smoking tobaccos, too, are inspected 
for tramp metal before packaging as in this application at 
the Phillip Morris Company. 


3 PRE-PACKAGING inspection of foods — including 


AGNETIC AND NON-MAGNETIC PARTICLES, magnetic as small as 39 thousandths 
inch in diameter, regardless of how deeply embedded, are instantly spotted 
by the Allis-Chalmers Electronic Metal Detector. Systems may be arranged so 
that: 1. conveyor is stopped, 2. automatic rejection is actuated, or 3. an alarm 
signals for manual removal of the contaminated article. The aperture, sensitive 
to 25”, will handle belts to 24” at speeds 15 to 600 fpm. Aperture heights: of 


2", 4, 7°, ama 12". 


ALLIS-CHALMERS 


4 Examples of How Allis-Chalmers Metal Detectors 


OF PACKAGED GOODS 





pa 


PACKAGED CONFECTIONS are protected at Peter 
2 Paul Candy Co. from magnetic or non-magnetic metal 

particles as small as 39 thousandths of an inch in 
diameter by electronic Metal Detectors. Continued customer 
good will, resulting from uniform product purity, is an 
important advantage for metal detector users. 


napkins, prepared bandages, are inspected by Allis- 

Chalmers Metal Detectors to assure freedom from met- 
al particles that might cause irritation of delicate skin tissues, 
Pictured are medicated cough drops being safeguarded by 
a metal detector at the Vick Chemical Company. 


4 PHARMACEUTICALS — Adhesive tape, sanitary 


ALLIS-CHALMERS, 1124A SO. 70 ST. 
MILWAUKEE, WIS. 


RII: ssnnsininscinietibisneibiacitigicimaasia tina eaidiainaisias lintel 


i icccetncntntarennecssnieninniaiiniaiinmmeii 


A-2666 


Please send more information about Metal Detectors. 


eeeseeees: — 


ater erecees: - 








ANY prominent American packagers, 
with all type of filling requirements, 
select MRM LIQUID FILLING EQUIPMENT be- 
cause they are simple in design, sturdily 
constructed, extremely versatile and moder- 
ately priced. 
Maintenance is at an absolute minimum and 
does not require skilled help. 


Millions of men start a happy day using 
Mennen Skin Bracer after a shave. The sales & 
of great quantities of Mennen products de- fai 
pend on dependable MRM filling equip- () ~ 
ment to insure maximum production. 


Paris Garters 


(Continued from page 91) available to the retailer as a 
“Treasure Chest Assortment” with an order for four 
dozen of the Single Grip garters retailing at $1. It can 
be retained as a permanent counter sales unit, but the 
customary practice is to award the chest to the sales- 
man making the best showing on Paris Garters, the 
arrangements depending upon the particular plan set 
up by the retail outlet. 


Belts and suspenders 


The packaging ingenuity of A. Stein & Co. has by no 
means been confined to its Paris Garter line. Some of 
the firm’s outstanding packaging successes recently 
have been in connection with suspenders and _ belts, 
which are also produced under the “Paris” trade name. 

Prior to 1929 suspenders were considered a staple 
item; little effort was made to merchandise them 
vigorously. The standard practice in the trade was to 
keep them hidden away in drawers or to hang them up, 
unpackaged, in the retail store. In an effort to popu- 
larize suspenders by playing up the style angle and 
encouraging the purchase of additional sets to har- 
monize with a complete wardrobe, A. Stein & Co. 
created the first suspender package and brought out a 
display stand which would place the merchandise before 
the potential buyer. 

The original package, introduced in 1929, was an 
open-faced affair which enabled the merchandise to be 
seen. In the interest of better product protection, 
the package was later modified through the addition of 
a transparent cover. Ultimately, a switch was made 
to laminated construction with window treatment, the 
suspenders themselves being fastened to a die-cut inne: 
card in such a position as to highlight the “‘free-swing” 
back feature. A. Stein’s pioneering effort on suspender 
packaging is considered to have been a major influence 
in giving suspenders the status of a style rather than a 
staple item and opening up new sales vistas. 

With men’s belts, the problem was substantially the 
same. The standard black and brown belts were rela- 
tively slow-moving items which received little pro- 
motional effort; belt packaging by most manufacturers 
was confined to sports belts, which afforded a brief 
sales lift during the summer months. About 1938 A 
Stein & Co. set a precedent in this field by starting 
to package most of the belts in their line—an innovation 
quickly adopted by competitive makers. But the com- 
pany’s real “‘prize package”’ for belts, which was to set 
new standards of product display and protection, did 
not come along until a few years later, being, as it was, 
an outgrowth of wartime packaging material shortages. 

During the war period, when belt packaging was pro- 
hibited by WPB, manufacturers had been permitted 
only to band-label their belts. Out of the experience 
gained during this period with “emergency” packaging 
came a revolutionary new development—the Paris 
Oval See Thru package, officially launched by the com- 
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eee and think | 


say DRISCOLL ink 


FOR A GOOD JOB EVERY TIME — ON ANY TYPE 
OF PRINTING PAPER — LETTERPRESS, OFFSET OR 
ANILINE, BLACK OR READY-BLENDED COLORS 


MARTIN DRISCOLL & CO. 


610 FEDERAL STREET, CHICAGO 5, ILLINOIS 


BRANCH: 407 E. MICHIGAN ST., MILWAUKEE, WIS 
Affiliated Concern: Great Western Printing Ink Co., Portland, Ore 








QUALITY PRODUCTS 


sell better in NEW GRADE "'A” GREASEPROOF 
QUALITY CONTAINERS HI-BINDER No. 80 —Heat-Sealable 


...and they get better protection, too. For best results HI-BINDER No. 75 — Non Heat-Sealable 

from your containers, Choose those that best promote : 

and gocsem your products — sales-building, sturdy litho- Produced to comply with Specification JAN-B-121, 
raphed metal containers. are 

. Here i is where National Can may be of very real help these two new HI-BINDER Grade “A Greaseproofs 

to you — in basic container design, in origination of are companion items to the well-known HI-BINDER 

layout and illustration, and in color selection. Nearly 

fifty years of experience in the manufacture of litho- No. 50, Grade “C", Type Ll. 

graphed metal containers backs these National } 

Can services. HI-BINDER No. 80 also can be fabricated into 
Improve your containers — make them worthy of ‘ 

your products by using the dependable and experienced bags that comply with JAN-P-117. 

National Can packaging service and supply. For full 

details, contact: 





Tell us your packaging problems. We will be glad 
to make recommendations and to furnish 


N AT i 0 N A L C A N samples upon request 


corPpoOoRAT 1 2 THE FLOYD A. HOLES COMPANY 
Enscétive Offices: 110 EAST 42nd STREET, NEW YORK 17, NV. Y. 980 [el br 1a) 40m te) Vee 14°) 20) femme) ile) 


BALTIMORE MD CHICAGO. HL HAMETON, OFIO 896 BOSTON, AS5. 
Lt ence MASPETH, N.Y. CANONSBURG, PA. ST. LOUIS, MO. LAMINATING AND COATING SPECIALISTS 
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MOSSTYPE’s 
@oe-ordinated 
ART-to-RUBBER PLATE 


FIRST STEP 
TO FINER 
ANILINE 
PRINTING 


Exgincered ARTWORK 


“Extra-Depth™ 
PATTERN ENGRAVINGS 


Pre- Madeready RUBBER 
PLATES & DESIGN ROLLERS 
MOSSTYPE 


CORPORATION 33 FLATBUSH AVE. ¢ BROOKLYN 17, N. Y. 


Serving Converters and Package Printers all over the world 


Write for 
descriptive 
literature and 
FREE “Gear 
and Cylinder 
Selector Chart.” 


THE GREATEST — 


with your gift. 
wrapping problems, 


95 MADISON AVE., NEW YORK 16, Ne 


pany in 1947. This consists of an oval ring of clear 
cellulose acetate sheet material, beaded on both edges, 
and used in combination with a printed oval card which 
provides identification and serves as a support within 
which the belt is coiled. Printed in gold and black on 
buff-covered stock, the one-piece paperboard insert 
actually consists of two ovals which are linked together 
by a narrow strip along one side, locking the belt be- 
tween them when the acetate ring is slipped into posi- 
tion. If desired, the belt may easily be removed from 
the unique package by inserting a finger in the opening 
provided and withdrawing one edge of the insert from 
the plastic ring. 

The Paris belt package has obvious display advan- 
tages in that almost the entire belt may be seen by the 
prospective buyer, even though it is effectively shielded 
against dust, dirt and casual handling. 
appear on a perforated tab between the web joining 
the two ovals; the tab may easily be torn off if the belt 
is to be a gift purchase. 


Size and price 


Of patented construction, this 
package, like all others used by A. Stein & Co., is pro- 
duced by the company’s own box-making department, 
established within the Chicago plant early in the his- 
tory of thecompany. The beaded acetate collars are 
turned out at high speed on equipment specially de- 
signed by the company. 

Maintaining product continuity, the Paris Garter 
trademark figure appears on both the suspender and 
belt’ packages. In trademark 
reproduction is in reduced size, occupying one white 


each instance, the 
sector of a circle across which the “Paris” trade name 
is printed. Point-of-sale merchandising of belts and 
suspenders, like that of garters, has been developed to 
a high degree by means of distinctively designed displays 
which get the merchandise out of drawers and bins and 
into the open. 


Crepits: All packages produced in company’s own bor plant. Ace- 
late film supplied by Celanese Corp. of America, New York, and E. 
I. du Pont de Nemours & Co., Ine., Wilmington, Del. Acetate sheet 


bell packages) supplied by Celanese. 


Label case to Supreme Court 


The dispute between Campbell Soup Co., Carnation 
Co. and Armour & Co. over the latter’s adoption of red 
and white labels for some of its canned products has 
reached the U. S. Supreme Court. 

The U. S. Circuit Court of Appeals, Philadelphia, 
upheld a U.S. District Court decision that Armour has 
That Court 
did not believe an “intelligent purchaser using reason- 


the right to use red and white labels. 


able care could be confused” by the similarity of labels. 
The present petition holds that this was an incorrect 
test of unfair competition and says the high court 
“should establish whether the laws of unfair com- 
petition are designed merely to protect the ‘intelligent 
purchaser’ or to afford benefit and protection to the pub- 
lic as a whole—the unwary and the gullible as well as 
the clever and the intelligent.” 
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Better Rolls Make 
Better Packages 


CAMACHINE 28-3D (above), a dependable slitter-rewinder 
for fast production of top quality rolls of tacky coated pa- 
pers and fabrics. The machine illustrated is equipped with 
Camachine Type B Pneumatic Constant Web Tension Control, 
for accurate lengthwise register on the web. Web tension 
control also provides uniform density in the finished roll. 
28-3D is also equipped with Electric Eye Side Guide Control, 
which corrects the sidewise movement of the travelling web, 
continuously, and with great accuracy. 


CAMACHINE 26-12 (below), a fast slitter-rewinder espe- 
cially developed for producing top quality rolls of aluminum 
foil: Other Camachines are designed to handle tin and lead 
foils, and cellophane. 26-12 is equipped with Camachine 
constant tension to maintain uniform web tension as the diam- 
eter of the mill roll decreases, regardless of variations in the 
winding speed. 

Write for literature on these and other Camachines for fast 
production of top quality rolls of all types of materials used 
in the packaging industries. 
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..- the world over 


Look to... 


Waleir- Slareclard 


FOR THE UNIQUE IN 
PAPER COATINGS 


for this packaging 


A complete line of color vinyl coatings for paper 
has been developed through the extensive research 
of Watson-Standard laboratories. 

These new coatings have exceptionally high 
solids, brilliance of color, good flexibility and light 
stability properties. 

If your packaging problem requires a colored 
coating, let us work with you. Write today, there 
is no obligation. 





TOUGH JOB HEADQUARTERS 
Prescription Finishes 


Give us your cooling problem. 
We guarontee you an answer based 
on your conditions, and not just o 
standardized formula. 


THE WATSON-STANDARD Co. 


Manufacturers of 
PAINTS © VARNISHES © INDUSTRIAL FINISHES AND LITHOGRAPH COATINGS 





FACTORY AND GENERAL OFFICES: PITTSBURGH, PA. 


CAMERON MACHINE COMPANY, 61 POPLAR ST., BROOKLYN 2, N.Y. 


WAREHOUSES. BOSTON, BUFFALO, DETROIT, NEW YORK 
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For example, take this plastic, tarnish-resistant “step-up” 
chest for children’s silverware . . . molded by Kirk for 
International Silver. A clean break from traditional wooden 
chests, it still preserves the product's dignified elegance . . . 
adds eye appeal and protective features. 


Kirk's ability to mold merchandising magic into clear-view 
and other plastic containers is paying off for International 
Silver. It may pay off for you. Tell us your plans. 


an Fa 41-1 Ge) n) |. (emert 


CLINTON, MASS. 


IMPRINTING 


CODING 
THE MULTIPRESS 


Finest high speed small unit made for every 
type of imprinting on folding cartons, paper 
products, booklets, labels. 6500 impressions 
per hour. Ideal for imprinting batch numbers, 
blockouts, flavors, colors, prices, codes, dates, 
sizes. 


Let the Multipress solve your coding problems! 


B. VERNER & CO., INC. 


52 DUANE STREET, NEW YORK 7,N.Y. BA7-1466-7 





Self-sealing waxed paper 


Commercial packaging applications of Wax-Seel, 
unique self-sealing waxed paper introduced last sum- 
mer in the form of 100- and 200-ft. household rolls, are 
being carefully investigated, according to B. L. Trillich, 
president, The Munising Paper Co., Chicago. At 
present, however, actual production by Munising is 
confined to the packaged household rolls, with the com- 
pany’s major effort focused on expanding distribution 
of the product to a national scale and educating house- 
wives in its proper usage. 

Despite widespread interest in the material's com- 
mercial packaging possibilities, where its self-sealing 
and superior protective features offer obvious ad- 
vantages, Munising has preferred to defer activities 
along this line until all properties of Wax-Seel have 
been thoroughly evaluated. Among the major con- 
siderations involved are the compatability of the paper 
with the particular product to be packaged and whether 
it is desirable to give the product the airtight type of 
enclosure which it affords. 

Developed by Munising in its efforts to find an air- 
tight type of wrapping for printing papers, Wax-Seel 
is based on the principle of a cohesive, substantially 
non-adhesive material for creating a pressure-sensitive 
bond without the use of heat. It is heavily waxed 
on its outer surface, while the inner side carries a taste- 
less, odorless adhesive that sticks only to itself. Merely 
pressing the edges together produces a neat, sealed 
package, sufficiently tight to retain water. Although 
the material is somewhat higher in cost than standard 
waxed paper, the manufacturer states that it is actually 
more economical in use, since a “once-around” wrap 
with sealed edges replaces the extravagant habit of 
wrapping a large sheet several times around the item. 

In household roll form, packaged in a black and yel- 
low folding box with serrated cutting edge, Wax-Seel 
is used for wrapping sandwiches and other lunch-box 
items, as well as left-over foods for storage in the re- 
frigerator. The material is said to prevent the odor 
of such items as fish or cantaloupe from spreading to 
other foods and is sufficiently durable to prevent moist 
foods from seeping through. Even hard-to-wrap foods 
such as berries or shelled peas can be quickly made into 
a neat, pouch-like package by placing them in the 
center of a sheet of the material, drawing up the sides 
and pressing the edges together. 

Although the adhesive-bearing side of the paper must 
be brought face-to-face in making a pressure-type seal, 
tests have shown that the sheet will heat seal readily 
on standard types of equipment between any of its 
surfaces. The relative tackiness of pressure-type 
seals has been adjusted to permit seals to be made and 
broken at least 25 times without damaging the paper. 
Properties of the finished sheet can be varied widely 
by modifying the thickness of the wax coating and the 
caliper of the paper. 

Some of the food products whose commercial packag- 
ing in Wax-Seel are under study at this time include 
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SEALS CASES OF DIFFERENT SIZES 
SIMULTANEOUSLY. . . SPEEDILY! 


‘4P to 5 cases Per minute 
NO ADJUSTMENT required 


EASY to Operate | 


- only 7'), fy floor Space- 


This revolutionary semi-automatic sealer is the answer 
to hundreds of packaging problems. Corrugated or fiber 
packing cases of different sizes can now be sealed simul- 
taneously. No adjustment required. Eliminates stapling 
and taping. Handles up to five cases a minute. Low 
priced—only a fraction of the cost of older style, less 
efficient machines. 


Cut your packaging costs now. S 00 
Write, wire, or phone for com- 
plete information today. 


OTHER A-B-C PRODUCTS: Automatic Top and Bottom Case Sealer — Automatic 
Side Case Sealer—Semi-automatic Bottom Sealer—Hand Gluer—Automatic Case 
Unloader and Unscrambler. 
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MODEL B 
HEAT SEALER 


WITH FOLDING DEVICE—One of our complete line of heat sealers 
for sealing, folding, hole punching and coding all types of heat sealing bags. 


Our job is t ly standard ip- 
HAVE poate a ae Gudinaing take 
You 


like wrapping, sealing, conveying and 
filling. 
We also design and engineer efficient 
PACKAGE 
PRODUCTION 
PROBLEMS? 


poaaeme a and design and 
ild special machinery for special 
packaging needs. 

If you need any kind of help in set- 
ting up or modifying a packaging op- 
eration, we'd like to consult with you. 


MACHINE CO., INC. 


83 VALLEY STREET 
BELLEVILLE, NEW JERSEY 


PHONE—BELLEVILLE 2-6150-1 
SSCOHSHSHSOSSSSSSSSSSSSSSSSSSSSSOSESOSESOOESES 





: “Cet me help 
39 
| 


you Design 
an attractive 
Christmas 
9? 

parkagre! 
These transparent boxes sparkle 
with holiday cheer. Everything— 
from, peanuts to perfume—looks 
better when packed in these ‘“in- 
dividual display cases.”’ 
Send for samples and new catalogue 


WEINMAN BROTHERS, INC. 


3260 W. Grand Ave. Chicago 51 
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| application of the wax coating. 
| ising, two domestic companies and one European con- 


| basis. 


| full tubes. 
| material was lumping in the machine's tight feed valve 


bread, cereals and candy, according to the company. 
If required, Wax-Seel may be printed prior to 
In addition to Mun- 


cern have been authorized to produce the material 


| under the company’s patents on a non-exclusive licensee 


The U. S. firms are Crown-Zellerbach Corp., 
Los Angeles, and Pollock Paper Corp., Dallas, Tex. 
Robert Skarstedt, Gotenberg, Sweden, is the foreign 
licensee. 

It is indicated that the licensee firms will produce 
Wax-Seel in sheeted form as well as in rolls. 


_Tube-filling ingenuity 


(Continued from page 83) valve 
Moreover, it was found that the solder 


was necessary to insure 


because of the heat of friction. 

Tackling the air-pressure problem first, Herbert W. 
Hoyt, Atlas president, and Marlin Beam, plant engi- 
neer, ran an ordinary service station air hose from a plant 


| compressor to the machine’s air intake, a valve of the 
| ordinary bicycle-tire type. 


The air-hose nozzle and 
valve were fitted with a screw-on nipple to facilitate 
removal of the hopper head for refill. Regulation of 
air pressure at the required 20 lbs. now was necessary 
and to that end a bleeder-type pop valve set at 20 lbs. 
was fitted into the head of the machine. 

Then it was found that by loosening the lock nut on 
the feed valve, the valve rotor was loosened sufficiently 
to give a “floating bearing” effect sufficient to eliminate 
entirely the friction factor. 
machine’s crank ‘it now was possible to fill 25 tubes a 
minute, the minimal output rating of the machine. 

When the machine’s crank was removed and a pulley, 
coupled to a '/«h.p. motor, installed on its main drive 


By hand operation of the 


| shaft it was possible not only to speed the filling opera- 


tion to 40 tubes a minute—10 above the catalogued 


maximum rating of the machine—but with a foot-pedal 


cut-off switch operating the motor the machine has been 


converted to semi-automatic. 
The operator now has both hands free to insert empty 
tubes on the machine spout and to place filled tubes 


| on a tray for crimping on another machine. 


With its 5-gal. hopper, the tube-filling machine takes 
100 lbs. of solder paste, requiring a refill every 80 min., 
after 3,200 '/.-0z. tubes have been filled. To increase 
this output further, Hoyt plans to use a battery of the 
similarly modified or specially built machines. 

The Atlas president suggests that the conversion of 
the hand-operated machine to semi-automatic may be 


| of particular interest to packagers of pipe-threading 
| and similar hard-to-handle pastes. 


| Crepits: Tube-filling machine, Colton No. 3, specially adapted by 
| Atlas Laboratories and supplied by Arthur Colton Div., Snyder Tool 


& Engineering Co., Detroit. Automatic crimper, Stokes 79D-80A, 
F. J. Slokes Machine Co., Philadelphia. 
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In addition to adding beauty of 
color, texture and design, your 
material can be coated, gummed, 
waxed, d 9 fed, 
waterproofed, heat sealed, reinforced 
and given similar characteristics with 
WALDRON Machines. Consult us 





WALDR 


Today, almost any characteristic can be 
imparted to your packaging paper by the 
modern processing methods made possible 
with WALDRON machines. Through the 
use of one or more of the typical machine 
designs illustrated, the most prominent 
manufacturers of packaging materials are 


PACKAGING 
| MATERIALS _| 
MA 


Utility to your 








PROCESSING 
MACHINES 


by adding features of beauty, utility or 
both. With the wide range of WALDRON 
equipment available, the possibilities for 
improving your present products or develop- 
ing a new one are almost limitless. Our 
Develop t Engi s and Testing Labora- 
tory facilities are at your service. 





on your problem. 
giving their products greater sales appeal 


JOHN WALDRON CORPORATION 


New Brunswick, New Jersey 








“add a MARKOCODER 


to your line for 
synchronized 


PACKAGE IMPRINTING 


of CARTONS - BOXES + CANS 
CANISTERS * JARS + BOTTLES 
PAPER CUPS and CONTAINERS 


\ The MARKOCODER operates in conjunction with a 
cartoner, carton sealer, capper, filler, etc., to imprint sup- 
plementary legends on packages of almost any size or 
shape. Marks bottom, top or ends—even recessed sur- 
faces—at speeds of 35-150 units per minute. Uses quickly 
interchangeable dies or type ... special inks for hard-to- 
mark surfaces. 








Imprints permanent, “print-quality” 
code-dates, contents descriptions, 
etc., on any surface... 


TIN, GLASS, GLASSINE, 


CELLOPHANE, WAXED yi 


PAPER, PAPERBOARD, etc. 


Write for Data Sheet 10.0 and FREE Marking engineer's analysis form. 


ADOLPH GOTTSCHO, INC. 


MACHINES TO MARK WHATEVER YOU MAKE 
183 DUANE STREET NEW YORK 13, N. Y. 
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Ideal for 1 or 2 Color 
Letterbeads-Fliers and 
Package Wraps printed 
on paper-foil 
Cellophane, 

Pliofilm 

Polyethylene 


ANILINE 
INK @ 


3 and 
12” wide* 


TWO 
COLOR 
NARROW 
WEB 
ROLL 
PRINTER 


FROSTAD ENGINEERING C 
3037 South Wentworth Avenue 
Milwaukee 7, Wisconsin, U.S. A. 
Phone SH-4-1240 


Shown Here isa: 12-Inch Wide* with An- 
iline Ink Fountains, Slitter, Circulating 
Pump, Dual Rewind, and/or Sheeter. 


5 
) 


Max ) 
Printing > 
Surface § 12 


FABRICATED’ 
LEATHER 


e Looks like Leather 
e Wears like Leather 


e Contains Leather 


e Costs much less than Leather 


Perfect for all 
PACKAGED PRODUCTS 


* Composed of approximately 40% ground 
leather by volume, plus other ingredients 
* Reg. Trade Mark 


New York—450 Fourth Ave. Boston—114 South St. 


Agents in all principal cities 





Packaging production report 


“The most significant development in the containers 
and packaging field,” says the September issue of the 
quarterly Department of Commerce publication Con- 
lainers & Packaging, “is the change of attitude that has 
occurred at manufacturers’ levels. Whereas at the 
close of the first three months of the year a feeling of 
deep gloom and pessimism prevailed throughout most 
of the industry, by the close of the second quarter a 
spirit of optimism again prevailed. 

“A few of the factors that caused this about-face 
in attitude were the apparent end of heavy inventory 
trimming by customers; the sudden renewed buying of 
many container users who had been withholding pur- 
chase orders in hopes of further price cuts; unantici- 
pated sustained consumer demand and the earlier than 
usual holiday and Christmas ordering in expectation of a 
1949 Christmas volume at 1948 levels.” 

“In addition to the above,” says the Department of 
Commerce, “was the realization of producers through- 
out the packaging field” that many of the adjustments 
that had been made by customers and consumers re- 
flected a return to prewar seasonal patterns. 

As partial confirmation of this return to the seasonal 
pattern, the report cites a special study of the glass con- 
tainer industry, as reflecting a change that may be oc- 
curring in other container industries. During the sus- 
tained period of shortage in the war and postwar period 
up to the middle of 1948, the glass container industry 
moved completely away from its seasonal pattern 
established by the 1935-1939 period, because customers 
Now, 
however, charts show that in the first half of 1949 
glass-container returned to the 
seasonal pattern, with May and June showing progres- 


bought all they could whenever they could. 


shipments prewar 


sive increases over April. Another chart shows that 
manufacturers’ stocks are comparatively low, repre- 
senting only six weeks’ production at present produc- 
tion levels, as against an average oi nine weeks’ stock 
prewar. 

Brightest spot of all, says the report, is the demand 
Dou- 


bling and tripling in volume of output since the close ol 


for plastic and transparent flexible packaging. 
for plast 1 t I t flexible pack g 


the war by many converters, plus the advent of many 
new, attractive and durable films and sheetings, “‘has 
given this segment of the packaging field a most op- 
timistic outlook. The long-time growth potential is 
enormous, with product manufacturers, jobbers, re- 
tailers and consumers providing the basis of an almost 
insatiable market. Continuation of the present trend 
seems assured for at least the next 12 months.” 
Metal-can demand shows decided improvement in the 
second quarter of 1949 over the first three months. 
Additional declines occurred, however, in heavy steel 
drums and pails, closures, fluid-milk shipping contain- 
ers, gas cylinders and metal strapping. Reversing its 
first-quarter pick-up, collapsible-tube demand dropped 
during the second quarter, although total shipments for 
the first half of 1949 show a slight increase over the 
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ZIP and h blad dy f 
NO INCREASE IN PRICE ON shoving from the new PAL ZIPAKA 
Cover and base designed by Engineering 


ZI D . { Pal Blade Co., Inc., h 
NEW PAK DISPENSER AND BLADES in Gael of ge Plestics 
molded from Koppers Polystyrene by 


Perry Plastics, Erie, Pa. 


-¥wo months after introducing the z1pak dispenser, sales of Pal blades 
had rocketed to three times their normal dollar volume—and were 

still going up. Behind this sales record is an interesting story of package 

ini tod cele, WHY KOPPERS POLYSTYRENE 

Previously, Pal blades had been wrapped individually in paper. In WAS CHOSEN 
the new ZIPAK, paper wrapping is eliminated. Blades are dispensed clean, 
sharp and ready to use. Nothing touches the edge of the blades from the 
time they leave the factory until they are actually used. More pieces per hour due to fast molding 

The designers of the new case of Koppers Polystyrene performed a cycle. 

“near” miracle. They came up with a completely new package with more ths them oor Geed tee ot Oi 
sales appeal and more customer benefits—but the price of the blades plus wae, 
dispenser stayed the same! 

The low cost and fast molding cycle of Koppers Polystyrene played 
an important part in keeping the cost of the zipak low. Millions of plastic 
dispensers were molded quickly at a unit cost comparable to previous x 
packaging costs. rom, Ce 


; . ’ Mpa ny, 
Customers were quick to spot the added value and that’s the story of — | Pittsburg, vision, ‘nt 
1 19, Pa. pt, MPG o 


low cost per pound. 


Unlimited color lecti 





another sales success. | Please se 


Plastics. 
KOPPERS COMPANY, INC. ro 


Chemical Divisio Pittsburgh 19, Pa. i 
Gabiedt dines Gee York, Boston, eines and a Francisco KOPPERS | 
I 


Address 

e fae --~. 
Koppers Per eatedh Plastics | 
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Cans with Sales Appeal 


A complete custom service 
from sketch to a finished prod- 
uct that is exclusively yours. 
Your lithographed containers 
combine easy brand identifi- 
cation with ideal product pro- 


tection. 


We also manufacture a com- 
plete line of round cans with 
stock designs for candies and 
cookies. 


Let Empire quote on your re- 
quirements. We should get 


acquainted. 





“‘No other container protects like the can” 


Empire Can Corp. 


220 Ashford St. Brooklyn 7,N.¥. APplegate 7-4701 











"For paper board impregnation 


7 WAXES 


FOR DIP COATINGS 
EMULSIFIED WAXES 
COATING WAXES 
-@ 
Meet Army and Navy specifications 


WAXES FOR FUNGUS PROOFING 


Our laboratory will welcome your problems 


Zophar Mills, Inc. has been known 
for its dependable service and uni- © 
formity of product since 1846. 


ZOPHAR MILLS, Inc. 


Established 1846 


106-26th Street © Brooklyn 32, New York 


corresponding period of 1948. The department fore- 
casts second-half demand for metal containers in gen- 
eral slightly greater than in the first half. 

The report predicts that output of paper and paper- 
board containers in the last half of 1949 will at least 
approximate the first half and may be slightly higher. 
Demand in this field was steady in the second quarter, 
but the first half generally shows a drop from 1948; 
fibre-box shipments down 8.5%; folding-boxboard pro- 
duction down 7.5%; set-up boxboard down 10.3%; 
paper shipping sacks down 36.4%. Bag-paper produc- 
tion, however, while trending downward in the second 
quarter, still showed a 7.4% increase over last year. 

There are signs that wooden-container production 
has reached the bottom of its decline, May and June 
having found plant activity in some areas at its highest 
level in many months. Raw-material prices in this 
field are reported softening. 

The Department of Commerce study concludes that 
the over-all outlook for containers and packaging ma- 
terials for the balance of this year “‘has shown definite 
signs of improving,’ with the result that 1949 volume 
should be several points higher than previously antici- 
pated by the industry. With most of the inventory 
and seasonal adjustments out of the way, it says, “1950 
holds promise of being the first nearly normal year in 
this field in the last decade.” 


WVP at 0° 


(Continued from page 129) be recalled that low water- 
vapor-transfer rates of packaging materials at zero deg. 
F., although fundamentally important, do not alone 
determine commercial applicability of the material: 
other characteristics, such as sealability, printability, 
low-temperature flex, clarity, “‘self’’ compatibility 
(non-bleeding ingredients) and general inertness toward 
the food, meat, produce or other items to be packaged 
are specifically important. Processibility on modern 
high-speed packaging machinery is a prerequisite for 
widespread usage of the packaging material. Finally, 
since no one material possesses the maximum in all the 
required properties, it is good technology and good busi- 
ness to select packaging barriers on the basis of good 
data and to nullify defects by combinations wherever 


pe yssible. 
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Pictorial cosmetic preview 


(Continued from page 87) protect lipstick from smudg- 
ing. 

The packages on these pages were chosen from hun- 
dreds of new cosmetic packages as most representative 
of new trends and new ideas that will vie for attention 
in stores throughout the country this fall. 


Crevits: Coty—Glamour bell: molded by Meridian Plastics, 
Ine., Cambridge, Ohio, using Koppers polystyrene; set-up bor base, 
Evergreen Borcraft Corp., Brooklyn. Bell Tower molded by 
Veridian Plastics, Inc., using Koppers polystyrene; bells molded by 
Viack Molding Co., Wayne, N. J., using Bakelite, Koppers and 
Dow polystyrene. Cinderella Slipper molded by General Electric 
Co., Plastics Dir., Chemical Dept., Pittsfield, Mass.; 
Feder Industries, Inc., New York. 

Dana— solid cologne: cartons, Franklin Folding Paper Boz Co., 
Chicago; private-mold bottles, T. C. Wheaton Co., Millville, N. J.; 
caps molded by Formold Plastics, Ine., Chicago, using Plaskon urea; 


sel-up box, 


labeis, The Foron Co., Providence, R.1.; foil wrappings, Johnston 
Foil Mfg. Co., St. Louis, Mo. 

Gourielli— Five-O’ Clock: ice-buckel container, Chaspec Mfg. Co., 
Greenwich, Conn.; acetate lace, Minnesota Mining & Mfg. Co., 
St. Paul, Minn.; cover paper (Crystalon), Riegel Paper Corp., New 
York; cocklail-shaker containers, T. C. Wheaton Co., Millville, 
V. J., and Carr-Lowrey Glass Co., Baltimore, Md.; closures, 
Vajestic Metal Specialties Co., Moosup, Conn., and Brass Goods 
Vifg. Co., Deep River, Conn. 

Jacqueline Cochran —Perk-Up Cylinder: molded by Colt’s 
Mfg. Co., Hartford, Conn., using Plaskon urea; 
phane, Shellmar Products Corp., Mt. Vernon, Ohio. 


printed cello- 


Prince Matchabelli— set-up bores for Duchess of York cologne 
Hoboken, N. J.;  sceptre 
bottles, Swindell, Bros., Inc., Baltimore, Md.; closures, Chase Brass 
& Copper Co., Ine., New York. 
Warner Bros. Co., Bridgeport, Conn.; bottles, Swindell Bros., Inc., 
Ballimore, Md.; closures, Brass Goods Mfg. Co., Deep River, Conn. 

Renoir—Nu-Lips: design, Arthur R. Botham, New York; 
bottles, Swindeli Bros., Inc., Baltimore, Md.; 
Industries Corp., Brooklyn; labels, Continental Printing Co., Neu 


and Crown soap, Shoup-Owens, Inc., 


Cologne Carols: folding cartons, 


closures, Victor 


York; applicator brush, Electro-Brush Co., Orange, N. J.; cartons, 
Brooks § Porter, Ine., New York. 

Richard Hudnut— Hearts and Flowers piano boz, York Display 
Finishing Co., Brooklyn; silk screening, Masta Display, Inc., 
Vew York; plastic heart decoration, Miller Plastics Co., Long 
Island City, N. Y.; battles, Swindell Bros., Inc., Baltimore, Md.; 
closures, Brass Goods Mfg. Co., Deep River, Conn.; printing on 
glass, Graphire Corp., New York. Sleigh package: 
Norcross Fisher, Richmond Hill, N. Y.; paperboard sleigh, The 
Wilkata Folding Box Co., Kearny, N. J.; bottles, T. C. Wheaton 
Co., Millville. N. J.; closures, Mack Molding Co., Wayne, N. J. 

Shulton— soap wrappers, Pliofilm, Goodyear Tire & Rubber Co., 
{kron, Ohio. 

Tussy—minialure boots, Sonya Novelties, New Rochelle, N. Y.; 
flacons for boot package, Hazel-Atlas Glass Co., Wheeling, W. Va.; 


design, Grace 


Bores made by Shulton.) 


closures, Victor Industries Corp., Brooklyn; labels, Ar-Kay Print- 
ing Co., Ine., New York. 
Hartford, Conn.; 
Corp., Brooklyn, using American Cyanamid’s urea formaldehyde. 


Snow-man squeeze bottles, Plax Corp., 
hat-shaped closures molded by National Seal 
Duo package: paperboard cylinder containers, Cross Paper Prod- 
ucts Corp., New York; lotion bottles, Brockway Glass Co., Inc., 
Brockway, Pa.; closures, Mack Molding Co., Wayne, N. J.; 
deodorant jars, Hazel-Atlas Glass Co., Wheeling, W. Va.; caps, 
Vational Seal Corp., Brooklyn; labels for bottles and jars, The Lord 
Baltimore Press, Baltimore, Md. 

Helena Rubinstein— Faithful Lover music bor: music mecha- 
nism from Switzerland; package decor, platforms and linings, Karl 
Voss Corp., Hoboken, N. J.; wooden box, Interstate Woodworking 
Corp., New York; printing of bor (Continued on page 190) 
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ABELSZSEALS 
RAPS 2 TAG 


Get a display 
that 
gets results 


Clients say we know how to put that 

extra “something” into a display that pulls 

in extra sales. Kayton displays have won prizes 

but we're a lot prouder that they've won profits 
against tough competition. Without obligation 

to you, we would like to show you how your product 
would look all-dressed-up to go places 


ROBERT KAYTON ASSOCIATES, Inc. 


89 W. 3rd Street, New York 12, N.Y. Oregon 3-8650 
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“How to Cut Costs and Meet a Buyers’ Market,” is Sole Topic 


Coming at a time when many manufacturers of packaged products 
are finding both profit margins and sales volume sinking to critical 
levels—the most important single meeting in the history of the 
Institute will focus on the subject that now dominates the thinking 
of every executive and technician in the packaging field: How to 
cut packaging costs and meet the problems of selling in a buyers’ market. 


Sessions to Cover ALL Phases of Packaging 


Both special seminars and general sessions of the three-day Forum 
will examine the paramount problem of packaging costs as it 
affects packaging methods, design, materials, and equipment. 


Here’s just a partial listing of subjects that will receive extensive coverage: 


How can we cut costs of labeling operations? 3 How can we use package design features to help 
sales? 


How can we use research to improve packaging 6 


quality? How jointly developed user-supplier specifications 


ean improve packages and lower costs. 


How can we handle, pack and ship at lower cost? 
é@ How can we most effectively use flexible packaging? 


How can we improve filling operations? 
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Attend! Register Now! Use This Coupon! 


The entire three-day session will be open to a// packaging men 
whether they are members of the Institute or not, but advance 
registration is advisable, so fill out the coupon now. Remember, 
you can’t afford to miss solutions, which may be developed at the 
Forum, to many of the problems which plague your company’s 
present packaging and merchandising operations. If you cannot 
arrange to be present personally, then use the coupon to insure that 
a member of your staff will be there. 


IMPORTANT NOTICE: Prepackagers to Meet Concurrently 


Concurrently with the 11th Annual Forum will be held the First 
National Conference on Prepackaging--same days, same city, same 
hotel. Your registration fee covers both meetings. 


Packaging Institute 
342 Madison Avenue, New York 17, N. Y. 


Here’s my check in the amount of $____§_§__ covering attend- 
ance at the 11th Annual Forum of the Packaging Institute, Hotel 
Commodore, New York City, October 24, 25, 26th. This fee 
entitles me to admission to all General Meetings, Special 
Seminars of the Packaging Institute, and to the First National 
Conference on Prepackaging. The cost to members—$10, to 
non-members—$15. 





Name 
eee 
Address 


z 
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NET WEIGHING 
Model B scale filler with FL gravity flow 
feeder for fast accurcte net weighing 
of free flowing products. Beans, rice, 
popcorn, coffee, grass seed, barley, salt 
and similar materials. The model B with 


PFK specified for non free flowing items. 


The double spout discharge hopper 
permits handling hard to open cellophane 
bags at speeds up to 45 or more | Ib. bags per minute. Rated 


4 ozs. to 3 Ibs. with tolerance of 1/16 oz. to perfect. 
Ask for our catalog No. 48 for this 
machine and many others operating in 


milligrams to 100 Ibs. 








WEIGH RIGHT AUTOMATIC SCALE COMPANY 


JOLIET - HLLINOIS + U.S.A. 


Color Decorating 
on all materials 


SILK SCREEN 
OFFSET 


It’s magic... the way colorful dec- 
orating steps up the sales punch of 
your plastic, glass, metal and wood 
packages. By using either = silk 
screen or offset methods to deco- 
rate your packages, Modern Deco- 
rating can help move them into the 
“best-seller” class. 


Important, too—your decoration, 
as performed by Modern, 

is inexpensive, lasts for 

the life of the package. 

Colors are bright, lettering 

is sharp and clear. 


Write for quotations and . 
details. 


MODERN DECORATING COMPANY 


4914 Hudson Bivd., West New York, N. J. 
Phone: UNion 3-5585 Longacre 4-1998 


, 


(Continued from page 187) cover illustration, Ar-Kay Printing 
Co., Ine., New York; bottles, Swindell Bros., Inc., Baltimore, Md.; 
closures, Victor Industries Corp., Brooklyn, using Plaskon urea 
Plasticized paper-pulp Santa Claus, Rubel § Co. Decorative 
bottles, 
Ballimore, Md.; printing on bottles, Modern Decorating Co., West 
Vew York, N. J. Silken Make-Up package: 
molded by Sterling Injection Molding, Inc., Buffalo, N. ¥ 
powder bores molded by Morningstar, Ine., 


Accessories, Inc., New York; Carr-Lowrey Glass Co., 
combination bozes 
using 
Aoppers polystyrene; 
Cambridge, Mass., using Dow polystyrene; rouge bores, Plastic 
Volded Arts, Long Island City, N. Y.; 
Seovill Mfg. Co., 
box wraps, The Lord Baltimore Press, Baltimore, Md.; 


lipstick containers, 


Waterbury, Conn. Complerion Four-Cast 
package: 
bottles, Carr-Lowrey Glass Co., Baltimore, Md.; printing on glass, 


West Vew York, NV. J.; 


made by Morningstar, Inc., Cambridge, Mass., 


Viodern Decorating Co., powder bores 
using Dow poly- 
styrene. 
Woodbury 
Taylor-Globe Corp., Cincinnati, Ohio; afler-shave lotion bottles, 
Carr-Lowrey Glass Co., Baltimore, Md.; 
Atlas Glass Co., Wheeling, W 
Lancaster, Pa., and Owens-Illinois Glass Co., 


men’s gift set: folding bores, The Richardson 
shampoo bottles, Hazel 
Va.; closures, Armstrong Cork Co., 
Toledo, Ohio; shave- 
cream tubes, A. H. Wirz, Inc., Chester, Pa. 





Industrial packaging show 


At last report, more than 80 manufacturers of packag- 
ing and materials handling equipment will exhibit their 
products at the Fourth Annual Industrial Packaging 
and Materials Handling Exposition, to be held Oct. 4 
to 6 in Convention Hall, Detroit. The exposition and 
conference, both sponsored by the Society of Industrial 
Packaging and Materials Handling Engineers, form the 
most important event of the year in this field. 

C. J. Carney, managing director of the Society, antici- 
pates an attendance at the exposition and conference of 
Attendance at the Third Annual 
Exposition last year comprised representatives from 40 


over 7,000 people. 


states and several foreign countries, including a large 
group of materials handling specialists and other com- 
pany executives from Canada. 

One of the features of the Exposition will be the 
Awards 


corrugated 


annual Protective Packaging Competition. 
will be made in each of five classifications: 
or solid fibre boxes: nailed wood boxes; wirebound 
boxes; general (combinations of materials as well as 
palletized articles, metal containers, fibre wood barrels, 
bundles and crates, except wirebound); packages for 
export shipment. All entries must be submitted before 
Sept. 30, according to A. L. 
awards committee of the Society. 


Green, chairman of the 
Applications and in- 
structions for submittal of entries may be obtained from 
20 W. Jackson Blvd., 


Awards will be made to individuals, not to 


the Society’s headquarters at 
Chicago. 
firms or organizations, and non-members as well as 
All entries will 
be exhibited in a special section at the Exposition and 


members are eligible to submit entries. 


awards will be made at the annual banquet on Oct. 6. 
Much interest has been expressed in a series of mo- 
tion-picture films which will be shown by various com- 
panies who are participating in the Exposition. 
The 1949 Exposition includes active cooperation by 
Wayne University. This constitutes the “Institute” 
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Customers appreciate products packaged in 
vickly 


Lusteroid. They know that these products are 
safe from accidental roughness in handling be- 


cause Lusteroid will not break. 


It’s worth looking into Lusteroid for product 
protection and distinctive packaging. There’s econ- 
omy in handling, labeling, packing and shipping. 
All colors of the rainbow—clear or opaque. Sizes 
from 14” to 114” in diameter and lengths up to 6” 
with cork, slip-on or screw-cap closures. 

Write for descriptive bulletin. 


a wid 
e 'aNnNGe of 
ments °F attach. 


LUSTEROID CONTAINER COMPANY, INC. 


10 Parker Avenue, West 
Maplewood, New Jersey 


WRAPPING MACHINE COMPANY 


534 23RD AVENUE: OAKLAND 6-CALIFORNIA 
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NOW... 
Polyethelyne Bags 


at LOWEST PRICES YET! 


A complete, visual-protective bag that will 
not cut into your profits . . . Ideal for dry or 
liquid foods, chemicals, hardware items, 
powders, meats, poultry and all types of fresh 
and processed foods ... and the cost is so low! 


EVERETT POLYETHELYNE BAGS are... 


® Climatic proof—protect goods under extremes of heat, sub- 
zero cold or high humidity. 


© Practical—can be adopted for any large scale packaging 
program involving staple or novelty goods. 


© These bags have extensive reuse value to ultimate con- 
sumer—they can be washed and reused for many household 
purposes. 


Let us help you select the POLYETHELYNE bag 
best suited for your needs. No obligation, write. . . 


vole 251 Third Ave., New York 10 


TRAN PARENT CONTAINER CORP. 
ORegon 3-4740 


The PerfeKtum AMPWASH 
Rotary Type 


A new development for washing ampuls, vials and similar 
containers in plants which do not require the quantity output 
of the larger conveyor-type machines. Average operator can 
wash 1500 to 2000 containers per hour. Has variable speed 
drive. Easy to operate and install. 


Write for complete literature on the AMPWASH and 
our other filling and sealing equipment. 


PerfeKtum 
PRODUCTS COMPANY 


Established 1922 
300 Fourth Ave. New York 10, N. Y. 

















activity of the Exposition and will include 16 special- 
ized discussion sessions, lectures and panels scheduled 
from Oct. 3 through 7, at the University’s main audi- 
torium, Rackham Educational Memorial, with out- 
standing speakers from various industrial fields, retail 
management and the business press. 

Dr. Spencer A. Larsen, chairman of the Department 
of Business, Wayne University, will open the Institute 
Monday at 10:00 a. m., when both morning and after- 
noon sessions will be held. Sessions will be confined to 
the morning only on the remaining days of the Institute. 
Featured speaker during the first session at 11:00 a. m. 
will be R. ¥. Weber of International Harvester Co., 
whose subject will be “How Labor and Management 
Both Profit Through Engineered Packaging and Mate- 
rials Handling. At 1:00 p.m. Monday, there will be a 
panel discussion on “Packaging, Materials Handling 
and Distribution Operations and Their Relationship to 
Production Costs.” With R. J. Bayer, editor of Traffic 
World, serving as moderator, the panel will have the 
following members: Earl B. Candell of General Elec- 
tric Co., O. E. Johnson of Kaiser-Frazer Corp., W. 
Gordon Bennett of Anaconda Copper Mining Co. and 
John Farrington of Marshall Field & Co. At 3:30 
p. m. Ralph R. Watts of The Detroit News will give 
“A Reporter’s Preview” of the Exposition. 

On Tuesday, Oct. 4, the Institute’s program will 
start at 9:00 a.m. under the chairmanship of C. C, 
Whiteford, Ford Motor Co. W. A. Nauman, produc- 
tion manager of Caterpillar Tractor Co., will discuss “*A 
Case History. of Production Progress Through the Re- 
Vamping of Materials Handling Methods and Equip- 
ment. At 10:15, there will be a talk on “A Transporta- 
tion Cost-Control System in a Nation-Wide Manufac- 
turing and Distribution Organization. A. R. Schroeder, 
special representative of the New York Central 
System, will speak at 11:15 on “Fundamentals of Car- 
loading.” 

Sessions on Wednesday, Oct. 5, will begin at 9:00 
a.m. under the chairmanship of Harry G. Diefendorf, 
with a discussion of “‘Pre-Packaging.”” At 10:00 
o'clock, V. Lee Edwards of The Chas. A. Strelinger Co. 
will speak on “Cost and Convenience of Handling 
Packaged Goods Compared With Bulk Handling.” 
“New Developments in Packaging Materials and 
Methods” will be discussed by Charles J. Zusi of Con- 
tainer Laboratories, Inc., at 10:30 a.m. At 11:15 
a.m., the subject of the talk will be “Economies Effected 
by Unit Pack and Dispensible Pallet.” 

An address on “‘Packaging Machinery” by Leland 
Evans of Packaging Machinery Corp., will open the 
Institute on Thursday at 9:00 a.m. At 10:00 o'clock, 
Prof. Robert S. Jones of Wayne University’s College of 
Engineering will talk on “The Relationship of Sched- 
uling and Production Control Handling.”” **Mechan- 
ized Warehouse Operations” will be discussed at 11:00 
a.m. by Fred J. Threadgold, vice president in charge of 
operations for Hibbard, Spencer, Bartlett & Co. 

On Friday morning the sessions will be under the 
chairmanship of Ralph A. O'Reilly, Jr., of General 
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GAN YOU ANSWER YES” 
70 ALL 3 QUESTIONS? 











Are you fully aware of the ways in which plastics ma- 


terials can improve your product? 





Are you familiar with all the new plastics materials 


now available on the market? 





Do you know the properties of all the major plastics 
materials and the ways in which they can be employed 


to better your product's performance and sales appeal? 





If, in all honesty, you find that you’ve had to for twelve monthly issues. Every one of them 
answer “no” to any of these questions, then you will give you sound, proven ways by which you 
may unconsciously be missing out on the numer- can {1} improve the quality of your product, 
ous ways in which these new materials can {2} increase your production efficiency and {3} 
profitably be put in use in your business. widen the market value and sales appeal of the 
items you manufacture. 
Fortunately there is an easy solution: Modern 
Plastics Magazine is the world’s most authorita- But don’t wait until you've forgotten about it. 
tive monthly publication devoted exclusively to Fill out the coupon now so that you can benefit 
the application and use of plastics. It reports immediately from the many ideas contained in 


on all the newest developments in the field— the current issue. 


materials, applications, machinery, design and 





production. And you can subscribe to Modern 
MODERN PLASTICS MAGAZINE 


Plastics Magazine at an annual cost of only $5.00 
122 E. 42nd St., New York 17, N. Y 


Gentlemen 





I would like to keep up with the many new developments in plas- 
tics. Please start my subscription immediately. I would like to 
COUPON Now! subscribe for one year at Cj $5.00; two years at (] $8.00. (For- 
= eign: [_] $6.00 for one year, [_) $10.00 for two years. Canadian 
-] $5.50 for one year, [] $9.00 for two years. 
(-] Bill me. ([[] Remittance enclosed. 


Name 
MODERN PLASTICS | coo.:; 
122 E. 42nd Street | “¢¢** 

New York 17, New York City 


Your Position 
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¢ Oo N V & bk T E Ke 4 an a | Motors Corp. The first speaker, scheduled for 9:00 


hae os | a.m., will have for his subject “New Developments in 

J Oo BR oa a R S Hest-Seal” ag File” Corrosion Prevention, Rust and Fingerprint Removal, 

Low Cost.... Vapor Phase Inhibitors.” At 9:45, Frank W. Green, 

aE AIR TIGHT | packaging consultant, will give a report on a survey of 

; ee LIQUID TIGHT a = conditions which bes is making for 

meoutune ie ac aging Committee of the Maritime Assn. of the 

Port of New York. A panel discussion at 11:00 a. m 

TIGHT on “Interpretation of Packaging and Materials Hand- 

3 50 | ling Costs to Management” will be under the chairman- 

4 Sue | 59- ship of Walter C. Folley, dean of the School of Business 
———— RETAIL PRICE Administration, Wayne University. 

The Society of Industrial Packaging and Materials 


With the Foot-Operated Handling Engineers, sponsor of the Exposition, has 

shown a marked growth during its four years of ex- 

Cc R ! M 4 M A 5 T —e Rr istence, now totaling nationally approximately 1,200 
MODEL “B” HEAT SEALER | individuals representing over 800 companies. 


@ For Extensive Sealing Operations 


* Operates on 110 volt A “ee or D c.. PATRA extends its services 
@ Approved by Underwriters Laboratory : : ——" ; 

















The facilities provided by Britain’s new Research 
Note: $13.00 additional Center at Leatherhead, England, have made it possible 
pone Ne meen for the Printing, Packaging and Allied Trades Research 
stat and Teflon for seal- Assn. (PATRA) to extend its services to members of the 
ing Pliofilm and Poly- 


elidene. Packaging Division in three ways: (1) The institution 


ee of a Packaging Advisory Service. (2) Widening the 
CLEVELAND LATHE & MACHINE CO. scope of Packaging Abstracts to include all types of 
Leaders in Lower-Price Heat Sealing Equipment Lines Since 1936 packages (cans, metal drums, glass bottles, textile bags, 


cashes Cait he etc., as well as flexible packs as the publication is con- 


SINCE 1883 fined to at present). (3) The provision of a Package 
resting Service. 

The first two new developments will be extended to 
members without charge and will be made available to 
non-members on a fee basis. The third development 
will be made available to members at a charge, accord- 
ing to the kind of tests undertaken. PATRA members 
of the Packaging Division will be entitled to free 
work under the Package Testing Service up to £10 in 
value during the first year of operation of the service. 








One-way beer bottle compaign 


The Glass Containers Mfrs. Institute is adding new 
force to its $1,000,000 nation-wide campaign with a 
concentrated promotion of the one-way beer bottle in 
New York, as part of a 12-week schedule of consumer 
advertising. 

The campaign, which started on Aug. 25, calls for an 
advertising schedule of 800 lines in New York’s major 
evening newspapers and 600 lines in foreign-language 

2a 94 : and labor papers. Layouts for the ads are similar to 

are identified instantly " nor those which are proving successful in other large beer 
srr, markets, according to Benjamin Wood, the Institute's 

director of marketing, featuring humorous cartoons 

illustrating the convenience of no-deposit, no-return 


F. M. Oh aaa (GR@ME —bottles. The program is directed at the retail level and 


79.95 Pennsylvenia Ave, Simite, N. Y. has the assistance of major brewers, wholesalers and 
retailers in the area. 
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—DESIGNED— 
FOR BETTER 
CARTON PACKAGING 


All of the PETERS Carton Packaging Machines have 
been designed with one thought in mind—to offer the 
packaging field the finest in carton packaging 
machinery. 


At the present time PETERS packaging machinery 
is in use all over the world. These machines have 
proven themselves to be the finest by their low main- 
tenance costs, high productivity, ease of operation 
and sturdy construction. 


If you would like to cut your packaging costs and 
increase your profits, investigate the merits of PETERS 
Automatic and Semi-automatic Carton Packaging 
Machinery. 


Besides the “Junior Model” machines illustrated 
below, PETERS has available a “Senior’ line of pack- 
aging machines to fill high production requirements. 


Send us samples of the various cartons you are now 
using. We will gladly make recommendations for your 
specific requirements. 


This PETERS JUNIOR 
CARTON FORMING 
AND LINING MACHINE 
sets up 35-40 cartons 
per minute, requiring 
only one operator. After 
the cartons are set up, 
they drop onto a con- 
veyor where they are 
carried to be filled. 


The producers of “SOILAX" have Machine can be made 
now improved their packages with adjustable to set up 
SEAL-SPOUTS several size cartons. 


This PETERS 
They know that housewives prefer JUNIOR CARTON 
packages with aluminum pouring ora 9 
spouts because they're easier to CHINE closes 35- 
pour—easier to store. 40 cartons per min- 
ute, requiring no 
operator. 


Let us show you what SEAL-SPOUTS After cartons are 


will do for your product; send us one filled, they enter 

f k We'll i machine on con- 

of your packages. e insert a veyor and are auto- 

SEAL-SPOUT and return it. matically closed. 

Can also be made 

adjustable to close inaiiie tiiaiaiaialt aida 

Ll several different Sameer eens 

) . Manufactu Institute. 

*T. M. Reg. U. S. Pat Of Ee 4 size cartons. onvutacturers instr e 
4 





PETERS MACHINERY COMPANY 
GENERAL OFFICE AND FACTORY 


4700 RAVENSWOOD AVE., CHICAGO 40, ILL 








FR SEAL-SPOUT CORPORATION 


363 Jelliff Ave., Newark 8, N. J. 
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We... the man who presents this 


card. He’s ready and anxious to help 
you increase consumer good will by 


protecting your product against the 





hazards of shipping—and to help you 
increase sales through better packaging. 


GAYLORD CONTAINER CORPORATION 
General Offices: SAINT LOUIS 


Corrugated and Solid Fibre Boxes « Folding Cartons + Kraft Grocery Bags and Sacks +» Kraft Paper and Specialties 
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Rotogravure 2.2. 


Acme now offers you a complete etching service 


YES, IT’S TRUE ... Acme will take your order and handle every 
part of the job from layout to finished engraved cylinder. 


¢ BASE CASTINGS ¢ NEGATIVES ¢ POSITIVES ¢ PROOFING 
¢ COPPER PLATING e LAYOUT ¢ ETCHING ¢ CHROMING 
e SERVICE « ° ° ° ° . ¢ QUALITY 


Line or process, continous roll 


and all over patterns. 

Acme Gravure Services, Inc. 
644 S. Clark St. 
Chicago 5, i, 


| Gentlemen: Please call on us regarding rotogravure etching. 


" Sizes up to 40 inches wide and 

. virtually any diameter. ee 

Uy Firm 

,. ACME GRAVURE SERVICES, Inc. 2s 


O44 S. CLARK ST * CHICAGO 5, ILLINOIS City and State 
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Elliott Case Sealers in plant of Standard Oil Company of California, Richmond. T | F Hy T § F A [ 


WITH ELLIOTT 
END-SEALING 
CASE SEALERS 


SEMI-AUTOMATIC 
HAND OPERATED 
Available in automatic models with solenoid com- 


SEND FOR FREE pression controls. Elliott end-sealing case sealers use 
ILLUSTRATED less floor space, can be operated by semi-skilled labor, 
have adequate capacities for all types of sealing 
BOOKLET 


MANUFACTURING CO. 
FOOD * FRUIT *: AND SPECIAL MACHINE R1 
FRESNO 1, CALIFORNIA 


Elliott Case Sealers now being installed in plants through- 
out the country. 


AUTOMATIC ; ee 
New streamlined design is bringing new efficiency to 
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“Oliver” Wrapping Machines are adapted to wrap successfully 





| a variety of products in a wide range of sizes—cakes and sweet 
} goods, cookies and wafers, fresh produce, meats and cheese, 
: boxed candies, paper plates and napkins, sheets, shirts, towels, 
tetc. These products—contained in cartons, trays, U-boards, 
| flat cards—are securely wrapped in cellophane or other heat- 


} sealing materials. With their colorful labels they are eye- Motor-Driven Model ( Mullen Tester 


} catching. Yet the wrapping-labeling cost is low. 
: 


| Easy and Quick Tests materials not exceeding .025” in thick- 
: : alia AUTOMATIC ROLL-TYPE 
' Adjustability 


LABEL IMPRINTING ness and a bursting strength of 200 pounds. 
' “Oliver” features give you the SYSTEM ope 
Reunisy ts Quail, ‘hes Sesdtinn Cte Gauge capacities 30, 60, 100, 120, 160 and 


gdeliver hour after hour pro- 200 pounds per square inch. Note two 
} duction—no costly delays for P P 
hadjustments. The “Oliver” I gauge-mounting by use of manifold for test- 
: a tit ing materials of widely different strengths. 
ges—can on  merne «Oa ». 
be adjusted for package size a - 


in a minute or two. Adjust The Mullen Tester operates on the hydraulic 
wrapper length while ma- A smart diecut label from a = ° ° ° 
chine is running, Change | cogtiauous roll (printed bs principle—bursting strengths are determined 


Oliver} fn securely ~~ 
on ; f w : ° ° 

from endfold to underfold at — | chromatic Labeler. “Blank” label irrespective of any other factor. Conforms 

the flick of a finger. Rolls of can be imprinted just before it is 


labels can be changed in a | 2pplied. imprint items change- to ASTM and TAPPI standards. 


jiffy. These quick-change fea- offers many industries immense 
. possibilities. 











tures save you dollars everyday! 





Send for booklet describing complete line of 


Write for Complete Informatian Perkins Testers 


OLIVER MACHINERY COMPANY, 
GRAND RAPIDS 2, MICH. 


i B. F. PERKINS & SON, Inc. 
“Oliver” Wrapping ECG Engineers and Manufacturers 


WITH “OLIVER” AUTOMATIC ROLL-TYPE LABELLING SYSTEM 


Holyoke, Massachusetts 
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Gt: Merle 


RIGID PLASTIC BOXES 


Bonuses 


PACKAGE IN PLASTIC—IN RIGID PLASTIC—FOR ADDED 
PROTECTION—GREATER POINT-OF-SALE APPEAL— 
BONUS UTILITY BOXES YOUR CUSTOMERS CAN USE 


Feature your product in one of these gleaming, crystal- 
clear plastic containers. Each box is a showcase in itself, which keeps 
its contents completely protected from dust, dirt, contamination, and all 


harmful agents normally encountered 


Beautiful, transparent Tri-State Rigid Plastic Boxes stay 
with your customers. They'll find a hundred uses for these rugged, 
non-warping, washable containers—and come back again and again for 


the item in the bonus utility box 


There's a Tri-State Rigid Plastic Box to fit your product, 
build your sales, cut down on your packaging operations. If we cannot 


satisfy your needs from our wide range of stock sizes and shapes, 


we'll mold to your specifications. 


Diam: 6"’ x 2 1/2"' deep 


The best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING COMPANY 


HENDERSON, KENTUCKY 
New York Offices: 12 E. 41st Street — Murray Hill 3-6572 











All classified advertisements pay- C/ : ke sates Me For further information address 
able in advance of publication. 7S tft Cc 77 | p rd @} T15 CMeHTS Classified Advertising Department, 
Rates: $5.00 up to sixty words; en- : MODERN PACKAGING, 122 East 


closed in border, $10.00 per inch. 42nd Street, New York 17, N. Y. 
- MODERN PACKAGING reserves the right to accept, reject or censor classified copy. sige leecit 


EMPLOYMENT + BUSINESS OPPORTUNITIES » EQUIPMENT (USED OR RESALE ONLY) 








MACHINERY FOR SALE FOR SALE—New Jersey Pony Gummer Labeler, 6” roller, 110 Volt A 


motor, never used in production, perfect operating condition, = 
$70.00 subject to prior sale. Write Amsco Packaging Machinery, . 
31-31 48th Avenue, Lorg Island City, New York. 








EQUIPMENT FOR SALE: Automatic Transporter, TW 6760 
w/ 1 C-4 6 cell Edison Battery; also Baldor Battery Charger w 

time clock—8550. Yale hand lift truck--$125. Purex Corpora- 
tion, Ltd., 6000 Denton Drive, Dallas, Texas, Mr. R. J. Rees. EQUIPMENT FOR SALE: Automatic Transporter TW 6760 
w/1 D-4 ten, all Edison Battery and Baldor Charger—$600. Auto- 








matic Transporter, TW 6760 w/ 1 D-4 ten cell Edison Battery— 
STANDARD KNAPP sealing machine model 435 with 10 ft. $550. Industrial Battery Charger type 60-F, 220 V single phase, 


. . . . a 60 cycle D.C., Code 803 for ten Edison cells—875. Baldor Battery 
compression unit for the sealing of filled corrugated shipping 


. . A . Charger type 60-F, 220 V, 60 cycle—8125. Purex Corporation, Ltd., 
containers. Used two months. Write Bernardin Bottle Cap s yP F 


. . . 1600 Chippewa Street, St. Louis, Mo., Mr. L. J. Pelletier. 
Company, Inc., Evansville, Indiana. 














SPECIAL PRICED for quick sales. Pneumati Scale 
Automatic Cartoning Unit Consisting of Aut atic Carton Oo -MENT F Ss - ‘late . . . 
Feeder, Bottom Sealer, Rotary Filling Machine, Top Sealer and EQUIPMENT FOR SALE: (100) Flats made by Colsen 
Interconnecting Conveyor. Standard Knapp No. 429, Ferguson and 11” off floor, w/ 2-8" hard rubber wheels; also (3) hand jack~« 
Packomatic Cart Sealers. World Straightline Bottle, Labe . sata > 
Machine, 120 per min. (CRCO) C hisholm-Ryder New Way and ft front of flats—Flats« $10 wh; Jacks $25 each. Purex Cor- 

Ad., Mehle Street, i (Ne ° + La., 
Sab Rahahen, AMD. bm E tok, dkid, ‘Duanisadtia ono porat Ltd > Mehle Street, Arabi (New Orleans), La ir 
Head Rotary Cappers. Stokes & Smith Automatic i 7 Turner. 
Powder Fillers. Cap-press attachment. a H 








S.S. Piston Fillers, Ceco Auto Carton Closin Tr 
——_ ul aoe, Se and A6OA Electri Pak Fillers. Saehe S.S. 
otary Gravity Filler. Package Machinery Model FAQ, FA2, 
and FA Wrappers. Hayssen 3-7 and Knapp JS Automatic Wrap- MISCELLANEOUS 
ee other items of interest in stock—fully guaranteed. WANTED: Plastic and rejects in any ae. Cellulose 
Butyrate, Polystyren imy We pay top 7 es for 
pany, 318-322 Lafayette Street, New York 12, N. Y. clear, colored and printed serap in any onanthe. Box 781, Modern 


Packaging. 
HELP WANTED 











WANTED: by known Company with a reputation. High calibre 
1 STAND UP Pony Labelrite, Model 86 MLVA, « plete. Used nm with good cont - | fin selling pr i cello- 
approximately 9 months. Excellent condition. Priced reason- Puch _ Cottul press wells andl apie sient ena 
for major cities throughout the United States. Good 
ably. Box 878, Modern Packaging. i excellent opportunity. Write full qual 
background and references to Modern Packaging, Box 880. 

















FOR SALE: F. L. i whee cote: > machine le : “HORNE- ~ ee packaging conveyors, Unscramblers, Ac 
years old. f c ne fe I otter ; 

to fit all dius Easy to price aaa sell. pen 
State what territory desired and what facilit available. Horne Ma- 
chinery Co., Inc., 1188 Barsieoe St., San Francisco 3, Cal. 


electric eye cor 
— rs, 





mer »9i Ps id 13 
) long. May be seen on production * rly en 87 9. ‘Mods rn te kaging. 








PACKAGE DESIGNER. Well established set-up box company 
PACKAGING EQUIPMENT for sale: Three (3 . “te has opportunity for prience ad e 
packages. Art schoo 

to work with sale semen on customer 

granular or powdered material such a rere. “ : for right man. W - stating age, expe u ns, anc 
line essentially new. other two lir - . starting salary expected. All replies he id pose 1c tly confidential 


Box 881, Modern fF 


Packomatic automatic lines, 70 cartons per m 


years. Each unit consists of fe 





Model 16 Top and Bottom Sealers, Dryers, complete w/ drives 
and motors, carton size 6” x 244” x 819", $4,000.00; Packomatic 
Au tic Carton Feeders for Model 16 Top and Bottom Sealers, 
$2,695.00; Packomatic Telescoping Fillers for Rectangular 


Sealed Cartons complete w drives and motors, %4,000.00. SITUATIONS WANTED 


MISCELLANEOUS EQUIPMENT for sale: 8 Niagara Metal 
Shear /196—$195. (2) Royal Bean Pumps 11 gpm—$500 each. EXPORT—FOREIGN operations executive—Background of 12 
P mpressor w/ ammonia receiver and coil«—8 years export and foreign sales experience in both package 
(10) Electric ors, 3 phase, 220 V, 50 and 60 cycle. 4% to 10 HP. converter field and package material sales. Seeks opportunity 
GE 354, 220 V, 1710 850 RPM Electric Motor—895. to take over complete responsibility of corporation expanding 
. 1710/850 RPM Electric Motors—875 each. exports or initiating foreign operations program. Write Box 883: 
matic Transporter TW 6760 Platform Type—$600. (2) Aut 7 Modern Packaging. 
Transporters, TW 6760 w (1 D-4 ten cell Edison Battery—$600 cach. 
(2) Baldor Battery Chargers, type 60-F, 220 V, 60 cycle, 15 amp.. ESSFUL YOUNG ill ; . sae - 
vi ic ti —_ 5S eac . : SUCCESS >i ustrator urned package artist-designer with 
with automatic timers $145 each. Purex Corporation, Ltd.. aiditay ¢6 snake tay ones sl ereughly experienced with package 
9300 Rayo Avenue, South Gate, Calif.. Mr. i Pe house as one man art dept. for a year. Full knowledge of production 
and money-saving short cuts understanding of package producing tech- 
niques, and ability to translate nto an esthetically satisfying. 
selling package. Box 884, Modern Packaging. 








EXPERIENCED acetate container salesman with following. Good 
opportunity. Box 882, Modern Packaging. 
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DESIGNED for 


Because they’re product-engineered 
by R. C. Can design specialists 


Containers aren’t “jack-of-all-trades”. By careful 
research and study into both the product character- 
istics and packaging requirements, R. C. Can 
engineers are able to design containers that are 
“tailored” to each specific product. Functional fea- 
tures—such as filling, dispensing and stacking are 
combined with eye and buy-appeal, to assure more 
profitable and efficient packaging —for every indus- 
try served. 


Complete, Economical Packaging Service 
From planning... testing...and manufacturing 
your package. . . to designing your closure and label 
-..to printing and applying the label ... the con- 
tainers are delivered ready for filling ... packaging 
service from one dependable source. 


H FACTORIES: ARLINGTON, TEX.,; RITTMAN, O.; KANSAS CITY, MO. 
SALES OFFICES: 


C. E. DOBSON, 819 Carondelet Bidg., New Orleans12,La C.J. TAUGHER, 1628 W. Wisconsin, Milwaukee 3, Wis. .L.C. MORRIS CO.,1125 Spring St.,N. W., Atlanta, Ga. 
S. W. SCOTT, 608 McCall Bidg., Memphis 3, Tenn. R. J. WATERS, 516 Fifth Ave., New York, N. Y. H. K, GRINSTEAD, 633 S. Sth St., Louisville, Ky. 
CAN SUPPLY CO. 1006 W. Washington Blvd. Los Angles EDWIN F. DFLINECO., 224 W. Alameda, Denver9,Colo. ALLIED PAPER SPECIALTY SALES 

Calif. W.L. BENNETT, 1265S. Third St., Minneapolis 1, Minn. P. O. Box 1082, Pittsburgh 30, Penna. 
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FOR BETTER ANILINE PRINTING 


Wsmo=Flex = PACKAGING 
PLATE ROLLS S\GAR PRODUCTS 


@ CAN'T FLEX OR WHIP demands the 


@ GROUND FINISH 


INSURES ACCURACY proper adhesives 


@ FAST DELIVERY 
@ LOW IN COST 





‘ 


UNCONDITIONALLY 
GUARANTEED 
FOR SEVERE SERVICE 





CUTAWAY SHOWS HOW EXCLUSIVE PROCESS FUSES 
ENTIRE JOINT INTO ONE SOLID MASS, INSURING EXTREME 
RIGIDITY TUBE CONSTRUCTION. REDUCES WEIGHT 


ounwog ¥}!™ }! uazpeams 





at 
America® Sony 
Refining <° 


- 


No-Flex — the new plate rolls that completely 
eliminate flexing and whipping— are your guar- 
antee of a perfect impression. Special high speed " 
lathes and equipment and improved methods of The fact that Arabol has supplied the 
manufacture mean you get precision made rolls, 

quickly, and at lower cost. All No-Flex rolls are 
ground finished to your exact specifications and 
carefully inspected before shipment. The next time 
you need plate rolls, call Pamarco for faster service, 
lower cost and a better printing job 


y . : : . 
eames aes Gan Ga ane saa is a matter of great pride. It is our aim to 


EVENFLO ENGRAVED ANILINE INKING provide the one specific adhesive best 
ROLLERS — Eliminate ink waste, poor quality 


runs and rejects due to faulty inking and require suited to each need of each user. 
no time-consuming adjustments. Evenflo Rollers 
meter the ink in the exact quantity needed, continu- 
ously and automatically. Proper 

inking — without operator atten- < H ndred industries—for 
tion — saves stock, ink, press t leaders mS hu 

down-time and operator fatigue. ;4 000 t 
Using Evenflo Aniline Inking is more than 1, end uses. See he 
Rollers means high production 


quality — lower production costs. : Arabol Representative when he calls 


American Sugar Refinery Company —for more 
than twenty years—with bag-sealing, 


carton-sealing and labeling adhesives, 


On this basis, we now serve the 


OF ENGRAVED ...he knows Adhesives. 
Quotations on plate, impression, SURFACE 


special rolls and custom equip- 
ment lied without obligati FEEDS CORRECT THE ARABOL MANUFACTURING CO. 
ae Executive Offices: 110 East 42nd St., New York 17, N. Y. 
1 


CHICAGO 50-1835 S. 54th Ave ° SAN FRANCISCU 3—1950 16th St. 
LOS ANGELES 11-2262 E. 37th St. - ATLANTA 3—375-377 Whitehall St.. S. W 


ANILINE PRINTING PRESSES | S152 "sre snag edi in 
PAMARC EVENFLO ENGRAVED ROLLERS LONDON E. C. 1—8 Sans Walk, Clerkenwelt 
PAPER CONVERTING MACHINERY 





PAPER MACHINERY & RESEARCH, INC. 


1014 OAK STREET e ROSELLE, NEW JERSEY 
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Box fabricated of 

Vuepak by Miro Con- 

tainer Co., Inc., 557 
DeKalb Ave., Brooklyn, 

New York, for Gund Mfg. Co., 
40 West 20th St.. New York 


sellin 
Starts 
early 


in VUEPAK 


In the first split second of a customer's glance . . . before she 
reaches the counter, before she talks to a clerk, before she 
examines the package, transparent Vuepak starts selling .'. . 


selling early by displaying the product in full view. 


It's the full view that prompts this youngster to look, want, reach 
out and grasp for this cuddlesome teddy bear. It’s the full 
view that gives merchandise in Vuepak a head start . 

in actually outselling opaque packaging by as much as 
six-to-one. Your package, too, will sell better, sell 

faster, by selling earlier in sturdy, rigid Vuepak. 


See your package fabricator for Vuepak in the 
gauge, shape and surface decoration you specify. 
Meantime, get full information on Vuepak and Monsanto's merchandising 


program for its customers, through the convenient COUPON.  Vuepak: Reg. U. 8. Pat. Of 


eoee5so3soe3e3e#e#ee8e8f ef eee © @ @ 
MONSANTO CHEMICAL COMPANY 
Plastics Division, Dept. MPK P17 
MONSANTO Springfield 2, Mass. 
Please send me information on Monsanto's Vuepak for packaging. 


CHEMICALS ~ PLASTICS Name Title 
Firm 


Address 
SERVING INDUSTRY . 


WHICH SERVES MANKIND City Zone _ State 
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Give Your Products Clear Sailing 


BALL BROTHERS COMPANY ° General Offices ¢ MUNCIE, INDIANA, U.S.A, 





These Sheilmar 
Packages 


went to town 


You can’t drive a car while sitting on your 
hands. That’s why Lipschultz Bros. of St. 
Paul, made a steering wheel cover far the 
relief of chilly fingers. But the covers failed 
to attract buyers because they were marketed 
in a roll with only an ordinary label. 

A consultation with Shellmar resulted in a 
colorful attention-compelling printed Cello- 
phane package, describing the product and 
listing its advantages. Sales curves jumped 


almost vertically . . . dealers gave the new 
: STEERING py, 


package prominent display . . . the public COVERY ty 


bought enthusiastically . . . and Lipschultz 
Deluxe Steering Wheel covers “Went to 
town.” Now they are also packaged under 
several private brand names. 


If your product needs a sales stimu- 
lant, let Shelimar show you what 


intelligent packaging can do 


Matiinally they Le Fackaged by Shulman 


Sales Offices in Chicago, New York, Cincinnati, 
Denver, Detroit, Little Rock, Minneapolis, Atlanta, 


San Antonio, Albany, Baltimore, Boston, Portland, 


PRODUCTS Corre oeme a triredn 


Pittsburgh, Rochester, Philadelphia, Salt Lake 
C MOUNT VERNON, OHIO 


City, Seattle, Los Angeles, San Francisco SOUTH GATE, CALIF. + ZANESVILLE, OHIO 
MEXICO CITY, MEXICO + MEDELLIN, COLOMBIA 


These Wheel Covers are packaged in bags of No. 450 PT duPont Cellophane printed in Shellmar Colodense 





